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Young  Report  Upholds  Agency  System; 
Finds  Commission  Not  Excessive 

Investigation  Brought  About  by  Big  Users  of  Space  Brings  Conclusion 
Present  Method  Is  Best  for  Both  Advertisers  and  Publishers 

rHE  long-awaited  report  by  Prot  By  ROBERT  S  MANN  nature  of  Prof. 

Tames  W.  Young  on  his  elaborate  ....  .  ’  .  ,  .  ,  .  .  .  Young’s  conclusions,  however,  it  may 


X  James  W.  Young  on  his  elaborate 
study  into  the  fairness  and  effectiveness 
lof  the  advertising  agency  commission 
system  was  made  public  May  18. 

In  effect,  it  was  a  complete  and  sweep- 
ling  vindication  of  the  present  system. 
While  admitting  the  presence  of  in¬ 
equities,  Prof.  Young,  after  detailed 
analysis  of  the  agency  system  from 
many  angles,  wound  up  with  this  state¬ 
ment  : 

“The  conclusion  of  the  examiner  is: 
“That  the  method  of  advertising- 
agency  compensation  now  in  force  is 
the  most  practicable  one  for  maintaining 
the  true  and  long-run  interests  of  all 
advertisers  and  all  publishers. 

“That  the  rate  of  compensation  is  not 
excessive  for  the  structure  as  a  whole. 

■  “That  all  advertisers  and  publishers 

Sould  bear,  in  proportion  to  volume,  a 
are  of  both  the  direct  and  the  indirect 
costs  of  the  structure.” 

Recognizing  that  the  investigation  had 
been  brought  about  by  the  pressure  of 
large  advertisers  anxious  to  save  on 
Iheir  advertising  costs,  the  report  paid 
luch  attention  to  the  criticism  that  com- 
lissions  on  the  largest  accounts  are 
^cessive.  But  even  on  very  large 
^counts  the  agencies  sometimes  lose 
bioney,  it  was  stated,  while  on  some 
^counts  of  modest  size  the  ratio  of 
profit  is  as  large  as  on  accounts  run- 
ting  into  the  millions.  In  one  instance 
mported,  an  account  which  used  more 
^n  a  million  dollars  worth  of  space 
in  1931  was  handled  at  a  net  loss  to  the 
•gency  of  3.77  per  cent,  or  at  least 
|j7,7()0.  On  the  other  hand  tables  of 
ictual  figures  from  agencies  showed  that 
even  accounts  with  billings  of  less  than 
$50,000  a  year  had  produced  net  profits 
IS  high  as  9.78  per  cent  of  the  billings. 
While  losses  were  more  frequent,  in  tbe 
mialler  accounts,  and  profits  more  fre- 
iDcnt  in  the  larger  accounts,  it  was 
kade  obvious  that  a  sliding  scale  of 
ommissions  favoring  the  largest  adver- 
iicrs  would  be  as  apt  to  create  new 
Qualifies  as  to  correct  old  ones. 

On  this  point,  the  report  pointed  out 
tat  the  same  account,  when  handled  by 
Ifferent  agencies,  may  produce  mate- 
felly'  different  rates  of  net  profit;  that 
I  a  given  agency  two  accounts  of  ap- 
Woximately  the  same  size  m^  yield 
iidely  varying  rates  of  net  profit;  that 
I  a  given  agency  the  same  account  may 
^  widely  in  profit  from  year  to  year. 
lAccounts  of  fess  than  $100,000  tend 
§  show  losses,  it  was  stated,  except  in 
“ke  smaller  agencies.  For  accounts  of 
|W,000  to  $1,000,000,  “no  marked  or 
Insistent  trend  can  be  discerned  in  thq 
kte  of  net  profit  by  size  of  account! 
|hich  will  hold  true  for  all  agencies.” 
“In  accounts  above  $1,000,000  (on 
bgle  products),”  the  report  went  on, 
Ihere  appears  some  tendency  for  the 
•te  of  net  profit  to  increase,  and  this 

Sdency  becomes  marked  above  $3,000,- 
•.  It  should  be  pointed  out,  however, 
4at  the  amount  of  data  which  indicates 
fes  is  very  limited,  and  that  not  all 
•counts  over  $1,000,000  always  yield  a 
Wofit.  Thus  the  table  shows  one  ac¬ 
count  over  $1,000,000  which  showed  a 
ois  of  3.77  per  cent  in  1931.  The  same 
tecount  exceeded  $2,000,000  in  1932  and 
■owed  a  loss  of  0.38  per  cent.  Over  a 


ten-year  period  this  account,  with  ex¬ 
penditures  in  excess  of  $1,000,000  in 
each  year,  showed  an  average  net  profit 


Prof.  James  W.  Young 

for  the  whole  period  just  under  3  per 
cent. 

“In  brief  it  appears  that,  as  a  whole, 
costs  and  profits  in  agencies  do  not 
vary  by  the  size  of  a  client’s  expendi¬ 
tures.  They  vary  in  part  by  the  nature 
of  the  product  advertised;  in  part  by 
the  nature  of  the  media  used ;  in  part  by 
the  degree  of  success  the  advertising  is 
having  at  the  particular  moment ;  in  part 
by  the  temperament  and  organization 
of  the  advertiser ;  in  part  by  the  amount 
of  collateral  support  the  advertiser’s 
organization  needs  or  demands;  in  part 
by  the  individual  agency’s  current  in¬ 
ternal  situation.” 

Referring  elsewhere  to  the  “individual 
advertiser’s  interest  in  the  final  cost  of 
advertising  to  him,”  the  report  points 
out  that  the  use  the  advertiser  makes 
of  his  space  is  much  more  important 
than  the  price  of  the  publisher’s  space. 
The  price  of  space,  moreover,  is  likely 
to  be  governed  in  the  long  run  by  the 
total  available  volume  of  advertising. 
The  individual  advertiser,  therefore,  has 
an  interest  at  stake  in  the  maintenance 
of  the  total  volume  of  advertising,  and 
consequently  an  interest  at  stake  in  the 
“total  advertising  volume  promotion  and 
protection  activities  of  the  agency.” 
While  in  some  instances  this  latter  in¬ 
terest  has  been  offset  Ijy  the  agency’s 
incentive  in  selling  advertising,  and  by 
the  fact  that  not  all  forms  of  advertising 
are  equally  profitable,  “there  exist  with¬ 
in  the  agency,  and  in  agency  competi¬ 
tion,  powerful  checks  and  balances  to 
any  short-range  view  in  serving  the  in¬ 
dividual  advertiser.” 

The  importance  of  the  agency  system 
to  the  publisher  was  stated  thus: 

“In  the  process  of  promoting  the  use 
of  the  publisher’s  space,  both  agency 
operator  and  publisher  learned  from 
experience  three  facts  which  appear  to 
be  fundamental  and  universal  in  their 
application  to  the  sale  of  advertising. 
These  are: 

“First,  that  the  use  of  advertising  does 


not  result  from  an  acute  need  felt  by  the 
advertiser  as  often  as  it  does  from  a 
conception  of  future  possibilities  pre¬ 
sented  to  him.  Therefore  such  concep¬ 
tions  of  the  use  of  advertising  may 
profitably  be  sold. 

“Second,  that  such  conceptions  may 
be  sold  most  easily  through  the  creation 
of  advertising  copy,  and  are  in  fact  very 
difficult  to  sell  without  it. 

“Third,  that  the  use  of  advertising  is 
most  soundly  sold  where  the  best  op¬ 
portunity  exists  to  study  its  application 
to  a  particular  advertiser’s  possibilities. 

“Advertising  agencies  gradually  de¬ 
veloped  a  more  effective  mechanism  for 
supplying  these  three  requirements  of 
advertising  promotion  than  any  indi¬ 
vidual  publisher  was  able  to  develop. 
As  this  was  demonstrated,  individual 
publishers  ceased  competing  with 
agencies  in  these  activities,  and  eventu¬ 
ally  some  other  types  of  media  owners 
did  the  same. 

“It  was  part  of  this  experience  that 
the  agency  mechanism  developed  the 
greatest  efficiency  where  its  price  basis 
was  stabiliz^,  its  choice  of  media  the 
most  impartial,  and  its  competition  for 
the  advertiser’s  patronage  on  the  basis 
of  creative  service  rather  than  price. 
The  demonstration  of  this  by  leading 
agencies  led  the  publisher  to  recognize 
that  he  had  a  vital  interest  in  support¬ 
ing  and  encouraging  one  type  of  agency 
operation  as  against  another. 

“This  publisher  support  accelerated 
the  development  of  the  agency  as  we 
know  it  today.  Crystallizing  in  the 
publishers’  recognition  standards,  it  pro¬ 
tected  the  agency  in  its  development  of 
new  advertisers:  furnished  a  check  on 
inexperience  in  the  agency  business;  set 
a  public-opinion  standard  for  agency 
compensation ;  encouraged  the  expan¬ 
sion  of  agency  service;  and  weeded  out 
the  men  who  could  not  compete  in  the 
delivery  of  that  service. 

“Upon  the  operations  of  the  agency 
mechanism  as  thus  developed,  the  pub¬ 
lishing  business  of  the  entire  country 
now  relies  for  a  very  large  proportion 
of  its  income.  The  interests,  greater  or 
less,  of  seventeen  thousand  publishers 
are  involved  in  the  agency  structure. 
Few,  if  any,  of  these  are  able  to  per¬ 
form  the  functions  the  agency  now  per¬ 
forms  for  them.  Irrespective  of  the 
question  of  compensation,  the  preserva¬ 
tion  of  the  agency  mechanism  is  a  neces¬ 
sity  to  the  publisher.” 

Publication  of  the  report  completes 
the  work  of  Prof.  Young  and  of  the 
small  committee  formed  to  supervise  his 
investigation.  Members  of  this  com¬ 
mittee  were  R.  R.  Deupree,  president  of 
Procter  &  Gamble  Company,  represent¬ 
ing  advertisers ;  Lee  W.  Maxwell,  presi¬ 
dent  of  Crowell  Publishing  Companv, 
representing  publishers ;  and  A.  W. 
Erickson,  chairman  of  the  board,  Mc- 
Cann-Erickson,  Inc.,  representing  adver¬ 
tising  agencies.  The  committeemen 
agreed  not  to  discuss  the  Young  report 
for  publication,  but  it  was  stated  that 
no  further  activities  were  contemplated, 
either  for  the  group  or  for  Prof.  Young. 

This  does  not  mean  that  there  may 
not  be  renewed  discussions  between  ad¬ 
vertisers  and  publishers,  it  was  pointed 


out.  In  view  of  the  nature  of  Prof. 
Young’s  conclusions,  however,  it  may 
be  doubted  that  the  assault  on  agency 
commissions  will  be  seriously  renewed. 

The  r^ort,  entitled  “Advertising 
Agency  Compensation  in  Relation  to 
the  Total  Cost  of  Advertising,”  is  to  be 
published  in  book  form  on  May  27  by 
the  University  of  Chicago  Press  at  $5 
a  copy.  Advance  copies  are  being  fur¬ 
nish^  to  the  members  of  the  American 
Association  of  Advertising  Agencies, 
and  to  the  groups  of  publishers  and  of 
advertisers  who  joined  with  the  Four-A 
in  sponsoring  the  study. 

Partly  b^ause  of  the  precautions 
taken  to  keep  the  document  secret  until 
’  its  release  date,  little  comment  was 
available  this  week  from  advertising 
leaders,  several  of  whom  said  they  had 
not  yet  had  time  to  study  the  report. 

"rhe  Young  study  was  decided  upon 
last  October,  following  a  summer  of  in¬ 
termittent  conferences  by  an  informal 
group  of  corporation  presidents,  heavy 
users  of  advertising,  with  the  leading 
magazine  publishers,  the  newspaper  field 
being  represented  in  a  few  instances. 
Pressure  applied  at  these  conferences 
with  magazine  publishers  was  credited 
with  precipitating  the  break  in  maga¬ 
zine  advertising  rates  earlier  in  the 
summer — a  break  that  was  not  without 
repercussions  in  the  newspaper  field. 

Although  great  secrecy  was  main¬ 
tained  about  the  conferences,  it  was 
understood  that  the  rate  reductions  were 
followed  by  attacks  on  agency  commis¬ 
sions  as  representing  an  unsound,  un¬ 
economic,  and  unfair  element  of  adver¬ 
tising  costs.  The  publishers  upheld  the 
commission  system  as  being  necessary 
and  beneficial  to  both  advertisers  and 
publishers,  but  agreed  to  join  in  sponsor¬ 
ing  an  impartial  study  of  the  whole 
question.  To  this  end  the  committee  of 
three  was  formed,  and  the  study  was 
placed  in  the  hands  of  Prof.  Young. 

Although  not  at  present  an  active 
participant  in  advertising,  and  conse¬ 
quently  free  to  take  an  unbiased  view, 
the  latter  had  had  advertising  experi¬ 
ence  that  entitled  his  views  to  respect. 
Formerly  a  vice-president  of  the  J. 
Walter  Thompson  Company,  and  at  one 
time  president  of  the  American  Associa¬ 
tion  of  Advertising  Agencies,  he  had 
retired  from  the  former  position  to  be¬ 
come  professor  of  business  history  and 
advertising  in  the  School  of  Business, 
University  of  Chicago. 

In  making  the  investigation,  however. 
Prof.  Young  did  not  rely  upon  his  own 
knowledge  nor  upon  the  abundant  mate¬ 
rial  already  available  (some  of  which 
is  reproduced  in  the  appendix  of  the 
report),  but  gathered  facts  and  opinions 
by  both  personal  interview  and  by  ques¬ 
tionnaire  from  advertisers,  from  agents, 
and  from  publishers,  including  leading 
newspaper  publishers. 

Since  the  impetus  for  the  investiga¬ 
tion  came  from  dissatisfied  advertisers, 
it  is  interesting  to  note  that  the  in¬ 
vestigation  among  advertisers  indicated 
only  a  minority  were  dissatisfied  with 
the  commission  payments  to  their  own 
agencies.  Out  of  92  leading  advertisers 
who  expressed  opinions,  19  definitely 
said  they  considered  their  agencies’  com¬ 
missions  excessive,  and  25  in  all  were 
listed  as  expressing  some  degree  of  dis- 
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satisfaction.  On  the  other  hand,  67  ad¬ 
vertisers  were  classified  as  “entirely 
satisfied,  or  at  least  content’’  with  the 
present  compensation  ot  their  agents. 
Twenty-four  of  these  qualified  their 
answers ;  43  said  without  reservation 
that  their  agencies  received  only  fair 
compensation  or  not  enough. 

On  this  point  the  report  quotes  “an 
advertiser  with  probably  the  largest  ex¬ 
penditure  in  America  on  a  single 
product”  as  follows: 

“We  have  always  contended  here  that 
the  purchase  of  space  in  media  is,  of 
itself,  inherently  mechanical — that  the 
question  as  to  what  that  space  is  filled 
with  becomes  all  important.  Indeed, 
from  our  point  of  view,  we  can  make, 
and  have  made,  with  the  right  copy,  an 
appropriation  of  $1,000,000  exceed  in 
selling  power  other  appropriations  we 
have  seen  of  five  times  that  amount; 
and  this  was  done  solely  by  the  copy 
that  was  used. 

“Therefore,  to  us,  the  question  of  the 
merchandising  sales  ability  of  a  copy- 
producing  agency  becomes  all  important. 
We  demand  of  our  agency  untiring  ser¬ 
vice,  constant  personal  attention,  and 
cooperation  of  certain  executives  to  this 
one  end.  When  we  get  this,  as  we  do. 
the  full  IS  per  cent  does  not  in  our 
opinion  constitute  an  excess  charge,  and 
we  pay  it  without  quibble,  without  any 
concessions  in  price,  direct  or  indirect. 
Too  much  cannot  be  paid  for  such  ser¬ 
vice — any  agency  service  that  does  not 
produce  such  result  is  an  expense.” 

Answerii^  another  question  in  the 
same  questionnaire,  86  out  of  99  adver¬ 
tisers  said  they  had  never  had  experi¬ 
ence  with  a  “cut  rate”  or  “house” 
agency,  and  of  the  13  others,  all  but 
three  had  abandoned  such  connections. 

Citing  the  frequent  rumors  about 
“cut  rates”  and  “deals”  between  agencies 
and  adverti^s,  the  report  gave  detail^ 
tables  design^  to  show  how  far 
such  gossip  is  corrwt.  Queries  were 
sent  to  320  advertisers,  including  all 
members  of  the  Association  of  Na¬ 
tional  Advertisers,  all  of  the  100 
leading  magazine  advertisers  not  mem¬ 
bers  oi  the  A.  N.  A.,  and  a  nipnber  of 
additional  magazine  advertisei^  “whom 
trade  rumors  identified  with  special 
agency  arrangements.”  Replies  were  re¬ 
ceived  from  206  advertisers,  covering 
223  advertising  agency  relationships. 

Admitting  the  difficulty  of  getting  re¬ 
liable  data  on  this  point,  the  author 
said:  “It  is  the  belief  of  the  examiner, 
based  on  the  nature  of  the  detailed  re¬ 
ports  he  secured,  that  he  received  a 
true  report  of  the  agency  arrangements 
in  1932  of  those  who  answered  his 
queries.  By  certain  personal  examina¬ 
tions  and  cross-checking,  he  tried  to 
verify  important  doubtful  cases.  The>e 
facts,  plus  certain  allowances  made  for 
non-answers,  make  him  believe  that  the 
final  estimate  given  hereafter  is  approx¬ 
imately  correct.” 

The  tables  showed  that  of  the  223 
advertiser-agency  relationships,  191  call¬ 
ed  for  payment  by  the  advertiser  of  full 
card  rates,  or  some  arrangement  very 
closely  approximating  that.  Seven  others 
called  for  service  fees  to  the  agencies, 
where  fees  apparently  exceeded  total 
commissions. 

The  25  other  advertisers  reported  pay¬ 
ing  less  than  card  rates.  Of  these  25, 
eight  paid  their  agencies  15  per  cent 
on  the  net  advertising  rates  r^er 
than  15  per  cent  on  the  gross.  Ifcur 
others  paid  less  than  card  rates  on  aer- 
tain  classes  of  media  only,  none  of 
these  cases  involving  cut  rates  on  any 
publications  which  allowed  full  15  per 
cent  discount.  DeUils  of  the  cut-rate 
arrangements  were  not  stated  for  nine 
accounts.  On  two  accounts,  both  rang¬ 
ing  between  $100,000  and  $250,000,  the 
agency  received  only  5  per  cent  com¬ 
mission,  and  on  one  account  of  more 
than  $1,000,000,  the  agency  received 
only  2%  per  cent.  One  account,  between 
$250,000  and  $500,000,  was  reported  to 
be  handled  by  a  house  agency. 

This  conclusion  was  stated:  “Taking 
all  factors  into  consideration,  the  ex¬ 
aminer  believes  that  not  less  than  10 
per  cent,  nor  more  than  15  per  cent,  of 
the  total  national  advertising  expenditure 
in  1932  was  placed  at  less  than  card 
rates.” 


DANIELS  MEETS  MEXICAN  PRESIDENT 


Josephus  Daniels,  new  Ambassador  to  Mexico,  and  publisher  of  the  Raleigh 
(N.  C.)  News  &  Observer,  shown  being  presented  to  President  Rodriguez  of 
Mexico.  The  man  standing  nearest  is  Senor  Puig,  Minister  of  Foreign  Affairs. 


Elsewhere  the  report  said:  “There 
seems  to  be  a  widespread  suspicion  that 
most  of  the  very  large  advertisers  place 
their  business  at  less  than  card  rates. 
All  the  evidence  is 'to  ^e  contrary. 

“What  is  true  is  that  the  very  large 
advertiser  receives  a  quantity  and  qual¬ 
ity  of  service,  collateral  and  direct,  in 
excess  of  that  received  by  most  adver¬ 
tisers.  He  often  receives  without  extra 
charge  collateral  services  for  which 
other  advertisers  pay,  and  sometimes  re¬ 
ceives  these  in  large  degree.  He  al¬ 
ways  receives  the  maximum  abilities  of 
the  agency  personnel. 

“This  type  of  advertiser  also  usually 
receives  the  most  viable,  though  in¬ 
tangible,  contribution}^  which  agencies 
make.  With  few  exfceptions,  such  ad¬ 
vertisers  are  in  the  iroup  whose  pro¬ 
ducts  are  most  depeAent  on  the  crea¬ 
tion  of  selling  ideas  expressed  in  ad¬ 
vertising  copy.  The  highest  type  of  ad¬ 
vertising  skill  is  exerted  in  their  behalf. 

“The  rate  of  net  profit  on  these  ac¬ 
counts  is  high,  and'  the  rewards  there¬ 
from  to  the  ablest  agency  personnel  are' 
high.  Some  advertisers  consider  these 
rewards  too  high  for  what  they  receive ; 
some  ^ually  large  advertisers  do  not 
The  difference  in  views  seems  to  de¬ 
pend  largely  on  how  an  advertiser 
values  the  intangible  quality  factors  in 
advertising  service,  for  which  no  stand¬ 
ard  of  measurement  is  possible. 

“Because  such  advertisers  are  few  in 
number  and  do  not  represent  a  very 
high  percentage  of  the  total  advertising 
volume,  it  is  probably  true  that  some 
modification  could  be  made  in  the  dis¬ 
tribution  of  service  costs  to  them  with¬ 
out  seriously  impairing  their  own  direct 
service  or  the  service  to  advertisers  as 
a  whole. 

“But  it  must  be  pointed  out  that  there 
are  many  smaller  advertisers  whose  ac¬ 


counts  produce  as  high  a  rate  of  net 
profit,  and  who  on  other  grounds  than 
volume  have  as  good  claims  for  relief 
from  part  of  the  general  cost  burden. 
Further,  that  large  publishers  can 
equally  claim  the  justice  of  carrying  a 
lower  percentage  of  the  service  costs  in 
their  rate. 

“It  would  seem  that  the  flat  rate,  in 
which  all  publishers  and  all  advertisers 
carry  in  proportion  to  volume  a  share 
of  the  total  direct  and  indirect  costs  of 
the  advertising-service  structure,  is 
either  right  for  all  advertisers  and 
publishers,  or  wrong  for  all.” 


MEXICANS  OPPOSE  RADIO 

Resolutions  asking  the  President  of 
the  Republic,  the  minister  of  communi¬ 
cations  and  the  national  Congress  to 
take  steps  prohibiting  dissemination  of 
news  by  radio  in  unfair  competition 
with  newspapers  and  press  associations 
were  passed  at  the  biennial  congress 
of  the  Mexican  Publishers’  Association 
in  Agua  Caliente  recently. 


JAMIESON  IN  NEW  YORK 

Francis  A.  Jamieson,  head  of  the 
Associated  Press  bureau  in  Trenton,  this 
week  began  new  duties  with  the  A.P. 
reportorial  staff  in  New  York.  Mr. 
Jamieson  won  the  Pulitzer  prize  for  1932 
for  his  coverage  of  the  Lindbergh  baby 
kidnaping  story.  Samuel  G.  Blackman, 
of  the  •'Trenton  bureau,  has  been  pro¬ 
moted  to  acting  correspondent  there. 


NEW  POST  FOR  HELD 

Norman  T.  Field  has  joined  the 
Chicago  sales  staff  of  the  W.  B.  Ziff 
Co.,  representatives  of  the  Negro  press. 
Mr.  Field  for  the  past  10  years  has 
been  on  the  advertising  staff  of  the 
Chicago  Tribune. 
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BIG  STORIES  OF  WEEK 
HANDLED  EASILY 


President  Roosevelt’s  Unexpected 
Message  to  World  Given  Press 
an  Hour  Before  Release — 
Hitler  Speech  Cabled 


(Special  to  Editor  &  Publisher) 

Washington,  May  18 — While  of  in¬ 
tense  importance  and  of  world-wide  sig¬ 
nificance,  President  Roosevelt’s  unex¬ 
pected  message  to  the  heads  of  the  na 
tions  of  the  world  caused  no  unusual 
excitement  and  required  no  elaborate 
arrangements  in  the  local  offices  of  the 
press  associations  and  in  the  Washing¬ 
ton  bureaus  of  newspapers. 

The  story  was  handled  from  here  just 
as  many  other  important  stories  are 
handled.  Naturally,  it  was  given  right 
of  way  over  press  association  wires, 
but  beyond  that  no  extraordinary  meth¬ 
ods  were  resorted  to  to  get  the  news 
to  the  world. 

Credit  for  this  unexcitedly  efficient 
handling  of  a  story  of  tremendous  sig¬ 
nificance  goes  to  Stephen  T.  Early,  as¬ 
sistant  secretary  to  the  President,  and 
to  the  President  himself  for  presenting 
a  clear-cut  message  which  required  no 
research  to  determine  its  meaning. 

Copies  of  the  message  were  made 
available  to  the  press  associations  at 
8  a.  m.  with  the  understanding  that  it 
would  not  be  put  on  the  wires  in  any 
form  until  9  o’clock.  It  was  available 
to  other  newspapers  at  9  o’clock,  when 
Early  permitted  it  to  be  sent  out  from 
Washington  for  release  at  10  a.  m. 

This  leeway  permitted  the  press  as¬ 
sociations  and  “independents”  to  study 
the  brief  message  and  write  interpre¬ 
tive  stories  which  could  be  used  at  the 
same  time  the  message  itself  was 
printed.  It  also  gave  them  an  oppor¬ 
tunity  to  get  in  touch  with  various  of¬ 
ficials  whose  ^comments  were  wanted. 
Editors  were  forewarned  that  a  story 
of  importance  was  coming  and  had  am¬ 
ple  opportunity  to  make  arrangements 
to  handle  it. 

As  soon  as  they  were  pernntted  to 
send  the  message  over  the  wires  the 
press  associations  did  so  and  cleared 
as  much  related  material  as  possible  in 
the  hour  intervening  before  publication. 

The  net  result  of  the  arrangements 
was  that  the  message  and  interpretive 
stories  were  in  type  in  virtually  every 
city  in  the  country  by  10  a.  m.,  Wash- 
in^on  time,  and  the  whole  thing,  while 
intensely  stirring  to  the  reading  public, 
clicked  off  with  such  precision  that  it 
scarcely  was  realized  that  a  story  of 
such  enormous  importance  was  being 
handled. 


The  impact  of  President  Roosevelt’s 
message  to  the  world  increased  interest 
in  the  speech  of  Chancellor  Hitler  of 
Germany  covering  the  Reich’s  interna¬ 
tional  policy  on  May  17. 

The  press  associations  had  taken  great 
care  to  avoid  a  slip-up  in  handling  the 
speech.  In  Berlin  the  foreign  corre¬ 
spondents  worked  for  days  preparatory 
to  coverage  of  the  story. 

The  Associated  Press  and  the  United 
Press  cabled  the  9,000-word  address 
over  in  full,  while  International  News 
Service  and  Universal  Service  excerpted 
large  portions  of  it.  In  New  York 
extra  wires  were  leased  to  clrar  the 
text  to  imi^rtant  cities  expeditiously. 

As  no  copies  of  the  speech  were  given 
out  in  Berlin  there  was  a  mad  scramble 
to  get  the  text  translated  and  trans¬ 
mitted.  Most  of  it  came  over  press 
rate,  with  frequent  “ugent”  messages 
when  a  high  spot  in  ^e  speech  was 
made.  The  United  Press  opened  a  tele¬ 
phone  connection  during  the  'height  of 
the  speech  and  kept  it  open  20  minutes, 
in  order  to  get  instantaneous  coverage 
of  the  climax.  Practically  all  means  of 
communications  were  used  to  trans¬ 
mit  the  speech  to  the  United  States.  The 
side  angles  and  color  phases  of  the 
speech  added  considerably  to  the  cable 
wordage. 

The  speech  started  at  10:15  a.  m., 
New  York  time  (3:15  p.  m.,  Berlin 
time)  and  its  reception  in  New  York 
began  a  minute  thereafter.  It  continued 
until  late  in  the  afternoon. 
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MA  /  TRADE  HOLDING  AT  EASTER  LEVELS 

Retail  Linage  in  Newspapers  Reflects  More  Buying,  Less  Resistance  by  Consumers — Sales  Events 

Well  Patronized — Washington  Strikes  Hopeful  Note 


E ASTER’S  impetus  to  retail  sales  and 
newspaper  advertising  of  retail 
stores  has  continued  during  the  first 
three  weeks  of  May,  according  to  a 
telegraphic  survey  made  this  week  by 
Editor  &  Publisher  of  conditions  in 
the  Federal  Reserve  Bank  centers, 
liiere  are  few  positive  and  sustained 
increases  in  retail  linage  during  May 
over  the  same  month  last  year,  but 
from  almost  every  city  comes  the  word 
that  the  1933  total  is  much  closer  to 
the  previous  year’s  record  than  has  been 
the  case  for  many  months. 

Household  goods  and  clothing  are  be¬ 
ing  bought  most  actively,  store  managers 
report,  indicating  to  them  a  return  of 
confidence  among  the  consumers  and 
also  a  gratification  of  long-suppressed 
craving  for  fresher  and  brighter  ma¬ 
terial  surroundings,  keyed  to  the  more 
optimistic  economic  sentiments  that  pre¬ 
vail. 

Sjiecial  sales  events,  notably  in  Chi¬ 
cago,  Oakland,  and  Boston,  have  stim¬ 
ulated  retail  business  and  have  at¬ 
tracted  considerably  more  patronage 
than  in  recent  years.  Improvement  is 
registered  in  number  of  sales,  rather 
than  in  dollar  volume,  since  prices  have 
not  yet  begun  to  reflect  any  marked 
inflationary  tendency.  Unseasonable 
weather  during  the  greater  part  of  May 
has  retarded  the  expansion  in  sales,  but 
even  with  this  handicap,  it  is  believed 
by  many  store  managers  and  newspaper 
executives  that  the  month  will  make  a 
better  comparative  record  that  had  been 
anticipated. 

Bankers  from  the  12  reserve  districts, 
meeting  Wednesday  in  Washington,  con¬ 
firmed  the  impression  of  growing  busi¬ 
ness  optimism.  Melvin  A.  Traylor, 
president  of  the  First  National  Bank  .of 
Oiicago,  expressed  the  belief  that  the 
improvement  looked  toward  permanency 
and  not  seasonal  demand. 

Secretary  Woodin,  after  conferring 
with  the  bankers  in  their  Advisory 
Council,  declared  that  conditions  were 
better  everywhere  and  that  all  mem¬ 
bers  of  the  council  reported  progress. 
Frozen  national  bank  deposits,  he  said, 
had  been  reduced  from  $17,000,000,000 
when  the  banking  holiday  was  pro¬ 
claimed,  to  $1,500,000,000. 

While  no  formal  statement  was  is¬ 
sued  by  the  bankers’  council,  reporters 
concluded  from  the  available  evidence 
that  the  Federal  Reserve  Banks  would 
avoid  as  far  as  possible  any  steps  which 
represented  large  scale  inflation. 

Secretary  of  Commerce  Roper  issued 
a  conservatively  optimistic  review  of 
business  on  Wednesday.  Wholesale 
commodity  prices,  he  said,  had  advanced 
8  per  cent  above  the  March  low  poipt, 
but  as  the  rise  had  occurred  mainly 
since  the  suspension  of  gold  payments 
and  had  been  less  than  the  drop  in  dol¬ 
lar  exchange,  the  movement  was  really  a 
further  price  decline  in  terms  of  gold. 

The  rise  in  production  since  March 
had  been  more  than  seasonal,  he  said. 
It  has  carried  most  indices  of  productipn 
above  1932  levels  and  is  not  yet  abate^d, 
drawing  support  from  increased  employ¬ 
ment  and  payroll  increases.  Steel  pro¬ 
duction,  automobile  manufacture  and 
consumer  goods  industries,  such  as  tex¬ 
tiles  and  shoes,  are  said  by  Secretary 
Roper  to  have  displayed  the  greatest 
activity.  Carloadings  and  construction 
have  not  maintained  a  pace  equal  with 
these  industries,  he  reported. 

Twenty-four-hour  employment,  with 
four  six-hour  shifts,  is  not  favorably  re¬ 
garded  by  the  Administration,  Mr.  Roper 
said,  referring  to  rush  production  sched¬ 
ules  now  effective  in  Akron  rubber  fac¬ 
tories.  While  the  increased  activity  is 
gratifying,  the  Administration  feels  that 
a  spreading  of  available  work  is  greatly 
•  to  be  desired  where  practicable. 

Cold  and  rainy  weather  during  more 
than  half  of  May  to  date  has  retarded 
retail  sales  in  New  York  and  held  down 
linage  to  less  than  the  expectations  of 


newspapers,  even  though  the  total  used 
was  more  than  had  been  budgeted  by 
several  stores. 

“There  are  definitely  perceptible  in¬ 
fluences  apparently  at  work  which  are 
causing  a  better  tone  to  retail  business 
as  reflected  in  the  attitude  of  our  cus¬ 
tomers  and  our  sales,’’  I.  A.  Hirsch- 
mann,  publicity  director  of  Lord  & 
Taylor,  told  Editor  &  Publisher. 

“For  the  first  time  in  many  months 
we  sense  a  lack  of  resistance  on  the 
part  of  the  customers  and  what  seems 
to  be  a  predisposition  to  buy.  The  more 
encouraging  aspect  of  the  situation  is 
concerned  with  a  tendency  to  buy  better 
things  of  enduring  worth.  The  return 
of  the  buying  spirit  seems  to  eliminate 
the  shoddy.  The  specific  and  impres¬ 
sively  increased  business  in  women’s 
sports  clothes  denotes  a  desire  for 
fresher,  brighter  garments. 

“Sales  and  profits  at  Lord  &  Taylor 
have  shown  a  decided  improvement  dur¬ 
ing  the  month  of  April  and  so  far  in 
May,  although  weather  conditions  in  the 
early  weeks  of  May  have  somewhat  re¬ 
tarded  what  was  destined  to  be  an 
excellent  month. 

“Advertising,  both  in  April  and  May 
had  been  increased  from  the  original 
budgeted  figures  due  to  what  we  con¬ 
sidered  basically  favorable  tendencies.” 

Kenneth  Collins,  assistant  to  the  presi¬ 
dent  of  Gimbel  Bros.,  confined  his  com¬ 
ment  to  this  cryptic  statement : 

“Retail  sales  have  shown  slightly 
better  than  seasonal  upswing  since 
Easter.  I  believe  we  can  shortly  cur¬ 
tail  advertising  without  seriously  affect¬ 
ing  volume.” 

Local  stati-stics  indicate  that  Gimbel 
Bros  store  used  about  75,000  lines  less 
in  New  York  dailies  during  the  first 
four  months  of  this  year  than  during  the 
same  period  last  year. 


Boston  Stores  Have  Reduced 
Their  Advertising  Space 

(By  telegraph  to  Editor  S  Phrusber) 

Boston,  May  16— Linage  since  Easter 
compared  with  the  same  period  last 
year  is  off  at  least  15  per  cent.  Ad¬ 
vertising  managers  note  an  increased 
activity  in  this  period  this  year  and  are 
much  encouraged.  National  advertis¬ 
ing  is  stronger  while  local  remains  a 
little  weak.  Advertising  managers  sus¬ 
pect  the  existence  of  an  understanding 
between  the  leading  merchants  to  curtail 
their  advertising  fully  one-third  under 
last  year’s.  This  applies  not  on  total 
advertising,  but  comes  off  the  amount 
of  advertising  given  each  paper. 
paper  receiving  a  certain  number  of 
lines  last  year  can  expect  one-third  less 
this  year,  at  least.  Store  managers  deny 
there  is  any  agreement. 

Retail  sales  were  off  29.2  per  cent 
in  March  and  in  April  were  off  only 
13.2  per  cent.  May  shows  an  increase 
in  sales  that  brings  encouragement  to 
the  merchants.  Both  newspapermen 
and  store  people  feel  greatly  encouraged 
concerning  the  future.  Practically  all 
large  stores  which  have  held  big  sales 
since  Easter  cut  down  on  their  news¬ 
paper  space  tremendously,  substituting 
large  individual  house-to-house  papers 
similar  to  shopping  news  give-aways. 


Philadelphia  Linage 

Near  That  of  1932 

(By  telegraph  to  Editor  &  Publisrkr) 
Philadelphia,  May  17 — A  markedly 
optimistic  trend  has  been  shown  by 
Philadelphia  newspaper  advertising  and 
results  reported  from  the  leading  retail 
stores  since  the  advent  of  the  new  ad¬ 
ministration  and  following  the  uncer¬ 
tainty  of  the  bank  holidays. 

From  Easter  until  last  Saturday 
(May  13)  the  total  volume  of  retail 
advertising  in  all  Philadelphia  papers 
was  2,520,123  lines  as  compir^d  with 
2,679,154  for  the  same  period  in  1932. 
Advertising  managers  of  all  papers  are 


united  in  declaring  that  the  movement 
of  advertising  is  slowly  but  surely  get¬ 
ting  away  from  the  heavy  “red”  peri¬ 
ods  of  the  depression  days.  For  the 
first  four  months  of  1933  total  retail 
advertising  was  9,590,119  as  compared 
with  10,9m, 146  for  the  same  period  in 
1932. 

The  Lit  store  made  a  week’s  drive 
for  a  “Lit  Day,”  using  a  12-page  color 
supplement  to  start  with  and  using  a 
total  of  93,913  lines  for  the  week.  The 
results,^  Lit  officials  said,  were  highly 
gratifying. 

Snellenburg’s  made  an  intensive  cam¬ 
paign  for  a  “Snellenburg  Week”  using 
a  total  of  138,990  lines,  starting  off  with 
an  eight-page  color  supplement. 

Strawbridge  &  Clothier  reported  the 
largest  April  in  recent  years  in  point 
of  sales  volume  and  number  of  sales. 
This,  store  officials  said,  was  attrib¬ 
uted  to  a  steady  increase  in  advertising 
rather  than  any  concentrated  drive. 


Richmond  Stores  Active 

In  Promoting  Sales 

(.By  telegraph  to  Editor  &  Publisher) 

Richmond,  Va.,  May  16 — Adver¬ 
tising  linage  of  the  two  Richmond  pa¬ 
pers  has  been  off  about  10  per  cent 
since  April  1.  Department  store  sales 
have  been  off  about  2  per  cent  since 
the  same  date.  Recent  retail  promo¬ 
tions  embraced  Thalhimer  Brothers  de¬ 
partment  store’s  ninety-first  anniversary 
sale.  Kaufman  department  store’s  an¬ 
nual  “Richmond  Day,”  a  two-day  sale 
and  a  one-day  “Courtesy  Day”  sale,  all 
of  which  are  understood  to  have  broken 
sales  records.  A  six-page  Simmons  bed 
and  bedding  section  with  furniture  store 
tieup  appeared  in  the  News-Leader 
May  11.  Kaufman’s  ran  a  six-page 
section  in  the  News-Leader  May  12. 
Thalhimer  increased  its  advertising 
space  in  both  the  News-Leader  and  the 
Times-Dispatch  on  account  of  its  anni¬ 
versary  sale  and  also  has  increased  its 
general  run  of  advertising  this  spring 
over  last. 

April  and  May  have  shown  slight  im¬ 
provement  in  all  lines  of  retail  business. 

L.  A.  Gaines,  Jr.,  assistant  business 
manager  in  charge  of  News-Leader  ad¬ 
vertising,  said :  “The  general  opinion 
is  that  we  are  going  to  look  for  some¬ 
thing  better.  We  are  not  suffering 
quite  as  heavy  losses  now  as  in  March, 
which  seems  to  have  been  the  low  point. 
We  cannot  tell,  however,  what  summer 
holds  for  us.” 


Atlanta  Linage  Has 

Marked  Rising  Trend 

(By  telegraph  to  Editor  &  Publisher) 

Atlanta,  Ga.,  May  17 — Sales  in¬ 
crease  from  11  to  17^  per  cent  with 
consequent  increased  advertising  has 
been  noted  here  since  Easter.  News¬ 
paper  linage  is  picking  up,  is  still  33J4 
per  cent  under  a  year  ago,  but  shows  a 
better  comparison  than  in  April.  At¬ 
lanta  stores  show  sales  increase  in  cash 
and  open  credit  accounts  and  an  in¬ 
crease  in  bill  payments.  Buying  is  brisk 
in  men’s  clothing,  hardware,  furniture, 
and  staple  cotton  goods. 

Rich’s  66th  Anniversary  Sale  and 
Davison-Paxon  Supre-macy  Sales,  with 
little  noticeable  increase  in  linage  at 
the  first  of  the  month,  brought  a  larger 
increase  in  business  in  the  week  follow¬ 
ing  than  the  same  sales  last  year.  Both 
are  department  stores. 

The  Constitution  today  shows  333 
inches  increase  in  local  advertising,  47 
inches  in  general  advertising.  20  inches 
in  classified,  as  compared  with  last  year. 
Increases  in  pa.st  three  weeks  have  been 
noted  by  the  Journal  and  the  Georgian.  _ 

Generally  speaking  for  th^  *thr<^ 
dailies,  the  first  nine  days  r.f  rJlxy 
showed  loss  from  same  period  for  1932 
of  1588  inches  for  local  display;  fflc 
next  8  days  a  loss  of  600  inches,  aho 


the  prospect  for  the  next  nine  days  is 
for  a  slight  increase. 

Several  men’s  clothing  houses  report 
larger  sales  this  past  week  than  for  the 
week  before  Easter. 

Julian  Harris,  advertising  manager  of 
the  Constitution,  says  “Unquestionably 
there  is  an  upward  trend  in  both  adver¬ 
tising  and  prices.” 

Melvin  Schwarz,  of  the  Georgian, 
says,  “I  anticipate  a  marked  improve¬ 
ment  on  local  business  for  the  Georgian. 
It  is  not  yet  visible  but  a  marked  in¬ 
crease  is  to  be  expected.” 

J.  W.  Archer,  of  the  Journal,  says, 
“though  merchants  are  still  conserva¬ 
tive  and  there  has  been  no  increase  in 
linage,  we  hope  for  an  early  revival.” 


Cleveland  Trade  Helped 

By  Banking  Recovery 

(By  telegraph  to  Editor  &  Publisher) 

Cleveland,  May  17 — “A  marked  im¬ 
provement  has  occurred  in  the  retail 
business  in  Cleveland  since  Easter,  and 
especially  since  the  bank  holiday.  The 
stores  are  much  encouraged  and  doing 
a  nice  volume  of  business,”  said  J.  A. 
Van  Buren,  advertising  manager  of  the 
Plain  Dealer. 

“Since  the  consolidation  of  the  Sun¬ 
day  News  and  Sunday  Plain  Dealer  on 
Jan.  15,  the  new  Sunday  Plain  Dealer 
is  being  especially  well  patronized  by 
the  local  merchants,  showing  a  gain 
every  Sunday  since  the  consolidation 
with  the  exception  of  a  tew  Sundays 
during  the  recent  bank  holiday,”  Mr. 
Van  Buren  added. 


Chicago  Gets  Fast  Start 

on  Week’s  Prosperity  Drive 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  May  17 — Two  significant 
events  occurred  here  today  as  a  spur  to 
retail  business  recovery.  One  was  Chi¬ 
cago’s  annual  State  Street  Day,  spon¬ 
sored  jointly  by  loop  merchants  and 
local  newspapers.  The  other  was  a 
meeting  of  2,000  business  leaders  called 
by  Mayor  Edward  J.  Kelly  tonight  for 
the  purpose  of  adopting  a  program  for 
a  six-day  “prosperity  drive”  next  week. 
Mayor  Kelly  has  proclaimed  May  22-27 
as  “Let’s  Go,  Chicago”  week. 

Backed  by  heavy  promotion  in  all 
local  papers  and  special  newspaper  ad¬ 
vertising,  State  Street  Day  attracted 
throngs  of  women  shoppers  today. 
Spokesmen  of  representative  stores 
agreed  that  today’s  buying  exceeded 
considerably  that  of  last  year’s  event. 
Some  merchants  said  the  shopping  was 
at  a  pace  two  or  three  times  that  of  a 
normal  Wednesday. 

State  street  has  been  feeling  the  im¬ 
proved  business  conditions  for  the  past 
month.  Officials  of  large  department 
stores  report  that  public  sentiment  is 
better  and  this  is  being  translated  into 
buying.  This  improved  retail  sales 
trend  since  Easter  is  also  reflected  in 
increased  retail  linage,  newspaper  ad¬ 
vertising  managers  said. 

F.  D.  Corley,  vice-president  and  mer¬ 
chandise  manager  of  Marshall  Field  & 
Co.,  reported  improvement  in  business. 
“There  is  no  doubt,”  he  said,  “but  what 
people  are  feeling  better.  They  are  be¬ 
coming  less  fearful  for  the  future.  Re¬ 
lieved  of  uncertainty,  people  will  buy. 
The  increase  in  our  sales  is  a  good  in¬ 
dication  of  the  improvement  in  senti¬ 
ment.  The  public  has  been  purchasing 
household  goods  especially.” 

Representatives  of  the  Boston  Store 
and  the  Davis  Company  also  reported 
that  their  business  has  been  increasing. 

Frank  D.  Throop,  Lincoln  (Neb.) 
Star,  told  Editor  &  Publisher  there 
.jias  been,  marked  'mprcyement  ’jj  Ng- 
.braska  retail  busmess  s'irice.the  upwafd 
frond  in  grain  and  live  stock  pni'res.  He 
said  there  was  decided  optimism 
throughout  tjhe  state  as  a  result  of  in- 
-'(Cotttrtucd  oh  page  3^) 
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INDIANA  DAILY  DROPS 
NEWS  BROADCASTS 


IndianapolU  Star  Discontinues  15 
Minute  Daily  Period  Saying 
A.  P.  Restriction  Renders 
Service  Unsatisfactory 

(Special  to  Editor  &  Publisher) 

Indianapolis,  Ind.,  May  IS. — Follow¬ 
ing  restriction  of  news  broadcasting  bv 
press  associations,  the  Indianapo^ 
Star’s  nightly  broadcast  has  been  dis¬ 
continued. 

The  Indianapolis  News  still  makes  its 
afternoon  broadcast,  but  is  using  only 
bulletin  matter  in  conformity  with  Asso¬ 
ciated  Press  regulations.  The  advisa¬ 
bility  of  continuing  the  broadcast  is 
under  discussion,  but  no  decision  has 
been  reached,  officials  of  the  News  said 
this  week. 

The  Star’s  column  had  been  put  on 
the  air  daily  for  a  number  of  years  by 
Corbin  Patrick,  drama  writer.  He 
covered  a  wide  field  and  dabbled  a  b’t 
in  all  kinds  of  news.  Lead  stories  were 
often  emphasized  by  lengthy  quotations 
and  comments.  The  broadcast  was  for 
15  minutes. 

In  abandoning  the  broadcast,  the  Star 
printed  the  following  announcement: 

“The  Associated  Press,  of  which  the 
Star  is  a  member,  has  adopted  regula¬ 
tions  limiting  the  use  of  its  news  dis¬ 
patches  for  radio  usage. 

“The  Star  does  not  feel  that  the  bul¬ 
letin  form  prescribed  will  provide  a 
satisfactory  service  and  accordingly 
will  discontinue  the  broadcast  of  news 
items  it  bas  been  giving  over  WFBM. 

“The  Star  extends  its  appreciation  to 
the  listeners  who  have  stood  by  for  all 
announcements  while  the  radio  broad¬ 
cast  has  been  a  regular  feature  of  the 
air.” 


DAILY  SUED  FOR  $1,000,000 


Tammany  Official  File*  Action 
Against  New  York  World-Telegram 

A  libel  suit  for  $1,000,000  has  been 
brought  against  the  New  York  World- 
Telegram  by  William  J.  Flynn,  Bronx 
Commissioner  of  Public  Works,  New 
York. 

The  suit  brought  to  a  climax  a  con¬ 
troversy  that  first  gained  public  atten¬ 
tion  _  March  16,  1932,  when  the  late 
Louis  H.  Willard  appeared  as  a  wit¬ 
ness  before  the  Seabury  committee. 

At  that  time  Mr.  Willard,  a  Bronx 
business  man,  accused  Mr.  Flynn  of 
bringing  about  his  financial  ruin 
and  driving  his  wife  to  suicide.  Mr. 
Flynn  retaliated  by  accusing  Mr. 
Willard  of  having  practiced  law 
illegally  in  Rochester  under  the 
name  of  A.  Guy  Hirsch.  When  Mr. 
Willard  denied  this  charge  Mr. 
Flynn  interested  the  office  of  District 
Attorney  Thomas  C.  T.  Crain  in  the 
case,  with  the  result  that  Willard  was 
indicted  on  perjuty  charges. 

March  28,  1933,  Mr.  Willard  was 
acquitted  of  the  perjury  charges  on  the 
first  ballot  after  a  trial  before  Gen¬ 
eral  Sessions  Judge  Charles  C.  Nott, 
Jr.,  where  he  was  defended  by  Irving 
Ben  Cooper,  who  had  been  assistant 
to  Samuel  Seabury  in  the  legislative 
inquiry.  On  April  24  Mr.  Willard 
committed  suicide  at  the  Hotel  New 
Yorker. 

Mr.  Flynn’s  suit  is  based  on  what 
he  holds  to  have  been  “false  and  un¬ 
true”  comment  upon  his  connection  with 
Willard’s  suicide. 


BILL  CUTS  LEGAL  RATES 

A  bill  fixing  the  maximum  rate  for 
legal  notices  and  providing  that  it  shall 
be  unlawful  for  any  individual  or  cor¬ 
poration  to  “accept  any  rebate,  gift,  or 
fee  from  any  newspaper  for  publishing 
a  legal  notice  •  •  was  offered  in 
the  Michigan  legislature  this  week  by 
Rep.  George  A.  Schroeder  of  Detroit. 
The  present  statutory  rate  of  not  more 
than  $1.20  per  foljp  for  ^rst  insertion 
and  60  cmta  for  -subsequent  inser¬ 
tion  ,  would  be  rqltsced,  upder  the 
measure’s  terms,  90  cents  and  45  cents, 
respectively.  The,  mea.cure  was  referred 
to  the  house  judiciary  c(.ramittee. 


HEADS  LOCAL  ADVERTISING 

Fred  R.  Williamson  has  been  ap¬ 
pointed  local  advertising  manager  of  the 
New  York  World-Telegram,  it  was 
announced  this  week  by  Hal  J.  Fletcher, 
advertising  director.  Mr.  Williamson 
has  been  with  the  World-Telegram  four 
years.  The  position  of  local  manager 
has  been  vacant  since  the  resignation  of 
William  E.  Robinson  Jan.  1,  who  joined 
the  Hearst  organization. 


PRINTER  DEAL  BRINGS 
$250,000  SAVINGS 


A.P.  Buys  1,200  Machines  from 
A.T.&T. — Assessments  to  News¬ 
papers  in  Smaller  Communi¬ 
ties  Will  Be  Lower 


Approximately  700  Associated  Press 
member  papers,  located  in  communities 
of  less  than  150,000  population,  will  be 
saved  about  $250,000  a  year  in  printer 
costs  as  a  result  of  the  recent  purchase 
by  the  A.  P.  from  the  American  Tele¬ 
phone  and  Telegraph  Company  of  1,200 
printers.  Editor  &  Publisher  learned 
this  week.  The  A.  P.  now  owns  2,600 
printers  valued  at  $1,500,000. 

The  purchase  becomes  effective  June  1. 

W.  J.  McCambridge,  A.  P.  traffic 
manager,  told  Editor  &  Publisher  that 
in  the  past  the  A.  P.  members  in  smaller 
communities  were  assessed  for  printers 
according  to  the  rental  paid  by  the 
A.  P.  for  them.  The  consummation  of 
the  recent  purchase,  he  said,  means  that 
these  assessments  will  be  materially 
reduced. 

The  deal  with  the  A.  T.  &  T.  also 
provides  that  the  A.  T.  &  T.  care  for 
the  maintenance  of  the  equipment  at  a 
certain  cost  per  machine. 

In  140  cities  of  150,000  or  more  the 
A.  P.  has  always  maintained  its  own 
equipment,  Mr.  McCambridge  said.  The 
A.  P.  will  continue!  this  practice. 

The  deal  does  not  involve  the  pur¬ 
chase  of  new  equipment,  but  includes  the 
machines  already  in  use. 

The  Associated  Press,  said  Mr. 
McCambridge,  had  been  negotiating  this 
deal  several  years,  at  the  request  of 
members,  but  it  was  only  recently  that 
the  terms  about  equipment  maintenance 
were  agreed  upon. 


UBEL  CHARGE  ANSWERED 

(Special  to  Editor  &  Publisher) 

Calgary,  Alta.,  May  15. — Uniform 
defenses  were  filed  last  week  by  the 
42  news  vendors  of  Calgary  and  Ed¬ 
monton  being  sued  for  a  total  of  $560,- 
000  by  Hon.  O.  L.  McPherson,  and 
Mrs.  Helen  McPhersoti,  for  alleged 
libel  in  the  distribution  of  the  Toronto 
publication.  Hush,  for  March  18.  The 
defendants,  in  their  uniform  statement, 
make  complete  denials,  and  assert  that 
“portions  of  the  words”  are  a  “fair 
and  accurate  report  of  proceedings  pub¬ 
licly  held  before  a  court  exercising  ju¬ 
dicial  authority —  .  .  .”  and  that  the 
newspaper  was  sold  by  them  as  bona 
fide,  “in  the  usual  course  of  its  busi¬ 
ness  as  a  vendor  of  public  journals  and 
without  any  malice  toward  the  plain¬ 
tiffs,  or  either  of  them.” 


MENTIONED  FOR  PRESIDENT 

Prof.  Lawrence  W.  Murphy,  director 
of*  the  University  of  Illinois  School  of 
Journalism,  is  being  mentioned  promi¬ 
nently  for  the  presidency  of  the  uni¬ 
versity  to  succeed  Dr.  Harry  W.  Chase 
who  resigned  to  head  New  York  Uni¬ 
versity,  Professor  Murphy  is  the 
youngest  of  the  major  executives  on  the 
Illinois  campus.  He  has  been  director 
of  the  journalism  school  since  1928. 


VON  WIEGAND  TO  BERUN 

Karl  von  Wiegand,  chief  Europun 
correspondent  of  Universal  Service, 
was  s^eduled  to  sail  for  Berlin  on  the 
Bremen  May  20.  Joseph  Barber,  Jr., 
former.  Journalism  student  at  Columbia, 
who  was  recently  appointed  to  the 
Universal  bureau  in  Berlin,  will  sail 
with  Mr.  von  Wiegand.  Barber  origi- 
(u|ly  planned  to  leave  last  week. 


EDITOR  &  PUBLISHER 
CALENDAR 

May  23-25 — Lithographic  National 
Assn.,  convention.  White  Sulphur 
Springs,  W.  Va. 

May  26-27 — Oklahoma  Press  Assn., 
annual  convention,  Calmez  Hotel, 
Clinton,  Okla. 

June  2-3 — Arkansas  Press  Assn., 
annual  convention,  Batesville,  Ark. 

June  5-7 — Canadian  Daily  News¬ 
paper  Assn.,  Quebec. 

June  5-9 — Canadian  Press  Assn., 
annual  meeting,  Quebec. 

June  5-8 — National  Editorial  Asso¬ 
ciation,  annual  convention,  Indian¬ 
apolis.  Tour  of  state  and  visit  to 
Chicago,  June  9-15. 

June  6-8 — Mechanical  Department 
of  A.N.PA.,  annual  convention, 
William  Penn  Hotel,  Pittsburgh. 

June  8-10 — Texas  Press  Assn.,  an¬ 
nual  meeting,  Houston. 

June  12-14— Association  of  News¬ 
paper  Classified  Advertising  Man¬ 
agers,  annual  meeting.  Homestead 
Hotel,  Hot  Springs,  Va. 


RADIO  PROGRAMS  OUT 
OF  NASHVILLE  DAILY 


Retail  Store  Printing  Listings  in  Paid 
Space  After  Banner  Adopts  New 
Policy — Only  Six  Protests 
From  Readers 


The  Nashville  Banner  recently  dis¬ 
continued  publication  of  radio  programs 
except  as  paid  advertisements.  This 
action  was  in  accordance  with  the  reso¬ 
lution  adopted  at  the  recent  convention 
of  the  American  Newspaper  Publishers’ 
.Association  in  New  York. 

Three  days  after  the  programs  had 
been  discontinued,  the  Castner-Knott 
Dry  Goods  Company  announced  its  in¬ 
tention  of  publishing  radio  programs 
along  with  its  merchandise  advertising. 
They  have  continued  to  do  so  to  date. 

James  G.  Stahlman,  Banner  publisher, 
told  Editor  &  Publisher  that  during 
the  three  days  radio  programs  were  not 
printed,  the  Banner  received  only  six 
inquiries  as  to  their  omission. 

“This  reader  response,”  Mr.  Stahl¬ 
man  said,  “was  in  keeping  with  the 
Banner’s  experience  with  news  broad¬ 
casts,  when  after  a  six  weeks’  period 
of  experimental  broadcast  with  what 
was  pronounced  by  radio  authorities  as 
a  ‘knock-out  program,’  the  Banner  re¬ 
ceived  a  total  of  118  letters,  postcards, 
telegrams  or  telephone  calls.  The  pro¬ 
gram  was  of  a  promotional  nature  with 
several  distinctive  ‘come-on’  features 
which  should  have  produced  consider¬ 
able  fan  mail.  Of  these  118  replies,  14 
were  from  Nashville,  11  written  on  post¬ 
cards  praising  the  voice  of  the  an¬ 
nouncer;  and  11  were  from  outside 
Nashville  but  within  the  Banner’s  recog¬ 
nized  trade  territory,  as  set  up  by  the 
A.  B.  C.  The  other  93  came  from  dis¬ 
tant  places.  The  Banner  forthwith  dis¬ 
continued  its  broadcast  program.” 

The  resolution  adopted  by  the  Asso¬ 
ciated  Press  at  its  annual  meeting,  re¬ 
stricting  news  broadcasting,  was  intro¬ 
duced  by  Mr.  Stahlman. 


DAVIS  NAMED  DIRECTOR 


Managing  E«litor  of  Science  Service 
Elected  to  Board 

The  election  of  Watson  Davis  to  the 
directorship  of  Science  Service  was  an¬ 
nounced  this  week  by  Dr.  W.  H. 
Howell,  chairman  of  Science  Service’s 
executive  committee.  Since  1923  Mr, 
Davis  has  been  managing  editor  of 
Science  Service.  The  position  of  direc¬ 
tor  has  been  vacant  since  the  death  of 
Dr.  Edwin  E.  Slosson  in  1929. 

Dr.  Howell  also  announced  that  the 
following  officers  of  Science  Service 
had  been  re-elected  at  its  recent  annual 
meeting : 

Dr.  J.  McKeen  Cattell,  president;  Dr. 
W.  H.  Howell,  vice-president  and 
chairman  of  the  executive  committee; 
Harry  L.  Smithton,  treasurer;  Watson 
Davis,  secretary ;  Dr.  C.  G.  Abbot  and 
Marlen  Pew,  members  of  the  executive 
committee. 


CENSORSHIP  DELETED 
FROM  FOOD  BILL 

Prosecution  for  False  Advertising 
Directed  Against  Source  in  Revised 

Measure — Press  Representatives 
Meet  with  Officials  ■ 

(Special  to  Editor  &  Publisher) 

Washington,  May  18 — Newspapers 
and  magazines  have  woti  a  victory  by 
their  insistence  that  the  revision  of  the 
food  and  drugs  act  now  in  progress  must 
not  contain  any  provision  for  advertis¬ 
ing  censorship. 

This  became  evident  May  16  when  the 
Department  of  Agriculture  announced 
that  a  proposed  draft  of  the  revised  bill 
had  been  submitted  to  the  Department 
of  Justice  for  examination. 

According  to  the  department’s  an¬ 
nouncement  the  new  draft  does  not  pro¬ 
pose  censorship  of  advertising  in  ad¬ 
vance,  but  under  its  provisions  false 
advertising  may  be  penalized  by  prose¬ 
cution  in  the  federal  courts. 

“Prosecution  for  false  advertising 
will  be  directed  against  the  source  rather 
than  against  the  medium  in  which  it 
appears,”  the  department  said.  “This 
will  put  the  responsibility  for  truthful 
advertising  squarely  upon  the  manufac¬ 
turer,  distributor,  or  dealer.” 

It  was  said  the  truth  or  falsity  of 
advertising  will  be  “measured  essentially 
by  the  same  standards  as  those  em¬ 
ployed  to  determine  the  truth  or  falsity 
of  label  statements.”  As  the  revised 
act  includes  cosmetics  and  mechanical 
appliances  intended  for  the  treatment  of 
disease  and  for  the  correction  of  ab¬ 
normal  physical  conditions  which  are 
not,  strictly  speaking,  diseases,  the  ad¬ 
vertising  section  will  apply  to  these 
articles  as  well. 

The  advertising  restrictions  will  apply 
to  radio  advertising,  as  well  as  visual. 
Officials  of  the  department,  however, 
refused  to  divulge  details  of  this  or 
any  other  provision  of  the  act. 

At  a  conference  held  at  the  depart¬ 
ment  April  29  between  representatives 
of  newspapers,  periodicals  and  radio 
and  Assistant  Secretary  R.  G.  Tugwell, 
Walter  G.  Cam;^ll,  chief  of  the  Food 
and  Drug  Administration,  and  others, 
the  newspaper  representatives  insisted 
that  there  be  no  censorship  of  adver¬ 
tising  and  that  the  penalties  be  directed 
against  the  advertiser  rather  than  the 
medium. 

During  the  conference  Secretary  Tug- 
well  suggested  a  voluntary  submission 
of  advertising  in  advance  of  its  publi¬ 
cation,  but  this  was  immediately  vetoed 
by  the  press  representatives,  who'  re¬ 
fused  to  consider  any  form  of  adver¬ 
tising  censorship. 

As  a  matter  of  fact,  there  has  been 
much  misunderstanding  of  the  depart¬ 
ment’s  attitude  with  respect  to  censor¬ 
ship,  both  before  and  since  the  confer¬ 
ence.  Mr.  Campbell  has  repeatedly 
stated  publicly  that  he  did  not  desire 
authority  to  censor  advertising  and  that 
he  knew  such  a  scheme  would  not  work. 

His  po'sition  all  along  has  been  that 
some  legislation  was  needed  to  make 
advertising  truthful  and  that  the  food 
and  drugs  act  should  be  amended  to  ac¬ 
complish  this  purpose.  While  there  has 
been  much  talk  of  advertising  censor¬ 
ship  Mr.  Campbell  always  has  asserted 
that  he  is  as  much  opposed  to  such  a 
censorship  as  the  newspapers. 


PRESENT  WAGES  CONTINUED 


St.  Loui*  PublislierE  A^kad  No  Reduc¬ 
tion*  in  Signing  Contracts 
The  St.  Louis  Newspaper  Publishers’ 
Association  has  renewed  its  contracts 
with  the  Typographical  and  Photo¬ 
engravers’  unions,  the  former  for  one 
year  from  June  1  and  the  latter  for  one 
year  from  June  9. 

The  wage  scales  which  became  effec-  } 
tive  a  year  ago  have  been  retained,  as  j 
the  publishers  felt  that  it  would  not  be 
in  line  with  the  national  policy  in  Wash¬ 
ington  to  seek  reductions.  The  right 
is  reserved  by  both  parties  to  reopen 
the  wage  question  in  any  month  on 
thirty  days’  notice. 
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INLAND  HEARS  ENCOURAGING  REPORTS 


Montgomery  Ward  to  Use  Dailies  Exclusively  in 
Bankers  Praise  Press  for  Handling  Monetary 


June — Urged  Not  to  Fear  Radio  Competition — 
News — Circulation  Guarantees  Hit 


(By  telegraph  ta  Editor  &  Publisher) 

Chicago,  May  17 — An  announce¬ 
ment  that  Montgomery  Ward  & 
Co.  cliain  stores  will  abandon  circular 
advertising  and  concentrate  all  adver¬ 
tising  effort  in  newspapers  in  June  was 
made  at  the  closing  session  of  the  In¬ 
land  Daily  Press  Association’s  spring 
meeting  here  today  and  yesterday. 
Coupled  with  this  announcement  at  the 
closing  session  was  a  challenge  to  pub¬ 
lishers  to  stop  fearing  radio  as  an  ad¬ 
vertising  medium. 

The  relation  of  newspapers  to  banks 
in  the  matter  of  handling  news  con¬ 
cerning  bank  failures  was  brought  to 
the  attention  of  Inland  publishers,  as 
were  also  the  stability  of  newspaper  cir¬ 
culation  during  the  depression  and  the 
varying  costs  of  feature  services. 
Throughout  the  two-day  meeting  there 
prevailed  a  feeling  of  hope  and  optim¬ 
ism,  based  largely  on  improved  grain 
and  live  stock  prices. 

Resolutions  were  adopted  opposing 
circulation  guarantees  and  endorsing  the 
Capper  advertising  bill  now  before  Con¬ 
gress. 

J.  S.  Gray,  Monroe  (Mich.)  Nexvs, 
chairman  of  the  Inland  chain  store  re¬ 
lations  committee,  reported  the  change 
in  advertising  policy  of  Montgomery 
Ward.  The  entire  chain  store  adver¬ 
tising  program  for  June  will  be 
controlled  by  the  Chicago  office.  Mr. 
Gray  stated,  copy  will  be  prepared  by 
headquarters  and  sent  in  mat  form  to 
newspapers.  Schedules  will  also  be  de¬ 
cided  by  the  advertising  department. 
The  allocation  of  space  will  undoubtedly 
conflict  with  various  volume  and  fre¬ 
quency  contracts  now  in  force  between 
Inland  papers  and  local  Montgomery 
Ward  chain  stores,  it  was  pointed  out. 
Mr.  Gray  suggested,  however,  that  pub¬ 
lishers  cooperate  with  the  Ward  man¬ 
agement  during  June  in  making  its  chain 
store  advertising  as  effective  as  pos¬ 
sible.  It  is  hoped  that  the  new  policy 
of  doing  away  with  local  hand  bills  will 
be  permanent. 

In  connection  with  problems  arising 
concerning  relations  between  chain 
stores  and  newspapers,  Mr.  Gray  em¬ 
phasized  the  need  of  a  better  means  of 
servicing  chains,  establishing  more 
uniform  rates  and  correcting  certain 
improper  practices  now  in  force.  Presi¬ 
dent  C.  R.  Butler,  Mankato  (Minn.) 
Free  Press,  told  Editor  &  Publisher 
that  steps  will  be  taken  by  the  board  of 
directors  to  work  out  a  concrete  plan 
for  establishment  of  a  central  bureau 
which  can  present  a  united  front  in 
dealing  with  chain  store  organization. 

James  A.  Cbveney,  New  York  repre¬ 
sentative  of  the  George  McDevitt  Com¬ 
pany,  in  outlining  how  smaller  news¬ 
papers  can  develop  more  national  ad¬ 
vertising  by  presenting  detailed  infor¬ 
mation  on  local  market  potentials,  con¬ 
cluded  his  talk  by  urging  publishers  tO 
stqp  fearing  radio  as  an  advertising 
competitor.  He  charged  that  publish¬ 
ers  of  the  United  States  were  doing 
more  to  advertise  radio  as  an  advertis¬ 
ing  medium  than  radio  is  itself.  Re¬ 
ferring  to  the  A.  N.  P.  A.  convention’s 
discussion  of  the  radio  problem,  he  said : 

“Competition  against  radio  is  not  com¬ 
petition  between  editor  and  radio.  It 
IS  between  the  advertising  department 
of  newspapers  and  radio.  If  they  are  a 
good  advertising  medium  they  ought  to 
be  let  alone.  If  they  are  not  a  good 
medium,  we  ought  to  prove  it.  And  wc 
can’t  do  this  by  showing  our  fear  of 
them,  or  by  trying  to  legislate  them  out 
of  existence,  or  by  trying  to  deny  to 
our  readers  the  news  interest  of  their 
programs.’’ 

“I  don’t  find  radio  an  advertising 
competitor.  I  will  fear  it,  however, 
if  my  own  colleagues  in  the  newspaper 
business  are  going  to  annually  say :  ‘We 
the  newspaper  publishers,  although  we 
publish  a  medium  and  know  all  about 
advertising,  fear  this  competition.’  Radio 
will  chew  itself  to  death  if  you  let  it 


By  GEORGE  A.  BRANDERBURG 

alone.  Remember  radio  is  up  against  a  short  of  utter  destruction  of  public  con- 
definite  limitation,  namely  time.  We  fidence  in  many  instances,  at  least  in 
as  newspaper  advertisers  and  publishers  times  such  as  these.  On  the  whole  I 
are  not  limited  as  to  time.  We  can  think  the  press  have  handled  bank  trou- 
send  300  advertisements  into  a  home  in  bles  and  those  of  insurance  companies 
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Ottumwa  (la.)  Courier;  Lee  P.  Loomis,  Mason  City  (la.)  Globe-Gazette;  and 
J.  S.  Gray,  Monroe  (Mich.)  News. 


one  newspaper  and  every  advertiser  gets 
a  shot  for  its  alley,  but  you  can’t  send 
300  ads  into  a  home  by  radio.  You 
can’t  send  two  ads  at  once;  you  can 
only  send  otie  advertising  message  at  a 
time  into  a  home  having  only  one  re¬ 
ceiving  set. 

“  ‘The  value  of  radio  increases  or 
diminishes  directly  as  the  competing  ad¬ 
vertising  on  the  radio  is  good  or  bad. 
Any  great  public  event  by  radio  kills 
the  value  of  radio  for  an  advertiser, 
but  any  big  public  event  recorded  in  a 
newspaper  improves  the  value  of  that 
medium  to  newspaper  advertisers.’  ’’ 

Asserting  that  he  has  never  known 
of  an  honest  bank  locking  its  doors  to 
depositors  because  of  anything  printed 
in  a  newspaper,  Stephen  BoIIes,  editor 
of  the  Janesville  (Wis.)  Daily  Gazette, 
pleaded  for  the  fullest  publicity  concern¬ 
ing  closed  banks.  Mr.  Bolles’  talk  was 
a  thorough  analysis  of  the  situation 
and  contained  comments  from  the  coun¬ 
try’s  leading  bankers  as  to  their  opin¬ 
ion  how  newspapers  should  handle  such 
news. 

“As  newspapers,  we  have  contributed 
to  the  weakness  of  the  banking  system,” 
stated  Mr.  Bolles.  “We  have  admin¬ 
istered  anaesthetics,  in  many  cases, 
when  we  should  have  given  bichloride 
of  mercury.  And  what  we  have  done 
has  been  in  good  faith,  in  a  desire  not 
to  destroy  the  economic  structure  of  a 
community,  and  hopeful  that  the  public’s 
money  might  be  saved.” 

Mr.  Bolles  declared  that  it  was  not 
newspapers  that  destroyed  confidence 
in  banking,  but  the  banks  themselves. 
In  an  effort  to  get  the  banker’s  point 
of  view  in  this  matter,  the  speaker 
quoted  from  letters  received  from  three 
well  known  bank  officials.  Walter  Kas- 
ten,  president  of  the  First  Wisconsin 
National  Bank,  stated  in  part: 

“It  is  my  belief  that  the  newspaper’s 
contribution  to  stability  lies  very  large¬ 
ly  in  the  way  it  handles  the  news.  A 
good  straight  forward  job  of  reporting 
fulfills  the  duty  of  the  newspaper  to  its 
readers  and  is  most  likely  to  moderate, 
if  not  to  forestall,  public  alarm  at  a 
critical  time.” 

Melvin  A.  Traylor,  president  of  the 
First  National  Bank  of  Giicago,  con¬ 
fessed  that  he  was  very  much  “at  sea” 
as  to  any  concrete  answer  to  the  prob¬ 
lem.  He  said  in  part: 

“I  realize  the  responsibility  of  the 
Dress  to  give  its  readers  news.  On 
the  other  hand,  you  and  I  both  know 
that  full  publicity  regarding  intimate 
financial  matters  can  mean  nothing 


very  well  indeed.  I  doubt  if  they  could 
have  done  much  less  in  disseminating 
news  with  respect  to  these  institutions; 
and  to  have  said  much  more  as  to  the 
real  conditions  might  have  pulled  the 
whole  structure  down.” 

Thomas  W.  Lament  of  J.  P.  Morgan 
&  Co.  was  quoted  as  saying:  “I  do 
not  believe  anyone  can  prepare  a  chart 
or  write  a  set  of  rules  tot  future  guid¬ 
ance.  Despite  all  the  experience  of  the 
last  few  years,  each  particular  situation 
or  incident  must  be  dealt  with  as  it 
comes  up,  and  I  believe  we  may  all  rely 
in  safety  on  the  good  sense  and  fair¬ 
ness  of  our  publishers.” 

Mr.  Bolles  stated  that  the  salvation 
of  banking  is  advertising  that  will  build 
a  “wall  of  confidence  so  that  when  at¬ 
tacked  it  is  impregnable.” 

Joe  M.  Bunting,  Bloomington  (Ill.) 
Pantograph,  outlined  results  of  a  survey 
obtained  from  figures  submitted  by  124 
daily  and  26  Sunday  Inland  newspapers 
in  14  states.  These  figures  show  that 
daily  circulation  has  lost,  on  the  average, 
only  11.3  per  cent,  and  Sunday  circula¬ 
tion  only  12.8  per  cent  during  the  de¬ 
pression.  Mr.  Bunting  commented  upon 
the  apparent  need  for  raising  circula¬ 
tion  prices,  although  he  admitted  that 
the  time  was  not  yet  at  hand  for  such 
a  move  by  newspapers.  He  concluded 
with  the  statement  that  experience  of 
the  past  and  present  seems  to  clearly 
indicate  that  publishers  should  put  forth 
every  effort  to  produce  a  good  product, 
maintain  a  good  selling  organization, 
and  probably  most  important  of  all, 
educate  the  public  to  pay  a  price  for  the 
product  that  will  at  least  cover  the 
greater  part  of  the  cost  of  production, 
selling  and  distribution. 

H.  A.  Lewis,  assistant  general  man¬ 
ager  of  sales  of  Standard  Oil  Company 
(Indiana),  declared  that  newspapers 
are  the  best  advertising  medium.  “For 
many  years,”  he  said,  “we  have  spent 
the  major  portion  of  our  advertising 
appropriations  for  newspaper  space,  and 
there  is  every  indication  that  we  shall 
continue  that  policy  in  the  future.  In 
one  feeling  we  have  been  relatively  con¬ 
sistent,  that  newspapers  offer  us  the 
most  satisfactory  avenue  for  a  general 
approach  to  the  public  with  commodity 
advertising.” 

In  emphasizing  the  flexibility  of  news¬ 
papers  as  an  advertising  medium,  Mr. 
Lewis  remarked  that  “ability  to  change 
the  copy  to  fit  the  locality  is  one  of  the 
things  that  makes  newspaper  advertising 
an  attractive  thing  to  the  thoughtful 
marketer.”  Newspaper  advertising  can 


also  be  utilized  most  effectively,  he 
said,  to  take  advantage  of  current  de¬ 
velopments. 

Kenneth  V.  Olson,  professor  of  jour¬ 
nalism,  University  of  Minnesota,  pre¬ 
sented  a  report  on  the  cost  and  popu¬ 
larity  of  syndicated  features.  He  stated 
that  there  is  a  “serious  pruning”  of  fea¬ 
ture  budgets  now  going  on  among  many 
newspapers.  Some  have  managed  to 
reduce  their  feature  budgets  25  and  30 
per  cent,  a  few  as  much  as  50  per  cent, 
he  said.  Mr.  Olson  expressed  the  opin¬ 
ion  that  newspapers  are  much  better  for 
the  elimination  of  some  of  the  “frothy” 
features.  He  gave  the  following  fea¬ 
ture  budget  summary  for  126  inland 


papers : 

Class 

Under  3,000  . . 
3,000-  4,000.. 
4,000-  5,000.. 
5,000-  6,000.. 
6,000-  8,000.. 
8,000-10,000. . 
10,000-12,000.. 
12,000-15,000.. 
15,000-20.000. . 
20,000-50,000.. 


Papers  High 

16  $25.60 
20  28.00 

17  33.55 
10  22.00 
16  53.50 
13  45.00 

7  68.00 
7  73.75 
10  90.50 
10  228.00 


Low  .Average 
$.75  $10.04 
8.00  14.65 

6.50  18.82 
11.00  19.07 

8.00  25.72 
12.00  31.12 

8.50  38.77 
30.00  52.15 
27.50  64.31 
65.00  132.25 


L.  O.  Brewer,  Newton  (la.)  Daily 
News,  and  C.  A.  Beal,  Laporte  (Ind.) 
Herald- Argus,  presented  papers  on 
various  types  of  newspaper  promotions 
designed  to  bring  new  business. 

Two  resolutions  were  adopted  by  In¬ 
land  members  at  the  Tuesday  session. 
One  opposed  circulation  guarantees  and 
the  other  endorsed  the  Capper  Bill  now 
before  Congress,  placing  the  responsi¬ 
bility  for  fraudulent  advertising  upon  the 
advertiser.  The  members  voted  to  send 
a  copy  of  the  latter  resolution  to  Senator 
Caj^r  at  Washington.  The  resolution 
dealing  with  circulation  guarantees  read 
in  part  as  follows: 

“Resolved,  that  the  Inland  Daily  Press 
Association  not  only  give  full  endorse¬ 
ment  to  the  action  of  the  A.  N.  P.  A. 
committee  in  having  circulation  guaran¬ 
tees  rejected  from  the  standard  form, 
but  that  the  Inland  Daily  Press  Associ¬ 
ation  strongly  recommends  to  its  mem¬ 
bers  that  they  refuse  to  accept  any  ad¬ 
vertising  orders  or  contracts  from 
agents  or  advertisers  containing  a  guar¬ 
antee  of  circulation.” 

Announcement  was  made  that  due  to 
press  of  farm  legislative  matters  at 
Washington,  Secretary  of  Agriculture 
Henry  Wallace  found  it  necessary  to 
cancel  his  appearance  as  the  Wednesday 
luncheon  speaker. 

The  meeting  was  called  to  order  Tues- 
day  morning  by  President  C.  R.  Butler, 
Mankato  (Minn.)  Free  Press.  Linwood 
1.  Noyes,  Ironwood  (Mich.)  Globe,  sec¬ 
retary  of  the  board  of  directors,  pre¬ 
sented  his  report,  including  the  two 
resolutions  recommended  by  that  group. 
Secretary  John  L.  Meyer  reported  that 
the  Inland  was  in  particularly  “good 
health”  as  far  as  paid  memberships  were 
concerned. 

In  the  absence  of  George  F.  Thayer, 
Marshalltown  (la.)  Times-Republican, 
chairman  of  the  Inland  newsprint  com¬ 
mittee,  Secretary  Meyer  read  the  re¬ 
port. 

According  to  Mr.  Thayer,  the  news¬ 
print  industry  is  in  a  more  unsettled 
condition  today  than  it  was  two  years 
ago. 

“Conditions  are  so  uncertain  that 
daily  newspapers  should  not  go  ahead 
to  reduce  their  rates  on  the  assumption 
that  they  have  any  permanmt  assur¬ 
ance  of  reduced  newsprint  prices,”  the 
report  said.  “This  entire  newsprint  price 
situation  is  so  indefinite  .and  unsettled 
that  we  must  not  permit  any  advertiser 
or  subscriber  to  influence  us  as  far  as 
a  time  contract  is  concerned  to  reduce 
our  rates,  for,  once  reduced,  we  will 
find  that  it  is  an  endless  struggle  to  put 
them  back  to  where  they  were  before, 
in  case  newsprint  prices  advance” 

The  secretary  also  read  the  postal 
committee’s  re^rt  prepared  by  W.  J. 
Parrett,  Danvtlle  (Ill.)  Commercial- 
Nezvs,  chairman.  Mr.  Parrett  com- 
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WASHINGTON  POST  IS 
ORDERED  SOLD 

Sale  at  Public  Auction  for  Not  Lee* 
Than  $250,000  Authorized- 
Terms  Laid  Down  by 
Justice  Proctor 

(.Special  to  Kditos  &  Publishes) 

Washington,  D.  C,  May  1/ — Sale 
of  the  Washington  Post  at  pubhc  auc¬ 
tion  for  not  less  than  $250,000  was  au¬ 
thorized  today  by  Justice  James  M. 
Proctor  of  the  Supreme  Court  of  the 
District  of  Columbia. 

Benjamin  S.  Minor,  receiver  for  the 
Post,  who  had  asked  the  court  to  rule 
publicly  whether  the  newspaper  should 
be  sold,  said  the  sale  would  be  held  at 
11  a.  m.  June  1. 

The  paper  was  put  into  receivership 
on  a  petition  of  the  international  Paper 
Company,  its  largest  creditor. 

Minor  told  Editor  &  Publisher  he 
has  had  no  indication  of  whether  the 
Post  will  bring  more  than  $250,000. 
About  two  and  a  half  years  ago  Eugene 
Meyer,  Governor  of  the  F^eral  Re¬ 
serve  Board,  offered  $5,000,000  for  the 
paper.  Minor  says  the  building  and 
land  occupied  by  the  Post  are  worth 
nearly  $239,000. 

Detinite  instructions  from  the  court 
regarding  disposition  of  the  paper  are 
said  to  ^ve  been  sought  so  that  a  sale 
could  not  be  contested  by  Edward  B. 
McLean,  former  publisher  of  the  paper, 
which  is  owned  by  his  father's  estate. 

If  the  best  bid  for  the  Post  is  not 
more  than  $500,000,  Justice  Proctor 
ruled,  the  purchase  price  must  be  entire¬ 
ly  cash.  If  the  highest  offer  is  more 
than  half  a  million,  the  first  $500,000 
must  be  in  cash  and  the  remainder  in 
two  equal  installments  payable  respec¬ 
tively  in  one  and  two  years. 

purchaser  must  agree  to  continue 
publishing  the  paper  and  retain  its  As¬ 
sociated  Press  membership. 

A  $25,000  bond  must  be  deposited  by 
a  prospective  bidder  before  or  on  the 
date  of  sale,  and  the  buyer  must  pay 
over  $75,000  when  he  bids  in  the  paper. 
Thus  the  total  deposit  will  be  $100,1^00. 
He  will  take  over  the  Post’s  plant  and 
equipment,  including  press  franchises, 
good  will  and  name,  aind  all  liabilities. 

Elarlier  today  the  court  had  handed 
down  a  consent  decree  removing  Mr. 
McLean,  who  is  now  in  Montreal,  from 
co-trusteeship  in  the  estate  of  his  father, 
John  R.  McLean.  The  American  Secur¬ 
ity  and  Trust  Company,  which  has  been 
lending  money  to  Iceep  the  Post  going, 
was  the  other  co-trustee  and  had  been 
seeking  McLean’s  ouster. 

The  decree  settles  all  litigation  be¬ 
tween  the  former  publisher  and  the  trust 
company  and  provides  for  the  payment 
of  $50,000  to  Mr.  McLean  and  his  es¬ 
tranged  wife,  Mrs.  Evelyn  Walsh 
McLean,  from  a  fund  set  aside  for 
amortization  of  mortgage  obligations 
and  as  a  depreciation  reserve  for  re¬ 
newal  of  the  plant  and  machinery  of  the 
Cincinnati  Enquirer. 

The  money  is  payable  in  78  equal 
weekly  installments. 

Loans  by  the  trust  company  to  the 
Post  were  approved  by  the  court  and 
made  obligations  of  the  trust  estate  if 
the  Post  is  unable  to  repay  them. 

Mr.  Minor  lists  these  assets  of  the 
Post:  Real  estate  on  E  Street,  $100,- 
170;  building  and  equipment,  $138,510; 
bonds  of  the  Washin^on  Auditorium 
Corporation.  $2,500  par  value,  but  said 
to  be  actually  of  little  worth;  a  $1,000 
Associated  Press  gold  debenture  bond; 
$1,700  in  stock  of  the  Vasco  Products, 
Inc.,  10  shares  of  capital  stock  of  the 
Town  &  Country  Goff  Qub. 

Notes  receivable,  “largely  uncol¬ 
lectible;”  accounts  receivable,  “partly 
uncollectible;”  Associated  Press  mem¬ 
bership  ;  good  will ;  circulation ;  $20,- 
747.08  cash  as  of  April  30;  and  sup¬ 
plies,  $9,712.17. 

UndCT  liabilities  are  $161,705.22  owed 
to  Mr.  McLean  and  the  trust  company 
for  advances  out  of  tie  estate  of  John 
R.  McLean;  overdue  notes  of  $68,000 
and  $97,500  to  the  trust  company;  a 
total  of  $338,954.73  owed  on  150  ac¬ 
counts  as  of  April  30;  and  overdue 
taxes,  plus  penalties,  of  $7,114.31. 


HUGHES  LEAVING  RICHMOND 

Wallace  M.  Hughes,  assistant  busi¬ 
ness  manager  in  charge  of  advertising, 
Richmond  Times-Dispatch,  has  resign^, 
effective  May  15.  L.  C.  Cardona,  busi¬ 
ness  manager,  says  the  position  will  not 
be  filled.  Hughes  went  to  Richmond 
from  Cleveland. 

LARGER  U.P.  QUARTERS 
IN  WASHINGTON 

Newt  Service  Will  Move  Into  National 

PresB  Building  June  1 — New*  Room 
62  by  22  Feet  Gauged  for 
Fast  Copy  Handling 

The  National  Press  Building,  Wash¬ 
ington,  D.  C.,  announced  the  signing 
this  week  of  a  long  term  lease  with  the 
United  Press  Association  for  an  ex¬ 
tensive  suite  to  provide  new  enlarged 
quarters  for  its  Washington  bureau. 

The  new  quarters  will  provide  one 
of  the  most  modern  and  commodious 
newspaper  offices  in  the  national  cap¬ 
ital.  The  suite  is  located  on  the  seventh 
floor  fronting  on  the  famous  F  and  14th 
street  corner,  the  site  of  Washington’s 
original  newspaper  row. 

The  new  quarters  have  frontage  of 
72  feet  on  14th  street  and  40  feet  on 
F  street.  The  quarters  consist  of  a 
reception  room,  manager’s  private  office, 
library,  foreign  department  office  and  a 
news  room  62  feet  long  and  22  feet 
wide.  The  general  news  room  has  been 
laid  out  on  the  most  efficient  plan  de¬ 
veloped  by  the  United  Press  for  fast 
handling  of  news.  The  plan  of  the  news 
room  provides  for  the  closest  inter¬ 
locking  of  the  day,  night  and  foreign 
services  of  the  United  Press. 

Every  consideration  was  given  in 
planning  the  new  quarters  to  provide 
for  the  convenience  and  comfort  of  the 
W’ashington  staff,  with  a  maximum  of 
air  and  light  and  a  sound-proof  ceiling. 
Alterations  were  being  made  by  the 
National  Press  Corporation  this  week. 
The  suite  formerly  was  occupied  by  the 
Federal  Radio  Commission. 

“The  United  Press  chose  the  National 
Press  Building  for  its  Washington 
bureau  because  the  building  occupies  a 
central  location  and  because  it  is  op¬ 
erated  essentially  to  meet  newspaper 
needs  of  continuous  day  and  night 
service  seven  days  a  week.”  said  Ray¬ 
mond  Clapper,  manager  of  the  Wash¬ 
ington  bureau. 

L.  B.  Mickel,  superintendent  of 
bureaus,  spent  several  days  in  Washing¬ 
ton  this  week  laying  out  the  floor  plans 
for  the  new  quarters. 

It  is  expected  that  the  move  will  be 
made  about  June  1.  The  U.  P.  is  now 
located  in  the  Washington  Daily  News 
building. 

PRESS  BUREAU  DEFENDED 

(Special  to  Editob  &  Publishbk) 

Washington,  D.  C,  May  15 — The 
proposal  of  the  Federal  Radio  Commis¬ 
sion  to  abolish  its  press  service  as  an 
economy  move  has  elicited  a  staunch 
defence  of  this  office  from  Representa¬ 
tive  Louis  Ludlow  of  Indiana.  Far 
from  being  necessary  or  advisable,  elim¬ 
ination  of  the  radio  press  bureau  be  a 
“real  tragedy,”  Ludlow  said.  G.  Frank¬ 
lin  Wisner,  formerly  in  the  Washington 
bureau  of  the  old  New  York  World,  is 
head  of  the  bureau.  Nearly  100  corre¬ 
spondents  and  heads  of  Washington 
bureaus  directed  a  petition  to  the  Com¬ 
mission  last  week  protesting  against 
abolition  of  the  press  service  and  dis¬ 
missal  of  Mr.  Wisner.  Ludlow  read 
this  petition  to  the  House. 

POSTAL  BILL  PASSED 

Increased  postage  rates  on  the  adver¬ 
tising  portions  of  certain  magazines  and 
newspapers  are  provided  in  a  bill  which 
passed  the  Canadian  House  of  Com¬ 
mons.  The  old  rate  of  one  and  one-half 
cents  a  pound  is  boosted  to  four  cents 
a  pound,  and  the  higher  rate  will  apply 
to  advertising  sections  of  publications 
“when  the  space  devoted  to  advertise¬ 
ments  exceeds  50  per  cent  of  the  total 
space.” 


NEW  PARIS  DAILY 

Will  Be  Edited  by  Leon  Beilby, 
Former  L’lntranzigeant  Director 
A  new  morning  daily  called  Le  Jour, 
under  the  direction  of  Leon  Bailby, 
former  director  of  L’Intransigeant,  will 
appear  in  Paris 


in  September,  it 
was  reported  last 
week.  M.  Bailby, 
who  was  editor  of 
L’Intransi  g  e  a  n  t 
for  25  years,  an¬ 
nounced  his  resig¬ 
nation  last  De¬ 
cember  as  a  result 
of  a  financial  re- 
organiza  t  i  o  n  of 
the  paper. 

His  articles  in 
the  paper  were 
widely  quoted  and 

Leon  Bailby  he  built  the  news¬ 
paper  into  a  commanding  position  in 
French  journalism.  M.  Bailby  made  his 
first  visit  to  the  United  States  in  1930, 
coming  here  to  invest  in  printing  equip¬ 
ment  and  observe  conditions  for  a  series 
of  articles. 

LANSTON  MONOTYPE  REPORTS 

Company  Operated  at  Lots  in  Fiscal 
Year  Ended  February  28 

A  net  loss  of  $79,063  for  the  fiscal 
year  ended  Feb.  28,  1933,  was  reported 
by  the  Lanston  Monotype  Machine  Com¬ 
pany,  through  Harvey  D.  Best,  presi¬ 
dent,  this  week.  Dividends  amounting 
to  $310,620  were  paid  during  the  year, 
resulting  in  a  decrease  in  current  assets 
and  surplus.  Total  current  assets  amount 
to  $4,262,818,  and  the  only  liabilities 
reported  are  outstanding  common  shares 
with  par  value  of  $5,644,100. 

One  of  the  achievements  of  the  year, 
Mr.  Best  reported,  was  the  acquisition 
of  all  the  assets  of  Directoplate  Corpo¬ 
ration  of  Chicago  and  the  exclusive 
manufacturing  and  selling  licenses  under 
all  patents  of  William  C.  Huebner  and 
Huebner-Bleistein  Patents  Corporation. 

ADVERTISING  BILL  PASSED 

By  a  vote  of  84  to  1  a  bill  forbidding 
“unprofessional  advertising”  among 
dentists  has  passed  the  Wisconsin  as¬ 
sembly.  It  defines  such  advertising  as 
advertising  that  attempts  to  mfslead ; 
advertising  of  professional  superiority: 
advertising  of  definite  prices ;  advertising 
by  means  of  electric  displays  of  teeth, 
bridge  work,  or  any  portion  of  tlie 
human  head;  and  employment  of  ad¬ 
vertising  solicitors  or  press  agents. 
Penalties  for  unlawful  practice  of  den¬ 
tistry  are  increased  from  $100  to 
$1,000. 

GANNETT  NET  $36,976 

(Special  to  Editos  &  Publishu) 

Rochester,  N,  Y.,  May  IS— Gannett 
Company,  Inc.,  reports  consolidated  net 
profit  for  the  quarter  ended  March  31 
of  $36,976,  including  its  equity  in  the 
undistributed  profits  of  controlled  com¬ 
panies.  This  amount  was  computed 
after  all  interest,  amortization  and  state 
and  federal  taxes,  and  compares  with 
$137,769  for  the  three  months  ended 
March  31,  1932. 

JOINS  MIAMI  HERALD 

C.  Jerome  Sheppard,  former  adver¬ 
tising  director  of  the  Bridgeport 
(Conn.)  Post  and  Telegram,  has  joined 
the  Miami  Herald  as  local  advertising 
manager.  He  is  well  known  in  New 
York,  Philadelphia  and  the  New  Eng¬ 
land  states,  having  served  as  an  execu¬ 
tive  with  the  J.  David  Stern  newspa¬ 
pers,  the  Wilmington  (Del.)  News  and 
Journal,  and  since  1929  with  the 
Bridgeport  papers. 

CALGARY  SUIT  WITHDRAWN 

Cjvil  action  brought  against  Fred  J. 
White,  Calgary,  Alta.,  Labor  member 
in  the  Alberta  legislature  By  Joseph 
Guest,  Calgary  printer,  who  charged 
the  legislator  had  accepted  printing  con¬ 
tracts  while  sitting  in  the  legislature, 
have  been  withdrawn.  Mr.  Guest  ex¬ 
plained  he  acted  upon  “mere  rumors 
which  I  have  now  investigated  and  find 
to  be  absolutely  without  foundation.” 


AYER  PRIZES  AWARDED 
AT  BANQUET  MAY  16 

Formal  Presentation  of  Awards  Made 
in  Pbiladelpbia  by  Wilfred  W. 

Fry,  President  of  Adver¬ 
tising  Agency 

The  Francis  Wayland  Ayer  cup  for 
typographical  excellence  was  formally 
awarded  to  the  New  York  Times  in 
Philadelphia  May  16  following  a  dinner 
in  the  galleries  of  N.  Y.  Ayer  &  Son, 
sponsor  of  the  award. 

Representing  the  Times  were  Arthur 
Hays  Sulzberger,  vice-president;  Louis 
Wiley,  business  manager,  and  Theodore 
D.  Palmer,  national  advertising  man¬ 
ager.  The  cup  was  presented  by  Wil¬ 
fred  W.  Fry,  president  of  the  Ayer 
agency. 

Nine  awards  were  made,  as  follows: 

Newspapers  up  to  10,000  circulation: 
First  honorable  mention,  Chambersburg 
(Pa.)  Public  Opinion;  second  honor¬ 
able  mention,  Adrian  (Mich.)  Daily 
Telegram;  third  honorable  mention, 
Peoria  (Ill.)  Transcript. 

Newspapers  of  10,0()0  to  50,000  cir¬ 
culation:  First  honorable  mention, 
Rockford  (Ill.)  Register-Republic ;  sec¬ 
ond  honorable  mention.  St.  Petersburg 
(Fla.)  Times;  third  honorable  men¬ 
tion,  Hartford  (Conn.)  Courant. 

Newspapers  of  5O,O0O  and  more  cir¬ 
culation:  First  honorable  mention. 

New  York  Times;  second  honorable 
mention.  New  York  Herald  Tribune; 
third  honorable  mention,  Cleveland 
Press. 

Representatives  from  each  of  the  nine 
newspapers  were  present  to  accept  the 
awards.  A  banquet  was  served  m  the 
Ayer  Building  and  in  the  Ayer  Gallery. 
All  of  the  1,386  newspapers  that  enter^ 
the  contest  were  on  view,  covering  the 
walls. 

Among  the  speakers  were  Mr.  Fry, 
Mr.  Sulzberger,  Mr.  Wiley,  and  Fred 
Fuller  Shedd,  editor,  Philadelphia  Bul¬ 
letin,  and  Marlen  E.  Pew,  editor  of 
Editor  &  Publisher,  two  of  the  judges 
of  the  contest. 

“Too  many  agencies  and  advertisers 
and  newspapers  apparently  fail  to  ap¬ 
preciate  that  blatant  advertisements 
lose  even  their  dubious  distinction  if 
other  advertisers  are  equally  boister¬ 
ous,”  Mr.  Sulzberger  said.  “It  becomes 
necessary,  therefore,  that  the  newspaper 
careful  of  its  appearance,  set  up  cer¬ 
tain  typographical  standards  to  protect 
those  advertisers  who  desire  to  live  in 
harmony  with  its  carefully  chosen  news 
columns,  and  with  each  other. 

“This  becomes  an  increasing  require¬ 
ment  where  small  space  is  used.  Un¬ 
questionably,  the  effect  of  the  depres¬ 
sion  upon  advertising  has  had  one  ad¬ 
vantage.  It  has  taught  the  advertiser 
that  linefit  can  be  derived  from  smaller 
display.  This  is  what  the  New  York 
Times  has  been  preaching  for  many 
years,  but  until  recently  without  much 
measure  of  success.  It  seems  ridicu¬ 
lous  that  we  should  welcome  this  re¬ 
duction  in  our  business,  and  yet  I  can 
truthfully  say  that  we  see  in  it  a  solu¬ 
tion  of  one  of  our  difficult  problems. 

“We  are  where  we  are  because  the 
advertiser  has  had  a  reduced  budget  on 
which  to  operate.  He  has,  however, 
met  the  circumstances  by  doing  what 
you  and  we  have  always  pleaded  with 
him  to  do — that  is,  he  has  spent  more 
time  and  more  intelligence  upon  the 
preparation  of  his  copy.  He  judges 
more  by  definite  results,  which  is  desir¬ 
able  b^ause  advertising  in  the  long 
run  must  justify  itself  as  a^  proved, 
profitable  business  investment.’ 

“It  is  earnestly  to  be  hoped  that  with 
the  upturn  of  business  he  will  not  fall 
back  into  the  easy  but  erroneous  method 
of  again  seeking  domination  by  space 
alone,  and  that  the  experience  gained  in 
these  last  few  years  will  not  be  lightly 
tossed  aside.  Increasing  rates  may  serve 
as  the  desired  check.  We  are  convinced, 
however,  that  the  security  of  your  busi¬ 
ness  and  of  ours  (the  two  cannot  be 
separated)  is  best  served  by  the  intelli¬ 
gent  use  of  limited  space  on  the  part 
of  more  advertisers.” 
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FOUR-A  HEARS  RATE  JUSTIFICATION 

Publications'  Costs  Higher  But  Rates  Lower  Than  in  1913,  With  Volume  Most  Important 
Factor,  Says  Crowell  Publishing  Head — D'Arcy  New  Chairman,  Billingsley  Secretary 

M  ^cStbn^of  °Ad5erttrj' By  ROBERT  S.  MANN  as  you  know,  and  their  _  volume  also 


9 


ciation  of  Advertising  Agencies, 
concluding  their  sixteenth  annual  coU' 
vention  at  the  Hotel  Mayflower, 
Washington,  D.  C.,  on  May  12,  elected 


By  ROBERT  S.  MANN  as  you  know,  and  their  volume  also 

sharply  depleted;  income  is  off  45  per 

“Transportation  costs  are  mainly  post-  good  stable  magazine  reading  class  yoti  cent.  Our  budget  has  been  trimmed  to 
age,  and  run  into  large  figures.  I  don’t  take  for  granted  and  wouldn’t  think  of  *ncet  it,  within  a  small  margin  of  deficit 
have  to  recite  here  what  a  pleasant  time  questioning.  and  with  a  back  log  of  substantial  sur- 


r  fi’A,:.-,,  to  *’®cite  here  what  a  pleasant  time 

W.  C.  DArcy,  president  of  the  D  Arcy  publishers  have  had  on  that  item 

‘he  past  decade.  Since  the  war,  po«al 

chairman  oi  the  board  of  the  associa- 

tion,  succeeding  Henry  T.  Ewald  of  magazine 

Detroit.  They  heard  a  discussion  of 
publication  rates  from  the  publisher’s 
standpoint,  by  Lee  W.  Maxwell,  presi¬ 
dent  of  the  Crowell  Publishing  Com¬ 
pany,  and  a  report  by  John  Benson, 

Four-A  president,  on  the  last  year’s 
work  of  the  association.  They  con¬ 
sidered  research  work,  both  go^  and 
bad,  under  the  leadership  of  Dr.  L.  D. 

H.  Weld,  chairman  of  the  Four-A  Com¬ 
mittee  on  Research.  Another  speaker 
was  Henry  Eckhardt,  president  of  Ken¬ 
yon  and  Eckhardt,  New  York,  who  dis¬ 
cussed  agency  operation.  At  a  round¬ 
table  session  in  the  afternoon,  there  was 
informal  discussion  of  agency  problems.  Bensok  W.  C.  D’Aecy 


the  past  decade.  Since  the  war,  po'stal  tions,  that  marginal  portion  questioned 
rates  on  the  average  national  magazine  by  some  almost  invariably  has  been  the 


JoBN  Benson 


W.  C.  D’Aecy 


luestioning.  and  with  a  back  log  of  substantial  sur- 

“In  the  upbuilding  of  great  circula-  bank, 

ions,  that  marginal  portion  questioned  “The  past  year  has  been,  I  believe, 
ly  some  almost  invariably  has  been  the  most  eventful  in  our  career.  We 

have  met  some  critical  situations,  such 

-  as  the  attack  last  summer  on  the  agency 

commission,  and  the  Young  study  which 
came  out  of  it;  also  the  menace  of 
Government  censorship  of  advertising 
copy  in  the  food  and  drug  fields. 

“It  was  fortunate  that  we  had  built 
up  through  the  years  authoritative 
figures  regarding  costs  and  earnings  of 
advertising  agents;  that  was  an  anchor 
to  windward  in  our  negotiations  last 
fall;  it  was  a  help  to  Jim  Young. 

“It  was  fair  and  open-minded  on  our 
part  to  join  with  the  national  advep 
tisers  and  the  magazine  publishers  in 
4  V  -  4  T  T.  sponsoring  the  Young  study.  That  study 

A.  H.  Kudne.  a.  L.  Buxingsley  ^o^^been  completed  and  its  renort 


A.  L.  Billingsley 


Mr.  Maxwell,  who  as  head  of  the  have  increased  about  300  per  cent  and  excess  circulation  delivered  by  the  pub-  handed  to  the  Steering  Committee  for 
Crowell  company  directs  the  destinies  just  last  year,  1932,  in  the  new  tax  laws.  Usher  over  and  above  the  fair  amoimt  consideration;  it  has  net  yet  been  re- 
of  Women^s  Home  Companion,  Collier’s,  another  increase  was  added,  which  in  the  on  which  the  rate  has  been  based.’’  leased  and  until  it  is  released  nothing 


American  Magazine,  and  Country  case  of  our  own  company,  meant  more 
Home,  made  his  address  a  justification  than  a  half-million  dollars  a  year,  added 
(rf  the  methods  by  which  publishers  de-  to  our  postage  bill. 


Volume  of  circulation  and  volume  of  can  be  known  about  its  findings, 
advertising,  the  speaker  said,  directly  “It  was  fortunate  also  that  we,  in  con- 
affected  advertising  rates,  since  growth  junction  with  the  A.  N.  A.,  had  built 


termine  their  advertising  rates.  While  “The  great  importance  of  other  major  in  either  made  possible  a  lower  milline  up  the  Review  Committee  for  the  re 


be  spoke  primarily  of  magazines,  much  factors  in  rate  determining  can  and  often  rate 
of  his  talk  was  applicable  to  newspapers,  does  put  stabilized  production  costs  into  .<■] 
Pointing  out  that  publications  gener-  background.  bav< 


straint  of  unsound  advertising,  when  the 


ally  make  their  profit  from  a  by-prod-  “The  most  emphatic  way  I  can  con- 
uct — advertising  space — rather  than  vey  this  to  you  is  to  point  out  that  while 
from  circulation,  and  that  some  adver-  paper,  labor,  editorial  costs  and  trans- 


“The  advertising  agents  of  America  Government  threatened  to  be  a  censor, 
have  been  by  far  the  greatest  single  in-  That  effort  at  self-regulation  is  the  only 
fluence  in  creatinff  and  increasinff  irood  leg  we  have  to  stand  on,  imperfect  as 


“The  most  emphatic  way  I  can  con-  fluence  in  creating  and  increasing  good  leg 
y  this  to  you  is  to  point  out  that  while  advertising,’’  he  said.  “That  has  been  it  is 
per,  labor,  editorial  costs  and  trans-  a  direct  influence  on  steadily  lower  ad- 


“Our  Newspaper  Committee  has  com- 


tisers  consequently  think  they  are  vie-  portation  every  one  are  higher  today  vertising  rates  over  the  years,  for  in-  pleted  and  issued  its  market  and 
tims  of  guesswork  or  arbitrary  whims,  than  they  were  in  1913,  advertising  rates  creasing  volume  of  advertising  has  done  paper  data  re^rt,  covering  over  3 
he  told  how  “a  prominent  automobile  per  1,000  circulation  in  the  leading  pub-  just  that.  *  newspapers  in  108  largest  cities,  one  of 


manufacturer’’  had  asked  him:  “How  lications  are  lower  today  than  they  “Competition  certainly  keeps  a  strong  me  most  iiiuminauns 
can  you  determine  what  your  rate  should  were  in  1913.  hand  on  advertising  rates.  It  forces 

be?  What  can  you  give  me  that  will  “Costs  o'f  circulation  vary  consider-  every  publisher  to  weigh  and  balance  all 
enable  me  to  know  without  question  ably.  On  most  large  publications,  the  the  tangibles  I  have  mentioned  that  he  o*  **  a 

whether  a  publication  s  rates  are  reason-  extensive  circulation  activities  result  in  may  make  his  products  just  as  valuable,  a”d  r  wnm- 

•Wc?”  a  low  circulation  net  and  in  some  cases  attractive  and  economical  as  possible  to  anH  now  in 

Taking  this  query  as  a  text,  Mr.  Max-  in  a  zero  or  a  minus  net.  The  circula-  his  public — ^his  two  publics — the  readers  uiended  ^ ,  ,  vaeue  offers  of  in¬ 
well  analyzed  the  factors  that  enter  tion  receipts  barely  exceed  or  do  not  and  the  advertisers.  The  publisher  whb  ,  ^gport  now  shows  in  clear 

into  rates,  but  warned  his  audience  at  equal  the  circulation  expenses.  The  cannot  control  and  adjust  these  factors  actual  sub¬ 
tile  same  time  that  the  most  important  building  of  great  circulation  on  such  op-  into  a  successful  formula  is  of  no  value  P*  ,  obtained 

thing  for  them  to  study  was  the  intang-  erations  has  at  ohe  time  or  another  been  to  you  or  your  clients  and  therefore,  is  Standard  Order  Blank  has  been 

ible  factor  of  reader  influence — “that  at-  a  cause  of  worry  to  the  advertiser  who  of  no  interest  to  you.”  .  ,  •  with  nn-tn-date 

,  nartirnlar  t,.  T„L_  O _  rCVlSCd,  IH  _  keeping  With  Up  tO-Oate 


the  most  illuminating  pictures  of  news- 


titude  of  the  reader  toward  a  particular  feels  he  has  been  paying  more  of  the  John  Benson,  president  of  the  asso-  ^e^rcomainhlgTamonroVher  chan^eV^ 
publication  which  causes  him  to  read  bill  than  he  should ;  but  we  must  look  ciation,  making  his  annual  statement  at  ‘  ~  whereby  agencies  agree  not 

tiioroughly  and  believingly.”  this  situation  squarely  in  the  face  and  the  closed  session  Friday  morning,  told  *0  rebate  any  part  of  their  commission. 

“The  heart  and  soul  of  the  magazine  judge  it  properly.  Great  national  cir-  the  convention  that  “we  have  been  not  only  a  pledge  made  every 

publishing  business  is  editing,”  he  said,  culations  are  impossible  of  attainment  through  the  roughest  going  as  yet  ex-  order  goes  out;  it  is  an  official 

“What  the  editor  does  with  a  magazine  except  at  a  low  net  circulation  receipt,  perienced  by  advertising  agents.”  but  against  rebating  taken  by  the  in¬ 
is  much  more  important  to  you  and  to  or.  as  I  have  said,  in  some  cases  a  minus  that  despite  some  casualties  “our  mem-  Us-if 


is  much  more  important  to  you  and  to 
me  than  what  the  circulation  manager 
does,  and  it  is  much  more  important 


bers  today  arei  surprisingly  solvent.*’ 


does,  and  it  is  much  more  important  “And  let  us  here  for  a  moment  ex-  “Both  the  American  Newspaper  Pub- 
than  some  picayunish  decimal  in  rate  amine  the  oft  expressed  worry  about  so-  lishers’  Association  and  the  Periodical 
calculation.  By  all  means  consider  rates,  called  forced  circulation,  sometimes  Publishers  Association  pay  a  tribute  to 
consider  circulation;  get  it  down  and  called,  ‘that  expensive  marginal  circula-  our  financial  record  as  advertising 


dustry  itself. 

“A  similar  order  blank  has  been  de- 


“Both  the  American  Newspaper  Pub-  radio  and  is  now  in  process 

lishers  Assoaation  and  the  Periodical  adoption. 


“Fifteen  per  cent  agency  commission 
is  now  universal.  The  few  important 


out  into  as  many  decimal  places  as  you  tion.’  Every  publisher  has  to  learn  the  agents  during  this  crisis,”  he  add^,  dailies  which  were  below  that  figure 
want,  but  don’t  ever  fotget  to  study  possibilities  of  his  publication.  To  seek  “pointing  out  a  low  rate  of  mortality  jjayg  come  into  line  during  Ae  past 
what  is  between  the  covers  of  the  pub-  large  circulation  for  a  publication  that  in  the  face  of  unusual  credit  risks  and  year— the  New  York  Times,  Newark 

is  rtot  adapted  to  its  proposed  market  is  severe  shrinkage  in  volume.  --  •  1 — . 


lication  you  are  judging.' 


News  and  Washington  Star.  We  have 


Aside  from  this  intangible  factor,  Mr.  disastrous.  It  can  end  only  in  failure.  “There  is  another  respect  in  which  thus  finally  completed  the  work  so  ably 
Maxwell  listed  the  following  “hard  tan-  But  to  build  up  the  circulation  of  a  agencies  have  given  a  good  account  of  and  energetically  initiated  and  carried 
gibtes”  which  must  be  considered  by  publication  that  is  properly  adapted  to  themselves,  and  that  is,  in  meeting  the  through  by  A.  W.  Erickson  over  a  dozen 
every  ^riodical  publishers :  a  wide  reader  acceptance  is  a  justifiable  demands  upon  them  by  clients  in  a  dif-  years  ago.” 

“1.  Costs  of  production  including  venture.  It  makes  enthusiastic  readers  ficult,  sometimes  desperate  situation.  After  listing  other  accomplishments 

editorial  costs  and  transportation.  of  additional  hundr^s  of  thousands  of  Agency  after  agency  has  dug  into  stag-  of  the  association  in  varied  fields,  he 

“2.  Costs  of  circulation  operations,  our  people,  it  creates  a  wider  and  wider  nant  markets  and  revived  them  with  concluded : 

“3.  Volume  of  circulation.  reading  public,  pemits  the  magazine  to  new  ideas  about  the  product,  or  its  ap-  “In  competition  we  have  made  no 

“4.  Volume  of  advertising.  do  a  great  good  in  reaching  and  in  a  peal,  or  its  distribution.  They  have  apparent  progress ;  in  fact,  we  may  have 

“5.  Competition.”  great  measure  directing  the  thinking  iff  created  new  advertising,  minimized  been  slipping  back.  That  is  a  problem 

“The  largest  item  in  the  cost  of  pro-  these  people  all  over  the  cotmtry,  unify-  shrinkage  of  the  old,  stemmed  a  deadly  for  the  future  we  are  determined  to 
luction  ins  paper,”  he  said.  “This  is  ing  our  nation,  if  you  please,  and  inci-  tide  of  cancellation.  attack.” 


true  at  least  with  publishers  of  man-  dentally,  results  in  bringing  into  one  “Out  of  this  emergency  may  come  a 
tines  of  large  national  circulation.  Yet  great  get-at-able  group  the  consumers  broadening  of  the  agency  job  in  the  years *ahead  we  shall  see  many  new  spe- 
»  important  and  so  large  are  the  other  so  essential  to  the  national  merchant—  future,  centering  upon  copy  and  media  cialty  food  and  grocery  advertisers,”  was 
factors  in  a  publisher’s  operations  that  the  national  advertisers.  of  course,  but  with  a  keener  sense  of  voiced  by  Carl  W.  Dipman,  editor  of 

(he  actual  variations  in  the  price  of  “Don’t  worry  too  much  about  so'-  product  design,  and  of  market  possi-  Grocery  Trade  News  and  the  Progress- 
paper  over  the  past  few  years,  if  im-  called  forced  circulation.  People  have  bilities.  It  all  revolves  about  the  pi-  sive  Grocer,  New  York.  He  descril^ 
m^iately  translated  into  advertising  to  be  urged  to  buy  magazines  just  as  votal  value  we  have  to  offer  advertis-  the  confusion  in  the  food  industry  which 
rates  up  or  down,  would  hardly  be  they  have  to  be  urged  to  buy  soap  or  ers :  what  we  know  about  the  consumer,  has  grown  out  of  indiscriminate  price 
noticed  by  you  or  your  clients.  In  fact,  toothpaste.  That  so-called  marginal  dr-  and  how  inventive  we  are  in  reaching  slashing,  first  by  the  chains,  then  by  the 


attack.” 

A  prediction  that  “in  the  immediate 


you  wouldn’t  consider  it  worth  a  rate  culation  rapidlv  becomes  settled  circula- 
adjustment.  tion.  The  additional  readers  won  by  en-  “Now,  a  word  about  the  Associatioa  grocers  themselves,  and  finally  by  the 

“Editorial  costs  are  heavy,  of  course,  ergetic  selling  soon  become,  in  the  main.  “We  have  twenty  fewer  members  than  “super-markets”_  that  have  sprung  up. 

aid  incidentally,  are  v^  difficult  oi  the  regular  and  habitual  readers.  That  a  year  ago,  practically  all  of  these  lost  Further  legislation,  he  thought,  was  in- 
important  reductions  without  immedi-  marginal  circulation  is  not  the  expense  because  of  merger  or  liquidation  or  dire  evitable. 


voluntary  chains  and  the  independent 


ttely  affecting  the  attitude  of  the  reader  circulation  you  may  think.  Some  of  the  financial  need. 


“But  notwithstanding  these  many 


toward  his  magazine.  Really  oood  ma-  most  expensive  circulation  any  magazine  “Our  finances  of  course  have  suf-  problems  in  food  distribution,”  he  said, 
terial  is  limited  and  always  will  be.  procures  any  year  or  any  month  is  that  fered.  Dues  have  been  cut  20  per  cent.  (Continued  on  page  36) 
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SEATTLE  DAILIES  LOCKOUT  PRINTERS 
AFTER  FOUR  YEARS*  NEGOTIATIONS 

Open  Shop  Composing  Roonu  Established,  As  Publishers  De¬ 
nounce  Local  and  L  T.  U.  Tactics — Union  Refused 
Seniority  Rule  Chamges 


I  By  telegraph  to  Editor  &  Publisher) 

SEATTLE,  May  17 — National  atten¬ 
tion  focused  on  Seattle  today  as  all 
three  daily  newspapers  got  th^ir  open 
shops  in  working  order  after  a  lockout 
Sunday  affecting  260  men. 

Union  printers  gathered  in  front  of 
the  Times,  Star  and  Post-Intelligencer 
plants  Monday,  laughingly  watching 
non-unionists  from  all  over  the  West 
come  to  take  their  jobs.  Several  edi¬ 
tions  were  missed  Monday  and  Tues¬ 
day,  but  as  the  shops  were  reorganized, 
a  t»ttle  to  the  finish  between  the  pub¬ 
lishers  and  the  union  was  forecast  A 
sympathy  strike  of  job  shop  employes 
is  expected. 

The  publishers  and  the  union  broke 
over  seniority  rules  applying  to  extra 
men  after  failure  of  arbitration.  For 
four  years  the  publishers  and  Seattle 
Union  No.  202  have  been  at  logger- 
heads  over  what  constitutes  arbitrable 
points. 

After  a  series  of  negotiations  brbice 
down  April  15,  the  publishers  an¬ 
nounced  a  ten  per  cent  wage  reduction 
plus  the  discontinuance  of  union  senior¬ 
ity  on  extra  men.  The  basic  wage  was 
$51.75  for  42  hours. 

Although  Ed.  J.  Pelkey,  I.  T.  U.  rep¬ 
resentative  who  took  over  Seattle  nego¬ 
tiations  last  Friday,  said  “we  are  main¬ 
taining  friendly  contact  with  the  pub¬ 
lishers  in  an  endeavor  to  reach  a  com¬ 
promise,”  the  publishers  say  “a  com¬ 
promise  is  possible,  but  not  probable.” 

Refusing  to  talk  for  publication  in 
ncxi-union  papers,  the  local  union, 
through  Mr.  Pelkey  explained  the  situ¬ 
ation  to  Editor  &  Publisher  thus: 
“We  accepted  a  ten  per  cent  wage  cut, 
but  to  take  priority  rights  away  from 
us  would  be  like  taking  the  spine  tAit 
of  a  human  being.  We  are  asking  only 
the  same  right  the  government  allows 
in  civil  service.  Our  men  voted  Sun¬ 
day,  210  to  12  not  to  accept  the  pub¬ 
lishers’  ultimatum  taking  away  from  the 
union  seniority  rights  on  extra  men. 
Many  of  these  210  will  never  get  steady 
jobs  again  if  this  thing  is  not  settled, 
so  you  can  see  by  voting  their  jobs 
away  how  vital  they  consider  seniority 
rights.  The  publishers  give  as  their 
only  excuse  that  they  will  effect  savings 
in  operation  on  extra  men.  As  a  matter 
of  fact  the  foreman  is  the  publisher’s 
representative  and  he  will  not  let  men 
stay  on  the  slip  board  unless  they  are 
competent.” 

Seattle  publishers  today  authorized 
W.  G.  Hooker,  Secretary  of  the  Seattle 
Publishers’  Association  to  make  follow¬ 
ing  statement  to  the  Editor  &  Pub¬ 
lisher  correspondent: 

“Tactics  _  employed  by  International 
Typographical  Union  and  its  local 
Seattle  Union,  for  more  than  four  years, 
forced  the  Star,  Times  and  Post-Intel¬ 
ligencer  to  make  new  arrangements  for 
the  conduct  of  their  composing  rooms 
last  Sunday. 

“Both  International  and  local  unions 
have  repeatedly  disregarded  obligations 
of  their  contractual  relationships.  A 
brief  history  of  events  antecedent  to 
severance  of  relations  with  the  union 
will  se^e  to  clarify  the  situation  and 
emphasize  the  continued  efforts  of  pub¬ 
lishers  to  prevent  any  difficulties  aris¬ 
ing.  In  latter  part  of  1928,  propositions 
for  a  new  agreement  were  exchanged  by 
Seattle  parties.  Under  the  terms  of 
the  arbitration  agreement  which  then 
existed,  these  propositions  were  sub¬ 
mitted  to  executive  officers  of  Inter¬ 
national  Union  and  the  American  News¬ 
paper  Publishers  Association  for  deter¬ 
mination  of  arbitrable  points.  The  In¬ 
ternational  Union  delayed  and  evaded 
and  finally  flatly  refused  to  submit  to 
a  disinterested  party,  as  provided  by  the 
arbitration  agreement,  points  upon  which 
the  I.  T.  U.  and  the  A.  N.  P.  A.  dif¬ 
fered  with  reference  to  arbitrable  ques¬ 


tions.  The  result  was  that  by  the 
terms  of  the  arbitration  agreement  it¬ 
self,  the  jurisdiction  of  the  arbitration 
agreement  over  the  case  expires  by . 
lapse  of  time. 

“The  paramount  issue  upon  which  the 
I.  T.  U.  refused  to  act  related  to  sub¬ 
mission  to  arbitration  of  the  right  of 
the  employer  to  have  an  equal  say  with 
union  in  the  determination  of  discharge 
cases.  The  publishers  sought  only  an 
equal  voice  in  the  right  of  discharge 
and  were  willing  to  submit  this  question 
to  arbitration.  The  decision  would 
have  either  given  the  publishers  this 
right  of  equal  participation,  or  would 
have  vested  complete  control  in  union. 
There  was  no  question  involved  to  vest 
complete  control  in  the  publishers. 

“While  the  discharge  case  issue  was 
the  open  issue  it  is  not  unreasonable  to 
conclude  that  continuation  of  prosperity 
wage  rates  throughout  the  depression 
may  have  been  a  contributing  factor  to 
the  delay.  It  is  a  fact  that  since  1929 
when  the  collapse  in  the  stock  market 
ushered  in  the  worst  depression  this 
country  has  ever  known,  the  union  has 
maintained  its  wages  at  prosperity  peak. 

“In  February  of  this  year  the  pub¬ 
lishers  present^  another  proposition  to 
the  union  for  a  readjustment  of  wages 
and  conditions.  The  local  union  refused 
flatly  to  conform  either  to  the  letter  or 
the  spirit  of  arbitration.  The  local 
union  refused  to  submit  a  counter¬ 
proposition  within  the  definite  time 
limits  required.  The  local  union  even 
refused  to  meet  in  conciliation  after  re¬ 
peated  oral  aiTd  written  requests  had 
been  made  until  it  had  exhausted  every 
strategem  and  the  arbitration  agreement 
was  dead. 

“We  repeat  that  the  International 
evaded  and  disregarded  the  agreement 
to  which  it  and  its  local  were  parties 
and  even  when  the  publishers  were 
willing  to  reinstate  this  agreement  for 
the  purposes  of  conciliatory  settlement, 
the  local  deliberately  avoid^  its  obliga¬ 
tions  and  refused  to  proceed. 

“Thus,  there  no  longer  being  either 
an  arbitration  agreement  or  a  working 
agreement,  publishers  again  sought  to 
reach  a  settlement  and  proposed  to  the 
union  a  very  modest  reduction  of  10 
per  cent,  from  the  prosperity  peak  of 
wages  and  modification  of  a  most  bur¬ 
densome  and  intolerable  condition  with 
reference  to  the  employment  of  extra 
help.  The  publishers  did  not  seek  to 
disturb  the  recognized  practice  of  se¬ 
niority  with  reference  to  the  giving  out 
of  regular  situations. 

“Finally,  the  publishers  even  agreed 
to  seniority  with  reference  to  employ¬ 
ment  of  certain  classes  of  extra  help 
which  the  union  insisted  should  ^ 
observed,  but  not  only  did  the  union 
insist  upon  this  observance  but  declared 
it  must  be  made  retroactive.  The  union 
by  its  rejection  of  the  modest  proposals 
of  the  publishers  compelled  a  severance 
of  relationship.  Even  during  the  latest 
parleys  with  the  union  the  publishers 
made  three  separate  and  distinct  pleas 
to  the  local  organization,  each  time 
making  some  modification  in  the  hope 
of  agreement,  but  the  union  consistently 
and  definitely  rejected  all  overtures.” 

Pressmen  and  stereotypers  are  not 
affected  by  the  publishers’  action. 


Col.  Ira  C.  Copley,  owner  of  Dlinois 
and  California  newspapers,  and  Mrs. 
Copley,  photographed  on  the  Santa 
Elena  as  they  arrived  in  New  York  this 
week. 

REYNOLDS  TO  BERUN 


1.  N.  S.  Star  Reporter  Reports  to 
Dosch  -Fleuret 

Quentin  Reynolds,  reporter  of  Inter¬ 
national  News  Service,  has  been  trans¬ 
ferred  from  the  New  York  headquarters’ 
staff  to  the  Berlin  bureau.  He  left 
for  his  new  post  May  10.  Reynolds 
was  assigned  to  some  of  the  biggest 
news  breaks  the  past  two  years,  in¬ 
cluding  the  Linbergh  kidnaping  story, 
the  Akron  disaster,  the  Collings  murder 
mystery  and  also  assisted  in  the  in¬ 
augural  coverage  at  Washington. 

After  graduation  from  Brown  Uni¬ 
versity,  Mr.  Reynolds  joined  the  New 
York  Evening  World,  serving  as  re¬ 
porter  and  rewrite  man,  and  later  as 
columnist.  When  the  sale  of  that  news¬ 
paper  was  consummated  he  joined 
I.  N.  S.  In  his  new  post  he  will  work 
under  the  direction  of  Arno  Dosch- 
Fleuret.  At  a  farewell  party  tendered 
Mr.  Reynolds,  Heywood  Broun,  Joe 
Williams  and  Ernest  Boyd  were  among 
those  present. 


STAFF  HONORS  EDITORS 

The  editorial  staff  of  the  Newark 
(N.  J.) Evening  News  attended  a  tes¬ 
timonial  dinner.  May  13,  at  the  Crest- 
mont  Golf  Club,  West  Orange,  celebrat¬ 
ing  the  promotions  of  Arthur  J,  Sin- 
nott,  Lloyd  Felmly  and  John  J.  Far¬ 
rell,  Jr.,  as  editor,  assistant  managing 
editor  and  city  editor,  respectively. 
The  dinner  was  called  “The  Inaugural 
Brawl.”  A  souvenir  program  in  the 
form  of  a  miniature  four-page  edition 
of  the  daily  anonymously  edited  bur¬ 
lesqued  the  News  in  every  department. 


NEWSPAPER  PRESTIGE  WEEK 

Pennsylvania  newspapers  will  observe 
their  second  Newspaper  Prestige  Week 
starting  May  28.  Editorials  telling  of 
the  papers’  devotion  to  the  public  cause 
will  be  printed  widely,  it  is  expected, 
during  the  week.  The  Pennsylvania 
Newspapers  Publishers’  Association  is 
sponsoring  the  movement. 


LEGAL  UNAGE  HIT 

The  electorate  of  Alabama  will  vote 
on  a  proposed  state  constitutional 
amendment  providing  for  publication  of 
executive  proclamations  and  of  consti¬ 
tutional  amendments  in  newspapers  in 
each  of  the  state’s  67  counties  for  four 
instead  of  eight  consecutive  weeks.  Gov¬ 
ernor  B.  M.  Miller  signed  the  proposed 
amendment  last  week.  If  approved, 
which  is  held  likely,  it  will  cut  newspa¬ 
pers’  revenue  from  this  source  50  per 
cent.  Dailies  in  the  past  were  selected 
to  carry  the  linage. 


FILES  $100,000  SUIT 

Philip  F.  Chapman  of  Portland,  Me., 
has  fiM  a  $100,000  libel  suit  against 
the  Portland  Herald,  charing  that  an 
editorial  May  4  which  discussed  the 
banking  situation  in  Portland  and  in 
which  his  name  was  mentioned  was 
“scandalous,  malicious,  false  and  Il¬ 
legal.” 


SYNDICATING  QUAUTY  SERIES 

Homer  McKee,  Inc.,  Chicago  adver 
tising  i^ency,  has  been  authorized  bj 
the  Chicago  Daily  News  to  syndicate 
the  “Why  Quality”  full-|»ge  campaigr 
to  newspapers  outside  Chicago. 


WANT  AD  LINAGE  UP 
IN  CHICAGO  PAPERS 

I*  Forecast  of  Better  Times  Says 
Tribune  Classified  Manager — 
Rental  Situation  Better, 
Thomas  Lowery  Reports 


(Special  to  Editor  &  Publisher) 

Chicago,  May  IS — “Help  Wanted” 
advertisements  in  the  classified  columns 
of  Chicago  newspapers  show  an  increase 
for  April  over  March  and  in  some  cases 
greater  linage  than  for  the  correspond¬ 
ing  period  of  1932,  indicating  a  turn  for 
the  better  in  business  conditions,  it  was 
stated  here  today. 

In  the  last  42  days  help  wanted  copy 
in  the  Chicago  Tribune  have  been  show¬ 
ing  an  upward  trend,  W.  R.  Blend, 
classified  manager,  told  Editor  &  Pub¬ 
lisher.  “To  understand  what  this 
means,  it  should  be  realized  that  this  is 
the  first  time  since  the  spring  of  1929 
that  we  have  shown  an  increase  in  help 
wanted  appeals  over  a  period  in  a  pre¬ 
vious  year,”  he  said. 

Mr.  Blend  showed  a  chart  revealing 
the  variations  in  help  wanted  ads  as 
compared  with  a  composite  index  repre¬ 
senting  pig  iron  consumption,  railroad 
freight  miles,  canal  freight,  cotton  con¬ 
sumption,  general  construction  and  other 
indices.  The  comparison  showed  that 
invariably,  in  recent  years,  want  ads 
for  workers  have  forecast  coming  busi¬ 
ness  cycles. 

Mr.  Blend  pointed  out  there  was  a 
drop  in  business  activity  in  the  middle 
of  1921  and  want  ads  fell  off  several 
months  before  that.  Early  in  1922  the 
help  wanted  ads  picked  up  and  a  few 
months  later  business  conditions  im¬ 
proved  considerably.  A  marked  increase 
in  this  classification  of  advertising  early 
in  1928  again  forecast  the  business  boom 
before  the  crash  of  1929.  There  was  a 
drop  in  help  wanted  classified  linage  in 
the  spring  of  1929,  but  it  was  several 
months  later  before  other  indices  showed 
a  decline,  Mr.  Blend  stated. 

Although  the  Chicago  Herald  and 
Examiner  also  showed  increases  in 
April  over  March  and  as  compared  with 
the  same  period  a  year  ago,  C.  W.  Horn, 
classified  director,  was  not  certain 
whether  these  increases  were  due  to 
improved  business,  or  rather  to  the  fact 
that  April  this  year  was  a  five-Sunday 
month. 

“I  hesitate  to  state  whether  these 
comparisons  reflect  a  true  picture  of 
business  conditions,”  said  Mr.  Horn. 
“Certain  technical  features  of  the  local 
want  ad  structure  have  introduced  a 
variant  which  make  it  difficult  to  com¬ 
pare  last  year’s  classified  linage  with 
that  of  1933.” 

One  reason  for  the  increased  want 
ad  linage  in  Chicago  papers  recently  is 
the  demand  for  tradesmen  in  connection 
with  erection  of  World’s  Fair  Buildings. 
It  is  estimated  that  nearly  27,000  are 
now  employed  there. 

Thomas  Lowery,  Chicago  Daily  News 
classified  manager,  pointed  to  the  im¬ 
proved  rental  situation  as  reflected  in 
the  want  ad  columns.  He  stated  that 
outside  the  loop  district  there  has  been 
an  8  per  cent  improvement  since  Jan. 
1,  1933.  Last  January  owners  of  apart¬ 
ments,  outlying  stores  and  office  build¬ 
ings  reported  20  per  cent  vacancies. 
Today  that  figure  has  been  reduced  to 
about  12  per  cent. 


KELTY,  KNAPP  RESIGN 

Eugene  S.  Kelty,  managing  editor  of 
the  Klamath  Falls  Herald  and  News, 
and  E.  L.  Knapp,  business  manager  of 
the  Medford  Mail  Tribune,,  have  re¬ 
signed.  Announcement  was  made  at  the 
same  time  that  the  staff  of  the  Medford 
Mail  Tribune  would  immediately  go  on 
a  five-day  week. 


HOWLAND  &  HOWLAND  NAMED 

Howland  and  Howland,  Inc.,  news¬ 
paper  representatives,  with  offices  in 
New  York  and  Chicago,  have  been 
named  national  advertising  representa¬ 
tives  of  the  Bridgeport  (Conn.)  Herald. 
Water  bury  (Conn.)  Herald  and  the 
Proindence  (R.  I.)  Herald,  effective 
May  1. 
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Editor 

BITTER  RIVALRY  ENDS 
WITH  CONSOLIDATION 


Publiakers  of  Springfield  (Mo.)  News- 
Leader  and  Press  Join  in  Form¬ 
ing  New  Company — H.  S. 
Jewell  President 


(Special  to  ICoiToa  &  Publishes) 

Springfield,  Mo.,  May  lo — Four  and 
a  half  years  of  bitter  newspaper  war¬ 
fare  in  this  city  of  60,UU0  people  has 
been  ended  and  its  three  daily  news¬ 
papers  have  passed  into  the  tiands  of  a 
new  corporation,  owned  jointly  Dy  the 
former  publishers. 

The  News  ^  and  Leader  (morning, 
evening  and  Sunday)  and  the  Spriny- 
field  tress  (evening  and  Sunday ) ,  each 
with  the  same  statement,  announced 
Sunday  morning  that  their  publishers 
had  sold  the  newspapers  to  the  Spring- 
field  Newspapers,  inc.,  and  that  the 
"ownership  and  control  of  the  new 
company  will  be  equally  divided  be¬ 
tween  the  former  publishers  of  the 
News  and  Leader  and  the  former  pub¬ 
lishers  of  the  Press.” 

Officers  of  the  new  corjwration  are: 
President:  H.  S.  Jewell;  vice-president, 
editor  and  general  manager,  Hdson  K. 
Bixby.  Mr.  Jewell  is  former  publisher 
oi  the  Press  and  Mr.  Bixby  is  former 
publisher  of  the  News  and  Leader. 

The  considerations  which  the  new 
company  paid  for  each  of  the  two  prop¬ 
erties  were  not  made  public. 

The  new  corporation  is  publishing  a 
morning,  an  evening  and  a  Sunday 
newspaper.  The  morning  paper  to  be 
known,  as  heretofore,  as  the  Spring- 
field  Daily  News  while  the  evening 
newspaper  is  called  the  Springfield 
Leader  and  Press.  The  Sunday  news¬ 
paper  will  be  the  News  and  Leader. 
All  of  the  newspapers  will  be  published 
from  the  new  model  plant  of  the  News 
and  Leader  which  was  completed  and 
occupied  three  months  ago. 

The  merger  of  the  Leader  and  the 
Press  marked  the  end  of  an  intense 
competition  that  began  early  in  1929 
when  Jewell,  former  publisher  of  the 
Leader,  re-entered  the  field  and  estab¬ 
lished  the  Springfield  Press  at  the  solici¬ 
tation,  he  announced,  of  a  number  of  the 
city  merchants  who  objected  to  all  the 
newspapers  of  the  city  being  under  one 
control. 

Edson  K.  Bixby,  who  had  served  as 
editor  of  daily  newspapers  owned  by 
the  Bixby  family  in  Eastern  Oklahoma, 
entered  the  newspaper  arena  here  in 
1927  when  he  and  his  brothers,  Joel 
H.  Bixby  and  Tams  Bixby,  Jr.,  pur¬ 
chased  the  morning  Spring  field  Repub¬ 
lican  from  E.  E.  E.  Mejimsey.  They 
had  been  invited  to  Springfield  by  a 
number  of  merchants  who  objected  to 
a  contemplated  sale  of  the  Republican 
to  Mr.  Jewell,  publisher  of  the  Leader. 

The  Bixbys  changed  the  name  of  the 
Republican  to  the  News  and  a  few 
months  afterwards  Mr.  Jewell  sold  the 
Leader  to  Stuart  Olivier  of  Baltimore 
who  was  formerly  manager  of  the 
Frank  A.  Munsey  newspapers.  In  May 
of  1928  the  Leader  and  the  News  were 
merged  with  Stuart  Olivier  as  president 
and  Edson  K.  Bixby  as  editor  and  gen¬ 
eral  manager.  On  March  4  of  the  next 
year  Mr.  Jewell  launched  the  Spring- 
field  Press. 

The  competition  immediately  became 
keen  and  at  many  times  bitter.  Politi¬ 
cal  battles  found  the  two  newspapers  on 
opposite  sides.  Of  late  months  how¬ 
ever  the  fight  has  not  been  marked  by 
the  former  bitterness. 

Staffs  of  the  new  company  have  been 
formed  from  former  employes  of  the 
Mews  and  Leader  organization  and  of 
the  Press.  George  Olds,  former  man¬ 
aging  editor  of  the  News  and  Leader, 
is  managing  editor  of  the  newspapers  of 
the  new  corporation.  Dan  H.  Wheeler, 
former  advertising  manager  of  the  News 
*nd  Leader,  will  be  in  charge  of  local 
advertising,  and  Joe  Acuff,  who  was 
advertising  manager  of  the  Press,  will 
be  director  of  national  advertising.  The 
Branham  Company,  special  representa¬ 
tives  of  the  News  and  Leader,  have 
been  retained  as  representatives  of  the 
consolidated  properties. 
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N.  J.  “CONFIDENCE”  BILL  NOW  LAW 


Sitting:  Governor  A.  Harry  Moore,  signing  bill.  Standing,  left  to  right:  Jacob 
J.  Kalter,  Union  City  Hudson  Dispatch;  William  X.  McHenry,  Jersey  City 
Jersey  Journal;  Charles  S.  Zerner,  New  York  Times;  Leo  J.  Hershdorfer, 
Hudson  Dispatch;  John  C.  Keale,  associate  club  member;  Morris  Brodman, 
Jersey  Journal;  William  J.  Shannon,  Jersey  Journal;  George  V.  Headley,  city 
editor,  Jersey  Journal;  George  Clark,  Jersey  Journal;  Alderic  LaPointe,  Jersey 
Journal;  Malcolm  L.  Stephenson,  president,  Hudson  County  Press  Club; 
Assemblyman  Samuel  Pesin;  Ellis  Shapiro,  Bayonne  Times;  Marlin  Morgan, 
Jersey  Journal;  Eli  Ives  Collins,  Jersey  Journal;  Sydney  Lazarus,  co-publisher, 
Bayonne  Times. 


Governor  a.  harry  moore 

of  New  Jersey  late  last  week 
signed  the  “newspaper  confidence  bill,” 
sponsored  by  the  Hudson  County  Press 
Club,  Inc. 

The  bill  exempts  newspapermen  from 
revealing  the  sources  of  their  informa¬ 
tion  to  any  court,  grand  jury,  legisla¬ 
tive  committee  or  other  inquisitorial 
body.  The  language  of  the  bill  of¬ 
ficially  establishes  journalism  as  a  pro¬ 
fession  under  New  Jersey  law. 

The  new  act,  in  full,  follows: 

“An  act  to  define  the  obligation  of 
newspaper  employes  when  called  upon 
to  testify  before  any  court,  tribunal, 
commission  or  Inquest. 

“Definition :  By  the  word  ‘court’ 
shall  be  designated  the  following ; 
Court  of  Errors  and  Appeals,  Court  of 
Chancery,  Supreme  (Tourt,  Greuit 
Court,  prerogative  court,  orphans’  court, 
surrogate’s  court,  court  of  common 
pleas,  court  of  Oyer  and  Terminer, 
court  of  quarter  sessions,  court  of  special 
sessions,  magistrate’s  court  or  recorder’s 
court,  or  any  tribunal,  commission  or 
inquest  operating  under  any  order  of  the 
above  mentioned  courts. 

“No  person  engaged  in,  connected 
with  or  employed  on  any  newspaper 
shall  be  compelled  to  disclose,  in  any 
legal  proceedings  or  trial,  before  any 
court  or  before  a  grand  jury  of  anv 
county  or  a  petit  jury  of  any  court  or 
before  the  presiding  officer  of  any  tri¬ 
bunal  or  his  agent  or  agents,  or  before 
any  committee  of  the  legislature,  or 
elsewhere,  the  source  of  any  informa¬ 
tion  procured  or  obtained  by  him  and 
published  in  the  newspaper  on  which  he 
is  engaged,  connected  with  or  employed. 

“The  purpose  of  this  act  is  to  safe¬ 
guard  and  protect  the  professional  con¬ 
fidence  of  newspapers  and  newspaper¬ 
men.” 

Malcolm  L.  Stephenson,  president  of 
the  Hudson  County  Press  Club,  which 
not  only  sponsored  the  bill  but  aided 
its  passage,  told  Editor  &  Publisher: 

“The  Hudson  (Tounty  Press  Club  had 
two  objectives  in  the  campaign  for 
passage  of  this  measure.  One  was  to 
establish  the  professional  status  of 
newspapermen.  The  other  was  to  give 
to  newspapermen  the  rights  that  they 
should  have  had  long  before — to  keep 
sacred  the  confidence  vested  in  them  by 
their  sources  of  information.  Lawyers 
have  that  protection,  and  have  had  it  for 
centuries  through  the  development  of 
common  law  in  their  professional  rela¬ 
tionship  with  clients. 

“We  anticipated  a  long,  drawn-out 
fight  in  the  legislature,  and  would  not 
have  been  surprised  if  the  usual  politi¬ 
cal  fate  had  been  wished  on  it — death 
in  the  legislative  ‘morgue.’  We  were 
determined,  in  that  event,  to  come  back 
year  after  year  to  fight  for  it — but  we 


fuuml  the  legislators  very  receptive, 
after  we  had  explained  to  them,  in  con¬ 
ference,  the  real  intent  of  the  measure. 

“We  had  the  bill  introduced  by  As¬ 
semblyman  Pesin  on  March  27  and  it 
was  immediately  buried  in  the  judiciarv 
committee  and  it  remained  there  nearly 
a  month  when  Francis  A.  Jamieson,  at 
that  time  head  of  the  Associated  Press 
bureau  in  Trenton,  cooperated  with  the 
Press  Club’s  legislative  committee  with 
the  result  that  Emerson  L.  Richards, 
senate  president,  introduced  an  identical 
measure  in  the  senate  on  May  1  and 
it  was  passed  unanimously  the  follow¬ 
ing  day  under  suspension  of  rules. 
When  it  came  to  the  assembly,  Mr. 
Pesin.  since  it  was  the  same  measure, 
supported  it  and  on  May  8  the  bill 
passed  48  to  0. 

“We  hope  this  will  set  an  example 
for  other  states,  and  that  New  Jersey’s 
action  will  clear  the  way  for  other 
states  to  give  newspapermen  the  same 
professional  rights  and  standing.” 


GROUP  BUYS  INTO  DAILY 


BuiineBs  Men  Headed  by  Girdler 
Acquire  Stock  in  Herald-Pozt 

(Special  to  Editor  &  Publisher) 

Louisville,  Ky.,  May  15 — Purchase 
of  a  substantial  block  of  stock  in  the 
Herald-Post,  Inc.,  which  operates  the 
Louisville  Herald-Post,  afternoon  daily, 
by  a  group  of  business  men  headed  by 
Walter  H.  Girdler,  Louisville  manufac¬ 
turer,  was  announced  late  last  week  by 
John  B.  Gallagher,  publisher.  Mr.  Gird¬ 
ler  becomes  president  of  the  company. 
Mr.  Gallagher,  who  has  been  both  presi¬ 
dent  and  publisher,  remains  as  pub¬ 
lisher. 

On  the  new  board  of  directors,  in 
addition  to  Mr.  Girdler  and  Mr.  Gal¬ 
lagher,  are  George  O.  Boomer,  presi¬ 
dent  and  treasurer  of  the  Pittsburgh 
Fuel  Company;  W.  L.  Kennett,  mem¬ 
ber  of  the  livestock  commission  brok¬ 
erage  firm  of  Kennett,  Murray  and 
Brooks;  Charles  J.  Hodapp,  purchas¬ 
ing  agent  of  the  Girdler  (Zorporatiqn. 
and  H.  E.  Baumgarten,  treasurer  and 
business  manager  of  the  Herald-Post. 
Mr.  Boomer  and  Mr.  Kennett  are  also 
associated  with  Mr.  Girdler  as  direc¬ 
tors  in  his  own  company.  Mr.  Boomer 
is  chairman  of  the  Louisville  Bridge 
Commission. 


TAYLOR.  JR.,  BREAKS  ANKLE 

Frank  W.  Taylor,  Jr.,  managing 
editor  of  the  St.  Louis  Star  and  Times 
is  recovering  at  Missouri  Baptist  hos¬ 
pital  from  a  fractured  ankle  sustained 
May  10.  He  fell  and  injured  his  ankle 
after  he  had  parked  his  car  and  was 
crossing  a  parking  lot  to  attend  a 
wrestling  match  at  the  St.  Louis  Arena. 
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HULL  GIVES  APPROVAL 
TO  MOLEY’S  WRITING 


Conzidera  It  a  Personal  Matter  Since 

No  Law  Forbids  It — Assistant 
Secretary  Must  Augment 
His  Salary 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  May  16 — The 
intention  of  Prof.  Raymond  Moley,  As¬ 
sistant  Secretary  of  State,  to  syndicate 
a  weekly  newspaper  column  on  the 
American  government  has  stirred  up 
little  concern  in  his  immediate  superior, 
even  though  it  did  bring  a  gasp  from 
some  of  the  lesser  lights  of  the  State 
Department. 

For  years  it  has  been  the  understand¬ 
ing  here  that  officers  of  the  Department 
were  not  to  contribute  to  the  daily  press 
in  any  manner.  Mr.  Moley,  however, 
decided  his  income  was  not  sufficient 
after  a  15  per  cent  federal  pay  cut  to 
permit  him  to  meet  normal  expenses 
and  at  the  same  time  entertain  diplomats 
and  prominent  visitors  and  live  in  ac¬ 
cordance  with  the  dignity  of  his  posi¬ 
tion. 

His  decision  to  supplement  his  salary 
with  income  from  weekly  articles  has 
met  with  the  tacit  approval,  at  least, 
of  Secretary  of  State  Hull,  who  is  in¬ 
clined  to  believe  it  is  a  personal  matter 
entirely  for  an  official  to  receive  pay 
for  his  writings. 

There  is  no  order,  regulation,  or  law 
which  forbids  an  employe  of  the  State 
Department  to  write  for  pay  while  in 
the  service  of  the  government,  although 
it  may  not  be  the  practice. 

Officials  in  the  foreign  service  are 
under  instructions  not  to  write  for  pub¬ 
lication  or  work  for  newspapers,  but  it 
is  conceded  their  situation  is  somewhat 
different  from  that  of  officers  in  the 
Department  offices  in  Washington. 

Prof.  Moley  has  been  such  a  close 
adviser  of  President  Roosevelt  that 
there  is  no  question  as  to  his  discretion 
in  writing  for  newspapers,  and  con¬ 
sequently  no  objections  apparently  are 
going  to  be  offered  to  his  journalistic 
endeavors. 

Something  of  a  precedent  for  his 
action  is  seen  in  the  fact  that  William 
Jennings  Bryan  while  Secretary  of 
State  under  President  Wilson  continued 
to  lecture  for  remuneration.  He  like¬ 
wise  contended  that  his  salary  was  in¬ 
sufficient  and  kept  up  his  speaking 
engagements  in  the  face  of  criticisms  on 
the  grounds  of  bad  taste. 

WINSTED  EXECUTIVES  NAMED 

The  Winsted  (Conn.)  Evening  Citi¬ 
zen  on  Monday  named  two  men  td 
take  over  the  duties  of  the  late  Louis 
Timothy  Stone,  noted  writer  of  freak 
nature  stories,  who  was  general  man¬ 
ager  and  managing  editor  of  the  paper 
at  the  time  of  his  death.  Citizen  Print¬ 
ing  Company  directors  elected  to  split 
the  post  held  by  Mr.  Stone,  naming 
Thomas  Haggerty  managing  editor  and 
Theodore  Vaill  manager  and  treasurer. 
Haggerty  served  as  editor  under  Mr. 
Stone  for  seven  years.  Vaill  is  the  son 
of  Dudley  L.  Vaill,  president  of  the 
Citizen  Printing  Company. 

LA  VINE  LEAVES  JAIL 

Morris  Lavine,  former  Los  Angeles 
Examiner  reporter,  who  was  convicted 
of  attempting  to  extort  $75,000  ffom  the 
late  Charles  Crawford,  Los  Angeles 
political  figure,  was  released  from  Los 
Angeles  county  jail  May  10,  after  serv¬ 
ing  less  than  ten  months  of  a  one-year 
sentence.  He  won  time  off  by  good 
behavior. 

COOPER’S  SON  MARRIES 

Robert  McBridge  Cooper,  of  the 
Teletype  Corporation,  Chicago,  son  of 
Kent  Cooper,  Associated  Press  general 
manager,  was  married  in  Davenport,  la.. 
May  12,  to  Miss  Helen  Mariella  Lovett. 
The  couple  will  live  in  Evanston,  Ill. 

$200,000  LIBEL  SUIT 

Sonny  Ray,  an  actor,  has  filed  sqit 
for  $200,000  against  the  Hollywood 
Citizen-News  in  the  Los  Angeles  Su¬ 
perior  Court,  alleging  libel  in  a  story 
published  last  Feb.  9. 
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When  “Boss”  Lord  Ruled  “The  Sun” 


Exciting  Contests  with  Pulitzer’s  World — Sun  Only  Paper  to  Concede 
National  Election  to  Cleveland — ^Mob  Threatens  to  Burn  Plant 


WHEN,  in  1880,  Chester  S.  Lord 
became  managing  editor  of  the 
Sun,  all  seemed  quiet  along  Park  Row. 
The  Times,  the  Herald,  the  Tribmte, 
the  Post  and  the  .^Mn  vied  with  each 
other  for  public  acclaim  and  recogni¬ 
tion.  The  Sun,  under  Mr.  Dana,  had 
already  commenced  to  forge  to  the  front, 
and  was  enjoying  the  comfortable  pace. 
Mr.  Lord  had  no  reason  to  expect  trou¬ 
ble  ahead. 

Then  came  the  storm,  in  the  shape  of 
Joseph  Pulitzer  and  his  IV-orld.  Three 
years  after  Mr.  Lord  had  taken  control 
of  the  Sun,  he  suddenly  found  himself 
confronting  a  bulking  menace.  A 
stranger  to  the  metropolitan  field,  Pul¬ 
itzer  entered  New  York  like  a  gust  of 
March  air,  disturbing  everything  along 
the  route.  He  wanted  to  establish  his 
theory  that  fearless  leadership  plus  pub¬ 
lic  service  could  pay  handsome  divi¬ 
dends.  In  1876  Mr.  Pulitzer  had  vis¬ 
ited  the  Sun,  and  suggested  to  Mr.  Dana 
that  the  publication  of  a  German  paper 
in  this  city  would  succeed.  Mr.  Dana 
frowned  upon  the  idea,  but  he  did  give 
the  St.  Louis  newspaperman  part  time 
employment  in  the  form  of  a  semi¬ 
weekly  news  letter  of  an  editorial  nat¬ 
ure.  Seven  years  later  Joseph  Pulitzer 
came  back  to  New  York,  and  decided 
that  in  this  city  could  ^  found  the 
^Iden  opportunities  he  had  been  look¬ 
ing  for  elsewhere.  An  opening  into 
metropolitan  journalism  came  when  Jay 
Gould’s  interests  in  the  old  World  were 
placed  on  the  market.  Joseph  Pulitzer 
managed  to  finance  the  deal. 

Almost  immediately  the  new  journal¬ 
ist  clashed  with  the  old.  Mr.  Daiu  did 
not  like  Pulitzer  or  his  methods  of 
running  a  newspaper.  When,  in  1884, 
Joseph  Pulitzer  built  the  World  build¬ 
ing  with  its  golden  dome  right  next  to 
the  Sun  headquarters,  the  animosity  was 
complete.  Dana  began  to  write  traves¬ 
ties  on  the  “gilted  dome,”  trying  to 
put  the  hated  phrase  in  Yiddish. 

Thus  it  was  only  natural  that  Mr. 
Lord  found  himself  in  the  center  of 
the  fight.  The  battle  was  more  than 
per^al,  however.  For  the  World  was 
rapidly  proving  itself  a  worthy  rival  in 
the  matter  of  obtaining  news  or  fight¬ 
ing  for  a  cause.  In  an  election  for  dis¬ 
trict  attorney,  for  example,  the  World 
lined  up  wirt  a  man  by  the  name  of 
Nichols,  while  the  Sun  espoused  the 
candidacy  of  Colonel  John  R.  Fel¬ 
lows.  A  splendid  battle  ensued.  Mr. 
Lord  on  one  side,  John  Cocker  ill,  man¬ 
aging  editor  of  the  World,  on  the  other. 
For  months  the  two  papers  fought  each 
ower  tooth  and  nail.  Epithets,  more 
picturesque  than  commendable  to  Amer¬ 
ican  journalism,  flew  back  and  forth. 
Mr.  Lord  utilized  every  department  of 
the  paper  to  aid  him,  even  adding  poetry 
and  humor  to  the  fray. 

Mr.  Dana  watched  the  fight  with  keen 
enjoyment.  One  day  he  called  his  man¬ 
aging  editor  into  his  office  and  said: 

“Lord,  you  had  better  turn  on  the 
batteries.” 

The  batteries  were  turned  on  at  full 
power.  'The  fight  for  Col.  Fellows  pro¬ 
ceeded  with  undiminished  vigor.  Mr. 
Dana  would  walk  into  the  news  room, 
step  over  to  Mr.  Lord’s  desk,  and  ask 
eagerly  : 

“My  boy,  how  are  you  getting  on  ?” 

•  holding  up  our  end  all 

right,  ’  Mr.  Lord  would  return  happily. 

Col.  Fellows  won  the  district  attor¬ 
neyship,  and  the  Sun  won  even  more 
favor  in  the  hearts  of  its  readers.  What 
surprised  man''  outsiders,  though,  was 
the  friendly  manner  in  which  Mr.  Lord 
and  his  opnonent,  Mr.  Cockerill,  acted 
while  the  battle  raged. 

Despite  the  personal  friendship  exist¬ 
ing  between  these  two,  they  never  lost 
an  opportunity  to  score  a  beat  for  their 
papers.  After  the  Sun  victory  in  the 
Fellows  case.  Pulitzer  renewed  his  ef- 


By  BARNETT  HNE 

(Copyright  1933  fcy  Editor  &  Publisher  Company) 

{This  is  the  fifth  article  of  a  series  on  the  life  of  Mr.  Lord) 
forts  to  put  the  World  on  top  again,  situation  and  the  need  for  great  speed. 
A  revolution  broke  out  in  Haiti.  The  Within  an  hour  the  telegraph  company 
World  sent  a  man  to  the  troubled  island,  sent  back  a  message.  Two  first-class 
Mr.  Lord  obtained  passage  on  a  steamer  operators  were  rushing  to  Florence, 
lor  his  most  trust^  reporter,  Kellogg.  As  Mr.  Lord  had  surmised,  the  World 
Giving  him  $1,500  as  expense  money,  man,  immediately  uport  leaving  the  train. 


Chester  Lord  (left),  his  son  Kenneth,  and  their  catch  of  salmon  made  on  one 
of  their  yearly  visits  to  Eastern  Canada.  Since  his  retirement  from  newspaper 
work,  fishing  has  been  Mr.  Lord's  chief  recreation. 


the  managing  editor  told  Kellogg  to 
call  for  more  if  necessary. 

The  Sun  and  World  reporters  stayed 
on  the  island  long  enough  to  see  the 
war  settled,  in  which  the  Haitian  Re¬ 
public  surrendered  to  Admiral  Luce  of 
the  U.  S.  Navy.  The  excitement  over, 
the  two  rival  reporters  took  homeward 
passage  together.  When  they  reached 
Florida,  by  way  of  Cuba,  the  two  young 
men  took  a  train  for  New  York.  On 
the  way  they  busily  wrote  their  stories. 
When  the  train  reached  Savannah,  the 
World  reporter  stopped  writing. 
Approaching  the  porter  with  a  large 
bundle  of  manuscript  under  his  arm, 
he  said  loudly,  making  certain  that  he 
w'as  heard  by  all: 

“Here,  porter,  take  this  to  the  World 
office  in  New  York.  I’ve  just  got  word 
that  a  dear  friend  is  ill  here  in  Savan¬ 
nah,  and  I  must  get  off  and  see  him. 
Here  is  a  dollar,  and  they’ll  give  you 
another  dollar  at  the  World  office.” 

He  then  said  goodbye  to  Kellogg,  and 
left  the  train.  The  Sun  reporter  watched 
him  go,  not  at  all  convinced  of  the 
genuineness  of  the  sick  friend.  It  didn’t 
seem  to  ring  true.  Before  the  train 
started  on  its  northern  trip,  Kellogg 
hopped  into  the  station  telegraph  office 
and  dispatched  a  message  to  Mr.  Lord, 
in  which  he  said : 

“World  reporter  left  train  at  Savan¬ 
nah.  I  have  a  large  part  of  my  story 
ready  and  fear  we  may  be  beaten.  Let 
me  hear  from  you  at  Florence,  S.  C.” 

It  was  four  o’clock  in  the  afternoon 
when  Mr.  Lord  received  that  message. 
Calling  a  copy  boy,  he  asked  for  the 
large  atlas  stationed  in  the  office  library. 
Carefully  he  studied  the  map  of  South 
Carolina.  The  nearest  city  of  im^r- 
tance  to  Florence  was  Charleston.  Pick¬ 
ing  up  a  telegraph  blank,  he  hastily 
scribbled  a  message  to  Kellogg,  to  ^ 
held  at  the  Florence  telegraph  office: 

“Put  12,000  words  on  the  wires  at 
once.  Will  send  you  what  operators 
you  need.” 

From  the  comer  of  his  desk  he  picked 
up  a  sheet  of  office  note  paper,  and  on 
it  he  wrote  a  message  to  the  Western 
Union  Telegraph  Company  in  New 
York,  requesting  them  to  send  two  of 
their  best  Charleston  operators  to  Flor¬ 
ence.  He  explained  the  urgency  of  the 


taxed  the  telegraph  services  of  Savan¬ 
nah  to  the  utmost  by  sending  thousands 
of  words  on  the  Haiti  revolution.  He 
had  received  orders  from  Pulitzer  to 
send  everything  he  had  at  once,  with 
additional  orders  to  outwit  the  Sun  man. 
But  this  ruse  did  not  work.  When 
Kellogg  arrived  at  Florence,  he  not  only 
found  Mr.  Lord’s  message,  but  also 
found  the  star  operators  from  Char¬ 
leston.  Kellogg  wrote  as  though  his 
life  depended  on  it,  not  saying  “good 
night”  until  one  in  the  morning.  The 
Sun  did  not  go  to  press  until  half  an 
hour  after  the  complete  Haiti  story  had 
been  received. 

That  morning  Mr.  Pulitzer  and  his 
lieutenants  stayed  in  the  World  office 
until  the  Sun  was  on  the  street,  anxious 
to  see  whether  their  Savannah  scheme 
had  succeeded.  They  had  spent  hun¬ 
dreds  of  dollars  on  the  special  dispatch, 
but  it  would  have  been  money  well  in¬ 
vested  if  the  Sun  was  beaten.  Alas, 
once  again  the  World  tasted  disappoint¬ 
ment.  The  last  column  on  the  first  page 
of  the  still  wet  Sun  bore  the  exciting 
news : 

THE  HAYTIAN  REVOLUTION 
A  “Sun”  Reporter’s  Visit  to  the 
Black  Republic 

Shades  of  yesterday !  A  foreign  revo¬ 
lution  and  only  a  single  column  head¬ 
line!  But  in  the  ’80s  the  Sun  did  not 
know  the  meaning  of  streamer  head¬ 
lines.  Besides,  Mr.  Lord  felt  satisfied. 

Later,  in  the  ’90s,  when  William  Ran¬ 
dolph  Hearst  came  upon  the  scene.  Mr, 
Lord  discovered  that  he  faced  a  new 
type  of  competition — a  loss  of  good 
writers  caused  by  the  flattering  financial 
bids  of  the  Hearst  organization. 

But  Mr.  Lord  did  not  have  great  dif¬ 
ficulty  in  keeping  his  men.  Loyalty  was 
his  guiding  principle,  and  the  men  under 
him  came  to  develop  this  trait.  Time 
after  time  Mr.  Lord  received  flattering 
offers  from  other  publications  to  join 
their  organizations.  James  Gordon 
Bennett  wanted  him  to  become  manag¬ 
ing  editor  of  the  Herald.  Adolph  S. 
Ochs  asked  him  several  times  to  take 
over  the  managing  editorship  of  the 
Times.  In  fact,  it  was  upon  one  of 
these  occasions  that  Mr.  Lord  suggested 
that  his  night  editor,  Girr  V.  Van  Anda, 
would  be  able  to  fill  the  post  satisfac¬ 


torily.  As  a  result,  Mr.  Van  Anda  be¬ 
came  associated  with  the  New  York 
Times  for  the  next  28  years.  George 
William  Curtis  offered  Mr.  Lord  the 
editorship  of  the  Philadelphia  Ledger. 
He  was  offered  the  position  of  general 
manager  of  the  Associated  Press.  Time 
after  time  some  local  capitalist  consulted 
Mr.  Lord  about  the  feasibility  of  start¬ 
ing  a  new  paper  in  New  York  or  else¬ 
where.  To  all  of  these  offers  he  turned 
a  deaf  ear.  Joseph  Pulitzer,  probably 
wishing  to  associate  with  Mr.  Lord  as 
a  co-worker  rather  than  as  a  rival,  of¬ 
fered  the  post  of  managing  editor  to  him 
a  number  of  times.  On  each  occasion 
Mr.  Lord  declined  the  offer.  One  day, 
after  Pulitzer  had  become  blind,  Mr. 
Lord  received  a  note  from  the  World 
publisher,  suggesting  a  visit.  Reaching 
the  World  office,  Mr.  Lord  was  greeted 
by  the  unseeing  Pulitzer. 

“Come  up  close  to  me,”  Mr.  Pulitzer 
commanded. 

Lord  stepped  forward.  The  blind  man 
grasped  Mr.  Lord  tightly  by  the  shoul¬ 
ders,  put  his  face  within  an  inch  of 
Lord’s,  and  said  quietly: 

“I  want  to  look  you  over.  I  want  to 
see  what  you  look  like.  You’re  the  kind 
of  man  we  want  on  the  World.” 

“I’m  sorry,”  Mr.  Lord  answered,  “I 
must  stay  with  the  Sun.” 

Mr.  Lord  explains  his  theory  of  news¬ 
paper  loyalty:  “I  thoroughly  believe  in 
loyalty  to  your  paper;  you  accomplish 
a  higher  grade  of  work  and  can  give 
the  best  in  you  to  the  organization  if 
you  are  loyal.  I  have  a  theory  that  a 
man  should  identify  himself  with  one 
newspaper.  When  I  was  managing 
editor  and  a  man  came  in  looking  for  a 
job,  the  first  thing  I’d  ask  would  be: 
‘What  experience  have  you  had?’  If 
the  reply  was,  ‘I’ve  worked  a  year  in 
Chicago,  six  months  in  San  Francisco, 
a  couple  months  on  papers  in  Spring- 
field,  Providence,  St.  Louis,  Atlanta 
and  Montreal,’  I  would  appraise  the 
man  before  me,  and  make  up  my  mind 
that  I  did  not  want  him.  I  may  have 
been  wrong,  but  I  felt  prejudiced  against 
the  man  who  shifted  around.  1  feel  that 
if  a  newspaperman  has  ability,  he  will 
stick  to  one  paper.  City  editors  do  not 
like  to  let  a  good  man  go,  and  hence 
there  must  have  been  some  reason  why 
the  travelling  newspaperman  moved 
around  so  much.  I  said  to  myself,  if 
he  had  been  good,  wouldn’t  he  have 
stayed  in  one  place?” 

By  1884  Mr.  Lord  had  become  “Boss” 
Lord.  Although  only  34  years  old,  he 
commanded  the  respect  and  admiration 
of  every  man  working  on  the  Sun.  The 
“Easy  Boss”  he  was  called,  but  he  could 
be  adamant  when  he  believed  he  was 
right.  A  point  of  policy  arose  during 
the  Cleveland- Blaine  campaign  of  that 
year.  To  begin  with,  the  election  of 
1884  found  the  newspapers  of  New  York 
divided  in  their  sui^rt.  The  Times, 
which  had  been  a  Republican  paper, 
bolted  Blaine  and  supported  Cleveland. 

One  afternoon  Mr.  Dana  came  to  the 
managing  editor’s  desk,  and  said: 

“Well,  Lord,  what’s  the  news  today?” 

“Everybody  seems  to  be  talking  about 
the  bolt  of  the  Times  from  Blaine,” 
Mr.  Lord  volunteered. 

“Yes,”  said  Mr.  Dana,  “and  it  will 
cost  them  half  their  readers.  If  you 
attack  a  man’s  politics  or  his  religion, 
you  make  that  man  your  enemy,  and  he 
will  cease  to  read  your  newspaper.” 

Mr.  Dana’s  prediction  proved  correct 
The  Times  lost  heavily.  Three  weeks 
later,  however,  when  Grover  Cleveland 
received  the  Democratic  nomination,  the 
Sun  came  out  editorially  for  Blaine. 
Boss  Lord  approached  the  editor: 

“Mr.  Dana,”  he  said,  “didn’t  you  pre¬ 
dict  that  the  Times  would  lose  circula¬ 
tion  because  of  its  shift  in  political  alle¬ 
giance?  Now  we  are  doing  precisely 
the  same  thing.” 

(Continued  on  page  37) 
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COORDINATION, ECONOMY, COLOR  WORK 
ON  A.N.P.A.  MECHANICAL  PROGRAM 

Pittsburgh  Conference  to  Cover  Technical  Phases  of  Newspaper 
Printing  Completely — Elditors  and  Publishers  to  Speak — 

Ban  on  Exhibitors  Withdrawn 


The  pr<^ram  for  the  seventh  annu^ 
mechanical  conference  of  the  Ameri¬ 
can  Newspaper  Publishers’  Association, 
to  be  held  in  Pittsburgh  June  6-8,  offers 
an  unprecedented  coverage  of  mechani¬ 
cal  problems,  and  is  planned  to  elucidate 
technical  questions  of  the  depression  and 
explain  present-day  mechanical  practices. 

The  conference  this  year  establishes  a 
precedent  in  removing  the  ban  on  ex¬ 
hibitors.  Editor  &  Publisher  learned 
from  the  William  Penn  Hotel,  conven¬ 
tion  headquarters,  that  manufacturer 
are  dealing  directly  with  the  hotel  in 
obtaining  exhibition  space.  It  is  not 
known  at  this  time  how  many  have  con¬ 
tracted  for  space,  although  a  consider¬ 
able  number  are  expected  to  display 
their  products. 

The  program,  as  outlined  to  Editor  & 
Publisher  by  W.  E.  Wines,  manager 
of  the  A.N.P.A.  mechanical  department, 
opens  Tuesday  with  morning  and  after¬ 
noon  sessions  devoted  to  discussion  on 
the  coordination  between  newspaper  me¬ 
chanical  departments  and  the  ^itorial 
department.  Participating  in  this  are 
Paul  Bellamy,  editor,  Cleveland  Plain 
Dealer;  Oliver  Owen  Kuhn,  managing 
editor,  IVashington  (D.  C.)  Stv; 

Richard  Huehne,  in  charge  of  the  pic¬ 
ture  and  art  department,  Pittsburgh 
Press,  and  Leon  A.  Link,  composing 
room  superintendent,  Des  Moines 
Register  and  Tribune. 

Frederick  H.  Keefe,  publisher,  New- 
burgh-Beacon  (N.  Y.)  News,  will  also 
speak  Tuesday  on  “My  Experience  with 
the  Teletypesetter,’’ 

Tuesday  evening  members  attending 
the  conference  will  hear  a  lecture  and 
see  a  demonstration  by  Dr.  Phillip 
Thomas,  of  the  Westinghouse  Electric 
and  Manufacturing  Company,  on  recent 
discoveries  in  research  in  the  Westing- 
house  laboratories. 

Edward  J.  Duffy,  mechanical  superin¬ 
tendent,  New  York  Daily  News,  will 
lead  the  Wednesday  mommg  discussion 
on  economy  in  the  press  room.  Also  at 
this  session  F.  J.  Meisssner,  traffic  man¬ 
ager,  Detroit  News,  and  T.  A.  Cor¬ 
coran,  purchasing  agent,  Louisville 
Courier-Journal  and  Times,  will  speak 
on  newsprint  waste  reduction. 

Wednesday  evening  economy  in  the 
stereotype  department  will  be  taken  up, 
with  George  H.  Fuller,  stereotype  de¬ 
partment  superintendent,  Cleveland 
Press,  in  charge. 

Mr.  Wines  will  report  at  this  session 
on  his  survey  of  dry  mat  dimensions. 
At  last  year’s  conference  there  was  con¬ 
siderable  discussion  on  the  possibility  of 
standardizing  diy  mat  specifications. 
Mr.  Wines  was  instructed  to  study  the 
situation,  as  to  the  length,  width,  thick¬ 
ness  and  moisture  content  of  the  prod¬ 
ucts  now  on  the  market,  and  to  make 
recommendations  for  standardization  of 


them.  His  report  this  year  is  expected 
to  answer  the  questions  involved.  At 
last  year’s  session  it  was  estimated  that 
considerable  savings  in  mat  costs  could 
be  achieved  through  standardization. 

B.  L.  Wehmhoff,  technical  director  of 
the  Government  Printing  Office,  will 
make  a  final  report  Wednesday  evening 
on  the  study  of  paper  and  ink  conducted 
jointly  the  past  four  years  by  the 
A.N.P.A.,  represented  by  D.  H.  Boyce, 
research  chemist,  and  the  Government 
Printing  Office.  The  study  has  been 
terminated  since  the  last  meeting. 

Considerable  interest  attaches  to  the 
Thursday  morning  session,  when  color 
advertising,  a  subject  of  increasing  im¬ 
portance,  will  be  discussed  by  Carl  W. 
Jones,  president  and  publisher,  Minne¬ 
apolis  Journal,  and  V.  Winfield  Chal¬ 
lenger,  manager  of  the  printing  depart¬ 
ment,  N.  W.  Ayer  &  Son,  Inc.,  Phila¬ 
delphia  advertising  agency. 

Dwight  L.  Monaco,  production  man- 
a^r,  Gardner  Advertising  Company, 
New  York  and  St.  Louis,  will  make  a 
short  report  Thursday  morning  on  the 
joint  A.N.P.A.  and  American  Associa¬ 
tion  of  Advertising  Agencies  committee 
for  better  printing[  of  advertisements. 
Mr  Keefe  is  chairman  of  this  com¬ 
mittee. 

Highspeed  newsprint  roll  changers 
will  be  explained  Thursday  afternoon 
by  representatives  of  manufacturers : 
David  C.  Bernard,  Kohler  Brothers ; 
Harry  V.  Ball,  vice-president,  R.  Hoe 
&  Co. ;  Oscar  Roesen,  vice-president. 
Wood  Newspaper  Machinery  Company; 
Carl  Drange,  chief  engineer,  Walter 
Scott  &  Co.;  A.  J.  Qine,  Cline  Electric 
Manufacturing  Company,  and  a  repre¬ 
sentative,  as  yet  unnam^,  of  the  Mono¬ 
melt  Company. 

The  third  annual  exhibit  of  advertis¬ 
ing  printing  will  be  shown  at  the  confer¬ 
ence.  This  exhibit  shows  identical  ad¬ 
vertisements  as  printed  by  a  wide  variety 
of  newspapers.  Color  printing  will  he 
shown  in  this  exhibit  for  the  first  time 
this  year. 

SHEA  PORTLAND  EDITOR 

Tom  E.  Shea  has  been  named  editor 
of  the  Portland  (Ore.)  News-Telegram 
as  successor  to  Fielding  Lemmon,  who 
will  be  transferred  to  some  other  Pacific 
newspaper  in  the  Scripps  league.  Dur¬ 
ing  Shea’s  11  years  of  experience  on  the 
Portland  News,  which  absorbed  the 
Portland  Telegram  and  changed  its 
name  while  he  was  associated  with  it. 
he  served  as  drama  editor,  political 
writer,  city  editor  and  managing  editor. 

GEORGE  EBY  APPOINTED 

(^rge  Eby,  formerly  head  of  the  old 
Chicago  Evening  Post  composing  room, 
has  been  appointed  foreman  of  the 
Chicago  Journal  of  Commerce  compos¬ 
ing  room,  it  was  announced  this  week. 


Morley  Mats 

save  time  on  starters 

Stereotypers  have  told  us  that  they  save  from  two  to 
three  minutes  on  starters  by  using  Morley  Mats. 
The  reason  is  that  Morley  Mats  scorch  faster  and 
require  less  packing  than  ordinary  mats. 

For  freedom  from  shrinks,  freedom  from  chilled  plates, 
and  freedom  from  buckles,  and  for  SPEED,  use  Morley 
Mats.  They  are  dependable  and  economical. 

Wood  Newspaper  Machinery  Corporation 

Makers  of  Fine  Netvspapcr  Machinery 

501  Fifth  Avenue,  New  York 


“MARSA”  RUNYON  AT  RACES 


Damon  Runyon,  famous  sage  of  the 
sports  page  for  the  Neui  York  American 
and  Hearst  newspapers,  is  deep  in 
thought  at  Churchill  Downs  just  before 
the  running  of  the  Kentucky  Derby.  It 
is  said  to  be  part  of  the  tradition  that 
the  great  classic  cannot  be  run  until 
the  “Marsa”  reaches  down  into  his  jeans 
and  shells  out  a  tidy  wager  on  some 
horse  with  juicy  odds. 


CHAIN  ADOPTS  NEW  DRESS 

The  Scripps  League  of  Pacific  Coast 
newspapers  has  standardized  on  a  mod¬ 
ern  type  face,  Intertype  Ideal  News,  and 
several  units  of  the  chain  are  already 
appearing  in  new  type  dresses  of  this 
face. 


A.  N,  A.  MEETING  POSTPONED. 


Executive  Session  to  Be  Held  in  New 
York  on  June  8 

The  executive  conference  of  the  As¬ 
sociation  of  National  Advertisers,  which 
was  scheduled  to  be  held  in  New  York 
May  IS,  was  postponed  to  June  8. 

The  meeting  will  be  held  in  New 
York.  The  place  has  not  yet  been  de¬ 
cided. 

The  executive  conference  this  year 
is  being  held  in  place  of  the  usual  three- 
day  semi-annual  convention.  No  speak¬ 
ers  or  entertainment  will  be  provided. 


DUNN  ADDRESSES  EDITORS 

Samuel  C.  Dunn,  chairman  of  the 
board,  Simmons-Boardman  Publishing 
Company  and  editor  of  Railway  Age, 
was  the  speaker  before  the  New  York 
Business  Paper  Editors  at  their  last 
luncheon  of  the  season  May  19.  Elec¬ 
tion  of  officers  was  also  scheduled  for 
the  meeting. 


274,226 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

APRIL,  1933 

The  average  net  paid  circulation 

of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  April, 
1933,  was  179,698. 

Ew^ything  in  B^itimorm 
Rmvoipma  Around 

THE  SUN 

Morning  Evening  Sunday 


PERSONNEL— LIST  OF  ADVERTISING  AGENCIES 


New  York — Cont’d 


NEW  YORK  CITY 

CONTINUED 

BASS.  HENRY,  ADVERTISING 
AGENCY 
1261  Broadway. 

Telpphon©  Murray  Hill  4-0439^ 
Production  Mcr. — Al.  Scbeln. 
Proprietfw — Henry  Bait. 


BELL  ADVERTISING  CO.,  INC. 
1234  Broadway. 

Telephone  Pe.  6-1148. 

General  Mgr. — John  Paul  Stack. 


BENTON  A  BOWLES,  INC. 

444  Madlion  Avenue. 

Telephone  WlcKergham  2-0400. 


^TES,  CHARLES 
INC. 

18  East  48th  Sir. 
Branch  office — B(| 
President — Charles 
V  ice-Pres  Idenl — I*h 
Space  Buyer  &  PfgI 
John  J.  Schwed 
Art  IMrector — Irvin 
Account  Executives 
Jerome  Sill. 

Ethel  Rtreusand. 
Philip  O.  QilmrrI 
Radio  Dept.— Jeror 
Recognition:  APA; 


BATTEN.  BARTO 
A  OSBORN.  IN(| 

383  Madison  Avel 
Tel.  £1.  8-5800. 

Branch  Offices — 

Chicago.  Illinois. 

Minneapolis.  Mir{ 

Boston,  Mastiarh 
Pittsburgh.  Penni 
Chairman  of  the  B| 

Bruce  Barton. 

President — William 
Vice-l*re8.  A  Qener 
Roy  S.  Durstine. 

Vlc^PrcsIdent  A  j 
.  R.  Feland. 

Vice-President — Ah 
(Buffalo  office).  ' 

B.  L.  Hurst  (Pr{ 

Barton.  Durst 
Corporation.  Clj 
Vlce-I*re8idents — 

CTiarles  J.  Hahc 
A.  D.  Chiquoin 

N.  W'.  Emerson 

O.  F.  Gouge. 

Paul  M.  Hollister. 

Stacy  W.  Pago. 

S.  H.  Busser. 

Maurice  Collette. 

Clarence  L.  Daria  (Buffalo 
Ralph  B.  Campbell. 

(Minneapolis  office). 

Chester  E.  Haring. 

Secretary — F.  M.  Lawrence. 

Ass't  Treaturer — T  Arnold  Rau. 
Ass't  Secretary — H.  A.  Holloway. 
New  Business  Manager — 

George  T.  Eager. 

Radio  l>ept. — Arthur  Pryor,  Jr. 
Space  Buyers — 

F.  M.  Lawrence. 

R.  C.  I>ufry. 

H.  C.  Braridau. 

W.  J.  O’Donnell. 


Tells  Who 

— To  Sec  — To  Wire 
— ^To  Phone  — To  Write 

Space  buyer,  .  .  .  account  executive,  ... 
radio  executives  ...  anybody  and  every¬ 
body  you  contact  in  advertising  agencies. 
Alphabetically  .  .  .  geographically. 

Personnel  -  List  of  Advertising  Agencies 
is  the  only  agency  personnel  service  issued 
monthly.  Gives  current  information. 

Economical— only  a  fraction  of  the  cost 
of  trying  to  maintain  your  own  agency 
list.  Efficient — cuts  direct  mail  and  per¬ 
sonal  selling  costs. 


BLACKETT.  SAMPLE.  HUM- 
MERT  AND  GARDNER,  INC. 
330  West  02nd  Street. 

(Ti.lrmen — Herbert  8  Gardner. 
I’reiident — K.  Prank  Hummert. 
Vlce-Prea.— William  J.  Moll. 
Secretary — J.  Glen  Sample. 
Treaaurer — Hill  Blackett. 

Aii't  Treai. — Dwight  L.  Monaco. 
Media  &  Reiearch  Director — 

Pred  H.  Kenkel. 

Director — C.  H.  Clerk, 
tlofl  Mgr. — D.  L.  Monaco. 
Executlrei — 

Aahenhurst. 


Order  today  from 

STANDARD 
RATE  &  DATA  SERVICE 

536  Lake  Shore  Drive 
CHICAGO 


OMPANY,  THE 

Id  Street. 
hUnd  4-9100. 

— Cincinnati,  Ohio. 


^rdon  Aymar. 
t. — Joseph  Ftrrell. 
Ives — 


Metds. 

).  F.  Storer,  Mgr. 
NPA:  APA:  ABP; 

|VA:  NOAB;  ABC. 


Eugenia  C.  SUmier,  Charge  of 
Contracts. 

Recognition:  ANPA:  APA:  ABF; 
PPA. 

Member:  AAAA. 

BIRCH-FIELD  A  CO.,  INC. 

110  West  40th  Street. 

President  A  Treasurer — 

Charles  A.  Blrch-Fleld. 


jllPSON  CO..  INC.. 

Ith  Street. 

Ickavvanna  4-0850. 
I— Myer  Lesser. 

If.  Smith. 

Itary  -O.  L.  Siff. 
rinager — Joby  Adams, 
t  ullvcs— 

.sser. 

"Gray. 

Adams. 

"J.  Casey. 

FreudanthaL 
Galla. 

P.  Klein. 

H.  H.  Lery. 

Recognition:  ANPA;  APA. 
Members:  NOAB;  ABC. 

BLAKER  ADVERTISING  AGY., 
INC. 

120  East  41st  Street. 

Telephone  Caledonia  5-7851. 
President — Henry  B.  Sell. _ 


I  I  ERE.”  said  the  orig;inator  of  a  new  beauty  aid  for  women,  “is  my  product.  It  is  a  stranger 
in  Philadelphia — and  so  am  I  I’d  like  to  start  advertising  as  soon  as  possible,  but  I  have  no  dis¬ 
tribution.  Can  you  help  me?” 

Within  three  weeks  we  had  so  co-ordinated  sales  and  advertising  efforts  that  the  "stranger”  was 
being  properly  introduced  to  Philadelphia  women. 

Our  monthly  check-up  on  retail  sales  of  products  similar  to  the  newcomer  made  it  possible  for  us 
to  direct  this  manufacturer  to  the  outlets  through  which  he  could  obtain  maximum  sales.  His 
set-up,  therefore,  is  predicated  on  time-tried  and  time-tested  experiences. 

With  this  fund  of  facts,  not  obtainable  in  comparable  form  or  extent  from  any  other  source,  we  can 
help  any  manufacturer  build  a  Philadelphia-suited  sales  attack. 

Tfie  practical  aid  offered  to  all  manufacturers  by  Curtis-Martin  Newspapers,  coupled  with  their 
power  to  sell  through  circulations  that  provide  the  only  complete  coverage  of  Philadelphia,  is  the 
combination  that  builds  volume  sales  in  thi.s,  America’s  third-largest  market. 


CURTIS-MARTIN  NEWSPAPERS,  INC.  ....  INDEPENDENCE  SQUARE,  PHILADELPHIA 


PUBLIC  LEDGER 

MORNING  EVENING  SUNDAY 

Wf)t  inquirer 

MORNING  SUNDAY 


Philadelphia 
Market  facts 

SIZE 

Third  in  America:  891.430  familiea— 
3,746.333  people. 

SALES  POTENTIAL 

$1,836,000,000  in  retail  salea,  accord* 
ing  to  the  1830  Census  of  Distribu¬ 
tion. 

RETAIL  OUTLETS 

58.191— of  which  33,687  arc  food 
stores  and  3395  are  drug  stores. 

COVERAGE 

No  one  Philadelphia  newspaper  pro¬ 
rides  better  than  50%  eoverage-oi  the 
191.430  families  living  within  Phila- 
delpha  and  its  A.  B.  C.  suburbs. 

Curtis-Martin  Newspapers  alone  pro¬ 
vide  the  complete  coverage  which 
makes  it. possible  to  develop  maxi¬ 
mum  sales  in  every  part  of  the  Phil¬ 
adelphia  market. 

Because  of  this  complete  coverage, 
Curtis-Martin  Newspapers  are 

FIRST  in  retail  advertising 

FIRST  in  general,  automotive 
and  financial  advertising 

FIRST  in  clauiSed  advertising 

publishing  more  linage  in  these  clas¬ 
sifications  than  all  other  Philadelphia 
newspapers  combined  I 
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BANKS’  MURDER  TRIAL 
NEARING  END 

State  Attacks  Eye-Witness  Testimony, 
as  Defendant  Editor  Claims 
Temporary  Mania  When 
Shooting  Officer 


(By  telegraph  to  Editor  &  Purlisher) 

Eugene,  Ore.,  May  18 — The  fate  of 
Llewellyn  A.  Banks,  former  Medford 
(Ore.)  newspaper  publisher,  and  his 
wife,  Mrs.  Edith  R.  Banks,  t^ing  tried 
here  for  the  first  degree  murder  of  a 
Medford  police  officer,  will  be  in  the 
hands  of  the  jury  late  this  week,  it  is 
expected. 

Repeated  efforts  on  the  part  of  the 
defense  to  secure  a  dismissal  of  the 
charge  against  Mrs.  Banks  have  been 
unsuccessful.  The  court  has  held  that 
sufficient  evidence  has  been  produced 
against  her  to  hold  her  for  the  jury. 

Both  defendants  took  the  witness 
stand  in  their  own  behalf  this  week. 
The  former  fiery  editor  hurled  sensa¬ 
tional  denunciations  at  Medford  and 
Jackson  County  officials  attempting  to 
show  that  he  had  been  persecuted  and 
that  a  gang  of  politicians  had  fought 
him  because  of  charges  made  against 
them  in  his  Daily  News.  The  State 
in  cross-examination  charged  that 
Banks’  story  of  the  political  controversy 
in  Medford  was  sketchy  and  one-sided. 
Drs.  S.  E.  Josephi  and  B.  F.  Scaiefe, 
defense  alienists,  testified  they  were 
convinced  Banks  was  suffering  from 
transitory  mania  at  the  time  he  killed 
the  officer. 

The  State  had  produced  witnesses  to 
rebut  the  testimony  of  four  persons  who 
claimed  they  saw  the  shooting.  The 
four  who  claimed  to  have  been  wit- 
nwses  were  far  from  the  scene  of  the 
crime,  the  State  contends.  All  were 
members  of  the  Banks’  political  faction. 
Defense  attorneys  are  charging  Con¬ 
stable  George  Prescott  attempted  to 
force  his  way  into  the  Banks’  home 
on  the  morning  Banks  killed  him.  They 
further  charge  persecution. 

The  trial  has  been  in  session  since 
May  1,  with  all  news  services  and  many 
Pacific  Coast  papers  represented. 


N.  Y.  EDITORS  TO  MEET 


Will  DUcum  Public  SensitiveneM  to 
Roosevelt  Criticism 

The  anmul  meeting  of  the  New  York 
State  Society  of  Newspaper  Editors 
will  be  held  May  22  at  the  Powers 
Hotel,  Rochester.  A  president  will  be 
elected  to  succeed  the  late  Walter  P 
Plummer,  Albany  Knickerbocker  Press. 

One  of  the  questions  to  be  discussed 
is: 

“How  sensitive  is  your  public  in  the 
matter  of  anj^hing  that  seems  to  criti¬ 
cize  the  Administration  and  Mr.  Roose¬ 
velt.” 

Others  concern  the  spirit  of  cooper¬ 
ation  now  evidenced  on  the  part  of 
banking  firms,  the  public  estimation  and 
“respect”  toward  newspapers,  increased 
interest  in  economic  news,  and  whether 
or  not  public  interest  in  features  is  de¬ 
clining. 

Charles  T.  Leighton,  Oswego  Palla¬ 
dium-Times,  is  secretary  of  the  group. 


PEACEY  NAMED  TREASURER 

William  Arthur  Peacey,  who  has  been 
with  the  Toronto  Mail  and  Empire  for 
33  years,  has  bem  appointed  treasurer 
of  the  Mail  Printing  and  Publishing 
Company  succeeding  W.  J.  Darby,  who 
died  recently.  Mr.  Peacey  was  secre¬ 
tary  and  business  manager  before  his 
latest  promotion,  as  well  as  being  a 
member  of  the  board  of  directors.  He 
is  49  and  started  as  a  copy  boy  with  the 
Mail  33  years  ago. 

KINSLEY  AT  COVE  CREEK 

Philip  Kinsley,  Chicago  Tribune 
writer,  is  writing  a  special  series  of 
articles  based  on  observations  gleaned 
from  tramping  through  the  hills  and 
stopping  at  wayside  stores  in  the  vicinity 
of  Cove  Creek,  in  eastern  Tennessee, 
site  of  President  Roosevelt’s  proposed 
Tennessee  river  basin  federal  experi¬ 
ment  in  social  and  economic  planning. 


SHARKEY  AT  GENEVA 

Joseph  E.  Sharkey,  former  head  of 
the  Associated  Press  bureau  at  Paris, 
has  been  appointed  chief  of  the  (jeneya 
bureau.  P.  1.  Lipsey,  who  has  headed 
the  A.P.  at  Geneva  for  two  years,  has 
been  transferred  to  the  cable  desk  in 
New  York. 


DAILIES  FILE  BRIEFS  IN 

CONTEMPT  CASE 

S.  D.  Supreme  Court  Gets  Defense 
Plea  in  Citation  Against  Aber- 
deen  American-News — Con¬ 
stitution  Quoted 


Briefs  presenting  their  defense  were 
filed  in  Pierre,  S.  D.,  last  week  by 
attorneys  for  the  Aberdeen  (S.  D.) 
American-News  and  its  editor  and  pub¬ 
lisher  in  an  appeal  to  the  South  Dakota 
supreme  court  from  contempt  of  court 
judgments  resulting  from  editorials 
criticizing  a  circuit  judge. 

The  appellants  claimed  the  judgments 
aie  in  contravention  of  constitutional 
guarantees  of  freedom  of  publication, 
contend  the  articles  were  true  and  were 
not  contemptous  in  themselves,  and 
declared  evidence  against  them  was  in¬ 
sufficient. 

The  appeal  is  from  judgments  of 
Circuit  Judge  J.  H.  Bottum  of  Faulk- 
ton,  who  lined  the  American-News,  J. 
A.  Mathews,  publisher,  and  Howard 
Anderson,  editor,  $200  each  for  edi¬ 
torials  criticizing  actions  of  Circuit 
Judge  Howard  Babcock  of  Sisseton. 
Mathews  and  Anderson  also  were  sen¬ 
tenced  to  30  days  in  jail  but  the  sen¬ 
tences  were  suspended. 

Editorials  held  in  contempt  v;ere 
published  in  February,  1932.  They 
criticized  a  sentence  handed  down  by 
Judge  Babcock  in  the  case  of  Royal 
Hasse,  former  Brown  county  auditor, 
who  pleaded  guilty  to  third  degree  for¬ 
gery. 

In  claiming  the  contempt  of  courts 
judgments  were  in  contravention  of 
state  and  federal  constitutional  guaran¬ 
tees,  the  appellants  called  attention  to 
Article  6  Section  5  of  the  South  Dakota 
constitution,  which  says  “every  person 
may  freely  speak,  write  and  publish  on 
all  subjects,  being  responsible  for  the 
abuse  on  that  right.”  "rhe  same  section 
sets  out  that  truth,  “when  published 
with  good  motives  and  for  justifiable 
ends”  shall  be  a  sufficient  defense  for 
libel. 

The  appellants  also  relied  on  the  four¬ 
teenth  amendment  to  the  federal  con¬ 
stitution,  which  says  no  state  shall 
abridge  “privileges  or  immunities”  of 
its  citizens,  or  deprive  them  of  “life, 
liberty,  or  property,  without  due  process 
of  law.” 

The  briefs  declared  that  every  state¬ 
ment  made  in  the  publications  were  the 
“exact  tnrth,”  and  added  that  there  was 
no  evidence  that  the  statements  were 
untrue. 

Respondents  have  30  days  in  which  to 
file  reply  briefs.  A  date  will  then  be 
set  for  oral  arguments. 


JOB  PRESSMEN  SIGN 

The  Franklin  Association,  represent¬ 
ing  Chicago  job  shop  employers,  has 
signed  a  two-year  extension  of  the  basic 
contract  with  (Chicago  Pressmen’s  Union 
No,  3  and  Franklin  Association  No.  4, 
Harry  G.  Cantrell,  secretary  of  the  as¬ 
sociation,  announced  this  week.  The 
contract  iwovides  for  a  15  per  cent  re¬ 
duction  the  first  year  from  the  basic 
scale,  representing  an  eight  per  cent  cut 
under  the  previous  scale.  A  new  scale 
will  be  negotiated  for  the  second  year. 
The  basic  rate  for  pressmen  is  $51  for 
a  44-hour  week,  and  $43.25  for  feeders. 
The  colortype  houses  are  operating  un¬ 
der  a  sliding  scale  agreement. 

NEW  POST  FOR  HESTER 

Walter  Hester,  who  has  been  assist¬ 
ant  advertising  manager  of  the  Higlt 
Point  (N.  C.)  Enterprise  for  the  past 
six  years,  has  been  appointed  advertis¬ 
ing  manager,  succeeding  CJeorge  F.  Ed¬ 
wards,  who  becomes  national  advertising 
manager.  R.  V.  Williams,  formerly  of 
the  Spartanburg  (S.  C.)  Herald,  has 
joined  the  local  display  staff. 


TO  AWARD  COPY  PRIZES 


McCormick  Will  Be  Guest  Speaker 
At  Chicago  Council  Luncheon 

(Special  to  Editor  &  Publisher) 

Chicago,  May  15 — Col.  Ro^rt  R. 
McCormick,  Chicago  Tribune  editor  and 
publisher,  will  be  the  principal  speaker 
at  the  third  annual  newspaper  adver¬ 
tising  contest  and  exhibit  luncheon  to 
be  held  here  May  25  in  the  Congress 
Hotel  under  the  joint  auspices  of  the 
Chicago  Advertising  Council  and  local 
dailies. 

Winning  entries  in  the  advertising 

contest  will  be  announced  at  the  lunch¬ 
eon.  Awards  will  be  given  for  the 
best  Chicago-prepared  single  advertise¬ 
ment  and  best  campaign  appearing  in 
newspapers  under  the  following  classi¬ 
fications  :  department  store,  retail  spe¬ 
cialty  store,  financial,  national  and  news¬ 
paper  promotion. 

O.  C.  Harn,  managing  director.  Audit 
Bureau  of  Circulations,  is  chairman  of 
the  jury  of  awards.  Other  members 
are:  John  B.  Gaughen,  vice-president. 
Advertising  Federation  of  America  and 
member  of  Capper  Publications,  Detroit ; 
Frank  H.  Young,  director,  American 
Academy  of  Art,  Chicago;  Sterling 
Peacock,  vice-president,  N.  W.  Ayer 
&  Son,  Chicago  office;  and  Mrs.  Kath¬ 
arine  Hardy,  president  of  the  Chicago 
and  Cook  County  Federation  of 
Women’s  Clubs. 

Cooperating  with  the  general  commit¬ 
tee  are  the  following  advertising  man¬ 
agers  of  Chicago  newspapers:  George 
Hartford,  Chicago  Daily  News;  Wil¬ 
liam  E.  Donahue,  Tribune;  Walter 
Merrill,  Herald  and  Examiner;  William 
McNamee,  American;  Leo  Abrams, 
Daily  Times;  and  Robert  E.  Potter, 
Journal  of  Commerce. 

PREAKNESS  IN  PHOTOGRAVURE 


Baltimore  Sunday  Sun  Runs  Pictures 
Next  Day  For  First  Time 

A  page  of  pictures  of  scenes  at  the 
Preakness,  the  Maryland  racing  classic 
at  Pimlico,  which  was  run  May  13,  was 
published  in  the  photogravure  section 
of  the  Baltimore  Sunday  Sun  the  fol¬ 
lowing  day.  Usually  this  section  closes 
on  Tuesday,  but  quick  work  in  pre¬ 
paring  the  cuts,  printing  them,  and 
stuffing  the  delayed  section  into  the 
Sunday  paper,  resulted  in  no  delay  in 
distribution.  It  is  the  first  time  the  Sun 
has  ever  run  Preakness  photos  in  its 
next  day  photogravure  section. 

The  track  is  five  and  a  half  miles 
from  the  Sun  building,  and  the  pictures 
were  rushed  with  the  aid  of  motorcycle 
escorts.  Two  men  were  stationed  at 
each  vantage  point  to  insure  against 
failure  of  men  or  equipment. 

It  was  found  that  the  picture  of  the 
finish,  made  with  a  telescopic  lens  from 
a  point  an  eighth  of  a  mile  away,  was 
a  perfect  photograph  with  every  detail 
sharp  and  clear.  The  photograph  of  the 
finish  from  the  second  station  was 
equally  sharp,  but  did  not  contain  as 
much  detail.  The  first  was  printed 
eight  columns  wide  across  the  first  page 
of  the  eight-page  section,  the  other 
photographs  being  distributed  so  that 
the  whole  first  page  was  filled. 

TORONTO  STAR  BANNED 

The  Toronto  (Ont.)  Star  has  been 
banned  from  Germany  because  of 
“articles  by  a  Dutch  Jew.”  The  Star, 
commenting  on  the  action  May  13  said 
that  Pierre  Van  Paassen,  who  recently 
contributed  a  series  on  the  Hitler  re¬ 
gime  to  the  Star,  was  born  in  Holland 
and  went  to  Toronto  at  an  early  age. 
He  was  at  one  time  European  corre¬ 
spondent  for  the  New  York  Evening 
World. 


LAWYER  SUES  HARPELL 

Action  for  $2,939.35  for  services  ren¬ 
dered  has  been  taken  by  Calixte  Cor¬ 
mier,  advocate,  against  J.  J.  Harpell, 
publisher  of  Montreal  Journal  of  Com¬ 
merce,  whom  he  defended  on  a  charge 
of  defamatory  libel  of  T.  B.  Macaulay, 
president  of  Sun  Life  Assurance  Com¬ 
pany  of  Canada.  This  amount  repre¬ 
sents  the  balance  of  accounts  outstanding 
to  Mr.  Cormier  for  work  done  in  five 
months  in  Harpell’s  defense,  he  states. 


Edgar  Wallace  never 
wrote  a  more  exciting  novel 
than  this  breathless  account 
of  Scotland  Yard’s  search 
at  Lady  Lebanon’s  weird 
estate  for  a  killer  who 
struck  from  the  darkness . . . 
whose  method  of  commit¬ 
ting  murder  so  frightened 
beautiful  Isla  Crane  that 
she  was  afraid  to  tell  what 
she  knew  lest  a  red  Indian 
scarf  be  found  tied  about 
her  own  throat.^ 

Two  men — Lady  Leba¬ 
non’s  chauffeur,  and  a  mys¬ 
terious  Dr.  Amersham — 
have  been  murdered.  Scot¬ 
land  Yard  is  on  the  job — 
with  Chief  Inspector  Tan¬ 
ner  and  two  sergeants: 
Totty  and  Ferraby. 

Lady  Lebanon;  her  ec¬ 
centric  son,  Lord  Lebanon; 
her  secretary,  Isla  Crane; 
Reiver,  the  butler;  Brooks 
and  Gilder,  two  American 
footmen,  and  various  other 
servants — every  one  has 
been  interrogated.  All, 
though  obviously  terrified, 
have  disclaimed  knowledge 
of  the  crime. 

Isla  Crane  is  so  frightened 
that  she  sometimes  walks 
in  her  sleep!  Inspector 
Tanner,  of  Gotland  Yard, 
believes  that  if  Miss  Crane 
would  tell  him  why  she  is 
so  afraid  he  could  solve 

“The 
Mystery 
of  the 
Frightened 
Lady” 

By  Edgar  Wallace 

30  Installments — 

Dramatic  Illustrations 
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n  ’MM,”  h’mmed  Mr.  Apfcl  anxiously. 
“Stcd  b  down  to  sixteen  percent  capacity.  Business 
must  be  terrible!”  Mr.  Apfel,  who  makes  ice  cream 
cones  sold  in  small  confectionery  stores,  decided  to 
go  slow.  (OJJ  prices  on  almost  everything  have  given  the 
Sweeny  children  more  pennies  than  th^  have  ever  had!) 

“Car  loadings  off  three  weeks  running,”  remarked 
J.  Turges  Pivington.  “We  better  hold  up  those 
orders  and  see  what  happens.”  {But  women  customers 
of  the  Pivington  store  have  been  driven  frantic  the  last  two 
years  by  apologetic  salespeople  who  want  to  "order  it  for 
you.") 

“Commodities  suffer  slight  decline,”  said  the 
financial  page,  and  P.  X.  Pelt,  manufacturer  of 
handbags,  decided  to  call  off  his  seasonal  trip.  (A 
lot  of  women  have  discovered  that  th^  can  make  the  old 
purse  do  until  they  see  something  th^  like.) 

Humorous?  Not  at  all!  Merely  typical  instances  of 
business  thinking  these  past  two  years! 

T'he  heathen  in  hb  blindness  bows  down 
to  wood  and  stone.  The  savage  in  the  bush  b  tripped 
up  by  a  thousand  taboos.  The  Navajo  might  not 
plant  corn  unless  the  omens  were  propitious.  Ancient 
Egypt  steered  its  affairs  by  far  off  stars.  Imperial 
Rome  sought  counsel  in  the  mumblings  of  oracles 
suffering  from  indigestion.  And  in  thb  enlightened 
age  we  find  business  men,  auto-intoxicated  with 
excess  information,  turned  into  readers  of  charts 
and  seers  of  statistics,  serfs  of  “conditions” — eye- 
weary  watchers  for  doves  bearing  olive  branches  on 
an  economic  Ararat.  The  great  heart  of  American 
business  made  the  massed  misfortunes  of  the  world 
the  measure  of  its  own  expectancy,  circumscribed 
its  own  quota  by  the  quantity  of  assorted  grief  on 
hand.  . . .  And  the  universal  policy  has  been  one  of 
waiting,  waiting  for  better  times,  for  better  business 
to  come. 

We  forget  that  the  so-called  “economic  laws” 
under  which  we  have  been  cowering  are  rarely 
absolute,  often  not  laws  at  all;  usually  trends, 
tendencies  and  accumulations.  Like  most  of  the 
physical  laws  they  can  be  changed,  voided  or  cir¬ 
cumvented:  by  accident,  such  as  invention  and 
discovery;  by  massed  opinion,  such  as  sentiment, 
prejudice,  boycott,  hysteria;  by  initiative  and  enter¬ 
prise.  Men  still  sail  boats  against  the  wind,  fly 
planes  against  gravity,  keep  dry  in  rain  and  warm 
in  winter.  .  .  .  Individually  we  may  not  be  able  to 
find  exemption  against  prevailing  conditions,  or  a 
sesame  to  better  business.  But  waiting  is  at  best  a 
wasteful  remedy! 

Meanwhile  .  .  .  one  hundred  and  twenty-two 
million  people  go  on  living  and  wanting  and 


buying.  Ten  million  housewives  are  in  the  market 
today  for  anything  new  for  tonight’s  dinner.  Ten 
million  women  still  look  in  mirrors  every  morning, 
customers  for  something  to  keep  or  recall  that 
schoolgirl  complexion.  Ten  million  young  men  still 
take  a  lively  interest  in  the  cut  of  their  collars,  the 
quality  of  their  cigarettes,  the  appearance  of  their 
automobiles,  or  anything  that  will  affect  their 
immediate  present  or  indeterminate  future.  Ten 
million  children  today  ask  their  parents  for  some¬ 
thing — from  a  stick  of  gum  to  a  trip  to  Europe.  The 
needs  and  wants  of  these  millions  are  open  doors  for 
good  salesmanship — because  the  buying  power  of  this 
country  is  far  in  excess  of  its  buying  these  past  two  years! 

With  so  much  taken  for  granted,  there  is  always 
room  for  exceptions.  The  stout  hearted  seller  who 
ventures  forth  in  the  rain  of  depression  will  not  only 
fare  better  now  than  his  brethren,  but  be  well  up  in 
the  parade  when  prosperity  sticks  its  long-awaited, 
shining  face  around  the  many-angled  comer. 


If  you  are  tired  of  waiting  and  intent  on 
selling,  we  suggest  Telling  It  to  Sweeney — the 
uncommonly  fortunate  common  people  in  the  New 
York  market.  The  Sweeneys  are  the  people  with 
incomes  from  six  thousand  dollars  down,  the  middle 
class  and  the  medium  incomed.  There  are  twelve 
million  of  them  in  New  York  City  and  its  suburbs. 
Independent  of  any  one  industry,  free  of  the 
problems  of  the  farmer,  blessed  with  open  banks 
and  bulging  savings  banks,  experiencing  less  un¬ 
employment  than  most^parts  of  the  country,  better 
paid  and  better  off  and  better  buying — the  Sweeneys 
are  easily  the  best  market  in  the  world  today,  and 
the  only  open  market  in  New  York.  If  you  have 
nothing  to  sell  to  them,  you  are  not  going  to  be  in 
business  for  some  time  to  come.  If  you  have  and  fail 
to  sell  it,  you  are  not  making  the  most  of  your  most 
opulent  opportunity.  And  if  you  are  not  advertising 
to  the  Sweeneys,  you  are  missing  today’s  only  active 
market. 

Tell  It  to  Sweeney — in  New  York,  in  The  News! 
This  one  newspapier  alone  and  by  itself  reaches 
two-thirds  of  New  York  City  families,  one-fifth  of 
suburban  families.  It  reaches  most  of  the  Sweeties  {and 
more  Stuyvesants  than  any  other  newspaper)!  It  reaches 
them  more  effectively,  because  advertising  on  its 
small  pages  is  more  seen  and  more  read,  has  more 
chance  to  do  more  work.  It  costs  so  little  that  the 
cost  of  doing  without  it  is  high.  And  it  has  no  sub¬ 
stitute  in  this  market  at  this  time.  Cf,  New  York 
retail  linage  figures  for  proof. 

Tell  It  to  Sweeney — and  better  your  business  in 
the  country’s  best  market!  May  we  tell  you  more? 


liiew\orks  Picture  Newspaper 

720  EAST  FORTY-SECOND  STREET,  NEW  YORK 
Tribune  Tower,  Chicago  +  Kohl  Building,  San  Francisco 
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RAILROADS,  BUS  LINES 
START  FAIR  COV^  . 

Airplane  Line*,  Too,  Placing  Adver¬ 
tising  to  Get  Patronage  of 
Chicago  Visitors — Copy  Ex¬ 
pected  to  Run  All  Summer 


iSpecial  to  Editor  &  Publisher) 

Chicago,  May  15 — Railroads,  motor 
bus  companies  and  airplane  lines  are 
preparing  to  release  special  World’s 
Fair  copy  to  newspapers  throughout  the 
coimtry  this  week  in  their  initial  inten¬ 
sive  advertising  efforts  that  bid  to  ex¬ 
tend  well  into  the  summer. 

In  a  survey  made  this  week  by 
Editor  &  Publisher  among  railroads 
coming  into  Chicago,  advertising  man¬ 
agers  all  report  extensive  plans  in  which 
newspapers  will  play  an  important  part. 
The  roads  are  offering  many  inducements, 
including  low  rates,  special  party  rates, 
“easy  purchase  plan”  and  other  service 
features  to  attract  out-of-town  visitors 
to  the  Fair.  Bus  companies  are  em¬ 
phasizing  bargain  fares  and  the  air 
lines  speed. 

The  Illinois  Central  is  releasing  copy 
this  week  to  newspapers  in  about  40 
cities  in  the  south,  southeast,  southwest 
and  also  Nebraska  and  Iowa  points 
along  the  road’s  western  service.  First 
copy  will  be  ISO  lines  by  two  columns, 
featuring  bargain  fares  and  the  fact 
that  the  I.  C.  is  the  only  line  direct  to 
the  gates  of  the  fair  grounds.  The  Illi¬ 
nois  Central  has  adopted  an  “Easy  Pur¬ 
chase  Plan”  for  round-trip  railroad 
tickets  to  Chicago.  A  small  down  pay¬ 
ment  to  any  I.  C.  ticket  agent  admits 
the  person  to  membership.  A  certificate 
is  given  and  an  account  opened,  per¬ 
mitting  the  purchaser  to  pay  the  balance 
in  small  installments.  The  Caples  Com¬ 
pany,  Chicago,  is  placing  this  account. 

The  Chicago  Milwaukee  and  St.  Paul 
is  releasing  200-line  newspaper  adver¬ 
tising  this  week  in  all  cities  on  the  line 
and  will  continue  on  a  frequent  inser¬ 
tion  basis.  The  Chicago  and  Eastern 
Illinois  road  is  also  using  daily  and 
weekly  newspapers  on  special  sched¬ 
ules  in  all  cities  along  the  line.  Both 
of  these  accounts  are  handled  by  Roche, 
Williams  &  Cunnyngham,  Chicago. 

The  Burlington  Railroad,  which 
operates  in  14  middle- western  states,  is 
commencing  this  week  on  a  large-scale 
newspaper  advertising  program,  espe¬ 
cially  in  the  commercial  centers,  includ¬ 
ing  Minneapolis,  St.  Paul,  Omahi, 
Lincoln,  Denver,  Kansas  City  and  St. 
Joseph,  Mo.,  according  to  Herbert  F. 
McLaury,  advertising  manager.  In  ad¬ 
dition,  Aere  will  be  weekly  insertions 
of  smaller  size  in  newspapers  in  every 
city  along  the  route,  featuring  the 
variety  of  low  fare  rates,  including  party 
rates  for  groups  of  three  to  20.  Burling¬ 
ton  advertising  in  metropolitan  papers 
will  be  placed  by  J.  Walter  Thompson 
Company,  Chicago. 

“Come  by  Train”  is  the  keynote  of 
the  Chicago  and  Great  Western  news¬ 
paper  advertising.  Blackett-Sample- 
Hummert,  Inc.,  handles  this  account. 

Chicago  &  Northwestern,  the  Rock 
Island  and  the  Union  Pacific  are  using 
newspaper  space  in  eastern  papers  to 
invite  travelers  to  stop  off  at  Chicago  for 
the  World’s  Fair  enroute  to  Yellowstone 
Park  and  other  western  vacation  spots. 
"The  Southern  Pacific  has  adopted  a  co¬ 
ordinated  plan  of  newspaper  advertising 
in  key  cities  on  the  Pacific  coast  and 
in  the  southwest,  featuring  a  number  of 
special  summer  fares  to  Chicago  in  con¬ 
nection  with  the  fair,  David  Ceaser, 
Chicago  agent,  told  Editor  &  Pub¬ 
lisher. 

United  Air  Lines,  beginning  in  June, 
will  feature  ‘Tly  to  the  Fair”  in  its 
advertising  in  60  newspapers  in  30 
cities,  Harold  Crary,  advertising  man¬ 
ager,  stated  this  week. 

Affiliated  Greyhound  Lines,  Union 
Pacific  stages  and  affiliated  motor  bus 
companies  are  using  expanded  news¬ 
paper  advertising  schedules,  with 
special  emphasis  on  the  World’s  Fair. 
This  copy  is  running  in  about  1,000 
dailies  and  600  weeklies  on  a  two  to 
four  times  a  week  basis. 


Gibbons  agency  expands 


Canadian  Firio  Taking  Over  Business 

'of  Crawford-Harris  Organisation 

Believing  -thai  the  bottom  of  the  de¬ 
pression  has  been  definitely  passed,  J.  J. 
Gibbons,  Toronto,  head  of  the  advertis¬ 
ing  firm  which  bears  his  name,  has  com¬ 
menced  organization  of  a  coast-to-coast 
advertising  firm  under  the  name  of  J.  J. 
Gibbons,  Ltd.,  it  was  revealed  in  Cal¬ 
gary  late  last  week  when  petition  to 
wind  up  Crawford-Harris,  Ltd.,  adver¬ 
tising  agency  owned  by  Mr.  Gibbons, 
was  filed. 

Crawford-Harris,  originally  owned  by 
David  Crawford,  Frank  Harris  and 
Reginald  Smith,  was  purchased  by  Mr. 
Gibbons  April  1,  1930,  when  Mr.  Gib¬ 
bons  acquired  49,997  of  the  50,000 
shares  of  capital  stock  for  $43,(K)0. 
Crawford-Harris  has  been  doing  busi¬ 
ness  in  Western  Canada  for  about  16 
years  and  has  offices  at  Vancouver,  Vic¬ 
toria,  Calgary,  Edmonton  and  Regina. 

J.  J.  Gibbons,  Ltd.,  operates  in  East¬ 
ern  Canada  with  offices  at  Toronto, 
Montreal,  New  York  and  London. 

Crawford-Harris  has  ceased  to  exist 
and  affairs  of  the  company  since  May  1 
have  been  conducted  under  the  name  of 
J.  J.  Gibbons,  Ltd.,  Reginald  Smith,  Cal¬ 
gary  manager,  said. 


Liquid  Carbonic  Appoints 

Liquid  Carbonic  Corporation  of 
Chicago  has  appointed  Evans  .Asso¬ 
ciates,  Inc.,  Chicago,  to  handle  its  ac¬ 
count.  The  company  is  using  news¬ 
papers  in  certain  sections,  advertising 
beer  dispensing  units.  No  national  cam¬ 
paign  is  contemplated  at  present. 


Club  Honors  Wheatley 

R.  O.  Wheatley,  general  manager  of 
Vickers  &  Benson,  Ltd.,  has  been 
awarded  the  Fraser  Cup,  the  highest 
award  of  the  Advertising  Club  of  Mon¬ 
treal  to  the  member  having  given  the 
most  valuable  contribution  to  the  club 
during  the  year. 


Livingston  Agency  Named 

The  Leon  Livingston  Advertising 
Agency,  San  Francisco,  has  been  named 
representative  of  Cerveceria  Cuauhte¬ 
moc,  S.  A.,  Mexican  company  produc¬ 
ing  several  brands  of  beer,  including 
Don  Quixote,  Monterrey,  Carta  Blanca 
and  Bohemia. 


Sees  $13,000,000  for  Beer  Copy 

Newspaper  and  magazine  appropria¬ 
tions  for  the  advertising  of  bwr  will 
total  more  than  $13,000,000,  Hal.  John¬ 
son,  advertising  manager  of  Blatz  Brew¬ 
ing  Company,  Milwaukee,  said  in  a 
speech  at  the  Milwaukee  Eagles  Club 
recently. 


To  Open  Detroit  Office 

Glen  Buck  Company,  Chicago,  has 
opened  a  Detroit  office  in  the  Insurance 
Exchange  Building  with  Norval  A. 
Hawkins,  vice-president,  in  charge. 


Agency  Changes  Name 

Fensholt  &  Allbright.  Chicago,  has 
changed  its  name  to  Fensholt  Company, 
549  W.  Washington  street. 


GOOD . .  . 

COOKING  SCHOOLS 

•  >Rre  growing  in  popularity 

A  PROVEN  PLAN  of  operation 
insures  the  progressive  Publisher 
that  his  Cooking  School  will  be  a 
complete  success  from  every  angle. 
Our  service  includes  a  full  pro¬ 
gram  of  publicity — cooperation  in 
the  national  advertising  field — a 
thoroughly  trained  salesman  to 
solicit  local  advertising — a  nation¬ 
ally  prominent  lecturer  and  her 
assistant  to  conduct  the  School — 
all  backed  by  an  organization  with 
years  of  Cooking  School  experi¬ 
ence. 

Booking  Now  for  Fall  1933 

HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Park  Avc.  New  York  City 


NEW  CLEVELAND  HRM  CHICAGO  HRM  EXPANDS 


Don  Knowlton,  formerly  publicity 
man  for  the  Union  Trust  Company  of 
Geveland,  now  in  the  hands  of  a  con¬ 
servator,  has  entered  into  a  partnership 
with  John  W.  Hill,  the  firm  to  be 
known  as  Hill  &  I^owlton.  It  will 
engage  in  corporation  publicity  and 
advertising. 


Named  Advertising  Manager 

Elmer  G.  Wellin  has  been  appointed 
advertising  manager  of  the  Merchandise 
Mart,  Chicago,  T.  J.  Reed,  general  man¬ 
ager,  announced  this  week.  Mr.  Wellin 
was  formerly  a  member  of  the  advertis¬ 
ing  department  of  Marshall  Field  &  Co , 
Wholesale,  and  more  recently  with  tfic 
sales  staff  of  the  Merchandise  Mart. 


Joins  Pari*  &  Peart 

C.  H.  Billipp  has  joined  Paris  & 
Peart,  New  York  advertising  agency, 
as  account  executive,  specializing  on 
food  advertising.  Mr.  Billipp  was  for¬ 
merly  with  Federal  Advertising 
.Agency,  and  later  with  Kenyon  &  Eclc- 
hardt,  Inc. 


New  South  Bend  Agency 

Carter-Jones-Taylor  Company,  new 
South  Bend.,  Ind.,  agency,  has  been  ap¬ 
pointed  to  handle  the  account  of  Arrow 
Beer,  a  product  of  Kamm  &  SchelHnger, 
Nishawaka,  Ind.  Orders  are  being 
issued  to  newspapers. 


Beecher  Open*  Agency 

Edward  Beecher,  formerly  of  the 
Gardner  Advertising  Company,  St. 
Louis,  has  formed  the  Beecher  Adver¬ 
tising  Company,  1706  Olive  street.  St. 
Louis.  J.  A.  Maxwell  is  associated 
with  him. 


A.  A.  Starin  Joins  Scholl 

Arthur  A.  Starin,  formerly  advertis¬ 
ing  manager  of  the  Ladin  Sales  Com¬ 
pany,  has  been  appointed  sales  promo¬ 
tion  manager  of  the  Scholl  Manufactur¬ 
ing  Company,  Chicago. 


Weller  Named  President 

Earle  V.  Weller,  vice-president  and 
Pacific  Coast  manager  of  Campbell- 
Ewald  Company,  was  recently  elects 
president  of  the  San  Francisco  Adver¬ 
tising  Club. 


Detroit  Agency  Appointed 

F.  H.  Wiley,  president  of  the  In¬ 
dustrial  Diamond  Company.  Detroit, 
has  appointed  C.  F.  McIntyre  and  As¬ 
sociates,  Detroit,  to  handle  its  account. 


Kittii^er  Furniture  to  BBDO 

'The  Kittinger  Company  of  Buffalo, 
makers  of  fine  furniture  since  1866.  have 
appointed  Batten,  Barton,  Durstine  & 
Osborn,  Inc.,  as  their  advertising  agent. 


Fred  H.  Carpenter  &  Associates  have 
moved  to  larger  quarters  at  360  North 
Michigan  avenue,  Chicago.  The  adver¬ 
tising  representatives  have  acquired  a 
new  publication,  Tiny-Tot  Time,  a 
magazine  that  is  being  introduced, 
designed  to  interest  advertisers  seek¬ 
ing  business  in  the  “babv  market.” 
Fred  H.  Carpenter  and  J.  Endicott 
Bradstreet  head  the  special  representa¬ 
tive  organization,  James  Hibben,  for¬ 
merly  of  Conde  Nast,  and  Fred  Wilkes, 
recently  of  the  Chicago  American,  are 
additions  to  the  staff,  which  includes 
nine  men.  This  group  also  represents 
Commerce  magazine. 


Water*  Genter  Co.  Appoints 

The  Waters  Center  Company  of  Min¬ 
neapolis,  a  division  of  McGraw  Electric, 
and  manufacturer  of  “Toastmaster,” 
“Wafflemaster”  and  equipment  for  res¬ 
taurants  and  hotels,  has  appointed  Er¬ 
win,  Wasey  &  Co.,  advertising  agents 
for  all  products.  Kenneth  C.  Gifford, 
sales  manager,  announces  that  several 
new  merchandising  activities  will  be 
started  this  year. 


Two  Join  Fairfax  Agency 

Philip  Gilmore,  formerly  with  Charles 
Austin  Bates,  Inc.,  and  Rudolph  Block, 
formerly  with  the  Andrew  Cone  Ad¬ 
vertising  Agency,  Inc.,  both  of  New 
York,  have  joined  the  H.  W.  Fairfax 
Advertising  Agency,  Inc.,  New  York, 
as  account  executives. 


New  Coast  Campaign 

The  Oregon  Mutual  Life  Insurance 
Company,  through  its  executive  vice- 
president,  W.  C.  Schuppel,  has  an¬ 
nounced  the  release  of  a  coast-wide 
advertising  campaign  in  which  leading 
Sunday  newspapers  of  the  Pacific 
states  will  be  used. 


New  Post  for  McKinney 

F.  H.  McKinney,  advertising  man¬ 
ager  of  the  Packard  Motor  Car  Co.,  has 
been  appointed  general  sales  and  adver¬ 
tising  manager.  Mr.  McKinney,  associ¬ 
ated  with  Packard  20  years,  has  served 
as  advertising  manager  since  1923. 


Monex  Corporation  Appoints 

Richardson,  Alley  &  Richards  Com¬ 
pany,  New  York,  has  been  appointed  by 
the  Monex  Corporation  of  that  city  to 
direct  the  advertising  of  Monex  Change- 
Makers. 


Conoco  Offices  Moved 

The  executive  offices  of  the  Continen¬ 
tal  Oil  Company,  producers  of  Conoco 
gasoline  and  motor  oil,  will  be  moved 
from  Ponca  City,  Okla.,  to  60  East  42nd 
Street,  New  York  City. 


Wa  LTER  LiPPMANN 


''TODAY  and  TOMORROW" 


RESOLVED: 

“That  it  be  the  consensus  of 
opinion  of  this  Society  that  editors 
should  devote  a  larger  amount  of 
attention  and  space  to  explanatory 
and  interpretative  news  and  to 
presenting  a  background  of  in* 
formation  which  will  enable  the 
average  reader  more  adequately 
to  understand  the  movement  and 
significance  of  events.” 

— Resolution  adopted  by  the 

American  Society  op  Newspaper  Editors 
April  28,  1933. 


Now  120  newspapers 
have  found  a  way  to 
buy  and  print  Walter 
Lippmann’s  "Today  and 
Tomorrow”.  If  your 
territory  is  open,  write 
or  wire  for  reasonable 
terms. 


Newark  H 
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LOSANOBliBS 
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The  Los  Angeles  Record  has 
Changed  to  Intertype 
IDEAL  NEWS. 

Three 

Newspapers 
in  Los  Angeles 
now  use 
Intertype 

IDEAL 

NEWS 


Five  NEW  YORK  Newspapers 
use  IDEAL  NEWS 

Tfte  New  York  Times 
The  New  York  Sun 
The  Wall  Street  Journal 
The  Journal  of  Commerce 
II  Progreaso 

Three  CHICAGO  Newspapers 
use  IDEAL  NEWS 

The  Chicago  American 
The  Chicago  Herald  Examiner 
The  Chicago  Daily  Times 

Two  ST.  LOUIS  Newspapers 
use  IDEAL  NEWS 

The  St.  Louis  Globe  Democrat 
The  St.  Louis  Poat~Diapatch 

Two  DE3TROIT  Newspapers 
use  IDEAL  NEWS 

The  Detroit  Free  Press 
The  Detroit  Times 

Two  PORTLAND  (Ore.)  Papers 
use  IDEAL  NEWS 

The  Portland  Oregonian 
The  Portland  News  Telegram 

Two  SEATTLE  Newspapers 
use  IDEAL  NEWS 

The  Seattle  Daily  Times 
The  Seattle  Star 


•  For  two  years  The  Los  Angeles  Examiner  and  The 
Los  Angeles  Herald  and  Express  hove  been  using 
Intertype  IDEAL  NEWS.  •  Now,  The  Los  Angeles 
Record  is  on  IDEAL  NEWS  user. 

•  Intertype  IDEAL  NEWS  is  used  by  hundreds  of  representative 
newspapers  in  America.  In  many  cities  this  easy-to-read  and 
easy-to-print  IDEAL  NEWS  face  is  used  by  a  majority  of  the 
newspapers  in  that  city.  (Note  partial  list  at  left.) 

•  The  eyes  of  the  readers  of  your  newspaper  need  all  the  help 
you  can  give  them.  For  more  legibility  in  your  paper  and  more 
Loyalty  for  your  paper  change  to  IDEAL  NEWS — ^the  preferred 
news  face— and  the  only  news  face  made  on  modem  wide-tooth 
matrices  that  mn  in  other  line  composing  machines  os  well  os 
they  do  in  Intertypes. 

INTERTYPE 

360  Furman  Street,  BROOKLYN,  N.  Y. 

Chicago.  130  North  Franklin  Streeh  Now  Orleans.  1007  Camp 
Street'  San  Francisco.  152  Fremont  Street*  Los  Angeles,  1220 
South  Maple  Avenue;  Boston,  80  Federal  Street*  Canada, 

Toronto  Type  Foundry  Company.  Ltd.,  Toronto.  Distributors 
Throughout  the  World 


Tnt  Ht  on  an  InUrtype  In  Cairo,  Cairo  Bold  and  Ideal  Newi. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


WITH  publication  of  the  second 
Ford  advertisement  in  newspa¬ 
pers  this  week,  it  became  known  that 
the  campaign  consists  of  five  pieces  of 
copy,  running  at  approximately  weekly 
intervals.  Like  the  first,  they  are  ap- 
waring  in  all  cities  where  there  are 
Ford  dealers.  The  whole  series  avoids 
the  usual  style  of  selling  copy,  empha¬ 
sizing  instead  the  personality  of  Henry 
Ford. 

While  the  size  of  the  Ford  campaign 
is  not  large  compared  to  previous  Ford 
campaigns,  apparently  few  other  recent 
advertising  efforts  have  aroused  as 
much  interest  in  the  newspaper  field. 
Ford’s  long  absence  from  the  advertis¬ 
ing  columns  had  been  the  subject  of 
much  comment,  and  many  publishers 
were  quick  to  interpret  his  rrturn  as 
an  optimistic  sign.  As  one  instance, 
the  Terre  Haute  (Ind.)  Tribune  sent  a 
telegram  to  Mr.  Ford,  congratidating 
him  on  the  sentiments  expressed  in  the 
opening  advertisement  and  commenting 
that  “May  ninth  may  be  known  as  the 
date  on  which  General  Depression 
capitulated  to  the  armies  of  Hope  and 
Confidence.” 

Among  the  forces  which  had  been 
eagerly  trying  to  sell  the  Ford  organi¬ 
zation  on  a  renewal  of  advertising  were 
the  Ford  dealers.  One  group  of  South¬ 
ern  dealers,  having  made  an  appoint¬ 
ment  to  visit  Detroit  and  urge  a 
sustained  campaign,  went  to  the  Adver¬ 
tising  Federation  of  America  for 
material  on  advertising  to  use  as  am¬ 
munition,  which  was  promptly  supplied 
by  the  A.  F.  A.  Bureau  of  Research 
and  Education. 

*  *  * 

Ford  motor  company  of 

CANADA,  incidentally,  has  b^un 
a  campaign  of  ten  advertisements  in  a 
wide  list  of  Canadian  papers  after  hav¬ 
ing,  like  the  parent  comply,  taken  a 
year’s  “vacation.”  According  to  word 
from  Montreal,  the  campaign  was  an¬ 
nounced  by  W.  R.  Campbell,  president 
of  the  compi^y,  in  a  message  to  deal¬ 
ers  expressing  the  belief  that  sound 
newspaper  advertising,  plus  hard  sell¬ 
ing,  can  now  turn  the  tide  of  depres¬ 
sion.  The  Canadian  campaign  consists 
of  straight  selling  copy,  instead  of  fol¬ 
lowing  the  style  of  the  advertising  in 
the  United  States. 

“Business  looks  promising,”  Mr. 
Campbell  announced.  “Trade  reports 
from  many  lines  of  industry  show  an 
encouraging  uptrend.  A  new  spirit  is 
everywhere.  People  are  doing  more 
buying  than  in  many  months.” 


of  Wisconsin  faculty,  goes  as  far  as 
to  reform  the  personal  habits  of  the 
hens,  which  are  never  to  be  allowed 
“to  scratch  or  dig  in  refuse  or  filth.” 
Ppultrymen  whose  hens  are  thus  well- 
behaved — and  eat  Ful-O-Pep  mash — 
are  allowed  to  stamp  their  eggs  with 
the  the  Ful-O-Pep  trademark  in  red 
and  blue. 

The  effort  brings  together  not  only 
the  Quaker  company  and  the  poultry- 
men’s  association,  but  also  the  local 
distributor  of  the  mash  and  the  Hom- 
mel  Bros,  chain  of  groceries  in  Madi¬ 
son.  It  is  said  to  ^  the  first  time  a 
manufacturer  of  commercial  poultry 
feeds  has  used  advertising  to  build  up  a 
market  for  his  customers. 

*  *  * 

IRECT  attack  on  cheap  competing 
razor  blades,  sale  of  which  by 
peddlers  and  canvassers  has  grown  to 
sizable  proportions,  was  noted  in  test 
advertising  for  Gillette  Blue  Blades 
run  in  New  York  newspapers  this 
week.  No  national  campaign  for  Gil¬ 
lette  blades  is  planned  for  the  immedi¬ 
ate  future,  it  was  said  at  the  Gillette 
advertising  agency,  Ruthrauff  &  Ryan, 
Inc.,  New  York,  but  test  camp^gns  are 
being  conducted  in  several  cities.  The 
Gillette  company  has  been  running 
Probak  advertising  in  some  350  news¬ 
papers  during  May. 

The  New  York  test  copy  was  an  ap¬ 
plication  of  the  fear  motive  to  razor 
blades,  warning  em{^tically  that 
“constant  irritation  from  inferior  or 
dull  over-used  blades  may  lead  to  lin¬ 
gering  skin  trouble.” 

«  «  * 

CHESTERFIELD  cigarette,  cur¬ 
rently  running  a  new  newspaper 
campaign  in  large  space,  is  expected 
to  resume  its  broadcasting  after  a  six- 
week  lapse,  using  a  half-hour  each  Fri¬ 
day  night  beginning  with  June  2.  A 
variety  show,  headed  by  Lou  Holtz  and 
Grace  Moore,  is  said  to  be  the  pro¬ 
gram. 

Lucky  Strike  is  understood  to  have  a 
new  newspaper  campaign  in  prepara¬ 
tion,  which  will  get  under  way  prob¬ 
ably  in  June. 


New  Frigidaire  Appointment 
Dayton,  Ohio,  May  IS — W.  D. 
McElhinny,  former  vice-president  in 
charge  of  sales  for  Copeland  Products, 
Inc,  will  be  in  charge  of  the  commercial 
refrigeration  division  of  Frigidaire  Cor¬ 
poration,  subsidiary  of  General  Motors, 
it  was  announced  today  by  H.  W. 
Newell,  vice-president  in  charge  of 
sales. 


PUHL  PRODUCTS  EXPAND 

Due  to  increased  sales  resulting  from 
aggressive  advertising  and  sales  pro¬ 
motion,  including  radio  announcements 
with  newspaper  tie-up  copy,  John  Puhl 
Products  Company,  Chicago,  maker  of 
Little  Bo-Peep  ammonia  and  Little  Boy 
Blue  bluing,  has  moved  into  larger 
quarters  at  3640  W.  Pershing  Road. 
The  company  reports  a  20  per  cent  in¬ 
crease  in  sales  for  the  first  four  months 
this  year.  Charles  Silver  &  Co.,  Chi¬ 
cago  advertising  agency,  handles  the 
account. 


Ada  on  Railroad  Menus 

New  York  Central  lines  and  Penn¬ 
sylvania  railroad  will  introduce  a  new 
type  of  dining  car  menu  in  June,  fea¬ 
turing  six  pieces  of  commercial  adver¬ 
tising  and  two  current  news  articles. 
Advertising  revenues  are  expected  to 
cover  the  entire  cost  of  the  menus. 
Among  those  advertising  will  be  Buick, 
Canada  Dry,  Shredded  Wheat  and 
Marshall  Field  &  Co. 


Hummel  &  Downing  Appoint 

The  Milwaukee  office  of  Needham, 
Louis  &  Brorby,  Inc.,  has  been  appointed 
to  handle  the  advertising  of  Humel  & 
Downing  Co.,  Milwaukee,  one  of  the 
pioneers  in  the  fibre  board  industry, 
manufacturing  cartons  and  boxes  of 
every  description.  A  full  line  of  car¬ 
tons  for  bottled  beer  is  one  of  the  re¬ 
cent  developments  of  this  company. 


Planter’s  Nut  to  J.  W.  T. 

The  Planter’s  Nut  &  Chocolate  Com¬ 
pany,  Wilkes-Barre,  Pa.,  and  Suffolk, 
Va.,  has  appointed  the  J.  Walter 
Thompson  Company  to  direct  its  adver¬ 
tising  account.  H.  P.  Hood  &  Sons, 
Inc.,  Boston,  milk,  ice  cream  and  dairy 
products,  has  also  appointed  the  J.  Wal¬ 
ter  Thompson  Company. 


Billipp  with  Paris  db  Peart 

C.  H.  Billipp,  previously  with  Kenyon 
&  Ecldiardt,  Inc.,  and  at  one  time  with 
the  Federal  Advertising  Agency,  Inc., 
has  joined  Paris  &  Peart,  New  York 
advCTtising  agency,  as  an  account  ex¬ 
ecutive. 


“Rainbow  Fleet’’  Appoints 

“The  Rainbow  Fleet,”  owned  and 
operated  by  the  Union  Navigation  Com¬ 
pany,  Inc.,  of  New  \ork,  has  appointed 
Hanff-Metzger,  Inc.,  of  New  York,  as 
its  advertising  agency. 


Northrup  Rejoins  Agency 

Lorry  R.  Northrup  has  returned  as 
account  representative  with  the  Chi¬ 
cago  office  of  Batten,  Barton,  Durstine 
&  Osborn,  Inc.  • 


NEW  HRM  ORGANIZED 

Bauer  &  Meyer,  Inc.,  have  established 
offices  at  250  Park  avenue  as  special 
advertising  representatives  for  maga¬ 
zines,  newspapers,  advertising  in  buses, 
as  well  as  handling  general  sales  pro¬ 
motion  and  publicity. 

Hans  Meyer  and  Wilton  S.  Bauer, 
the  principals,  have  been  associated  with 
newspapers,  magazines  and  agencies  for 
a  great  many  years. 


New  Antiseptic  Product 

G.  H.  Mosby,  originator  of  Konjola, 
has  perfected  a  new  product,  Mosby’s 
A-to-Z  Antiseptic,  featuring  a  bottle 
with  a  push  button  sprayer.  First 
newspaper  copy  on  the  product  appeared 
recently  in  Cincinnati. 


Reviving  Former  Firm  Name 

Announcement  was  made  this  week 
tliat  in  the  future  the  agency  of  Durso, 
Florey,  Lauesen  &  Salomon,  Chicago, 
will  resume  the  old  firm  name  of  Laue¬ 
sen  &  Salomon,  520  North  Michigan 
avenue. 


Western  Railways  Appoints 

The  Western  Railways  Committee  pn 
Public  Relations  has  placed  its  adver¬ 
tising  account  with  Reincke-Ellis- 
Younggreen  &  Finn,  Chicago. 


Silver  Agency  Moves 

Charles  Silver  &  Co.,  Chicago  adver¬ 
tising  agency,  has  mov^  from  400  West 
Madison  street  to  612  North  Michigan 
avenue. 


Placing  Zorex  Account 

Ankrum  Advertising  Agency,  Chi¬ 
cago,  is  now  placing  the  account  of 
Zoro  Company,  Chicago  manufacturers 
of  Zorex  Moth  Preventative. 


AD  TIPS 


Harry  Atkinson,  Ine.,  520  North  Michi¬ 
gan  Avenue.  Chicago.  Issuing  one-time 
orders  to  newspapers  in  scattered  points 
on  Blackstone  Hotei,  Chicago. 

Heath-geehof,  Inc.,  211  West  Wacker 
Drive,  Chicago.  Releasing  copy  to  news¬ 
papers  on  Germania  Tea  Sales  Company, 
Chicago,  Germania  Herb  Tea. 

Guenther-Bradford  Company,  15  East 
Huron  Street,  Chicago.  Issuing  con¬ 
tracts  to  newspapers  in  southern  ter¬ 
ritory  tor  a  test  campaign  on  Brooks 
Appliance  Company,  Marshall,  Mich. 

Needham,  Louis  A  Brorby,  Ine.,  300 
North  Michigan  Avenue,  Chicago.  Re¬ 
leased  orders  this  week  to  general  list  of 
newspapers  on  Stems  Electric  Paste 
Company,  Chicago. 

Ruthrauff  A  Ryan,  Ine.,  300  North 
Michigan  Avenue,  Chicago.  Using  a  few 
newspapers  on  Seinsheimer  Paper  Com¬ 
pany,  Cincinnati,  Ohio. 


Quaker  oats  company, 

launching  a  test  advertising  cam¬ 
paign  in  newspapers  of  Madison,  Wis., 
May  12,  devoted  its  800-line  copy  to 
the  merits  of  “the  best  eggs  in  the 
whole  world,”  with  only  incidental 
mention  of  the  Quaker  Oats  Company 
itself.  The  cam^ign,  which  is  to  be 
continued  indefinitely,  does  not  mean 
that  Quaker  is  going  into  the  poultry 
business,  but  marked  the  launching  of 
an  elaborate  piece  of  business  strategy, 
designed  to  increase  sale  of  Ful-O-Pep 
Egg  Mash,  made  of  “pure  oatmeal  from 
the  Quaker  Mills,”  with  other  in¬ 
gredients. 

The  campaign,  worked  out  in  co¬ 
operation  with  a  group  of  local  poul- 
trymen  and  members  of  the  University 


TEXAS 

Propnrly  to  eovor  thU  groat  Stata  yon  must 
nss  tha  leadsra: 

’THE  DALLAS  MORNING  NEWS 
HIE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

PubHshad  by  tha  oldast  buainem  institution 

in  Taxas. 

JOHN  B.  WOODWARD,  Inc. 

NaWaaol  Rrpruentatiwu 

Now  Tock  Chiango  Datroit  San  Praniiaeo 


New  Agency  at  St.  Louis 

Edward  Beecher  and  J.  A.  Maxwell 
have  resigned  from  the  Gardner  Adver¬ 
tising  Company,  St.  Louis,  to  form  the 
Beecher  Advertising  Company  at  that 
city.  Mr,  Beecher  was  formerly  presi¬ 
dent  and  Mr.  Maxwell  vice-president 
of  Beecher-Cale- Maxwell,  Inc.,  before 
they  joined  the  Gardner  agency. 
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Automotive  Sales  Stage 
Strong  “Come-Baek”  in 


N 

E 

W 

E 

N 

G 

L 

A 

N 

D 


Motor  car  registrations  in  all  classes 
made  a  good  showing  in  New  England 
during  1932,  despite  chronic  depression 
conditions  then  prevalent  in  the  auto¬ 
motive  industry. 

The  Bureau  of  Public  Roads  of  U.  S. 
Department  of  Agriculture  in  a  recently 
published  survey,  reports  a  total  of 
1,634,107  auto  registrations  throughout 
the  six  New  England  states. 

This  gives  New  England  fourth  rank  in 
the  country,  as  a  regional  group — and 
also  serves  as  an  illustration  of  the  first 
rank  in  economic  soundness  and  progress 
toward  recovery,  which  has  belonged  to 
this  trade  territory  during  the  past  three 
years. 

And  New  England  is  having  its  full  share 
in  the  improved  sales  conditions  now 
beginning  to  revive  the  automotive  in¬ 
dustry  as  confidence  is  restored  and 
money  circulation  becomes  more  and 
more  active  through  the  energetic  meas¬ 
ures  of  the  Roosevelt  administration. 

Orders  for  all  types  of  motor  cars  and 
commercial  vehicles  are  being  placed  by 
industrial,  business  and  social  New 
England  to  speed  its  part  in  the  New 
Deal.  That  this  part  is  one  of  the  greatest 
nationally,  is  shown  by  the  backing  given 
it  through  the  buying  power  exerted  by 
over  Sy2  million  people,  including  3}4 
million  workers. 

The  reflated  dollar  also  is  going  to  inflate 
a  vast  number  of  new  tires  and  speed  up 
production  this  Summer,  through  the 
entire  list  of  the  auto  replacements  and 
parts  manufactories.  New  England’s 
quota  in  this  field  alone  will  be  enormous 
in  its  total  profits  to  national  automotive 
advertisers. 

Those  who  figure  on  consistent  profit  in 
this  field  during  1933  get  the  best  deal 
in  linage  coverage  and  effectiveness — 
by  the  persistent  use  of  the  52  New 
England  papers  issued  in  the  39  pivot 
trade  centers  here  listed: 


MASSACHUSETTS  —  Population  4,249,614 

Clrcu- 

2,544 

19,999 

latlon 

lines 

lines 

^Attleboro  Sun . 

(E) 

5,753 

.44 

.44 

**Bottoa  Eve.  American . 

(E) 

244,934 

.54 

.59 

**Bottoa  Sunday  AdTcrtlacr . 

(S) 

417,442 

.75 

.75 

**Bo«ton  Globe . 

(M8tE) 

274,475 

.59 

.54 

**Botton  Transcript . 

(E) 

34.349 

.25 

.25 

*BQ«ton  Post . 

(M) 

345.137 

.69 

.69 

*  Boston  Post . 

(S) 

391.296 

.55 

.55 

*Brockton  Enterprise . 

(E) 

24,741 

.48 

.98 

^Fitchburg  Sentinel . 

(E) 

11,238 

.44 

.443 

**HaTcrhlll  Gaaette . 

(E) 

15,482 

.97 

.44 

tHolyoke  Transcript  &  Telegram 

(E) 

14,431 

.48 

.445 

**Lawrence  Eaftlc-Trlbune . 

(MgtE) 

25,948 

.14 

.99 

••Lynn  Item . . . 

(E) 

17,184 

.445 

.45 

••Lowell  Gourier-Cltisen  and  Eve. 

Leader . 

(M8iE) 

16.478 

.97 

.47 

•New  Bedford  Standard  Times 

and  Mercury . 

(M&E) 

45.513 

.14 

.14 

*New  Bedford  Sunday  Standard 

Times . 

(S) 

24,945 

.14 

.19 

"North  Adams  Transcript . 

(E> 

19.159 

.45 

.94 

•PIttsBcId  Eagle . 

(E) 

18,334 

.44 

.96 

•Salem  News . . 

(E) 

24,854 

.99 

.47 

**Taunton  Gasette . 

(E) 

8,447 

.45 

.435 

'Worcester  Telegram  and  Ere- 

ning  Gaxette . 

(M8tE) 

144,715 

.28 

.25 

•Worcester  Sunday  Telegram  . . . 

(S) 

54,288 

.21 

.18 

1  CONNECTICUT  — Population  l,44«,9g3 

"Bridgeport  Post  Telegram . 

(M&E) 

41,424 

.13* 

.13J 

"Bridgeport  Post . 

(S) 

21,723 

.98 

.98 

'Danbury  News-Times . 

(E) 

7,333 

.94 

.44 

•Hartford  Gourant . 

(M) 

35.537 

.19 

.14 

•Hartford  Gourant . 

<S) 

57,434 

.15 

.15 

ItHartford  Times . 

(E) 

58,458 

.15 

.15 

•Middletown  Press . 

(E) 

8,348 

.455 

.433 

Naugatuck  News . 

(E) 

5,328 

.435 

.433 

•New  Britain  Herald . 

(E) 

14,224 

.99 

.98 

ttNew  Haven  Register . 

(E8tS) 

44,151 

.14 

.15 

•New  London  Day . 

(E) 

13,484 

.96 

.43 

•Norwalk  Hour . 

(E) 

7.333 

.445 

.445 

tNorwlch  Bulletin  9c  Record . 

(MgtE) 

18,491 

.49 

.97 

•Stamford  Advocate . 

(E) 

11.294 

.965 

.955 

'Waterbury  Republican  gc  Amer- 

lean . 

(MgtE) 

24,448 

.49 

.99 

'Waterbury  Republican  ft  Amer- 

lean . . . 

(EgtS) 

31,448 

.49 

.44 

1  MAINE  ^  Population  797.423 

•Bangor  News . 

(M) 

23,734 

.475 

.475 

'Portland  Press-Herald  Espress, 

Sunday  Telegram . 

(MgtE) 

59,444 

.24 

.14 

NEW  HAMPSHIRE  — 

Population  445,293 

tConcord  Monitor-Patriot . 

(E) 

4,924 

.95 

.43 

tt  Keene  Sentinel . 

(E) 

4.153 

.936 

.925 

"Manchester  Union-Leader . 

(MgtE) 

33,285 

.15 

.12 

1  RHODE  ISLAND  —  Population  487,497 

'Pawtucket  Times . 

(E) 

28.443 

.99 

.49 

ttProTidenca  Bulletin . 

(E) 

87,877 

.29 

.27  (B) 

ttProTidence  Journal . 

(M) 

43,318 

.12 

.27  (B) 

ttProTidenco  Journal . 

(S) 

89,534 

.29 

.24 

**Provldence  News-Tribune . 

(E) 

29,399 

.19 

.14 

•Westerly  Sun . 

(EgtS) 

4.982 

.44 

.44 

'Woonsocket  Call . 

(E) 

15,499 

.96 

.44 

1  VERMONT  —  Population  359.611 

'Barre  Times . 

(E) 

4,445 

.94 

.43 

ttBrattleboro  Reformer . 

(E)' 

3,534 

.935 

.42 

'Burlington  Free  Press . 

(M) 

14,493 

.445 

.445 

ttRutland  Herald . 

(M) 

13.141 

.96 

.96 

1  (B>  Combination  rate  Dally  Journal  and  Evening  Bulletins  I 

1  ••A.B.Ce  Publishers*  Statement  Oct.  !• 

1932. 

1  ttGovernment  Statement  Oct.  1*  1933. 

1  •A.B.Ce  Publishers*  Statement  Apr.  1*  1933. 

1  tPubllshers  Affidavit  Apr.  1,  1933. 
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LESSON  OF  THE  YOUNG  REPORT 

HE  Young  report  on  advertising  agency  com¬ 
pensation,  reviewed  on  another  page  of  this 
paper,  is  in  a  sense  an  anticlimax.  Coming 
at  the  end  of  a  searching  investigation  of  the  whole 
agency  system  by  a  man  peculiarly  qualified  for  the 
task,  it  makes  no  sweeping  charges  of  injustice,  de¬ 
mands  no  reforms.  Admitting  that  the  system  does 
not  apportion  exactly  the  amounts  paid  on  behalf  of 
each  advertiser  to  the  benefits  he  receives,  still  Prof. 
Young  concludes  that  on  the  whole  the  present 
method  “is  the  most  practicable  one  for  maintaining 
the  true  and  long-run  interests  of  all  advertisers  and 
all  publishers.” 

But  the  fact  that  such  a  report  is  made  at  this 
time,  after  such  a  determined  assault  on  the  agency 
commission  system  by  some  of  the  largest  advertisers, 
is  no  anticlimax.  It  is  an  event  of  magnitude  to  all 
publishers  who  draw  advertising  from  the  pool 
created  by  the  agencies,  as  well  as  a  guarantee  to 
advertisers  against  unrecognized  smugness  and  in¬ 
efficiency  in  their  own  advertising  departments 
There  is  no  accident  about  the  way  in  which  the 
agency  system  has  stood  up  to  the  test,  not  only  in 
this  case  but  in  the  Federal  Trade  Commission’s 
investigation,  and  in  other  instances.  The  system 
was  not  created  by  somebody’s  stroke  of  inspira¬ 
tion,  but  has  been  slowly  built  up  and  strengthened 
by  the  interplay  of  transactions  that  made  profit  for 
the  publisher,  the  advertiser  and  the  agent. 

The  heads  of  large  corporations  who  brought  about 
the  investigation  by  their  anxiety  to  save  a  small 
fraction  on  their  advertising  expenditures,  have  prob¬ 
ably  done  the  advertising  world  a  service,  however 
unwittingly.  Their  part  in  the  affair,  however, 
affords  another  astonishing  piece  of  evidence  about 
the  lack  of  understanding  of  advertising,  even  among 
its  beneficiaries.  The  habit  persists  among  big  busi¬ 
ness  men  of  considering  the  purchase  of  advertising 
like  the  purchase  of  raw  materials  or  other  tangible 
products — a  transaction  in  which  to  concentrate  on 
the  price  required  for  ordinary  quality.  But  in  buy¬ 
ing  advertising,  as  Prof.  Young  makes  evident,  the 
excess  quality  which  may  be  obtained  far  over¬ 
shadows  any  question  of  price. 

Even  among  publishers,  there  is  often  only  a 
vague  realization  of  how  much  the  agency  system 
means  to  advertising  volume.  A  thorough  study  of 
Prof.  Young’s  report,  soon  to  be  available  in  book 
form,  will  provide  almost  any  publisher  with  food  for 
thought  and  ammunition  for  argument. 

Sir  Charles  Higham  is  advocating  a  Ministry 
of  Publicity  in  England,  holding  the  state  should 
employ  advertising  as  does  big  business.  It  would 
work  public  marvels  here,  too. 

NEW  FCX>D  AND  DRUG  ACT 

ROPOSED  legislation  revising  the  present 
food  and  drugs  act,  insofar  as  advertising  is 
concerned,  is  looked  upon  favorably  by  pub¬ 
lishing  interests,  though  the  text  of  the  measure  has 
been  closely  guarded  until  now  and  the  full  import 
is  not  generally  known.  Newspapermen  in  general, 
we-think,  will  approve  the  idea  of  including  cos¬ 
metics  under  the  food  and  drugs  regulations.  There 
are  some  troublesome  evils  to  be  corrected.  Then, 
too,  it  is  good  principle  to  avoid  advance  censorship 
of  advertising,  rather  relying  on  prosecution  of  vio¬ 
lators  after  the  fact.  Under  the  provisions  of  the 
new  act  such  prosecution  would  be  directed  against 
the  source  of  the  misrepresentation,  not  against  the 
medium  through  which  a  product  is  advertised.  Thus 
responsibility  for  truthful  representation  rests  upon 
the  manufacturer,  dealer  or  distributor.  The  truth 
or  falsity  of  advertising  would  be  determined  by  the 
same  standards  used  in  finding  whether  labels  are 
accurate.  Restrictions  against  adulteration  have 
been  strengthened.  To  protect  the  public  health  the 
bill  authorizes  the  Secretary  of  Agriculture  to 
control  the  manufacture  of  certain  foods,  drugs  and 
cosmetics  through  a  license  system.  The  Secretary 
may  also  establish  food  standards  having  the  force 
and  effect  of  law.  From  the  advertising  point  of 
view  the  measure  seems  intelligent  and  just. 

Advertising  is  both  a  science  and  art,  says 
London  Spectator — science  became  by  experi¬ 
ment  it  seeks  to  discover  public  demand;  art 
because  it  appeals  to  the  imagination  with  words 
and  pictures. 


Wide  is  the  gate  and  broad  is  the  way  that 
leadeth  to  destruction,  and  many  there  be 
which  go  in  thereat:  Because  strait  is  the 
gate  and  narrow  is  the  way  which  leadeth 
unto  life,  and  few  there  be  that  find  it. — 
Matthew,  VII;  13,  14. 


ACTION 

EW  JERSEY  sets  the  pace  for  the  nation  in 
the  matter  of  providing  a  law  to  protect  news 
papermen  when  their  ethical  code  in  reference 
to  private  news  sources  and  confidential  relations 
comes  in  conflict  with  judicial  procedure. 

This  week  Gov.  Moore  signed  Senate  bill  374 
which  exempts  newspapermen  from  revealing  the 
sources  of  their  information  to  any  court,  grand 
jury,  legislative  committee  or  other  inquisitorial 
body.  The  language  of  the  bill  officially  establishes 
journalism  as  a  profession  under  New  Jersey  law. 
Members  of  the  Hudson  County  Press  Club,  who 
had  vigorously  campaigned  for  this  new  freedom, 
surrounded  the  Governor  when  he  signed  the  statute. 

For  many  years  newspapermen  of  this  country 
have  worked  under  the  unnatural  menace  of  con¬ 
tempt  of  court  citation  by  reason  of  their  faithful 
adherence  to  the  principle,  as  old  as  journalism  it¬ 
self,  that  news  sources  must  in  all  honor  be  pro¬ 
tected.  It  is  a  subject  that  Editor  &  Publisher  has 
brought  to  the  attention  of  the  craft  on  numerous 
occasions,  through  the  years.  The  forces  of  journal¬ 
ism  have  not  failed  to  flare  up  indignantly  at  each 
instance  of  prosecution  of  some  editor  or  reporter 
because  he  would  not  betray  confidences,  but  until 
recently  there  was  no  positive  action  to  abate  the 
injustice.  To  be  sure,  Maryland  and  perhaps  one 
or  two  other  states,  possessed  legislation  protecting 
journalistic  confidences,  but  generally  state  laws 
have  not  recognized  the  principle. 

In  November,  1929,  a  particularly  offensive  case 
occurred  in  the  District  of  Columbia.  Three  re¬ 
porters  for  the  Washington  Times  were  sentenced 
to  serve  45  days  by  Judge  Peyton  Gordon  on  a 
contempt  charge  growing  out  of  their  refusal  to 
divulge  news  sources  to  the  grand  jury.  The  re¬ 
porters  had  exposed  the  fact  that  numerous  speak¬ 
easies  were  operating  in  Washington,  right  under 
the  noses  of  federal  enforcement  officials. 

The  Times  printed  a  list  of  49  speakeasies  in  the 
center  of  the  National  capital,  but  the  actual  ad¬ 
dresses  were  omitted  because  the  editor  did  not  wish 
to  publish  a  directory  of  such  places  and  also  because 
the  information  was  obtained  under  seal  of  confi¬ 
dence.  Whereupon  the  city  editor  was  summoned 
before  the  grand  jury  and  told  he  must  reveal  the 
actual  addresses.  As  grand  jury  sessions  are  secret, 
this  seemed  a  proper  request,  and  the  city  editor 
yielded  the  list.  One  might  think  this  would  satisfy 
District  Attorney  Rover,  but  instead  he  summoned 
the  three  reporters  and  demanded  that  they  tell  who 
supplied  the  information.  This  they  steadfastly  re¬ 
fused.  They  were  not  government  investigators, 
charged  with  law  enforcement,  and  they  could  see 
no  reason  why  they  should  involve  persons  who  had 
assisted  them  with  information.  Whereupoti  they 
were  cited  for  contempt  and  marched  away  to  serve 
their  time  with  common  criminals. 

This  hardboiled  legal  proceeding  caused  a  wave 
of  resentment  to  sweep  the  country.  Editor  & 
Publisher  published  the  views  of  many  prominent 
men  condemning  it  and  called  for  state  laws  to  pro¬ 
tect  newspapermen  in  such  circumstances.  As  a 
result  bills  are  pending  in  several  legislatures  and 
New  Jersey’s  gJod  bill  has  become  law. 

Honor  goes  to  the  three  reporters  who  served 
their  day  in  prison  in  the  name  of  honorable  journal¬ 
ism.  They  are  Gorman  M.  Hendricks,  Linton 
Burkett  and  Jack  Nevin,  Jr.  They  suffered  an 
unpleasant  experience,  but  not  without  a  beneficient 
result  to  the  journalism  they  adorn.  We  sincerely 
hope  and  believe  many  other  states  will  now  follow 
New  Jersey's  lead. 


I  A  L 

CUNTON  W.  GILBERT 

NTELLIGENT  newspaper  readers  across  the 
land  will  sadly  miss  the  news  and  comment 
that  has  long  flowed  from  the  mill  of  Qinton 
W.  Gilbert.  He  knew  news  and  how  to  write  it. 
He  knew  men  and  when  he  had  taken  the  measure 
of  an  individual  the  result  was  realistic  portraiture 
Mildly  cynical,  delightfully  humorous,  he  shrewdly 
surveyed  the  political  scene,  invariably  from  the 
human  angle.  In  his  view  men  ruled,  rather  than 
parties  or  policies. 

Mr.  Gilbert  wrote  rapidly,  cleanly,  freely  and 
with  a  minimum  of  effort.  There  were  no  mys¬ 
teries  for  him  in  journalism  and  few  in  politics. 
Some  of  his  best  stuff  was  in  unsigned  editorials. 
He  will  be  remembered,  however,  for  “The  Mirrors 
of  Washington,”  his  column  done  for  Philadelphia 
Public  Ledger  and  New  York  Evening  Post,  fol¬ 
lowing  publication  of  his  famous  unsigned  book  with 
that  title.  In  all  journalism  there  is  no  finer  art 
or  useful  service  than  that  developed  to  the  full 
by  Mr.  Gilbert  at  Washington.  The  influence  ex¬ 
erted  by  the  brilliant  critic  knows  no  bounds,  and 
his  leave  taking  is  a  personal  loss  to  unnumbered 
thousands.  As  a  man  Mr.  Gilbert  was  gentle,  help¬ 
ful  and  true  to  many  friendships  in  newspaperdom 
and  official  Washington. 


Dog  bit  a  Cuban  boy,  whose  father  then  re¬ 
vengefully  bit  three  dogs,  creating  a  Perfect 
news  situation. 


MAN-MADE  NEWSPAPERS 

HERE  are  newspapers  which  are  made  by 
machine  process.  People  often  respect  them, 
just  as  they  do  good  family  motorcars  or 
any  dependable  utility.  But  it  would  not  be  possible 
to  love  such  newspapers.  Then,  there  are  news¬ 
papers  made  by  men.  To  the  reader  they  carry  an 
intimate  heart  appeal  that  is  something  like  a  daily 
letter  from  home.  Such  newspapers  must  be  edited 
by  soulful  people,  animated  by  the  spirit  of  the  good 
neighbor  and  wise  counselor. 

These  remarks  arc  apropos  of  Grove  Patterson, 
editor  of  Toledo  (O.)  Blade.  We  think,  of  him  as 
an  example  of  editorship  befitting  the  man-made 
newspaper.  He  calls  the  Blade  “a  small-town  news¬ 
paper  in  a  fairly  large-sized  city,”  (Metropolitan 
area  population  346,539— U.  S.  Census),  and  though 
he  does  not  say  it  we  know  that  Mr.  Patterson  re¬ 
gards  his  office  more  as  a  civic  center  than  as  a 
place  of  business.  Almost  everybody  in  Toledo 
knows  the  editor  by  his  given  name.  “Hello,  Grove,” 
is  what  one  hears  them  call  him  on  Huron  or  Cherry 
Street,  maybe  a  panhandler  or  merchant,  workman 
or  school-teacher. 

The  technique  of  editorial  friendliness  is  native, 
may  not  be  acquired.  When  simulated  it  usually 
shows  through,  like  fine  silk  laid  on  coarse  cotton. 
An  editor  either  has  it,  or  hasn’t.  The  best  editors 
we  know  in  the  land,  are  thus  richly  endowed.  We 
happened  to  notice  today  a  boxed  item  in  Toledo 
Blade  for  May  15,  dropped  in  on  a  page  devoted 
to  the  news  of  Toledo’s  East  Side,  and  regularly 
signed  by  the  reporter  covering  that  district.  It 
was  a  bit  of  the  genius  of  Grove  Patterson  and 
depicts  what  we  mean  by  “man-made  newspapers.” 

Here  it  is: 

“■V  tOBODY  will  be  quite  lo  surprised  as  George 
Pearson  when  he  reads  this  at  the  top  of 
^  his  column.  I  hope  he  will  not  be  dis¬ 
pleased. 

"George  came  to  the  Blade  40  years  ago  this 
day.  And  in  those  40  years  no  man  or  woman  on 
the  staff  of  the  Blade,  no  man  or  woman  in  this 
community,  no  man  or  woman  who  knows  George 
Pearson,  can  say  that  he  was  not  just,  that  he  was 
not  kind,  that  he  did  not  tell  the  truth. 

“Daniel  Willard,  president  of  the  B.  &  O.  rail¬ 
road,  says:  ‘The  greatest  thing  a  man  can  do  for 
another  is  to  make  him  think  better  of  himself.’ 

ICot  only  on  the  East  Side,  but  all  over  Toledo, 
tbe  influence  of  ‘the  Blade's  oldest  reporter  in 
time  of  service’  has  been  making  prople  think  bet¬ 
ter  of  themselves.  His  friends  will  understand. 
Those  who  do  not  know  him  may  receive  this 
tribute  as  tbe  honest  expression  of  one  who  does. 

“May  these  40  years  prove  but  a  pleasant  be¬ 
ginning  in  a  long  association. — Grove  Patterson.’’ 


“The  present  depression  can  be  cured  and 
future  depressions  prevented  by  the  proper  use 
of  advertising ..  .looking  ahead  I  see  mass  dis¬ 
tribution  linked  with  mass  production.” — Edward 
A.  Filene. 
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PURELY  PERSONAL 


Theodore  T.  ELLIS,  of  Wor¬ 
cester,  Mass.,  vice-president  of  the 
Chicago  Daily  News,  has  loaned  a 
painting  by  Leonardo  da  Vinci  to  the 
fine  arts  show  of  A  Century  of  Prog¬ 
ress  Exhibitioa  The  painting  is  said 
to  be  the  only  one  known  to  be  owned 
in  America.  It  was  recently  discovered 
in  a  French  collection  and  brought  to 
this  country  by  Mr.  Ellis.  The  picture 
is  called  “San  Donato  of  Arezzo  and 
the  Tax  Collector." 

J.  R.  Flippin,  president,  and  Enoch 
Brown,  business  manager  of  the  Mem¬ 
phis  Commercial  Appeal,  Inc.,  have  re¬ 
turned  from  a  business  trip  to  Wash¬ 
ington. 

Robert  Lathan,  editor,  Ashi<ille  (N. 
C.)  Citizen,  has  been  named  to  the 
tennessM  Valley  Development  Associa¬ 
tion  advisory  committee.  The  Associa¬ 
tion  will  cooperate  with  the  Federal 
government  in  the  development  of 
Muscle  Shoals. 

Edwin  J.  Kiest,  publisher,  Dallas 
(Tex.)  Ttmes-Herald  and  president  of 
the  Dallas  Park  board,  was  recentiv 
honored  by  students  of  Sunset  High 
School  for  his  personal  gift  of  tennis 
courts  to  the  school. 

Gyde  M.  Reed,  editor  and  publisher, 
Parso^  (Kan.)  Sun,  has  returned  frojn 
a  business  trip  to  New  York  and  Wash¬ 
ington.  While  in  the  latter  place  he 
was  the  guest  of  his  daughter  Mildred 
Reed  Bundy  of  the  Washington  Post 
staff. 

Sir  Walter  Layton,  M.A.,  O.B.E., 
editor  of  The  Economist  and  chairman 
of  the  London  (England)  News-Chmn- 
icle,  was  in  Ottawa  and  addressed  a 
meeting  of  The  Canadian  Club  Mav  11. 

F.  J.  Burd,  managing  director.  Van- 
coxcj^er  (B.  C.)  Province,  has  returned 
from  New  York,  where  he  attended 
conventions  of  the  Associated  Press  and 
American  Newspaper  Publishers’  Asso¬ 
ciation. 

Fred  Massengill,  editor.  Terrell 
(Tex.)  Tribune,  and  Mrs.  Masseneill, 
snent  the  week-end  at  Mineral  Wells, 
Tex. 

(Tharles  K.  Robinson,  editor,  Ashe¬ 
ville  (N.  C.)  Times,  introduced  Dr. 
Howard  W.  Odom,  professor  of  soci¬ 
ology,  University  of  North  Carolina, 
who  addressed  the  Open  Forum  in 
Asheville,  this  week. 

Norman  R.  Hamilton,  president  and 
publisher,  Portsmouth  (Va.)  Star,  has 
been  named  a  director-at-large  of  the 
Virginia  State  Chamber  of  Commerce. 

W.  C.  Dowd,  publisher,  Charlotte 
(N.  C.)  News,  has  been  named  one  of 
the  two  finance  directors  in  cTiarge  of 
the  “Renovize  Charlotte”  campaign. 

James  H.  Skewes,  Meridian  (Miss.) 
Star  publisher,  is  chairman  of  the  com¬ 
mittee  in  charge  of  the  newspaper  as¬ 
sembly  to  be  held  in  connection  with 
the  Rotary  convention  at  Boston,  June 
26  to  30. 

Dean  Hoffman,  editor,  Harrishura 
(Pa.)  Patriot  and  Evening  News,  sooWe 
on  publicity  at  a  recent  meeting  of  the 
Harrisburg  Business  and  Professional 
Women’s  Club. 

E.  W.  Freeman,  publisher.  Pine  Bluff 
(Ark.)  Commercial,  was  the  principal 
speaker  May  26  at  the  annual  banquet 
of  the  High  School  Alumni  Associa¬ 
tion.  Stuttgart.  Ark. 

Giovanni  Parasporo,  at  one  time 
mayor  and  welfare  commissioner  of 
Cannitello,  Italy,  has  been  named  editor 
of  II  Messagtero  del  Ordine,  Utica, 
N.  Y.,  weekly. 

IN  THE  BUSINESS  OFHCE 

ALTER  MERRILL,  Chicago 
Herald  and  Examiner  advertising 
director,  and  his  wife  returned  this  we^k 
from  a  vacation  trip  to  Miami  Beach. 
Fla. 

C.  C.  Carr,  general  manager  of  the 
St.  Petersburg  (Fla.)  Times  and  for¬ 
mer  president.  Associated  Dailies  of 
Florida,  turned  playwright  this  week 
and  saw  his  first  3-act  play,  “Is  There 
Luck?”  produced  to  capacity  crowds  at 
the  Florida  theatre.  The  play  is  a 


com^y  satire  based  on  business  in 
Florida  today  and  ten  years  hence. 

Miss  Lillian  Reichert,  secretary  to 
Frank  S.  Newell,  circulation  director, 
Toledo  Blade  and  Toledo  Morning 
Times,  has  returned  to  work  following 
several  weeks’  illness. 

Lyle  Krause  of  the  Parsons  (Kan.) 
Sun  advertising  staff  recently  spent  the 
week-end  at  Leavenworth,  Kan.,  visiting 
friends. 

Frank  Harris,  business  manager, 
Ocala  (Fla.)  Banner,  recently  made 
his  second  hole-in-one  in  the  last  six 
months  over  the  Ocala  Highlands 
course. 

John  Yeager,  for  several  years  Cam¬ 
den  district  circulation  manager,  Phila¬ 
delphia  Public  Ledger,  has  been  trans¬ 
ferred  to  the  South  Philadelphia  district 
by  Robert  J.  Corrigan,  circulation 
director. 

Alex  Nisbet,  circulation  manager, 
Plainview  (Tex.)  Daily  Herald,  has  re¬ 
signed  to  enter  the  insurance  business. 

Bruce  Webb,  promotions  director, 
Ashezille  (N.  (T.)  Citizen  and  Times, 
underwent  a  major  operation  in  a  Lex¬ 
ington,  Ky.,  hospital.  May  12.  His  con¬ 
dition  was  reported  gclod  by  his  father, 
Charles  A.  Webb,  president  of  the  Ashe¬ 
ville  Citizen-Times  Co.,  who  was  at  his 
bedside. 

F.  T.  Cooke,  advertising  department, 
Binghamton  (N.  Y.)  Press,  has  re¬ 
turned  to  work  following  an  illness  of 
about  four  months. 

W.  T.  Baldwin,  circulation  manager. 
Salt  Lake  City  Tribune  and  Telegram, 
this  week  made  the  concluding  address 
and  directed  discussion  in  the  course  on 
the  practices  of  credit  and  procedure 
snonsored  by  the  Associated  Retail 
Credit  Men’s  Association  in  Salt  Lake 
City  the  past  winter. 

Horace  Hall,  advertising  manager, 
Dothan  (Ala.)  Eagle,  was  runner-up  in 
the  Dothan  golf  tournament  last  week. 

O.  P.  McKinney,  of  the  Fairmont 
(W.  Va.)  Times  advertising  staff,  ad¬ 
dressed  a  meeting  of  the  retail  grocers 
of  Charleston.  W.  Va.,  May  10,  on  the 
value  of  advertising. 


IN  THE  EDITORIAL  ROOMS 

EORGE  S.  JOHNS,  chief  of  the 
editorial  page.  St.  Louis  Post- 
Dispatch.  will  he  the  principal  sneaker 
at  the  Missouri  Association  of  Munic¬ 
ipal  Utilities  convention  June  11  and 
12  at  Poplar  Bluff. 

N.  F.  Madiver.  managing  editor, 
Niagara  Falls  (N.  Y.)  Gazette,  has 
been  elected  chairman  of  the  board  of 
education,  for  the  23d  term. 

G.  Harvev  Hancock,  former  manag¬ 
ing  .editor,  Salt  Lake  Tribune,  and  for 
several  months  past  in  publicity  work, 
has  become  Ogden.  Utah,  correspondent, 
succeeding  W.  E.  Traughber. 

Phyllis  Griffiths,  women’s  sports  edi¬ 
tor  and  writer  of  “The  Girl  and  the 
Game”  for  the  Toronto  (Ont.1  Tele¬ 
gram,  was  a  recent  visitor  to  Regina, 
Sask..  travelling  and  playing  with  the 
Toronto  women’s  basketball  champions. 

Miss  Kathleen  Mullan.  of  the  Benina 
(Sask.)  Leader-Post  editorial  staff,  was 
a  co-author  of  a  recent  musical  show' 
produced  bv  a  Regina  dancing  school. 

Horace  S.  Brown,  state  editor.  Buf¬ 
falo  Times,  addressed  the  Association  of 
Journalists  of  Niagara  Falls  Schools 
recently. 

Sidney  A.  Silbernian  is  arain  con¬ 
ducting  his  daily  column  “Thru  the 
Eves  of  the  Press”  for  the  .dllenlozon 
(Pa.)  Mamina  Call. 

A.  Victor  Wall,  reporter.  Union  City 
(N.  J.)  Hudson  Dispatch,  was  operated 
unon  in  the  North  Hudson  Hospital, 
May  13.  His  condition  is  good. 

Arthur  Henricks,  Chicago  Dmly  Nezvs 
.staff  artist,  was  seriously  injured,  his 
two  sons.  Arthur.  Jr.,  6,  and  (Jerald, 
5,  were  killed  and  his  wife  and  her 
mother  severelv  hurt  in  an  automobile 
crash  near  Downers  Grove,  Ill.,  last 
Sundav. 

McKinley  Sauer  has  resigned  as  edi¬ 
tor  of  the  Ripley  (O.)  Bee  to  become 
editor  of  the  Greenfield  (O.)  Repub¬ 
lican.  He  succeeds  E.  K.  Jenkins. 


FOLKS  WORTH  KNOWING 


JESSE  M.  ELLIOTT,  who  was  re¬ 
cently  named  acting  business  man¬ 
ager  of  the  Jacksonville  Florida  Times- 
Union,  started  his 
career  as  a  news¬ 
paper  carrier  for 
XhcNashville  Ban¬ 
ner.  He  later  did 
circulation  clerical 
work  and  adver¬ 
tising  work  for 
the  Banner.  After 
five  years  in 
Nashville  he  went 
to  the  El  Paso 
(Tex.)  Times, 
and  after  a 
short  time 
there,  joined  the 
Times-Union 
in  Jacksonville  in  1909. 

Mr.  Elliott  was  made  national  adver¬ 
tising  manager  of  the  Times-Union 
about  IS  years  ago,  continuing  to  hold 
the  title  until  his  recent  promotion.  In 
this  latter  position  he  succeeded  his 
brother,  the  late  William  Ansel  Elliott. 
For  several  years  he  had  assisted  his 
brother. 

Mr.  and  Mrs.  Elliott  have  two 
children. 


A.  R.  Dingman,  for  10  years  sports 
editor  of  the  Vancoui’er  (B.  C.)  Daily 
Province,  has  retired  and  intends  to 
spend  the  next  few  years  at  his  sum¬ 
mer  home  at  Pender  Harbor.  He  is 
succeeded  by  R.  T.  Elson,  formerly  of 
the  Province  editorial  staff  and  more 
recently  promotion  manager  of  the  Win¬ 
nipeg  (Man.)  Tribune. 

John  R.  M.  Folk,  reporter,  St.  Louis 
Star  ondTimes.has  been  willed $25,000 
by  his  aunt,  Mrs.  Lillian  E.  Maheu. 
In  her  will  she  said  the  gift  was  “in 
payment  of  services  rendered  over  10 
years  to  me,  my  husband  and  his  two 
sisters.” 

Stephen  Cain,  who  has  been  city  edi¬ 
tor  of  the  Akron  Times-Press,  has  re¬ 
turned  to  Buffalo  to  join  the  editorial 
staff  of  the  Buffalo  Times,  by  which  he 
formerly  was  employed. 

Elmer  Shover,  police  reporter,  Har¬ 
risburg  (Pa.)  Telegraph,  was  chairman 
of  the  committee  which  sponsored  a 
recent  firemen’s  carnival  in  Harrisburg. 

R.  A.  Barry,  writer  on  stamp  news 
for  the  New  York  Herald  Tribune. 
won  the  grand  trophy  in  the  New  York 
Stamp  Exhibition  at  the  Gimbel  Broth¬ 
ers  store  under  the  auspices  of  the 
Gimbel  Stamp  Club  it  was  announced 
this  week.  Barry  entered  an  exhibit  of 
stamps  and  covers  of  the  United  States, 
1847-87,  in  the  contest. 

Royal  Cortissoz,  art  critic  of  the  New 
York  Herald  Tribune,  discussed  “The 
Earlier  Portrait  Painters  of  America” 
at  a  meeting  of  the  New  York  Gene¬ 
alogical  and  Biographical  Society  on 
May  12. 

Ed  Brill,  of  the  Richmond  (Va.) 
Times-Dispatch  sports  staff,  is  writing 
a  series  of  baseball  “Minutographs,”  re¬ 
viewing  unusual  and  outstanding  plays 
of  the  Richmond  team,  with  illustra¬ 
tions  by  F.  X.  Reardon,/  staff  artist. 

Robert  M.  Reed,  livestock  and  market 
editor.  Parsons  (Kan.)  Sun,  has  been 
appointed  manager  of  the  ball  team 
sponsored  by  the  stockyards  interests. 

Cliff  Bradt  is  acting  city  editor  of  the 
Schenectady  (N.  Y.)  Union  Star  during 
the  absence  of  William  Osborne,  city 
editor,  who  is  ill. 

Alexander  Hudgins,  staff  correspond¬ 
ent,  Richmond  (Va.)  News-Leader. 
covered  the  quadruple  Cannon  murder 
trial  at  Boylton,  Mecklenburg  county. 
Va..  last  week. 

Brainerd  (Jheney,  political  writer, 
Nashville  Banner;  Joe  Hatcher,  polit¬ 
ical  columnist,  Nashville  Tennessean. 
and  Frank  C.  Waldrop,  managing  edi¬ 
tor,  Evening  Tennessean,  are  writing 
articles  on  the  proposed  Tennessee  Val¬ 
ley  development  for  their  papers. 

Stuart  X.  Stephenson,  sports  editor, 
Montgomery  (Ala.)  Adzrrtiser.  cov- 
(Continued  on  next  page) 


The  Evolution 

of 

A  Comic  Star 


She  first  captivated  the  nation 
a.s  a  skinny-y  bushy-haired 
Cinderella  always  in  hard  luck 


In  response  to  demands  from  j 
sympathetic  readers,  she  got  I 
tidied  and  fattened  up  a  little  \ 


.■ind  time  came  when  she  had 
a  run  of  great  luck  that  led  to 
money,  jewelry  and  success 


By  national  vote  of  the  fans, 
she  got  rid  of  her  freckles 


.4nd  now,  following  the  mode 
of  the  day,  she  has  come  forth 
triumphant  with  her  new  per¬ 
manent  wave 


In  rags  or  riches,  in  kitchen  or 
beauty  shop,  in  luck  or  far  out 
of  it,  the  charm  of  Ella  Cinders 
increasingly  asserts  itself,  as. 
through  her  pathetic  and  comic 
adventures,  she  remains  always 
appealing,  always  amusing, 
always  first  in  the  hearts  of 
comic  page  readers.  For  terms 
and  samples  of  this  command¬ 
ing  daily  strip  and  Sunday  page 
by  Bill  Conselman  and  Charlie 
Plumb,  please  write  to  .  .  . 
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ered  the  annual  Dothan  golf  tourney  at 
Dothan,  Ala.,  last  week. 

Ralph  McGill,  sports  editor,  Atlanta 
(Ga.)  Constitution,  won  first  prize  for 
his  menu  of  a  perii^  birthday  dinner, 
submitted  on  invitation  of  the  farmers’ 
market  of  Sears,  Roebuck  &  Co.,  on 
the  first  anniversary  of  the  market. 

Claude  Ramsey  has  rejoined  the 
Asheville  (N.  C)  Times  city  staff, 
after  the  adjournment  of  the  North 
Carolina  General  Assembly,  which  he 
covered  for  his  paper  and  the  Asheville 
Citizen. 

Lindsay  Hoben,  of  the  Milwaukee 
(Wis.)  Journal  staff,  is  the  author  of 
an  article  entitled  “Modern  Siberia”  in 
the  present  issue  of  the  New  Nation 
magazine  of  Australia. 

Joe  Reedy  has  replac^  Qifford 
Ketcham  as  telegraph  editor  of  the 
Battle  Creek  (Mich.)  Enquirer  and 
News. 

John  M.  Carlisle,  of  the  Detroit  News 
staff,  has  returned  from  Chicago  where 
he  went  to  write  a  series  on  the  racket¬ 
eering  aspects  of  dog  racing.  A  dog¬ 
racing  bill  is  being  considered  by  the 
Michigan  legislature. 

Jerome  B.  Eberts,  city  editor,  Van¬ 
couver  (B.  C.)  Sun,  has  been  elected 
first  president  of  the  Vancouver  News¬ 
paper  Qub,  a  new  organization. 

Jack  Shirley,  in  charge  of  the  Moose 
Jaw  office,  Regina  (Sask)  Daily  Star, 
has  taken  over  coaching  duties  with  the 
Moose  Jaw  British  rugby  club. 

Seward  Bower,  of  the  Detroit  News; 
Kenneth  McCormick,  of  the  Detroit 
Free  Press,  and  Fred  Collins,  of  the 
Detroit  Times,  covered  the  story  of  the 
murder  of  a  Detroit  woman  in  Ann 
Arbor,  Mich.,  last  week. 
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K.  L.  Eichern  has  rejoined  the  copy- 
desk  staff  of  the  Detroit  News. 

Walter  J.  Pfister,  city  editor,  She¬ 
boygan  (Wis.)  Press,  and  his  partner 
scored  the  best  bidding  records  with  a 
count  of  16  in  the  World  Bridge  Olym¬ 
pic  tournament  condurted  by  the  Na¬ 
tional  Bridge  Association,  May  1. 

Franklin  B.  Williams,  Jr.,  formerly 
of  the  Syracuse  (N.  Y.)  Post-Standard 
and  the  Middletown  Times-Herald  news 
staffs,  is  one  of  seven  advanced  stu¬ 
dents  in  the  department  of  English  at 
Harvard  University  who  have  been 
awarded  traveling  fellowships  for  study 
in  England  during  the  summer. 

A1  Warden,  sports  editor,  Ogden 
(Utah)  Standard-Examiner,  plans  a 
tour  of  Japan  and  the  Orient  as  man¬ 
ager  of  the  Wichita  Henry’s  basketball 
team  in  January,  1934.  Mr.  Warden 
recently  returned  from  a  trip  with  the 
team  to  Hawaii. 

Louis  Fay  of  the  Battle  Creek  (Mich.) 
Enquirer-News  is  conducting  a  Sunday 
feature  called  “Michigan  Avenue  About 
9  o’clock.” 

J.  H.  McCulloch,  former  assistant 
editor  of  Toronto  Star  Weekly,  saiM 
for  England  on  May  13  on  the  Laurentic 
from  Montreal.  Mrs.  McCulloch  ac¬ 
companied  him. 

Paul  Frank,  of  the  Torrington  (Conn.) 
bureau,  Waterbury  (Conn.)  American 
and  Republican,  and  Mrs.  Frank  at¬ 
tended  the  annual  banquet  of  former  edi¬ 
tors  of  the  Boston  University  News  at 
Boston,  May  8. 

E.  E.  Croll,  assistant  editor,  Phila¬ 
delphia  Public  Ledger, 'hsiS  returned  to 
work  following  a  two  weeks  illness. 

Marian  Fruin,  recently  of  the  Albion 
bureau  of  the  Battle  Creek  (Mich.) 
Enquirer  and  News,  is  now  community 
editor  of  the  News.  Ray  Corliss  is 
supervising  the  Albion  bureau. 

Miss  Jane  Carteret,  society  girl,  is 
writing  a  new  society  column  for  the 
Newark  (N.  J.)  Sunday  Call  called 
“High  Lights  and  Nights,”  giving  com¬ 
ment  and  slants  on  Essex  county,  N.  J., 
society  events. 

Rex  William  Wallace,  sports  editor. 
Battle  Creek  (Mich.)  Enquirer  and 
News,  will  attend  the  Indianapolis  500- 
mile  Speedway  race  for  the  eighth  time. 
May  30. 

Walling  Keith,  associate  editor,  Mont¬ 
gomery  (Ala.)  Advertiser,  has  returned 
from  a  visit  to  Birmingham. 

Miss  Elma  L.  Johnston,  feature 
writer,  Trenton  (N.  J.)  Times  news¬ 
papers.  recently  addressed  the  New  Jer¬ 
sey  Elementary  Press  Association  on 
special  feature  writing. 

Lou  Jaffe,  of  the  sports  staff,  Phila¬ 
delphia  Evening  Ledaer,  has  returned 
to  work  after  an  illness  of  several 
months. 

Robert  Vale.  Philadelphia  Record. 
Bernard  Haggartv,  Public  Ledger,  and 
James  Colligan,  Evening  Ledger,  have 
returned  to  Philadelphia  after  18  weeks 
at  Harrisburg,  Pa.,  covering  the  legis¬ 
lature. 

A.  L.  Banister,  sports  editor,  Ashe¬ 
ville  (N.  C.)  Times,  has  been  named 
a  captain  in  the  Asheville  Y.  M.  C.  A. 
membership  drive. 

Robert  Reiss,  Philadelphia  Record. 
has  returned  from  a  week  in  the  Forest 
Conservation  camp  at  Laurel  Run,  Pa., 
from  which  he  wrote  a  series  describing 
the  daily  activities  of  the  civilian 
workers. 

William  L.  McQure.  city  editor,  In¬ 
dianapolis  Star,  and  Walter  McCarth. 
city  editor,  Indianapolis  News,  addressed 
the  Women’s  Press  Club  of  Indiana, 
last  week.  Charles  Carll,  city  editor. 
Indianapolis  Times,  was  a  scheduled 
speaker,  but  was  unable  to  be  present. 

Charles  N.  Feidelson,  associate  edi¬ 
tor,  Birmingham  Age-Herald,  addressed 
the  Howard  College  Institute  of  Adult 
Education  recentlv  on  Southern  poetry. 

Julian  S.  Miller,  associate  editor, 
Charlotte  (N.  C.)  Ohserirer,  was  the 
princinal  sneaker  at  the  final  meeting  of 
the  Charlotte  Teachers  Assexiation 
recently. 

John  Covert,  Philadelphia  Bulletin, 


has  been  appointed  Washington  cor¬ 
respondent. 

Mrs.  Edna  R.  Coe  and  Douw  Fonda, 
reporters  for  the  Utica  (N.  Y.)  Daily 
Press,  recently  were  confined  to  their 
homes  by  illness. 

Walter  W.  Wyrick,  of  the  Milwau¬ 
kee  Journal  editorial  staff,  has  been 
named  treasurer  of  the  Milwaukee 
Press  Club  to  succeed  Alva  H.  Cook, 
resigned. 

Maurice  Early,  political  writer,  In¬ 
dianapolis  Star,  is  writing  a  series  of 
daily  articles  on  Indiana’s  taxation  and 
budget  problems. 

Phil  H.  Armstrong,  columnist,  Jack¬ 
sonville  (Fla.)  Times-Union  is  now  in 
charge  of  the  writing  and  journalism 
classes  of  the  Jones  Commercial  Sch<x)l 
in  Jacksonville. 

Clarence  Martin,  formerly  of  the 
Omaha  World-Herald  staff,  has  re¬ 
turned,  following  a  four  months  sojourn 
in  Lincoln  with  the  Associated  Press, 
during  the  legislature  sessions. 

Howard  I.  Comstock  has  been  ap¬ 
pointed  managing  editor  of  the  Bridge¬ 
port  (Conn.)  Sunday  Herald,  succei^- 
ing  Alex  A.  Gagliardi.  who  returns  to 
his  former  position  as  New  Haven  rej>- 
resentative  and  columnist. 

Robert  B.  Vale,  Philadelphia  Record, 
James  Colligan,  Evening  Ledger,  and 
Robert  W.  Comber.  Bulletin,  have  re¬ 
turned  to  Philadelphia  after  18  weeks 
at  Harrisburg,  Pa.,  covering  the  legis¬ 
lature. 


WEDDING  BELLS 

VA.  M(KjILVARY,  publisher,  Galt 
a  (Mo.)  Tribune,  to  Miss  Stella 
Babe  Sullins  of  Chilhowee,  Mo.,  in 
Kansas  City,  May  7. 

Arthur  E.  Kuelthau,  associate  edi¬ 
tor,  West  Bend  (Wis.)  News,  to  Miss 
Margaret  Williams,  May  9,  at  Madi¬ 
son. 

Jimero  Rust,  advertising  salesman, 
Drumright  (Okla.)  Daily  Derrick,  to 
Mary  Ella  Richardson,  Drumright 
teacher,  April  21. 

Seth  H.  Whitmore,  real  estate  edi¬ 
tor  and  business  reporter,  Lansing 
(Mich.)  State  Journal,  formerly  of  the 
St.  Petersburg  (Fla.)  Times  staff,  to 
Miss  Ruth  M.  Wilson  of  Lansing,  May 
15,  in  Lansing. 


ASSOCIATIONS 

Philadelphia  poor  Rich¬ 
ard  CLUB  last  week  reelected  H. 
H.  Kynett  president.  Others  named 
were  Howard  Storey  and  Louis  W. 
Wheelock,  vice-presidents;  Qarence  W. 
Cramer,  secretary ;  Harry  C.  Kahn, 
treasurer;  Hart  T.  Jordan,  Joseph  W. 
Simpson  and  Harold  Nace,  directors. 

Philadelphia  Coun(HL  of  the 
American  Assikhation  of  Advertising 
Agencies  last  week  elected  the  follow¬ 
ing  officers:  chairman,  (Tharles  A.  Os¬ 
wald,  president  of  C.  A.  Oswald  Agency ; 
vice  -  chairman,  Lawrence  Everling, 
Richard  A.  Foley  Agency;  secretary- 
treasurer,  Miss  Florence  Dart,  Simpers 
Co.;  member  of  headquarters  executive 
board,  Wilbur  Van  Sant,  president.  Van 
Sant  &  Dugdale  Co. 

About  30  publishers  of  weekly  news¬ 
papers  attencied  the  semi-annual  business 
meeting  of  the  Northeastern  Group 
OF  THE  Wisconsin  Press  Association 
at  Brillion,  Wis.,  May  20. 


SPECIAL  EDITIONS 

Missoula  (Mont.)  MissouUan, 
April  30,  60th  anniversary  edi¬ 
tion,  l(i-page  section. 

Guthrie  (Okla.)  Leader,  8  pages, 
April  19,  marking  the  “  ’89-er”  celebra¬ 
tion  in  Guthrie. 

Bloomfield  (N.  J.)  Independent 

Press,  May  12,  12-page  tabloid,  special 
merchants’  supplement. 

Greensboro  (N.  C.)  Dcnly  News, 
May  12,  12-page  tabloid  section  de¬ 
voted  to  Greensboro  “Men’s  Day.” 

Laredo  (Tex.)  Times,  8  pages,  half¬ 
size,  May  7,  on  the  removal  of  the 
Gty  Drug  Company  store  to  larger 
quarters.  On  a  previous  Sunday  a 
special  full-page  section  on  Mexico 
and  its  attractions  to  tourists. 


Richmond  (Va.)  News-Leader,  6- 
page  Kaufman  department  store  an¬ 
nual  “Richmond  Day”  section,  black  on 
green  newsprint.  May  12.  Simmons 
Bed  section,  6  pages.  May  11. 

Binghamton  (N.  Y.)  Press,  56  pages, 
May  10,  for  Binghamton  Days,  May 
11-13. 

Fremont  (Neb.)  Evening  Tribune, 
May  12.  50th  Anniversary  edition,  32 
pages,  three  sections. 

Big  Springs  (Tex.)  Daily  Herald, 
May  7,  40  pages,  5  sections,  15th  an¬ 
nual  convention.  West  Texas  Chamber 
of  Commerce,  issue. 

Jacksonville  (Fla.)  Times-Union, 
May  14,  8-page  section,  tabloid  size, 
devoted  to  Furchgott’s  “Just  One  More 
Chance”  sale. 

Lubbock  (Tex.)  Herald,  8  page,  for 
graduating  cliass  of  Lubbock  high 
school. 


PRESS  ASSOCIATION  NOTES 

First  annual  golf  tournament  of 
New  Jersey  members  of  the  Asso¬ 
ciated  Press  will  be  held  May  22  at 
the  Cresmont  (Jolf  Club,  West  Orange, 
N.  J.  Following  the  tournament  there 
will  be  a  dinner.  Col.  Charles  Kah- 
Itrt,  publisher,  Perth  Amboy  Neics 
and  state  A.P.  chairman,  will  be  toast¬ 
master. 

William  I.  Truby,  Associated  Press 
correspondent  at  Montgomery,  Ala.,  is 
seriohsly  ill.  Leroy  A.  Simms,  of 
Birmingham,  former  A.P.  writer,  is 
substituting. 

Thomas  Reynolds,  formerly  of  the 
Omaha  Bee-Neivs  and  Omaha  World- 
Herald  staffs,  has  joined  the  United 
Press  bureau  at  Lincoln,  succeeding 
Dean  Hammond,  resigned. 

Henry  E.  Mooberry,  Maine  manager. 
Associated  Press,  has  been  elected  a 
member  of  the  Portland  (Me.)  Rotary 
Club. 

HeywotJd  Bell,  of  the  Richmond  (Va.) 
Associated  Press  bureau,  covered  the 
annual  convention  of  the  Virginia 
State  Federation  of  Labor  at  Clifton 
Forge,  Va.,  May  15. 

Harry  Montgomery,  Associated  Press 
staff  writer  at  Amarillo,  Tex.,  covered 
the  15th  annual  West  Texas  Chamber 
of  Commerce  convention  in  Big 
Spring,  Tex.,  last  week. 

Martin  J.  Chicoine,  formerly  of  the 
United  Press,  has  returned  from  Lin¬ 
coln,  where  he  covered  the  legislature 
during  its  four-month  session.  He  is 
now  with  International  News  Service. 


SCHOOLS 

JOHN  M.  HENRY,  formerly  man- 
againg  editor,  Council  Bluffs  (la.) 
Nonpareil,  now  station  manager  of 
KOIL,  has  joined  the  Creighton  Uni¬ 
versity,  Omaha,  Neb.,  faculty  to  serve 
in  the  school’s  department  of  journal¬ 
ism,  which  will  be  enlarged  and  sep¬ 
arated  from  the  college  of  commerce. 
Joseph  Murphy,  also  of  Council  Bluffs, 
has  been  placed  in  charge  of  the  adver¬ 
tising  and  the  news  administration 
classes. 

J.  Frederick  Essary,  chief  of  the 
Washington  bureau,  Baltimore  Sun, 
will  be  chief  speaker  at  the  Sigma 
Delta  Chi  Gridiron  banquet.  May  27, 
at  Washington  &  Lee  University,  Lex¬ 
ington,  Ky.  Franklin  M.  Reck,  as¬ 
sistant  managing  editor,  American  toy 
magazine,  Detroit,  will  be  toastmaster. 
Maj.  Powell  Glass,  managing  editor, 
Lynchburg  (Va.)  News  &  Advance; 
William  W.  Hawkins,  Scripps-Howard 
Newspapers:  John  H.  Sorrels,  executive 
editor,  Scripps-Howard  Newspapers; 
Carl  D.  Ruth,  Washington  correspon¬ 
dent,  Paul  Block  Newspapers;  Arthur 
T.  Robb,  managing  editor,  ’Editor  & 
Publisher;  Frank  Fuller,  Richmond, 
Va.,  Associated  Press  bureau  manager; 
Lowell  Mellett,  editor,  Washington 
(D.  C.)  Daily  News,  and  J.  Frederick 
Essary  will  be  initiated  as  associate 
members  in  ceremonies  prior  to  the 
banquet. 


“SPECIAL”  APPOINTED 

Thomas  F.  Clark  Company,  publish¬ 
ers’  representatives,  have  been  appointed 
by  Marion  (III.)  Daily  Republican  as 
its  national  representative. 
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The  Japan  Advertiser 

TOKYO 

leads  all  English-language  publications  in 
the  Japanese  Empire  in  advertising  linage 
IN  EVERY  CLASSIFICATION ! 


Read  these  Comparisons 


FOOD 

179,424  lines — three  times  as 
much  as  the  other  three  English- 
language  newspapers  combined! 

.  .  .  and  you  will  readily  see  why 
the  American,  British,  French, 

German  and  Japanese  firms  in 

Japan  or  selling  goods  there,  use 

The  Advertiser  to  sell  the  foreign 
community  and  the  cream  of  the 
native  market. 

AMUSEMENTS 

63,682  lines — more  than  the  com¬ 
bined  linage  of  the  other  three 
English-language  newspapers  in 
this  classification! 

WOMEN’S  WEAR 

96,348  lines — more  than  the  com¬ 
bined  linage  of  the  other  three 
English-language  newspapers! 

CLASSIFIED 

This  well-known  yard-stick  of  reader 
interest  shows  that  the  Japan  Advertiser 
prints  more  in  one  day  than  the  other 
three  papers  combined  print  in  three  days! 

AUTOMOTIVE 

52,262  lines — more  than  the  com¬ 
bined  linage  of  any  two  of  the 
other  three  English  -  language 
newspapers! 

Such  Outstanding  Leadership  is  Easily  Explained : 


The  Japan  Advertiser  is  the  only 
American-owned  daily  in  Japan, 
and  the  only  English-language  daily 
newspaper  that  maintains  in  policy, 
format  and  content  the  best 
traditions  of  modern  journalism. 
It  is  the  only  newspaper  managed 
in  all  departments  and  branch 
offices  by  trained  American  news¬ 
papermen. 

With  all  due  modesty,  noted  men 
from  many  countries  have  said  that 
The  Japan  Advertiser,  though  lim¬ 
ited  in  its  field,  is  among  the  world’s 
greatest  newspapers,  wielding  an 
influence  and  reaching  an  audience 
far  out  of  proportion  to  its  com¬ 
paratively  limited  circulation.  In 
Japan  practically  every  American 
and  European  reads  The  Japan 
Advertiser— YET  60%  OF  THE 
TOTAL  CIRCULATION  IS 
JAPANESE. 

Among  these "  Americans  and 
Europeans  and  in  that  60%  of 
high-class  Japanese,  lies  the  best 
market  in  Japan — the  people  who 
still  have  money  to  buy  imported 
and  high-class  merchandise  in  spite 
of  the  low  rate  of  Yen-Dollar  ex¬ 
change. 


Head  Office: 

TOKYO,  JAPAN 

Branch  Offices: 

YOKOHAMA,  OSAKA  and  KOBE 

Representatives  in  the  United  States: 

NEW  YORK  CITY 
Joshua  B.  Powers,  Inc. 

220  East  42nd  Street 

CHICAGO 

Joshua  B.  Powers,  Inc. 

201  East  Delaware  Place 

SAN  FRANCISCO 
R.  J.  Bidwell  Company 
742  Market  Street 

LOS  ANGELES 
R.  J.  Bidwell  Company 
Chamber  of  Commerce  Building 
1151  South  Broadway 

SEATTLE,  WASHINGTON 
R.  J.  Bidwell  Company 
610  Lloyd  Building 

B.  W.  FLEISHER 
Editor  &  Publisher 


The  Japan  Advertiser  organized 
the  first  foreign-style  fashion  show 
for  women  in  Japan.  Now  this  is  a 
regular  Spring  and  Fall  event  in 
Tokyo  and  Osaka,  drawing  packed 
houses  of  high-class  Japanese  women 
who  want  to  know  what  is  worn  in 
New  York,  London  and  Paris. 
Fashion  show  attendance  in  1932 
totaled  10,100  persons. 

The  first  foreign-style  cooking 
school,  on  a  large  scale,  was  started 
by  The  Advertiser.  This,  likewise, 
is  a  semi-annual  event  in  Tokyo 
and  Osaka.  Manufacturers  of  food 
products,  endeavoring  to  sell  to  the 
Japanese  market,  cannot  afford  to 
miss  participation  in  these  schools, 
and  the  list  of  American  firms  en¬ 
tered  in  the  past  two  years  is  a  list 
of  firms  doing  the  best  business  in 
Japan.  Cooking  school  attendance 
in  1932  totaled  9,200  women. 

These  and  other  special  events 
have  made  the  Advertiser  a  real 
force  in  Japan — teaching  the  people 
new  things,  making  them  want  new 
things,  bringing  them  ideas  that 
their  own  newspapers  have  never 
thought  of. 

Truthful  and  accurate  in  news, 
independent  in  policy  and  a  desire  to 
be  of  service  to  both  foreigners  and 
Japanese — these  things  have  given 
The  Advertiser  a  leadership  that  is 
probably  enjoyed  by  no  other 
daily  newspaper  in  the  Far  East. 
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OVN  Voi^ 

or  Letters 


An  unusual  book  with  an  unusual 
history  written  by  Neil  H.  Swan¬ 
son,  assistant  managing  editor  of  the 
Baltimore  Eve¬ 
ning  Sun,  has 
just  been  pub¬ 
lished  by  G.  P. 
Putnam’s  Sons. 

It  is  an  histori¬ 
cal  novel  with  the 
title  “Judas 
Tree”.  Its  back- 
groimd  is  Mary¬ 
land  and  Penn¬ 
sylvania  of  the 
middle  of  the 
eighteenth  c  e  n  - 
tury.  Its  climax 
is  the  end  of  the 
Siege  of  Pitts¬ 
burgh  in  1763.  The  shrilling  of  the 
bag  pipes  of  the  Black  Watch  and  the 
Gordon  Highlanders  as  they  come  over 
the  hills  around  Pittsburgh  to  rescue  the 
besieged  is  the  high  point. 

One  of  the  unusual  features  of  the 
book  is  the  fact  that  it  is  written  in  part 
from  the  orderly  book  and  the  journal 
of  the  commander  of  Fort  Pitt  during 
the  siege  and  from  the  letters  of  Colonel 
Bouquet,  who  commanded  the  relief 
expedition.  Parts  of  this  material  are 
in  the  British  Museum  in  London. 
Copies  of  the  original  of  the  orderly 
book  and  the  journal  are  in  the  Carnegie 
Library  in  Pittsburgh. 

Digging  these  documents  up  in  the 
library  in  off  hours  from  his  duties  as 
managing  editor  of  the  Pittsburgh 
Press,  Mr.  Swanson  supplemented  what 
the  surviving  words  of  the  men  of  those 
times  told  him  by  visiting  the  places 
which  formed  a  part  of  the  stage  of  his 
drama. 

Mr.  Swanson  has  been  a  newspaper¬ 
man  for  the  better  part  of  20  years.  In 
that  time  his  hobby  has  been  uncover¬ 
ing  the  truth  of  American  history, 
chiefly  of  the  Colonial  or  Revolutionary 
period. 

He  was  reared  on  a  farm  in  Minne¬ 
sota. 

He  was  graduated  at  West  High 
School  in  Minneapolis  and  was  a  mem¬ 
ber  of  the  championship  debating  team. 
Attending  the  University  of  Minnesota, 
class  of  1917,  he  won  the  Dayton  ora¬ 
torical  iM-ize  with  a  description  of 
Pickett’s  charge  at  Gettysburg.  He 
served  as  1^  man,  reporter,  telegraph 
editor,  city  ^itor  and  managing  ^itor 
of  the  Minneapolis  Journal. 

Going  to  France  as  first  lieutenant  of 
Company  B  of  the  350th  Infantry,  88th 
Division,  and  saw  much  active  service. 
He  was  promoted  to  Captain  after  the 
Armistice. — H.S. 

«  *  * 

WHY  is  it  necessary  that  the  rule 
of  “reporters  are  never  present” 
be  invoked  at  Gridiron  Qub  din¬ 
ners?  There  is  something  alluring 
about  the  rule;  it  brings  forth  the  pub¬ 
lic  feeling  that  the  President  of  the 
United  States  is,  at  this  one  time,  re¬ 
lieved  of  the  responsibility  of  his  office 
and  is  able  to  talk  to  newspapermen 
without  restraint,  and  assume  a  state 
of  intimacy  about  public  problems  with 
the  reporters  that  would  be  impossible 
elsewhere.  Of  course  this  is  nonsense. 

Ex-President  Hoover’s  Gridiron  Club 
speeches  are  printed  in  the  b(Mk 
“Hoover  After  Dinner,”  published  by 
Scribners.  The  speeches  were  collec¬ 
ted  by  Theodore  G.  Joslin.  former  sec¬ 
retary  to  the  President.  They  are  in¬ 
nocuous  speeches,  but  they  show  a 
human  side  of  Hoover  that  was  cer¬ 
tainly  lacking  in  most  of  his  stuffy  pub¬ 
lic  remarks.  IJad  they  been  printed  at 
the  time  they  were  made,  they  mi^t 
have  made  the  public  understand  him 
better  and  appreciate  him  more.  There 
is  nothing  startling  in  them,  and  little, 
so  far  as  this  reporter  could  judge,  con¬ 
fidential.  President  Roosevelt’s  radio 
“reports”  to  the  public  have  more  Oi  the 


earmarks  of  candor  and  openness  than 
any  of  these  informal  Hoover  addresses. 

The  book  is  well  worth  reading  how¬ 
ever.  Who  could  have  thought  of  Her¬ 
bert  Hoover,  analyzing  the  election  last 
November,  saying : 

You  will  expect  me  to  discuss  the  late  elec¬ 
tion.  Well,  as  nearly  as  I  can  learn,  we  did 
not  have  enough  votes  ort  our  side.  Dunng 
the  campaign  I  remarked  that  this  adminis¬ 
tration  had  been  fighting  on  a  thousand  fronts; 
I  learned  since  the  campaign  that  we  were 
fighting  on  21,000,000  fronts.  .  ,  . 

The  unrelenting  resistance  to  full- 
fledged  puMicity  during  the  Hoover  ad¬ 
ministration  is  portrayed  in  some  of 
these  addresses,  as  well  as  the  cast  of 
mind  that  led  to  it.  For  instance,  on 
Dec.  12,  1931,  Hoover  said,  in  refer¬ 
ence  td  a  skit  on  White  House  censor¬ 
ship: 

This  is  a  thorny  subject,  as  old  as  the 
Government  and  involving  the  theory  that  the 
principal  job  of  Presidents  is  to  make  news 
tor  both  morning  and  afternoon  editions  each 
day,  and  particularly  that  it  shall  have  a 
mixed  flavor  of  human-interest  story  and  a 
dog  fight  that  will  please  the  village  gossips. 
A  revered  President,  long  since  dead,  once 
told  me  that  there  was  no  solution  to  this 
relation  of  the  White  House  to  the  press; 
that  there  never  would  be  a  President  who 
would  satisfy  the  press  until  he  was  20  years 
dead.  .  .  . 

and  from  there  on  he  explains  why  un¬ 
limited  intimacy  between  government 
and  from  press  cannot  be  maintained. 
His  ar^ment  is  plausible  although  it 
does  omit  many  important  public  factors. 

But  Hoover  praises  the  press  as  much 
as  he  rails  at  it.  In  short,  these  re¬ 
marks  makes  the  reader  much  more 
sympathetic  toward  the  ill-fated  Presi¬ 
dent’s  sincerity  and  high  purpose.  If 
these  speeches  had  been  printed  when 
they  were  made  they  might  have  helped 
his  and  the  Republican  cause  im¬ 
measurably. — J.W.P. 

*  *  * 

<<^1^  HILE  in  Honolulu  gathering 

VV  grist  among  mortals  I  spent 
much  of  my  spare  time  watching  the 
mynah  birds  deport  themselves  like 
human  beings.” 

This  is  a  sentence  taken  at  random 
from  Robert  H.  Davis’s  new  book, 
“Islands  Far  and  Near”  (Appleton). 
Succinctly  it  describes  the  Bob  Davis 
of  today.  "While  in  Honolulu” — he 
travels ;  .  .  .  gathering  grist  among 

mortals” — Mr.  Davis  is  addicted  to 
quotes,  and  allows  people  to  tell  their 
own  stories;  “.  .  .  I  spent  much  of 
my  spare  time  watching  the  mynah 
birds  deport  themselves  like  human 
beings” — his  interests  are  scattered,  and 
he  can  extract  as  much  good  copy  out 
of  an  account  of  the  boyhood  of  the  il¬ 
lustrious  Sun  Yat-sen  as  out  of  the 
conversational  mynah  bird’s  antics. 

For  seven  years  Mr.  Davis  has  been 
sailing  the  deep,  and  this  is  the  seventh 
volume  of  his  voyagings.  Readers  of 
the  New  York  Sun  are  familiar  with 
his  notes,  as  his  books  are  reprints  of 


Offering . . . 

A  special  World’s 
Fair  service  to  news¬ 
papers  that  do  not 
maintain  a  Chicaso 
bureau. 


REEDY  PRESS  SERVICE 
CHICAGO 


his  Sun  articles.  They  portray  Mr. 
Davis  as  a  reporter  aimve  everything 
else — a  man  fascinated  by  people  and 
their  habitats  and  who  records  their 
vagaries  and  conversations  with  an  eye 
trained  to  detect  detail  and  color. 

Mr.  Davis  has  probably  handled  as 
many  million  of  words  as  any  news¬ 
paperman  or  editor  on  earth,  but  at 
this  stage  of  his  career  he  remains  en¬ 
amored  of  his  profession.  He  writes  as 
a  man  who  loves  to  write.  Removed 
now  from  the  hurly-burly  of  the  city 
room  and  the  worries  of  an  editor’s 
office,  he  can  write  leisurely,  with¬ 
out  fuss  or  bother,  about  what  he 
pleases.  Islands  far  and  near  stir  his 
romantic  fancy,  and  he  can  write  para¬ 
graphs  about  strange,  infective  words 
that  stir  his  fancy,  redolent  aromas,  and 
he  can  string  out  stories  tO  his  heart’s 
content.  He  can  write  romantically  as : 

Open  your  nostrils  to  the  subtle  aromas. 
Sense  the  blossoming  franmpani,  by  the 
fods  set  apart  as  the  flower  ot  love;  the  bloom 
that  distils  perfume  from  the  breath  of  mem¬ 
ory.  Fran-gi-pan-i!  A  word  that  lingers  on 
the  lips.  Some  loveless,  unimaginative  man. 
seeking  to  still  its  beating  heart,  renamed  this 
flower  Plumieria.  Yet  the  nose  that  knows 
detects  the  frangipani  from  afar.  Every  breeze 
that  blows  athwart  these  blessed  isles  wafts 
a  message  of  redolent  delight. 

Mr.  Davis  is  on  assignment.  Cover 
the  world,  he  was  told.  He  may  not 
bring  us  stories  of  Nazi  persecutions  in 
Germany  or  news  of  Russia’s  Five  Year 
Plan,  but  in  the  by-ways  of  the  world 
he  is  finding  word-wealth,  and  those 
who  read  him  in  the  spirit  that  he 
writes  find  abundant  pleasure  and  sweet 
delight.— J.W.P. 

♦  *  * 

WO  Philadelphia  newspapermen 
are  represented  in  the  May  Ameri¬ 
can  Mercury,  both  on  political  topics. 
William  C.  Murphy,  Jr,,  of  the  Wash¬ 


ington  staff  of  the  Public  Ledger,  has 
an  article  on  “The  Old  Guard,”  telling 
of  the  passing  of  the  Senate  oligarcy, 
last  represented  by  the  late  Boies  Pen¬ 
rose.  Isidor  Feinstein,  editorial  writer, 
the  Record,  gives  a  political  evaluation 
of  Governor  Pinchot,  discussing  his 
hopes  and  probable  future.  The  result 
is  hardly  flattering  to  the  present  Gov¬ 
ernor  and  former  T.  R.  protege. 

SCRIPyS  SUED  ON  LOAN 


Coast  Group  Executive  Charged  With 
Writing  Off  $300,000  Obligation 

(Special  to  Editor  &  Publisher) 

Los  Angeles,  May  IS — Charges  of 
manipulation  of  internal  affairs  of  the 
interlocking  Scripps  family  newspaper 
properties  and  holding  corporations  for 
the  private  benefit  of  E.  W.  Scripps, 
Josephine  S.  Scripps  and  James  G. 
Scripps  to  the  damage  of  other  stock¬ 
holders  are  contained  in  a  superior  court 
suit  for  an  accounting  filed  here  last 
week  by  H.  B.  R.  Briggs,  former  pub¬ 
lisher  of  Los  Angeles  Record,  I^rel 
Hensel  and  E.  G.  Dodge. 

The  basis  for  the  action  is  a  loan  of 
$300,045  alleged  to  have  been  made  by 
E.  W.  Scripps  as  treasurer  out  of  the 
funds  of  the  Record  Publishing  Co.,  the 
Telegram-Tribune  Co.,  and  the  Scripps- 
Canfield  Co.,  to  his  mother,  Josephine  S. 
Scripps. 

The  plaintiffs  are  represented  by  At¬ 
torney  William  H.  Neblett,  partner  of 
William  Gibbs  McAdoo. 


NASHVILLE  WEEKLY  SOLD 

Tennessee  Constitution  Company  on 
May  9  purchased  the  Citizen  Appeal, 
Nashville,  Tenn.  weekly,  and  has 
changed  the  name  to  the  T ennessee  Con¬ 
stitution.  L.  B.  Smelser  is  editor. 


GOOD  TIMES  AHEAD 
FOR  NEWSPAPERS 

(but  not  every  newspaper!) 

Fewer  and  Fewer  are  the  campaisns  that  30 

to  every  daily  at  once - or  even  to  every 

city  at  once. 

The  same  urse  For  flexibility  that  impels  ad¬ 
vertisers  to  turn  to  the  newspapers  will 
impel  them  to  use  only  picked  cities  and 
picked  newspapers. 

Why  should  they  pick  your  city  or  your 
newspaper  ?  IF  there  is  a  good  reason,  tell 

it  here - to  the  buyers  who  are  interested 

in  newspapers,  while  they  are  thinking  about 
newspapers.  An  advertisement  this  size  in 
this  position  on  a  good  news  page  would  cost 
$64.1 5  per  insertion  on  a  52  time  order— > 
$70.00  26  times— $75.84  13  times. 
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William  Penn  Bnys  More 
Than  $110,000,000  Worth 
of  Retail  Drugs  Annually  ^ 
for  His  Family  in  the 

KEYSTONE  STATE 
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William  Penn  and  his  more  than  10,000,000 
families  in  the  Keystone  State  paid  3110,- 
732,000  for  drugs  and  all  other  retail 
purchases  of  such  nature  sold  in  drug  stores, 
according  to  the  U.  S.  Census  report  on 
national  retail  trade  (1930,  latest  available 
figures). 

This  expenditure  of  so  many  millions  in 
proprietary  articles  made  Pennsylvania  in 
fact  the  great  SECOND  MARKET  in  the 
national  drug  field.  This  sales  region  re¬ 
mains  so  in  1933,  notwithstanding  obviously 
less  sales  totals  on  account  of  depression 
conditions. 

So,  even  though  the  approximate  311 
average  per  capita  expended  along  these 
lines  during  1930  may  not  be  quite  so  high 
today — national  proprietary  advertisers 
who  capture  this 
market  “make 
out”  more  than 
handsomely. 


They  do  so  in  the  16 
important  trading 
zones  mentioned 
here — by  consist¬ 
ent  linage  in  the 


20  dominating 
listed. 


Pennsylvania  papers  as 


**Bearer  Falls  News  Tribune 

CtrcoUtion 

..(E)  8,010 

2,500 

line* 

.04 

10,000 

lines 

.04 

**Che8ter  Times . 

..(E) 

19,882 

.09 

.08 

**ConnellsTille  Courier . 

..(E) 

5,850 

.05 

.05 

*Erie  Dispatch-Herald . 

..(E) 

33,407 

.08 

.075 

1  tGreensburgReview-Tribune(EM) 

12,210 

.06 

.06 

tHarrisburg  Telegraph . 

..(E) 

44,789 

.11 

.11 

fHasleton  Plain  Speaker _ 

..(E)) 

21,553 

.08 

.07 

tHazleton  Standard-Sentinel 
**  Johnstown  Tribune . 

.(M)/ 

..(E) 

27,371 

.10 

.10 

tfLebanon  News-Times . 

..(E) 

10,757 

.05 

.05 

**Scranton  Times . 

..(E) 

50,017 

.15 

.14 

**Sharon  Herald . 

..(E) 

6,364 

.04 

.04 

*Wa8hington  Observer  and 
Reporter . 

(ME) 

15,205 

.06 

.06 

**West  Chester  Local  News.. 

..(E) 

10,207 

.05 

.05 

*Wilkes-Barre  Times  Leader 

..(E) 

26,123 

.07 

.07 

tWilliamsport  Sun  and 
Gazette  &  Bulletin . 

(ME) 

24,495 

.10 

.10 

fYork  Dispatch . 

..(E) 

20,462 

.07 

.07 

*A.B.C.  Publishers’  Statement,  Oct  1,  1932. 
tGovemment  Statement  Oct  1,  1932. 
**A.B.C.  Publishers’  Statement,  Apr.  1,  1933. 
ttPubUshers’  Affidavit  Apr.  1, 1933. 

Business  steadily  is  improving  in  the  above 
localities,  which  contain  approximately 
1,500,000  of  the  Commonwealth’s  entire 
population  and  the  same  ratio  of  the  more 
than  4,000,000  Pennsylvania  wage  earners. 

With  continuous  increase  in  employment 
now  taking  place  in  the  above  sales  fields 
due  to  the  general  business,  trade  and 
industrial  activity  now  setting  in — the  value 
of  proprietary  linage  in  these  newspapers 
is  more  than  ever  to  be  reckoned  with — and 
“reckoned  up”  in  profit  terms  this  Summer. 

It  is  the  truth  that  many  people  in  these 
localities  “are  going  to  have  more  money” 
to  spend  in  drug  stores  than  they  did  last 

year.  Get  in  touch 
NOW  with  the  ad¬ 
vertising  depart¬ 
ments  of  these 
papers.  “Summer 
linage’’  of  this 
kind  means  con¬ 
sistent  Summer 
profits  in  this  sales 
field. 
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ONE-DAY  CIRCULATION 
MEETING  IN  CHICAGO 

Central  State*  Group  Will  Join  in 
1.  C.  M.  A.  Discussion*  After 
Concluding  Own  Meeting 
June  19  at  Congress  Hotel 

(.Special  to  E^itos  &  Publisbsb) 

Chicago,  May  15 — The  Central  States 
Circulation  Managers’  Association  will 
hold  a  one-day  meeting  here  Monday, 
June  19,  at  the  Congress  Hotel,  pre¬ 
ceding  the  opening  of  the  International 
Circulation  Managers’  Association  con¬ 
vention.  The  program  has  been  short¬ 
ened  to  permit  members  to  attend  the 
I.  C.  M.  A.  John  A.  Toler,  Atlanta 
Constitution,  president  of  the  latter 
group,  extended  the  invitation. 

R.  W.  Taylor,  Flint  (MichO  Daily 
Journal,  vice-president  of  the  C.  S.  C. 
M.  A.,  has  announced  the  following 
partial  program : 

“Insurance,”  George  Moffett,  Mil¬ 
waukee  Sentinel-News;  “Carrier  Pro¬ 
motion  in  Suburban  and  Country 
Towns,”  A.  E.  Meyer,  Clinton  (la.) 
Herald;  “Carrier  Promotion  in  the 
City,”  Robert  Furman,  Decatur  (Ill.) 
Rexnew;  “R.  F.  D.  Mail  Promotionj” 
W.  G.  Mercier,  Fort  IVayne  (Ind,) 
Journal-Gazette;  “Circulation  Dci»rt- 
ment  and  Mailing  Room  Economies,” 
Joe  Bunting,  Bloomington  (Ill.)  Panta- 
gr^h. 

There  will  also  be  a  newspaper  boy 
salesmanship  demonstration  in  which  the 
following  have  entered  teams: 

W.  G.  Mercier,  Fort  IVayne  Journal- 
Gazette;  Roy  L.  Highfield,  DeKalb 
(Ill.)  Chronicle;  John  Funk,  Danville 
^IIl.)  Commercial  News;  and  R.  W. 
Taylor,  Flint  Journal. 

The  winning  team  will  participate  in 
the  I.  C.  M.  A.  contest. 


To  Hold  Golf  Contest 

A  world’s  championship  golf  contest 
will  be  staged  by  the  Chicago  Ameri¬ 
can  at  Soldiers’  Field,  June  4.  Many 
of  the  leading  professionals  are  ex¬ 
pected  to  participate  inasmuch  ns  they 
will  be  in  Chicago  for  the  national  open 
championships  June  8,  9  and  10,  accord¬ 
ing  to  Edward  Geiger,  American  sports 
editor.  The  contestants  will  compete 
in  driving,  long  iron  shots  and  short 
approaches  for  a  total  of  21  prizes,  in¬ 
cluding  a  purse  of  $5,000  guaranteed 
by  the  American.  The  contest  will  be 
held  in  cooperation  with  A  Century  of 
Progress  Exposition. 


Wrote  “Toledo  Blade  March*’ 

Edwin  Franko  Goldman,  noted  com¬ 
poser,  conductor  and  president  of  the 
American  Bandmasters’  Association,  has 
written  a  march,  entitled  “The  Toledo 
Blade,”  esp^ially  for  the  Toledo  high 
school  musical  festival  May  28,  whi(h 
is  sponsored  by  the  Toledo  Blade,  and 
last  week  accepted  an  invitation  to  at¬ 
tend  the  festival  and  conduct  the  1,000 
young  musicians  in  playing  his  march. 


Three  Direct  Circulation  Work 

The  Montgomery  (Ala.)  Journal’s 
circulation  department  which  previously 
functioned  under  one  head,  is  now  un¬ 
der  supervision  of  three  executives  with, 
it  is  reported,  beneficial  results.  James 
Lane,  formerly  with  the  Birmingham 
News,  is  city  circulator;  J.  F.  Pollard 
is  in  charge  of  agents,  and  Oscar  An¬ 
derson  of  mail  subscriptions. 


Special  Motorlogue  Feature 

The  Chicago  Herald  and  Examiner 
has  started  its  annual  weekly  motor- 
logue  series  in  the  Sunday  edition. 
Robert  Copeland  is  writing  this  fea¬ 
ture.  Each  tour  is  made  in  a  different 
automobile  by  the  Herald  and  Exam¬ 
iner  “pathfinder.” 


WATERTOWN  BOYS  WIN  SALES  CONTEST 


Boy  winners  of  the  salesmanship  contest  at  the  recent  convention  of  the  New 
York  State  Circulation  Managers’  Assn,  in  Binghamton.  Left  to  right:  Theodore 
Eldson,  Rockville  Centre  Nassau  Daily  Review,  donor  of  the  cup;  Alton  H. 

Adams,  circulation  manager,  ^'atertoun  Times,  and  the  boy  winners,  Harold^  CoTonel  Charles  A.  Lindbergh  from 
Kidder  and  Richard  Muldrew  of  the  Times.  j^fay  21  to  Oct.  23,  1927,  composed  of 


DRIVERS  REWARDED 

Twelve  drivers  for  the  Portland 
(Ore.)  Journal  who  have  operated 
their  trucks  for  an  entire  year  without 
a  mishap  of  any  kind  received  no-acci¬ 
dent  driver  awards  from  the  National 
Safety  Council  at  a  dinner  party  re¬ 
cently.  The  three  winning  drivers  hav¬ 
ing  the  best  records  were  also  given 
wrist  watches.  The  winning  men  were : 
Grant  Rue,  F.  Thomas,  Lawrence  Newbill, 
C.  Duvall,  Donald  Dennison,  Joe  Dumm- 
ler,  John  Dummler,  Frederick  Stephens. 
W.  Lahey,  Roy  Carnahan,  R.  Gates  and 
Ethan  Ward.  Stephens,  Rue  and  Car¬ 
nahan  received  wrist-watches.  The 
guests  at  the  dinner  included  P.  L.  Jack- 
son,  publisher,  who  presented  the 
awards;  B.  F.  Ervine,  ^itor;  Donald 
Sterling,  managing  editor,  and  G.  F. 
Law,  business  manager.  The  Journal 
fleet  has  rolled  up  a  total  of  more  than 
300,000  miles  with  only  one  accident. 
The  fleet  safety  program  is  under  the 
direction  of  A1  Murphy,  manager  of 
motor  traffic  for  the  Journal  Garage 
Company, 

Compiled  Lindbergh  Book 

A  record  of  the  aerial  conquests  of 


Reader*  Protested  Change 

The  Kansas  City  Journal  Post  re¬ 
cently  moved  its  radio  program  to  the 
comic  page  on  the  theory  that  it  'vould 
be  a  convenience  to  readers  to  know 
that  the  programs  would  be  found  in 
the  same  place  each  day.  The  change 
caused  protests  from  readers  with 
children  who  complained  that  the  chil¬ 
dren  wanted  the  comic  page  at  the  same 
time  adult  members  of  the  family  want¬ 
ed  to  consult  the  radio  programs.  As 
result,  the  bedtime  story  was  placed  on 
the  comic  page  and  the  radio  pro¬ 
grams  were  placed  elsewhere. 


Wild  West  Show 

Carrier  boys  of  the  Chicago  Ameri¬ 
can  and  Chicago  Herald  and  Examiner 
were  guests  last  week  of  the  Star-Ten 
Ranch  "wild  west  show”  in  Chicago. 
Mote  than  6,000  carriers  and  street- 
sale  crews  attended  the  show  in  groups 
of  1,500. 


stories  and  pictures  which  appeared  in 
the  New  York  Herald  Tribune  has  been 
compiled  by  Max  Rockman  of  the 
Herald  Tribune  circulation  department, 
and  bound  into  a  31 -pound  book. 


Adds  Page  of  Pictures 

A  full  page  of  pictures,  illustrating 
events  of  importance,  is  being  used  in 
the  Chicago  Sunday  Tribune.  The  first 
appeared  last  Sunday. 


Sponsored  “Twin  Party’’ 
Between  80  and  90  sets  of  twins  from 
the  South  Plains  of  Texas,  were  guests 
of  the  Lubbock  (Tex.)  Avctlanche- 
Joumal  at  a  “twin  party”  given  by  the 
newspaper  at  the  Palace  theatre  when 
the  famous  Godino  Siamese  twins  ap¬ 
peared  there  last  week. 


Conducting  Golf  School 
Beginning  May  22,  the  Chicago  Tri¬ 
bune  golf  school,  sponsored  by  the 
Chicago  Daily  Fee  Golf  Association, 
will  offer  instruction  to  golfers  by  pro¬ 
fessionals  at  27  member  courses.  The 
school  will  consist  of  six  lessons,  with 
the  home  professional  at  each  course 
acting  as  teacher.  At  the  end  of  the 
course,  he  will  choose  his  prize  pupils 
in  each  of  four  classes,  men,  women, 
boys  and  girls.  Charles  Bartlett,  Tri¬ 
bune  golf  editor,  is  handling  enroll¬ 
ments. 


Chattanooga  Cooking  School 
The  Chattanooga  (Tenn.)  Times 
sponsored  a  cooking  school  at  the 
Memorial  auditorium  last  week. 


4,700  Attend  Food  Show 

More  than  4,700  persons  attended  the 
Miami  (Okla.)  News-Record’s  second 
annual  food  and  household  appliance 
demonstration  and  fashion  show  recently. 


Free  Papers  Scarce 

No  issue  of  the  St.  Petersburg  (Fla.) 
Evening  Independent,  the  newspaper 
which  is  given  away  free  on  any  day 
the  sun  fails  to  shine,  has  been  given 
away  during  the  past  two  winter  sea¬ 
sons.  Only  two  issues  have  been  dis¬ 
tributed  in  two  years,  once  in  April  of 
1932,  and  again  in  August. 


BURGESS  CHROME  MATS 


BURGESS  QUALITY 

AGAIN 

PREDOMINATES 

Of  the  1 386  entrants  competing  for  the  Francis 
Wayland  Ayer  Award,  there  were  forty-seven  news¬ 
papers  in  the  three  circulation  classifications  which 
survived  up  to  the  final  elimination.  Two  of  these 
papers  were  Rat  bed  while  forty-five  used  dry  mats. 


-  < 

Currier*  Saw  Circus  2 

Two  hundred  and  fifty  carriers  of  m 
the  New  Brunswick  (N.  J.)  Daily  j 
Home  News  and  Sunday  Times  were  q 
the  guests  of  Raymond  C.  De  Hart,  ^ 
circulation  manager,  at  the  circus.  May  x 
10.  The  newspapers  donated  delivery  u 
trucks  to  transport  the  carriers.  t/t 

Summer  Baseball  Tournament  0 

The  Detroit  News  Fair  and  Square  ec 
Qub  will  sponsor  a  summer  baseball  3 
tournament  for  Detroit  boys.  A  cup  “ 
will  be  awarded  the  winning  team.  The 
paper’s  Public  Service  Bureau  is  dis¬ 
tributing  gardening  leaflets  to  readers. 


Indianapolis  Cooking  School 

Several  thousand  women  attended  the 
cooking  school  conducted  last  week  in 
English  Opera  House  by  Miss  Ruth 
Chambers  for  the  Indianapolis  Times. 
The  national  live  stock  and  meat  board 
and  Indianapolis  advertisers  cooperated. 


From  a  study  of  our  records  and  information  (which, 
to  the  best  of  our  knowledge  are  accurate),  it  is  a 
significant  fact,  and  should  be  of  interest  to  the  news¬ 
paper  publishers  in  general,  that  of  these  forty-five 
newspapers  twenty-three  or  51%,  were  users  of  Bur¬ 
gess  Chrome  Stereoytpe  Mats. 

One  can  appreciate  that  a  mechanical  man  who  takes 
sufficient  pride  in  the  publication  of  a  paper,  to  enter 
into  a  contest  of  this  nature,  must  be  particular  in  using 
the  producb  which  he  believes  will  give  him  the  best 
all-around  resulb.  Taking  this  into  consideration,  isn't 
it  rather  a  wonderful  coincidence  that  23  out  of  the  45 
papers  using  mats,  among  those  of  honorable  mention, 
should  be  using  Burgess  Chrome  Mab  in  their  stereotype 
department? 

If  you  haven’t  used  Burgess  Chrome  Mab  write  us  for 
a  sample  supply,  or  better  yet,  request  our  representa¬ 
tive  to  call  and  demonsbate  their  superior  qualities. 


CleTelead  Pres*  Garden  Contest 

The  Cleveland  Press  May  8.  an¬ 
nounced  a  Greater  Qeveland  Garden 
Contest,  the  date  of  judging  being  set 
for  Aug.  14.  The  city  will  be  divided 
into  15  sections,  including  the  Immediate 
suburbs. 

1 


Offering  $1,500  in  Prise* 

The  Columbus  (O.)  Dispatch  is  con¬ 
ducting  a  “Famous  Sasrings”  contest, 
in  which  prizes  of  $1,5M  will  be 
awarded  the  winners.  Seventy  pictures 
will  be  printed,  each  representing  a 
famous  saying. 


BURGESS  CELLULOSE  COMPANY 
Freeport,  Illinois 

=■---  BURGESS  CHROME  MATS  =■  ■ 
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It  takes  Three  Thirds  to  make 
a  Complete  Advertisement 

•  WHAT  YOU  HAVE  TO  SELL 

•  WHERE  IT  MAY  BE  FOUND 

•  WHAT  THE  PRICE  IS 

Fundamentally  advertising  is  supposed  to  be  information. 

The  more  information  an  advertisement  contains  the  better  is 
that  advertisement.  It  should  inform,  and  not  confuse. 

One  third  of  an  advertisement  is  better  than  no  advertisement 
at  all.  Two  thirds  of  an  advertisement  is  better  than  one  third — 
but  a  three  third  advertisement  does  the  trick. 

If  you  leave  part  of  your  story  out — well,  don’t  expect  your 
story  to  convince  the  people  you  want  for  customers. 

Localized  National  advertising  is  the  best  National  advertising. 

Orient  your  merchandise  where  customers  can  find  it  without  a 
search  warrant — and  then  tell  them  about  it. 

Don’t  be  ashamed  of  the  price.  Go  all  the  way  to  the  consumer 
with  all  of  your  story. 

Daily  newspapers  do  this  work  for  you  better  and  with  a  min¬ 
imum  of  expense. 


T>on^t  use  cartridges  loaded  with  theory^'*  and  expect  to  make  a  killing 

although  “theory”  has  killed  many  a  good  campaign  that  would  have 
made  good  with  a  bit  more  of  information. 


WHAT  HAVE  YOU  TO  SELL?  WHERE  CAN  WE  FIND  IT? 

WHAT  IS  THE  PRICE  ? 


Private  Branch 
Telephone  Exchange 
BRyant  9-30S2 


EDITOR  &  PUBLISHER 

The  Newspaper  Advocate 

Suite  1700,  Times  Building 
TIMES  SQUARE,  NEW  YORK  CITY 


Private  Branch 
Telephone  Exchange 
BRyant  9-3052 


EDMUND  WALKER 


Head  of  Newspaper  Accounting  Firm  an  employe  of  the  Constitution  for  13 
Diet  of  Heart  Attack  in  New  York  years,  VVilhoit  filled  many  capacities, 
Edmund  Walker,  42,  president  of  Ed-  starting  as  a  cub  reporter  and  serving 
mund  Walker  Company,  newspaper  ac-  ^  sports  editor, 

coununts  with  headquarters  in  New  Simon  Hirsch,  chief  political  corre- 
York  and  Chicago,  died  suddenly  May  spondent  of  L’Agence  Havas,  French 
13  of  heart  disease  in  his  room  at  the  news  gathering  company,  died  in  Paris 
Commodore  Hotel,  New  York.  Mr.  May  12.  He  was  o4  years  old. 

Walker  was  well  known  among  news-  William  J.  Sinnott,  47,  advertising 
paper  publishers,  having  formerly  been  manager  of  Raymond’s,  Boston  retail 
publisher  of  the  Commerce  (Tex.)  establishment,  died  at  his  home  in  Dor- 
Jourtval  and  head  of  a  lirm  having  more  Chester  last  week  following  a  four- 
than  100  newspaper  clients.  months’  illness.  He  was  a  prominent 

Mr.  Walker  was  born  of  English  illustrator  and  illustrated  the  famous 
parents  in  India,  was  educated  in  Swit-  Uncle  Eph  and  Toonerville  advertise- 
zerland  and  France  and  came  to  Ameri-  ments  of  Raymond’s.  Before  joining 
ca  as  a  young  man.  He  established  his  ^ymond’s  he  was  with  the  Boston 
own  accounting  firm  in  Alberta,  Canada,  Globe  art  department  and  for  years  his 
at  the  age  of  17.  He  continued  to  op-  comic  strip  “Dicky  Dippy’s  Diary’’  was 
erate  this  business  until  1917  when  he  a  feature  of  the  daily.  Prior  to  that  he 
joined  the  old  Chicago  Herald  as  audi-  was  with  the  Boston  Herald-Trajvlcr 
tor.  When  the  Herald  was  merged  art  department.  He  is  survived  by  his 
with  the  Chicago  Examiner,  Mr.  Walk-  wife  and  two  sons. 

V  auditing  business.  £.  T.  Runnion,  70,  for  54  years  a 

In  19^  he  sold  ^is  business  to  R.  B.  printer  and  publisher,  died  at  Defiance. 

Candler,  publisher  of  the  Mobde  Q  May  11.  He  had  published  weeklv 

(Ala.)  Register-Press.  ;mdjMught  the  papers  at  West  Unity,  Wilshire  and 
Commerce  Journal.  In  1931  he  as-  McComb. 

sumed  control  of  the  Edmund  Walker  *  e  nr  t>  i 

Chandler  Comoanv  Samuel  M.  Burns,  60,  circulation 

j  r  manager  of  the  Brownsville  (Pa.)  Tele- 
his  faih  VH  graph,  died  at  VV'ashington.  Pa.,  May 

nK’  M  14.  His  wife  and  a  daughter  survive, 

don  shipbuilder,  he  inherited  approxi- 

mately  $1,000,000.  Surviving  him  are  ,  Shannon  Mountjoy  61. 

his  wife,  Mrs.  Lucille  Walker  and  two  «ty  editor.  Columbia  (Mo.) 

daughters.  Margaret  and  Claudine.  of 

Chicago.  Hospital  in  Columbia,  May  10,  follow- 


LINDTYPE 


HnKBtKl  J.  HAKDIE,  63,  man-  ,,  u  t,  .u  .u 

ager  of  the  Winnipeg  branch  of  ‘ 

the  Toronto  Type  Foundry,  died  there  editor.  De^d  Fla  rece 

May  13  from  a  heart  attack  Indtanapolu  Star,  died  at  her  home  in  sault  and  battery  c 

vr  T>  r  Indianapolis  May  10.  reporter  for  the  L 

Thomas  V.  Reilly,  65,  former  as-  d,.  w  ia  t  t  Jtmmal  at  a  nolii 

Us.  C. 

Newburgh  newspapers  until  his  retire-  Helta,  died  in  Los  An-  PARA  PAPl 

ment  eight  years  ago,  died  in  New-  Para,  Brazil,  pc 

burgh  May  9.  Mrs.  Harvey  Lott,  45,  mother  of  pended  the  newspi 

Hambly  White,  23,  editor  of  Cana-  I^tt,  assistant  managing  editor,  for  publishing  an 

dian  Business,  official  magazine  of  the  Ej*bbock  (Tex.)  Avalanche-Journal,  Para  state  governi 
Canadian  Ohsimber  of  Commerce,  di^  fi  home  in  Amarillo,'  Tex.,  employes  who  failc 

in  Montreal  on  May  5  of  pneumonia.  3  constitutional  as: 

George  F.  Mockler,  65,  formerly  of  Howard  A.  Harrington,  49,  editor,  fined  one  day’s  i 

the  St.  Louis  Globe-Democrat,  Post-  Texas  Sun,  at  Georgetown,  died  May  was  effective  for  f 

Dispatch  and  the  old  St.  Louis  Republic  Angelo.  VISIT  I 

editorial  staffs,  died  May  9  in  St.  Louis  Mrs.  Elsie  V.  Wilbur,  48,  wife  of  ’ 

Ben  Miller,  73,  father  of  Charlie  Capt  Fred  S.  Wilbur  oil  editor,  j 

Miller,  assistant  general  manager,  Z.OM1J-  ton  piromcle,  was  killed  in  an  auto-  ^ 

ville  (ky.)  HeroW-Porf.  died  last  week,  "’‘'^ile  crash  at  Houston  May  10.  5°“* evSir  Mo 

He  was  for  years  a  leading  merchant  J.  Ernest  Bartlett,  with  the  cir-  | 

in  ChattancKiga.  culation  deoartment  of  the  Portland  P  _ 

Isaac  Foster,  66,  editor,  the  Gladwin  (M«  )  Herald  and  Evening  Ex-  roLOR  ADVEl 

(Mich.)  County  Record,  and  for  a  num-  f?*:  the  last  seven  years  Th^  Tnmhn.  (V 

ber  of  years  promin^t  in  political  hospital  in  Waterville.  Me..  May  10.  He  The  Tampa  (F 
circles,  died  in  a  Saginaw,  Mich.,  hospi-  ^^s  district  circulation  manager  with  ca^iea  a  six-page 
Ul  May  8  following  an  illness  of  two  headquarters  in  Waterville. 
weeks.  Mr.  Foster,  with  his  brother,  Jose  L.  Diaz,  of  the  Ass(x:iated  Press  ^ 

Eugene,  who  died  _  five  years  ago,  staff  in  Mexico  City  from  1910  to  1917,  ^  P^ _ 

founded  the  Record  in  1881.  and  one  of  the  founders  of  Excelsior,  VIRGINIA  MEE 

Mrs.  Anthony  Martinek,  widow  of  tlied  in  Mexico  City  May  10.  .Annual  convent 

Col.  Oliver  S.  Hershman,  former  owner  Horace  Frederick  Pomeroy,  57,  ad-  Press  Association 
of  the  Pittsburgh  Press,  died  at  her  vertising  manager  of  Commerce  and  22  in  Norton,  Va. 
home  in  Pittsburgh  May  13.  For  many 
years  she  had  b^n  a  generous  patron 
of  Pittsburgh  music  circles. 

Mrs.  Eugenie  Gilbert  Townsend, 
widow  of  James  Bliss  Townsend, 
founder  and  editor  of  the  American  Art 
News,  died  at  her  home  in  New  York 
May  15.  Among  her  survivors  is  a  son, 

Reginald  T.  Townsend,  editor  of  the 
magazine  Totvn  and  Country. 

Mrs.  Elizabeth  Mary  Murray 
Sherwood,  86,  well  known  as  a  con- 
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APRIL  LINAGE  GAINS  IN  MOST  CLASSES 


All  Divisions  Except  Financial  Show  Sharp  Rebound  After  Low  Levels  of  March- 

Stores  Near  1932  Figures 


d^epartment 


AKRON,  OHIO 

April  April 

1933  1932  Gain  or  Loss 

Beacon-Journal  . (e)  766,544  1.228,138  461,594  L 

Times-Press  . (e)  443,991  478,214  34,223  L 

Times-Press  . (S)  117,627  108,232  9.395  G 

Total  Daily  .  1,210,535  1,706,352  495,817  L 

Total  Sunday .  117.627  108,232  9,395  G 

Grand  Total  .  1,328,584  1,814,584  486,422  L 

ALBANY.  N.  Y. 


Knickerbocker  Press  . 

.  .(m) 

348,300 

377.827 

29,527 

I. 

News  . 

..(e) 

628,906 

677,828 

48,922 

I, 

Times-Union . . 

...(e) 

519,491 

553,812 

34,321 

L 

Knickerbocker  Press  . 

..(S) 

116,388 

106,886 

9,502 

G 

•Times-Union  . 

..(S) 

174,464 

168,730 

5,734 

G 

Total  Daily  .  1,496,697  1,609,467  112,770  L 

Total  Sunday  .  290,852  275,616  15,236  G 

Grand  ToUl . .  1.789.549  1,885,083  97,534  L 

•Sunday  Times-Union  dirures  include  American  Weekly 
linaKe.  1933—84,678  lines;  1932—101.457  lines. 

ALBUQUERQUE,  N.  M. 


Journal  . 

....  (n») 

287,362 

299,031 

11.669 

L 

State  Tribune . 

. (e) 

278,269 

178,868 

99,401 

G 

Journal  . 

....(S) 

57,174 

49,955 

7,219 

G 

Total  Daily  . . . . . 

565,631 

477,899 

87,732 

G 

Total  Sunday  .... 

57,174 

49,955 

7,219 

G 

Grand  Total . 

622,805 

527,854 

94.941 

G 

ATLANTA,  GA. 


Constitution . 

402,596 

550,408 

147,812 

L 

Georgian  . 

. (e) 

297,668 

322,579 

24,911 

L 

Journal  . 

. (e) 

508,172 

634,875 

126.703 

L 

institution . 

171,850 

163,311 

8,539 

G 

•American  . 

. (S) 

159,890 

166,195 

6,305 

L 

Journal . 

147,275 

152,308 

5,033 

L 

Total  Daily  .  1,208,436  1,507,862  299,426  L 

Total  Sunday .  479,015  481,814  2,799  L 

Grand  Total  .  1,687.451  1,989,676  302,225  L 

•Sunday  American  figures  insclude  American  Weekly  lin¬ 
age.  1933—84,678  lines;  1932-99,553  lines. 

ATLANTIC  CITY,  N.  J. 

•Press-Union . (m)  304,790  481,270  176,480  L 

Press-Union  . (S)  56,531  83.874  27,343  L 

Grand  Total  .  361,321  565,144  203,823  L 

•Press  and  Union  sold  in  morning-evening  combination. 
Linage  of  Morning  Press  only  ii  shown. 

BALTIMORE,  MD. 

News  . (e)  436,547  515,106  78,659  L 

Post  . (e)  379,885  330,898  48,987  G 

Sun . (e)  1.001.813  1,244,422  242,609  L 

Sun . (m)  406,854  574.271  167,417  L 

•American  . (S)  280,579  251,533  29,046  G 

Sun  . (S)  402,864  409,834  6,970  L 

Total  Daily .  2,224,999  2,664,697  439,698  L 

Total  Sunday .  683,443  661,367  22,076  G 

Grand  Total  .  2,908,442  3,326,064  417,622  L 

•Sunday  American  figures  inclule  American  Weekly  lin¬ 
age.  1933—84,678  lines;  1932-101,457  lines. 

BIRMINGHAM,  ALA. 

Age  Herald  . (m)  228,781  372.746  143.965  L 

News  . (e)  373.825  585.206  211,381  L 

Post  . (e)  228,945  345,469  116,524  L 

News  it  Age-Herald. ...  (S)  164,134  176,739  12,605  L 

Total  Daily .  831,551  1,303,421  471,870  L 

Total  Sunday .  164,134  176,739  12,605  L 

Grand  ToUl .  995.685  1,480,160  484.475  L 


BOSTON.  MASS. 


Record  . (m)  188,136  218,734  30,598  L 

American  . (e)  307.446  327.559  20,113  L 

•Globe  . (m)  529,955  702,129  172.174  L 

Herald  . (.a)  726,985  951,209  224,224  L 

Post . (m)  425,268  551,553  126.285  L 

Transcript  . (e)  307,336  418,237  110,901  L 

Traveler  . (e)  845.776  1.069,482  223,716  L 

•‘.Advertiser  . (S)  173,899  186,375  12,476  L 

Globe  . (S)  348.695  346,156  2,539  G 

Herald  . (S)  286,665  297,895  11,230  L 

Post  . (S)  119,589  138.705  19,116  L 

•Total  Daily  . 3,330,892  4,238,903  908,011  L 

ToUl  Sunday .  928.848  969,131  40,283  L 

Grand  ToUl  .  4,259,740  5,208,034  948,294  L 

•Globe  sold  in.  morning-evening  combination.  Linage  of 
morning  edition  is  shown. 

“Sunday  Advertiser  figures  include  American  Weekly 
linage,  1933 — 84,678  lines;  1932 — 101,457  lines. 

Traveler  is  sold  in  combination  with  Morning  Herald  or 
Sunday  Herald. 

BUFFALO.  N.  Y. 


887,535  1,109,625  222,090  L 


(m) 

432,172 

.(e) 

887,535 

.(e) 

348,263 

(S) 

215,231 

(S) 

62,975 

Courier-Express . (S)  215,231  234,720  19,489  L 


Total  Daily .  1,667,970  2,057,138  389,168  L 

Total  Sunday  .  278,206  301,862  23,656  L 

Grand  ToUl  .  1,946,176  2,359.000  412,824  L 

CAMDEN,  N.  J. 

•Courier  . fe)  539,252  606,820  67,568  L 

‘Courier  (evening)  and  Post  (morning)  sold  in  combina¬ 
tion.  Linage  of  evening  edition  is  shown. 

CHATTANOOGA,  TENN. 

Times . (m)  195,797  . 

News  . (e)  306,574  . 

Times  . (S)  94,532  . 

ToUl  Daily  .  502,371  . 

ToUl  Sun^y .  94,532  . 

Grand  ToUl .  596,903  . 


CHICAGO,  ILL. 

April  April 
1933  1932  Gain  or  Loss 

Tribune  . (m)  1,003,941  952,239  51,702  G 

Herald  &  B)xaminer . . . .  (m)  557,325  342.454  214,871  G 

-^ews  . (e)  1,158,182  1,328,005  169,823  L 

Post  . . (e)  .  230.373  . 

American  . (e)  604.501  899.560  295.059  L 

Times  . (e)  215,517  256.675  41.158  L 

Iribune  . . (S)  546,648  602,823  56,175  L 

Herald  &  Examiner  ..(Sj  335,369  336,717  1,448  L 

Times  . (S)  38,893  63,169  24,276  L 

Total  Dailv  .  3,539,466  4,009,306  469,840  L 

ToUl  Sunday .  920.810  1,002,709  81,899  L 

Grand  ToUl  .  4,460.276  5,012,015  551,739  L 

WT  Herald  &  Examiner  figures  include  American 

Weekly  linage,  1933—84,678  lines;  1932—99,553  lines. 

CINCINNATI,  OHIO 

Enquirer  . (m)  372,962  431,702  58,740  L 

Post  . (e)  463,495  639,213  175,718  L 

Tiraes-Star  . (e)  768,192  959,465  191,273  L 

Enquirer  . (S)  481,306  434,175  47,131  G 

ToUl  Daily  .  1,604,649  2,030,380  425.731  L 

ToUl  Sunday  .  481,306  434,175  47,131  G 

Grand  Total  .  2,085,955  2,464,555  378,600  L 


Plain  Dealer . (m) 

News  . (e) 

Ptess  . (e) 

Plain  D^ler . (S) 

News  . (S) 


CLEVELAND,  OHIO 


528,573  693,374 

435,453  541,051 

823,394  1,006,291 
267,073  241,232 

.  88,880 


164.801  L 
105,598  L 
18“897  L 
25,841  G 


Total  Daily  .  1,787,420  2,240.716  453,296  L 

Total  Sunday .  267,073  330,112  63,039  L 

Grand  Total  .  2,054,493  2.570,878  516,335  L 


COLUMBUS,  OHIO 


Dispatch  . 

...(e) 

718,988 

887,650 

Citizen  . 

...(e) 

517,155 

761.454 

Ohio  State  Journal... 

,  ..(m) 

195,448 

243,373 

Dispatch  . 

...(S) 

213,192 

201,505 

Star  . . 

...(S) 

33,509 

35,424 

Total  Dailv  .  1,431,591  1,892,477 

Total  Sunday .  246,701  236,929 

Grand  Total  .  1,678,292  2,129,406 

DALLAS,  TEXAS 

News  . (m)  455,642  494.268 

Times-Herald  . (e)  693,753  852,853 

Toumal  . (e)  396,241  426,543 

Dispatch  . (e)  196,655  323,590 

News  . (S)  196,001  181,567 

Times-Herald  . (S)  214,630  166.649 

Dispatch . (S)  62,345  . 

Total  Dailv  .  1,742,291  2.097,254 

Total  Sunday  .  472,976  348,216 

Grand  ToUl  .  2,215,267  2,445,470 

DAYTON,  OHIO 

Toumal  . (m)  144,139  211,920 

Herald  . (e)  656,744  843.731 

News  . (e)  600,472  923,424 

Journal  . (S)  132,794  138.211 

News  . (S)  92,697  138,880 

ToUl  Daily  .  1,401,355  1,979,075 

Total  Sunday  .  225,491  277,091 

Grand  Total  .  1,626,846  2.256,166 

DENVER,  COLO. 

Rocky  MounUin  News.(m)  346,372  376,355 

Post  . (e)  664,022  835.866 

Rocky  Mountain  News.  (S)  68,382  66,675 

Post  . (S)  174,991  204,547 

Total  Daily  .  1,010,394  1,212,221 

Total  Sunday  .  243,373  271,222 

Grand  ToUl  .  1,253,767  1,483,443 


168.662  L 
244,299  L 
47,925  L 
11,687  G 
1,915  L 

460,886  L 
9,772  G 
451,114  L 


38,626  L 
159,100  L 
30,302  L 
126,935  L 
14,434  G 
47,981  G 


354,963  L 
124,760  G 
230,203  L 


67,781  L 
186,987  L 
322,952  L 
5,417  L 
46,183  L 

577.720  L 
51,600  L 
629,320  L 


29,983  L 
171,844  L 
1,707  G 
29,556  L 

201,8^  L 
27,849  L 
229,676  L 


DETROIT.  MICH. 

Free  Press  ...........  (m)  388,203  454,456  66,253  L 

News  . (e)  916,998  1,272,825  355,827  L 

Times  . (e)  433,324  564,864  131,540  L 

Mirror  . (m)  .  288,631  . 

Free  Press . (S)  115,470  154,381  38,911  L 

News  . (S)  284,586  329,492  44,906  L 

•Times  . (S)  247,746  179,774  67,972  G 

Total  Daily  .  1,738,525  2,580,776  842,251  L 

Total  Sunday  .  647,802  663,647  15,845  L 

Grand  Total  .  2,386,327  3,244,423  858,096  L 

‘Sunday  Times  figures  include  American  Weekly  linage, 
1933 — 84,678  lines;  1932 — 101,457  lines.  Times  roto  section 
discontinued  February  12,  1933.  Morning  Mirror  suspended 
publication  August  6,  1932. 

EASTON,  PA. 

Express  . (e)  482,743  690,170  207.427  L 

EL  PASO,  TEXAS 

Times  . (m)  309,091  338,563  29,472  L 

Herald-Post  . (e)  332,803  398,054  65.251  L 

Times  . (S)  106,682  98.439  8,243  G 

Total  Daily  .  641,894  736,617  94,723  L 

ToUl  Sunday  .  106,682  98,439  8,243  G 

Grand  Total  .  748,576  835,056  86,480  L 

ERIE.  PA. 

Dispatch-Herald  . (e)  486,419  442,759  43,660  G 

Times  . (e)  380,598  535,909  155.311  L 

Dispatch-Herald  . (S)  81,407  49,358  32,049  G 

ToUl  Daily  .  867,017  978,668  111,651  L 

Total  Sunday  .  81,407  49,358  32,049  G 

Grand  Total  .  948,424  1,028,026  79,602  L 


EVANSVILLE,  IND. 

April  April 

1933  1932  Gain  or  Loss 

Courier  . (m)  398,231  454,569  56,338  L 

Journal  . (e)  202,711  225,359  22,648  L 

Press  . (e)  341,470  461,656  120,186  L 

Courier  . (S)  97,650  95,147  2,503  G 

Press  . (S)  49,767  67,973  18,206  L 

Total  Daily  .  942,412  1,141,584  199,172  L 

ToUl  Sunday  .  147,417  163,120  15,703  L 

Grand  Total  .  1,089,829  1,304,704  214,875  L 

FALL  RIVER,  MASS. 

Herald-News  . (e)  377,994  452,656  74,662  L 

FORT  WAYNE,  IND. 

Journal-Gazette  . (m)  334,376  396,450  62,074  L 

News-Sentinel  . (e)  499,416  716,989  217,573  L 

Journal-Gazette  . (S)  139,562  169,441  29,879  L 

ToUl  Daily  .  833,792  1,113,439  279,647  L 

Total  Sunday  .  139,562  169,441  29,879  L 

Grand  ToUl  .  973,354  1,282,880  309,526  L 

FORT  WORTH,  TEXAS 

Sur-Telegram  . (e)  373,840  450,047  76,207  L 

Star-Telegram  . (m)  177,866  229,513  51,647  L 

Press  . (e)  365,200  400,457  34,937  L 

SUr-Telegram  . (S)  134,110  127,052  7,058  G 

ToUl  Daily  .  917,226  1,080,017  162,791  L 

ToUl  Sunday  .  134,110  127,052  7,058  G 

Grand  ToUl  .  1,051,336  1,207,069  155,733  L 


162,791  L 
7,058  G 
155,733  L 


FREEPORT-HEMPSTEAD,  N.  Y. 

Nassau  Review  . (e)  328,813  393,816  65,003  L 

Nassau  Star  . (e)  159,225  225,844  66,619  L 

Total  Daily  .  488,038  619,660  131,622  L 

GLENS  FALLS,  N.  Y. 

•Post-Star  . (m)  344,025  416,205  72,180  L 

•Post-Star  sold  in  combination  with  Evening  Times.  Lin¬ 
age  of  morning  edition  is  shown. 

HARRISBURG.  PA. 

•Patriot  . (m)  481,684  576,896  95,212  L 

News  . (e)  268,291  257,852  10,439  G 

Total  . Daily  .  749,975  834.748  84,773  L 

•Patriot  carries  same  amount  of  advertising  as  Evening 
News. 

HARTFORD,  CONN. 

Courant  . (m)  355,689  425,714  70,085  L 

Times  . (e)  973,869  1,192,479  218.610  L 

Courant  . (S)  285,906  282,952  2,954  G 

ToUl  Daily  .  1,329,558  1,618,253  288,695  L 

Total  Sunday  .  285,906  282,952  2,954  L 

Grand  Total  .  1,615,464  1,901,205  285,741  L 

HOUSTON,  TEXAS 

Chronicle  . (e)  519,942  729,000  209,058  L 

Post  . (m)  387,646  448,193  60,547  L 

Press  . (e)  385.472  426,552  41,080  L 

Chronicle  . (S)  211,509  164,491  47,018  G 

Post  . (S)  187,859  158,731  29,128  G 

ToUl  Daily  .  1,293,060  1,603,745  310,685  L 

Total  Sunday  .  399,368  323,222  76,146  G 

Grand  Total  .  1.692,428  1,926,967  234,539  L 

INDIANAPOUS,  IND. 


. (e) 

722,303 

995.806 

427,982 

460,930 

Times  . 

584,091 

454,784 

Star . 

. (S) 

302,839 

293,424 

Total  Daily  .  1,734,376  1,911,520 

Total  Sunday  .  302,839  293,424 

Grand  ToUl  .  2,037,215  2,204,944 

JACKSONVILLE,  FLA. 

Florida  Times-Union  . .  (m)  369,056  458,432 

Journal  . (e)  384,380  413,840 

IHorida  Times-Union  ..(S)  191,747  153,290 

Total  Daily  .  753,436  872,272 

Total  Sunday  .  191,747  153,290 

Grand  Total  .  945,183  1,025,562 

KANSAS  CITY,  MO.* 


209,058  L 
60,547  L 
41,080  L 
47,018  G 
29,128  G 

310,685  L 
76,146  G 
234,539  L 


273,503  L 
32,948  L 
129,307  G 

9.415  G 

177,144  L 

9.415  G 
167,729  L 


89,376  L 
29,460  L 
38,457  G 

118,836  L 
38,457  G 
80.379  L 


Journal-Post  . 

393,113 

348,981 

44,132 

G 

Star  . 

. (e) 

649,761 

865,705 

215,944 

L 

Star  . . 

638,436 

795,313 

156,877 

L 

Journal-Post  .... 

. (S) 

119,316 

82,487 

36,829 

C 

Star . 

. (S) 

395,110 

376,512 

18,598 

G 

Total  Daily  .  1,681,310  2,009,999 

Total  Sunday  .  514,426  458,999 

Grand  ToUl  .  2,195,736  2,468,998 

‘Figures  supplied  directly  by  publishers. 

KNOXVILLE,  TENN. 

ournal  . (m)  227,817  228,134 

iews- Sentinel  . (e)  345,672  476,575 


Journal  . (m) 

News- Sentinel  . (e) 

Times  . 

Toumal  . (S) 

News-Sentinel  . (S) 


Total  Daily  .  573,489  861,061 

ToUl  Sunday .  223,350  172,117 

Grand  Total .  796,839  1,033,178 

LOS  ANGELES,  CAUF. 

Examiner  . (m)  481,786  678,699 

Illustrated  News  . (m)  145,928  246,039 

Times  . (m)  680,328  848,060 

Herald-Express  . (e)  721,196  897,218 

Record  . (e)  180,962  299,278 

•Examiner  . (S)  421,059  454,532 

(.Continued  on  next  page) 


328,689  L 
55,427  G 
273,262  L 


317  L 
130,903  L 


287,572  L 
51,233  G 
236,339  L 


196,913  L 
100,111  L 
167,732  L 
176.022  L 
118,316  L 
33,473  L 
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jiPRlL  LINAGE  SHOIFS  GOOD  GAINS  IN  PRINCIPAL  CITIES 


LOS  ANGELES — Continued 
April  April 
1933  1932  Gain  or  Lou 

366.148  399,108  32,960  L 


Times  . (S) 


ToUl  Daily  .  2,210,200  2,969,294 

Total  Sunday  .  787,207  853,640 

Grand  ToUl  .  2,997,407  3,822,934 


759,094  L 
66,433  L 
825,527  L 


'Sunday  Examiner  figurei  include  American  Weekfy  lin¬ 
age,  1933—91,865  lines;  1932—108,018  lines. 


MANCHESTER,  N.  H. 


Union-Leader  .., 

...(e) 

361,606 

389,391 

MEMPHIS,  TENN. 

Commercial  Appeal  . . 

.  ..(m) 

405,453 

503,368 

Evening  Appeal 

. . .  (e) 

364,696 

507,634 

Press-Scimitar  . 

...(e) 

347,576 

438,171 

Commercial  .\ppeal  . 

...(S) 

265,382 

196,905 

Total  Daily  . , 

1,117,725 

1,449,173 

Total  Sunday 

265,382 

196,905 

Grand  Total  . 

1,383,107 

1,646,078 

MILWAUKEE,  WIS. 

Sentinel . 

,  ..(m) 

427,932 

509,712 

Journal  . 

...(e) 

835,162 

914,222 

Leader  . . 

...(e) 

145,827 

187,678 

Wisconsin  News 

. . . (e) 

429,769 

561,981 

'Sentinel  . 

...(S) 

195,855 

213,793 

Journal  . 

...(S) 

272,967 

249,645 

Total  Daily  .  1,838,690  2,173,593 

Total  Sunday  .  468,822  463,438 

Grand  Total  .  2,307,512  2,637,031 

'Sunday  Sentinel  includes  American  Weekly  linage,  1933 
—84,678  lines;  1932-99,553  lines. 


27,785  L 


97.915  L 
142,938  L 
90,595  L 
68,477  G 

331,448  L 
68,477  G 
262,971  L 


81,780  L 
79,060  L 
41,851  L 
132,212  L 
17,938  L 
23,322  G 

334,903  L 
5,384  G 
329,519  L 


MONTREAL,  CANADA 

Star  . (e)  1,094,936  1,388,097 

Gasrtte  . (m|  418.507  523,143 


La  Presse 
La  Patrie 


.(e) 


953,857  1,153,397 
216,508  311,463 


293,161  L 
104,636  L 
199,540  L 
94,955  L 


Total  Daily  .  2,683,808  3.376,100  692,292  L 


Banner  . 

Tennessean  . (so) 

Banner  . (S) 

Tennessean  . (S) 


NASHVILLE.  TENN. 

(e)  341.275  449,806 

344,162  461,619 

138,519  120,785 

93,625  102,722 


108,531  L 
117,457  L 
17,734  G 
9,097  L 

225,988  L 
8.637  G 
217,351  L 


148.026  L 
22,307  L 
80,679  L 
42,366  L 
3,820  G 
24,961  G 
4,929  G 

293,378  L 
33.710  G 
259,668  L 


209,603  L 
113,828  L 
63,703  L 
37,805  L 
56,510  L 
185,919  L 
9,820  L 

226'.256  L 
67.168  L 
46,560  L 
81,295  G 
27.115  G 
36,723  G 
90,684  G 
15,668  L 
9,747  G 

Total  Daily  .  5,669,606  6,888,794  1,219,188  L 

T«>tal  ^nday .  2,154.949  1,925,053  229.896  G 

Grand  T^l  .  7.824.555  8,813,847  989,292  L 

News  figures  supplied  by  publisher. 
Sunday  American  figures  include  American  Weekly 
linage.  1933—84.678  lines;  1932—101.457  lines. 

BROOKLYN,  N.  Y. 

. (e)  918,493  937,652 

. (e)  355,137  405,672 

Eagle . (S)  266,809  203,815 

Times-Union  . (S)  45,462  59,610 

Total  Daily . 

Total  Sunday  .... 

Grand  Total . 


Total  Daily  .  685,437  911,425 

Total  Sunday  .  232,144  223,507 

Grand  Total .  917,581  1,134,932 

NEW  ORLEANS,  LA. 

Times-Picayune  . (m)  656,982  805,008 

Tribune  . (m)  286,010  308,317 

Item  . (e)  510,155  1590.834 

States  . (e)  328,132  370,498 

Times-Picayune  . (S)  273,467  269,647 

Item-Tribune  . (S)  229,887  204,926 

States  . (S)  111,825  106,896 

Total  Daily  .  1,781,279  2,074,657 

Total  Sunday  .  615,179  581,469 

Grand  Total  .  2,396.458  2,656,126 

NEW  YORK,  N,  Y. 

(m)  749,663  959,236 

501,859  - 

508,008 
768,682 
146,422 
691,267 
216,319 


Times  ....  _ _ 

Herald  Tribune  . (m) 

American  . (m) 

Nesrs  . (m) 

Mirror  . (m) 

Journal  . (e) 

. . (e> 

Grartiic  . (e) 

Sun  . (e) 

Warld-Telegram  . (e) 

*Bronx  Home  News ....  (e) 

Times  . (S) 

Herald  Tribune  . (S) 

**Aiiierican  . (S) 

News  . (S) 

Mu-rer  . (S) 

'Bronx  Home  News  ....  (S) 


615,687 
571,711 
806,487 
202,932 
877,186 
226,139 
202,016 
956,189  1,182,445 
918,535  985.703 


212,692 

706,423 

422,720 

437,048 

401,940 

46,783 

140,035 


259,252 

625,128 

395,605 

400,325 

311,256 

62,451 

130,288 


Eagle  .  -  . 

Times-Union 


19,159  L 
50,535  L 
62,994  G 
14,148  L 


.  1,273,630 

1,343,324 

69,694  L 

312.271 

263.425 

48,846  G 

1.585,901 

1,606,749 

20,848  L 

FALLS. 

N.  Y. 

1  453,723 

584,253 

130,530  L 

ND,  CAUF. 

1  399,281 

579,360 

180,079  L 

1  638,956 

865,744 

226,788  L 

1  116,745 

153,376 

36,631  L 

1,038,237  1,445,104 


Post-Enquirer  . (e) 

Tribune  . (e) 

Tribune  . (S) 

Total  Daily  .  . , _ 

Total  Sunday  .  116,745  153,376 

Grand  Total  .  1,154,982  1,598,480 

OKLAHOMA  CITY.  OKLA. 

Oklahoman  . (m)  370,556  462,650 

Times  . (e)  468,484  594,699 

Oklahoma  News  . (e)  289,120  396,005 

Oklahoman  . (S)  173,481  137,834 

Oklahoma  News . (S) 


Total  Daily  .. 
Total  Sunuy 
Grand  Total  . 


94,734 

1,128,160  1,453,354 
268,215  137,834 

1,396,375  1,591,188 


OMAHA,  NEB. 

tBee-News  . (e)  395,693  444,390 

IWorld-Herald  . (e)  573,389  761,123 

•Bee  News  . (S)  219,787  206,481 


406,867  L 
36,631  L 
443,498  L 


92,094  L 
126,215  L 
106,885  L 
35,647  G 


325,194  L 
130,381  G 
194,813  L 


48,697  L 
187,734  L 
13,306  G 


W orld-Herald  . (S) 


OMAHA — Continued 

April 
1933 
239,844 


April 

1932  Gain  or  Loss 
195,462  44,382  G 


Total  Daily  .  969,082  1.205,513  236,431  L 

Total  Sunday .  459,631  401,943  57,688  G 

Grand  Total  .  1,428,713  1,607,456  178,743  L 

'Sunday  Bee-News  figures  include  American  Weekly 
lineage,  1933 — 84,678  lines;  1932 — 99,553  lines. 

tBee-News  sold  in  morning-evening  combination.  Linage 
of  evening  edition  is  shown. 

tWorld^erald  sold  in  morning-evening  combination. 
Linage  o£  evening  edition  is  shown. 

PEORIA,  ILL. 

Journal  . (e)  499,659  589,232 

Transcript  . (m)  386,644  432,725 

Star  . (e)  528,041  616,468 

Journal-Transcript  . (S)  135,400  141,481 

Star  . (S)  - 


121,418  130,459 

Total  Daily  .  1,414,344  1,638,425 

Total  Sunday  .  256,818  271,940 

Grand  Total  .  1,671,162  1,910,365 

PHILADELPHIA,  PA. 


704,572  1,075,769 
551,814  630,830 

514,082  604,190 

937,780  909,417 

334,413  461,399 

490,091  421,475 

519,531  488.061 

218,953  224,908 

303,000  189,427 

Total  Daily  .  3,532,752  4,103,080 

Total  Sunday  .  1,041,484  902,396 

Grand  Total  .  4,574,236  5,005,476 


Bulletin  . (e) 

Inquirer  . (m) 

News  . (e) 

Public  Ledger  . (e) 

Public  Letter  . (ra) 

Record  . (m) 

Inquirer  . (S) 

Public  Ledger . (S) 

Record  . (S) 


89,573  L 
46,081  L 
88,427  L 
6,081  L 
9,041  L 

224,081  L 
15,122  L 
239,203  L 


371,197  L 
79,016  L 
90,108  L 
28,363  G 
126,986  L 
68,616  G 
31,470  G 
5,955  L 
113,573  G 

570,328  L 
139,088  G 
431,240  L 


PHOENIX,  ARIZ. 

Republic  . (m)  393,633  520,603  126,970  L 

Gazette  . (e)  416,925  525,058  108,133  L 

Republic  . (S)  81,626  76,807  4,819  G 

Total  Daily  .  810,558  1,045,6«  235,103  L 

Total  Sunday  .  81,626  76,807  4,819  G 

Grand  Total  .  892,184  1,122,468  230,284  L 

PITTSBURGH,  PA. 

Post-Gazette  . (m)  428,421  554,692  126,271  L 

Press  . (e)  1,064,219  1,191,177  126,958  L 

Sun-Telegraph  . (e)  827,724  944,572  116,848  L 

Press . (S)  309,541  279,765  29,776  G 

'Sun-Telegraph  . (S)  321,347  323,276  1,929  L 

Total  Daily  .  2,320,364  2,690,441  370,077  L 

Total  Sun^y  .  630,888  603,041  27,847  G 

Grand  Total  .  2,951,252  3,293,482  342,230  L 

'Sunday  Sun-Telegraph  figures  include  American  Weekly 
linage,  1933—84,678  lines;  1932 — 101,457  lines. 

PORTLAND,  ORE. 

Oregonian  ............  (m)  333,383  414,012  80,629  L 

Journal  . (e)  491,216  603,443  112,227  L 

News  Telegram . (e)  286,401  371,883  85,482  L 

Oregonian  . (S)  251,674  248,470  3,204  G 

Journal  . (S)  79,380  83,648  4,268  L 

Total  Daily  .  1,111,000  1,389,338  278,338  L 

Total  Sun^y  .  331,054  332,118  1,064  L 

Grand  Total  .  1,442,054  1,721,456  279,402  L 

PROVIDENCE.  R.  I. 

Bulletin  . (e)  917,711  1,079,112  161,401  L 

Journal  . (m)  310,538  388,509  77,971  L 

News-Tribune  . (e)  242,867  394,064  151,197  L 

Journal  . (»)  205,028  220,047  15,019  L 

Total  Daily  .  1,471,116  1,861,685  390,569  L 

Total  Sun^y  .  205,028  220,047  15,019  L 

Grand  Total  .  1,676,144  2,081,732  405,588  L 

READING,  PA. 

Eagle  . (e)  593,741  716,703  122,962  L 

Times  . (m)  385,682  614,046  228,364  L 

Eagle  . (S)  37,070  43,649  6,579  L 

Total  Daily  .  979,423  1,330,749  351,326  L 

Total  Su^ay  .  37,070  43,649  6,579  L 

Grand  Total  .  1,016,493  1,374,398  357,905  L 

RICHMOND.  VA. 

News-leader  . (e)  686,914  826,965  140,051  L 

Times-Dispatch  . (m)  375,031  439,285  64,254  L 

Tiraes-Dispatcb  . (S)  213,370  179,506  33,864  G 


204,305  L 
33,864  G 
170,441  L 


180,806  1. 
82,450  L 
125,731  L 
45,040  G 
30,133  G 


388,987  L 
75,173  G 
313,814  L 


Total  Daily  .  1,061,945  1,266,250 

Total  Sunday  .  213,370  179,506 

Grand  Total  .  1,275,315  1,445,756 

ROCHESTER,  N.  Y. 

Democrat  &  Chronicle. .  (m)  553,829  734,635 

Journal  . (e)  483,141  565,591 

Times-Union  . (e)  732,711  858,442 

Democrat  &  Chronicle. .  (S)  280,328  '  235,288 

'American  . (S)  237,894  207,761 

Total  Daily  .  1,769,681  2,158,668 

Total  Sunday  .  518,222  443,049 

Grand  Total  .  2,287,903  2,601,717 

•Sunday  American  figures  include  American  Weekly  lin¬ 
age,  1933—84,678  lines;  1932—101,457  lines. 

ST.  LOUIS.  MO. 

Globe-Democrat  . (m)  495,120  533,241  38,121  L 

Pcst-Dispatch  . (e)  875,008  1,079,498  204,490  L 

Star-Times  . (e)  587,047  661,167  74,120  L 

Times  . (e)  .  275,028  . 

Globe-Democrat  . (S)  215,670  192,847  22,823  G 

Post-Dispatch  . (S)  411,778  366,987  44,791  G 

Total  Daily  .  1,957,175  2,548,934  591,759  L 

Total  Sunday  .  627,448  559,834  67,614  G 

Grand  Total  .  2,584,623  3,108,768  524,145  L 

SALT  LAKE  CITY,  UTAH 

Tribune  . (m)  548,376  622,544  74,168  L 

Deseret  News . (e)  334,636  428,264  93,628  L 

Telegram  . (e)  355,625  441,785  86,160  L 


SALE  LAKE  CITY — Continued 

April  April 

1933  1932  Gaia  or  Loss 

Tribune  . (S)  168,197  193,601  25,404  L 

Total  Daily  .  1,238,637  1,492,593  253,956  L 

Total  Sunday  .  168,197  193,601  25,404  L 

Grand  Total  .  1,406,834  1,686,194  279,360  L 

SAN  ANTONIO,  TEXAS 


Express  . 

207,703 

318,526 

110.823 

L 

News  . 

. (e) 

420,133 

533,934 

113,801 

L 

Light  . 

. (e) 

413,388 

589,393 

176,005 

L 

Express . 

'L^ht  . 

. (S) 

170,278 

192,060 

21,782 

L 

. (S) 

256,317 

237,583 

18,734 

G 

Total  Daily  .  1,041,224  1,441,853  400,629  L 

Total  Sunday  .  426,595  429,643  3,048  L 

Grand  Total  .  1,467,819  1,871,496  403,677  L 

'Sunday  Light  figures  include  American  Weekly  linage, 
1933—84,678  lines;  1932—99,553  lines. 

SAN  DIEGO.  CAUF. 


Union . 

402,499 

•469,635 

67,136 

L 

Sun  . 

. (e) 

384,556 

517,706 

133,150 

L 

Tribune  . 

. (e) 

613,160 

692,677 

79,517 

I. 

Union  . 

. (S) 

242,640 

194,092 

48,548 

G 

Total  Daily  .  1,400,215  1,680,018  279,803  L 

Total  Sunday  .  242,640  194,092  48,548  G 

Grand  Total .  1,642,855  1,874,110  231,255  L 

SAN  FRANCISCO,  CAUF. 

506,832  27,604  L 

673,420  171,576  L 

646,486  128,938  L 

483,758  622,879  139,121  L 

.  28,445  G 

22,483  L 

Total  Daily  .  1,982,378  2,449,617  467,239  L 

Total  Sunday  .  586,987  581,025  5,962  G 

Grand  Total  . . .  2,569,365  3,030,642  461,277  L 

'Sunday  Examiner  figures  include  American  Weekly 
linage,  1933—91,865  lines;  1932—108,018. 

SEATTLE,  WASH. 


Chronicle  . 

479,228 

Examiner  . 

. (m) 

501,844 

Call  Bulletin  . . . . 

. (e) 

517,548 

News  . 

. (e) 

483,758 

Chronicle  . 

. (S) 

189,459 

'Examiner  . 

. (S) 

398,528 

Post-Intelligencer  . . . 

. . .  (ml 

299,357 

387,537 

90,180  L 

Star  . 

....(e) 

335,000 

432,732 

97,132  L 

Times  . 

....(e) 

656,094 

830,181 

174,087  L 

'Post-Intelligencer  . . 

...(S) 

208,142 

229,612 

21,470  L 

Times  . '. . . . 

...(S) 

193,948 

208,598 

14,650  L 

Total  Daily  .  1,288,451  1,650,450  361,999  L 

Total  Sunday  .  402,090  438,210  36,120  L 

Grand  Total  .  1,690,541  2,088,660  398,119  L 

'Sunday  Post-Intelligencer  figures  include  American 
Weekly  Image,  1933—91,865  lines;  1932—108,018  lines. 

SIOUX  CITY,  IOWA 


Journal  . 

Tribune  . 

Journal  . 

....(d) 

. (e) 

....(S) 

277,283 

342,467 

84,641 

356,547 

305,138 

84,196 

79,264  L 
37,329  G 

445  G 

619,750 

84,641 

704,391 

661,685 

84,196 

745,881 

41,935  L 
445  L 
41,490  L 

Total  Sunday  . . . 
Grand  Total  . . . . 

SOUTH  BEND,  IND. 

News  Times . (e)  361,692  495,797 

Tribune  . (e)  433,297  554,145 

News-Times  . (S)  98,796  72,560 

Tribune  . (S)  58,334  86,169 

Total  Daily  .  794,989  1,049,942 

Total  Sunday .  157,130  158,729 

Grand  Total  .  952,119  1,208,671 

SPOKANE.  WASH. 

Spokesman-Review  . , . .  (m) 

Chronicle  . (e) 

Press  . (e) 

Spokesnsan- Review  . (S) 

Total  Daily  .  780,650  1,156,279 

Total  Sunday  .  125,414  157,186 

Grand  Total  .  915,064  1,313,465 

SYRACUSE,  N.  Y. 


Herald  . 

. (e) 

536.289 

602,463 

Journal  . 

. (e) 

507,001 

627,680 

Post-Standard  , . . . 

372,155 

439,862 

Herald  . 

. (S) 

110,743 

101,080 

'American  . 

. (S) 

147,245 

149,338 

Post-Standard  . . . . 

. (S) 

58,868 

72,291 

134,105  L 
120,848  L 
26,236  G 
27,835  L 

254,953  L 
1,599  L 
256,552  L 


366,629  L 
31,772  L 
398,401  L 


66,174  L 
120,679  L 
67,707  L 
9,663  G 
2,093  L 
13,423  L 


Total  Daily  .  1,415,445  1,670,005  254,560  L 

Total  Sunday  .  316,856  322,709  5,853  L 

Grand  Total  .  1,732,301  1,992,714  260,413  L 

'Sunday  American  figures  include  American  Weekly  lin¬ 
age,  1933—84,678  lines;  1932—101,457  lines. 


TACOMA,  WASH. 


Ledger  . 

184,410 

241,641 

News  Tribune  . . . . 

. (e) 

348,827 

469,105 

Times  . 

. (e) 

266,614 

336,239 

Ledger  . 

. (S) 

116,148 

119,951 

57,231  L 
120,278  L 
69,625  L 
3,803  L 


Total  Daily  .  799,851  1,046,985 

Total  Sunday  .  116,148  119,951 

Grand  Total  .  915,999  1,166,936 

TOLEDO,  OHIO 


Times  . 

92,083 

121,892 

Blade  . 

. (ej 

615,091 

813,281 

News-Bee  . 

272,191 

408,529 

Times  . 

. (S) 

196,803 

159,139 

247,134  L 
3,803  L 
250,937  L 


29,809  L 
198,190  L 
136,338  L 
37,664  G 


Total  Daily  .  979,365  1,343,702  364,337  L 

Total  Sunday  .  196,803  159,139  37,664  G 

Grand  Total  .  1,176,168  1,502,841  326,673  L 

TORONTO,  CANADA 

Globe  . (m)  322,715  425,893  103,178  L 

Mail  &  Empire . (m)  366,722  478,396  111,674  L 

Star  . (e)  1,234,460  1,439,160  204,700  L 

Star  Weekly  . (w)  118,356  151,396  33,040  L 

Telegram  . (e)  1,245,689  1,560,951  315,262  L 

Grand  Total  .  3,287,942  4,055,796  767,854  L 
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TRENTON,  N.  J. 


Times  . 

Times-Advertiser 

. (e) 

. (S) 

April 

1933 

504,888 

85,049 

April 

1932  Gain  or  Loss 
571,664  66,776  L 
91,605  6,556  L 

Grand 

Total  . . 

589,937 

663,269 

73,332  L 

Tribune 
World 
Tribune 
World  . 

TULSA 

. (e) 

. (S) 

.  OKLA 

509,777 

427,212 

126,122 

166,407 

*  503,108 
430,313 
76,875 
124,132 

6,669  G 
3,101  L 
49,247  G 
42,275  G 

Total 

Total 

Grand 

Daily  . , . 
Sunday  . 
Total  . . 

936,989 

292,529 

1,229,518 

933,421 

201,007 

1,134,428 

3,568  G 
91,522  G 
95,090  G 

Herald 
News  . , 
Times 
Post  . . 
Star  . . , 
•Herald 
Post  . . . 
Star  . . . 

WASHINGTON,  D 

.  c. 

292,035 

316,111 

618,613 

266,218 

1,488,307 

254,443 

140,956 

371,615 

35,269  L 
4,120  L 
140,254  L 
420  L 
220,960  L 
20,129  G 
8,143  L 
101,161  G 

Total 

Total 

Daily  . . . 
Sunday  . 

2,580,261 

880,161 

2,981,284 

767,014 

401,023  L 
113,147  G 

WASHINGTON,  D.  C.— ConUnuad 
April  April 

1933  1932  Gain  or  Loss 

Grand  Total  .  3,460,422  3,748,298  287,876  L 

’Sunday  Herald  figures  include  American  Weekly  linage, 
1933—84,678  lines;  1932—101,457  lines. 


WESTCHKTER  COUNTY  (N.  Y.)  GROUP 


Mamaroneclc  Times  .... 

.(e) 

144,785 

181,942 

37,157  L 

Mt.  Vernon  Argus . 

.(e) 

486,662 

651,306 

164,644  L 

New  Roch.  Stand.  Star. 

.(e) 

420,202 

475,583 

55,381  L 

Ossining  Citizen  Reg. . . 

.(e) 

187,091 

199,965 

12,874  L 

Portebester  Item . 

.(e) 

294,649 

424,645 

129,996  L 

Tarrytown  News  . 

.(e) 

219,340 

278,190 

58,850  L 

Yonkers  Herald-States.. 

.(e) 

389,516 

465,794 

76,278  L 

•White  Plains  Press... 

.(e) 

318,994 

White  Plains  Reporter. 

.(e) 

489,141 

600,200 

111,059  L 

Total  Daily  . 

2,631,386 

3,596,619 

965,233  L 

*White  Plains  Press  discontinued  February  16, 

1933. 

WICHITA,  KAN. 

Beacon  . 

.(e) 

435,654 

569,356 

133,702  L 

Eagle  . 

(m) 

279,768 

404,291 

124,523  L 

Eagle  . 

.  (c) 

327,014 

387,558 

60,544  L 

Beacon  . 

(S) 

175,192 

158,174 

17,018  G 

Eagle  . 

(S) 

141,539 

132,410 

9,129  G 

Total  Daily  . 

1,042,436 

1,361,205 

318,769  L 

Total  Sunday  . 

316,731 

290,584 

26,147  G 

Grand  Total  . 

1,359,167 

1,651,789 

292,622  L 

WILKES-BARRE,  PA. 


April  April 

1933  1932  Gain  or  Loss 

Record  . (m)  831,681  889,019  57,338  L 

Times-Leader  . (e)  783,409  891,146  107,737  L 

News  . (e)  436,915  422,782  14,133  G 

Independent  . (S)  209,205  170,851  38,354  G 


Total  Daily  .  2,052,005  2,202,947  150,942  L 

Total  Sunday  .  209,205  170,851  38,354  G 

Grand  ToUl  .  2,261,210  2,373,798  112,588  L 

WORCESTER,  MASS. 

Telegram  . (m)  383,764  552,558  168,794  L 

Gazette  . (e)  415,298  581,412  166,114  L 

Post  . (e)  300,501  409,937  109,436  L 

Telegram  . (S)  116,838  164,369  2,469  G 


ToUl  Daily  .  1,099,563  1,543,907  444,344  L 

ToUl  Sunday  .  166,838  164,369  2,469  G 

Grand  Total  .  1,266,401  1,708,276  441,875  L 

YOUNGSTOWN,  OHIO 

Vindicator  . (e)  431,209  512,522  81,313  L 

Telegram  . (e)  314,794  452,190  137,396  L 

Vindicator  . (S)  99,121  104,224  5,103  L 


Total  Daily  .  746,003  964,712  218,709  L 

Total  Sunday  .  99,121  104,224  5,103  L 

Grand  Total  .  845,124  1,068,936  223,812  L 


APRIL  LINAGE  SHOWS  GOOD  REBOUND; 
BANK  HOLIDAY  EFFECTS  OVERCOME 

Total  Advertising  Not  Only  Goes  Far  Ahead  of  March,  But 
Makes  Better  Comparison  with  Previous  Years  Than 
January — Department  Stores  Close  to  1932 


^^EWSPAPER  advertising  linage  in 
aY  nearly  every  classification  made  a 
much  improved  showing  in  April,  ac¬ 
cording  to  measurements  of  Media  Rec¬ 


ords,  Inc.,  in  the  newspapers  of  52 
principal  cities. 

Rebounding  from  the  depressed  levels 
caused  by  the  bank  holidav  in  March, 
the  linage  figures  reached  percentage 
levels  not  only  far  ahead  of  March,  but 
in  many  instances  ahead  of  the  levels 
prevailing  in  January. 

Total  newspaper  advertising,  for  ex¬ 
ample,  showed  a  gain  of  nearly  15,000j- 
OOO  lines  from  March  to  April  this  year, 
putting  it  up  to  83.8  per  cent  of  the 
April,  1932,  linage.  The  March  com¬ 
parison  with  the  corresponding  month 
of  1932  was  only  69.5  per  cent,  while 
February  was  74.3  per  cent,  and  Jan- 
nary  77.9  per  cent. 

Comparisons  with  the  five-year  aver- 
es  from  1928  to  1932  inclusive  prob- 
ly  give  a  fairer  picture.  As  com- 

Sared  to  the  monthly  averages  for  these 
ve  years,  the  months  of  1933  reached 
tiiese  levels:  January,  61.8  per  cent: 
February,  59.4  per  cent;  March  52.3 
per  cent ;  and  April  62.4  per  cent. 

This  indicates  that  in  April  the  entire 
effect  of  the  national  bank  holiday  and 
the  local  bank  holidays  which  preceded 
it  had  been  made  up.  To  some  extent 
Ae  improved  showing  of  April  is  doubt¬ 
less  due  to  the  fact  that  the  first  two 
weeks  of  the  month  saw  pre-Easter  ad- 
Tertising,  while  in  1932  Easter  fell  in 
Uarch.  However,  ordinary  seasonal 
luctuations  are  eliminated  by  comparing 
Bonthly  figures  only  with  the  corre- 
Mnding  months  of  previous  years. 
Apparently  there  has  ^en  a  real  pick- 
{Hi  in  advertising,  aside  from  Easter 
■fluences. 


The  actual  linage  figures  for  the  52 
cities  give  a  good  line  on  this  point. 
In  1932  the  total,  in  round  figures, 
rose  from  100,000,000  lines  in  January 


to  109,800,000  in  March,  then  dropped 
off  to  108,700,000  in  April.  This  year, 
the  total  was  nearly  78,000,000  in  Janu¬ 
ary,  76,400,000  in  March,  and  then  rose 
to  91,000,0(X)  in  April. 

Department  store  linage,  shown  in 
the  accompanying  tables  for  the  first 
time  as  a  separate  classification,  reached 
the  best  comparative  level.  April  linage 
in  this  classification  was  92.9  per  cent 
of  April,  1932,  up  19  points  from  the 
March  low,  and  well  ahead  of  the  75.8 
per  cent  level  of  January,  Compari¬ 
sons  with  the  five-year  averages  also 
showed  good  improvement,  as  detailed 
in  the  accompanying  table. 

Retail  advertising,  including  depart¬ 
ment  stores,  followed  a  similar  pattern. 
These  two  classifications  of  course  felt 
most  of  the  Easter  influence. 

Automotive  advertising,  after  reach¬ 
ing  very  low  levels  in  March,  made 
much  better  comparisons  in  April,  al¬ 
though  still  far  below  previous  Aprils. 
In  March  the  automotive  linage  was 
only  25.4  per  cent  of  the  five-year  aver¬ 
age  ;  in  April  it  was  42.8  per  cent.  Jan¬ 
uary  had  been  40.0  per  cent. 

General  advertising  made  good  com¬ 
parative  gains  over  March,  but  failed  to 
reach  January  levels.  General  adver¬ 
tising  gained  nearly  a  million  and  a 
half  lines  over  March  of  this  year,  and 
more  than  a  million  over  January,  but 
this  failed  to  equal  the  usual  seasonal 
improvement  from  January  to  April.  In 
comparison  with  the  five-year  averages, 
the  April  percentage  of  59.6  was  ap- 
roximately  10  points  ahead  of  March 
ut  10  points  behind  January. 


Classified  advertising  not  only  went 
far  ahead  of  March  levels,  but  made 
a  better  comparison  with  1932  than  in 
January.  In  comparison  with  the  five- 
year  averages,  however,  classified  in 
April  failed  to  equal  the  January  level. 

Financial  advertising  was  the  only 
kind  which  did  not  make  any  improve¬ 
ment  over  March  figures.  March  lin¬ 
age,  despite  the  bank  holiday,  or  per¬ 
haps  because  of  it,  had  made  the  best 
showings  of  the  year. 


HERTY  EXPERIMENTS  SHOWN 


Mill  Executives  See  Newsprint  Made 
From  Southern  Pine 

New  England  paper  and  pulp  mill 
executives  recently  visited  the  labora¬ 
tories  of  Dr,  Charles  H.  Herty  at 
Savannah,  Ga.,  to  see  the  experiments 
made  there  in  making  newsprints  from 
Georgia  pine.  The  party  was  shown 
the  new  product  and  conducted  on  a 
tour  of  the  forest  lands.  Addresses 
made  explained  the  potentialities  of  pine 
newsprint. 

Dr.  Herty  said  that  experiments  were 
not  yet  complete  but  was  sanguine  con¬ 
cerning  the  future  of  this  type  of  paper. 
Charles  W.  Boyce,  secretary  of  the 
American  Paper  and  Pulp  Association, 
spoke  of  the  advantages  of  paper  mak¬ 
ing  in  the  south,  but  added  that  the 
paper  industry  is  crowded  and  that 
commercial  development  of  it  in  the 
south  was  a  matter  for  the  indefinite 
future. 

"If  newsprint  is  to  be  made  in  the 
south  it  must  compete  in  the  national 
market,”  he  said. 

The  mill  executives  made  the  trip  to 
attend  a  meeting  of  the  Georgia  For¬ 
estry  Association. 


DAILY  WINS  QUICK  VERDICT 

A  jury  which  deliberated  only  19 
minutes  on  Monday  returned  a  verdict 
of  no  cause  of  action  in  the  $10,000 
libel  suit  brought  against  the  Buffalo 
Times  by  Ignatius  Bigosinski.  He  as¬ 
serted  the  Times  held  him  up  to  ridi¬ 
cule  by  saying  he  threw  away  a  rabbit’s 
foot,  which  he  carried  as  a  talisman, 
after  he  had  been  placed  on  probation 
for  six  months  following  a  city  court 
hearing.  The  Times  plea  of  truth  re¬ 
sulted  in  the  quick  verdict. 


WRITES  ON  CHACO  WAR 

Anthony  Patric,  Chicago  Tribune 
correspondent,  has  gone  into  the  Chaco 
region  to  gain  first-hand  knowledge  of 
the  war  between  Paraguay  and  Bolivia. 
His  dispatches,  written  on  April  3  and 
sent  by  courier  and  round-about  mail 
routes  to  avoid  censors,  did  not  reach 
Chicago  until  five  weeks  later. 


CONDE  NAST  CUTS  RATES 

Conde  Nast  Publications,  Inc.,  has 
announced  lower  advertising  rates  for 
its  four  magazines.  Vogue,  Vanity  Fair, 
House  &  Garden,  and  the  American 
Golfer. 


FORESEES  RECORD  PROSPERITY 


E.  A.  Filene  Says  Advertising  Points 

Way  to  Heights  Unknown  Before 

“Good  advertising,  with  all  it  im¬ 
plies,  with  all  that  goes  before  it 
and  comes  after  it,  points  a  way  out 
of  the  depression  and  hints  at  such  a 
height  of  prosperity  as  the  world  has 
never  known,”  said  Edward  A.  Filene, 
noted  Boston  merchant,  speaking  at  the 
New  York  Advertising  Club  May  15. 

“But  by  good  advertising,”  he  added, 
“I  do  not  mean  those  half-hearted  efforts 
which  accompany  a  canny  curtailment 
of  advertising  space  and  a  peevish  de¬ 
mand  for  a  further  reduction  of  adver¬ 
tising  rates,  nor  do  I  mean  those  des¬ 
perate  advertising  splurges  which  are 
an  attempt  to  browbeat  the  consumer 
into  buying. 

“The  problem  of  the  advertiser  in 
these  days  is  not  to  make  people  want 
to  buy.  Who  doubts  that  the  American 
consumer  wants  to  buy  better  clothing, 
better  housing,  better  furniture,  better 
fo^,  a  higher  standard  of  living  all 
round?'  The  problem  is  to  enable  peo¬ 
ple  to  buy.  I  maintain,  deliberately  and 
with  no  sense  of  paradox,  that  that  is 
precisely  what  advertising  ought  to  do 
and  precisely  what  good  advertising  can 
do.” 

Then,  while  most  of  his  hearers  puz¬ 
zled  at  this  statement,  he  explained  that 
he  had  in  mind  the  development  of 
a  system  of  mass  advertising  and  mass 
distribution  as  efficient  as  mass  produc¬ 
tion  has  become,  so  that  selling  prices 
could  be  “reduced  by  one-half  or  two- 
thirds,”  to  levels  where  consumers  could 
afford  to  buy  much  more  than  at 
present. 


TWO  JOIN  REEDY  SERVICE 

George  E.  Reedy,  president  of  Reedy 
Press  Service,  Chicago,  announc^  this 
week  that  Ralph  G.  Kell  and  J.  F.  Jen¬ 
kins,  have  become  associated  with  the 
firm.  Mr.  Jenkins  was  western  manager 
of  the  American  Fruit  Growers’  Maga¬ 
zine  and  the  Columbia  Magazine  and 
also  director  of  sales  for  the  Broadcast 
Checking  Bureau.  Mr.  Kell  was  form¬ 
erly  engaged  in  sales  promotional  work 
with  the  California  Vineyardists  and 
W.  Chandler,  Smith  &  Co.,  a  corporate 
financing  firm.  Both  men  will  serve  as 
sales  representatives. 


TO  RESUME  PRUNE  DRIVE 

Resumption  of  the  United  Prune 
Growers’  of  California  national  adver¬ 
tising  campaign  in  the  fall  is  assured 
as  a  result  of  a  successful  “Growers 
Sign  Up”  campaign  which  obtained 
control  of  80  per  cent  of  the  crop.  Lord 
&  TTiomas  advertising  agency  reported 
this  week. 


FLOOD  DAMAGED  PRESS 

A  flood  following  torrential  rains 
damaged  the  press  of  the  Kokomo 
(Ind.)  Tribune  May  12  so  that  the 
forms  had  to  be  taken  to  Frankfort 
that  day  and  printed  on  the  press  of  the 
Frankfort  Morning  Times. 


APRIL  NEWSPAPER  LINAGE 

(Compiled  from  Media  Records  measurements  in  52  cities) 


April,  April,  Pet.  of 

1933,  1932,  April, 

Linage  Linage  1932 

Total  Linage  .  91,053,494  108,686,421  83.8% 

Display  only  .  74,053,207  88,630,757  83.5% 

Classified  .  17,000,287  20,055,664  84.8% 

Retail  .  52,568,972  60,749,038  86.5% 

General  .  15,289,000  18,725,388  81.7% 

Automotive  .  4,684,526  7,222,153  64.9% 

Financial  .  1,510,709  1,934,178  78.1% 

♦Department  Store  .  22,499,494  24,217,710  92.9% 

♦Department  store  linage  is  a  new  classification  in  these  tables.  For 
comparative  purposes  the  figures  for  earlier  months  this  year  are  given  below. 
The  figures  for  the  other  classifications  have  been  carried  from  month  to 
month  in  this  paper. 

Department  Store,  January.  17,208,540  21,804,158  78.9%  69.3% 

Department  Store,  February  16,332,154  21,324,619  76.6%  70.4% 

Department  Store,  March...  18,459,934  24,979,586  73.9%  65!6% 


Pet.  of 
April 
Average, 
1928-32 
62.4% 
62.2% 
63.3% 
67.7% 
59.6% 
42.8% 
32.0% 
79.3% 
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{Continued  from  page  S) 


creases  in  wheat  from  30  cents  to  60 
cents  a  bushel  and  in  corn  from  8  and 
9  cents  to  35  cents. 

“With  the  farmer  assured  of  better 
prices,  the  buying  power  of  the  state 
has  been  increased  millions  of  dollars,” 
he  said.  “This  improved  business  con¬ 
dition  is  naturally  reflected  in  increased 
retail  sales  and  local  newspaper  adver¬ 
tising  linage.” 

Chicago  newspaper  advertising  man¬ 
agers  declared  there  has  been  mark^ 
improvement  in  retail  linage.  Media 
Records  figures  for  total  city  retail 
linage  for  April  17  through  May  17 
show  that  newspapers  carried  2,436^68 
lines  as  compared  with  2,658,785  lines 
for  the  same  period  a  year  ago. 

W.  E.  Donahue,  Chicago  Tribune  ad¬ 
vertising  manager,  and  George  Hart¬ 
ford  Chicago  Daily  News  advertising 
director,  both  told  Editor  &  Pubusher 
that  retail  linage  is  up  and  merchants 
are  optimistic.  Many  have  been  show¬ 
ing  increased  dollar  volume  and  unit 
sales  since  Easter,  they  stated. 

Walter  Merrill,  Chicago  Herald  and 
Examitxer  advertising  director,  said 
there  has  been  improvement  since  the 
moratorium.  “We  have  been  showing 
steady  retail  linage  gains  for  the  past 
month,”  he  said. 

E.  T.  Heister,  Chicago  American 
local  advertising  manager,  also  reported 
a  decided  pickup,  stating  there  has  been 
a  general  upswing  in  linage  since  Easter, 
with  actual  gains  in  linage  on  some  days 
over  the  corresponding  days  a  year 
ago. 

Leo  Abrams,  Chicago  Daily  Times 
advertising  manager,  stated  that  State 
Street  Day  linage  this  week  was  greater 
than  that  for  last  year’s  event  and  indi¬ 
cations  are  there  will  be  steady  gains. 


May  Retail  Auto  Linage 

Rises  In  St.  Louis  Press 

(.By  telegraph  to  Editok  &  Publisku) 

St.  Louis,  Mo.,  May  17 — Retail  lin¬ 
age  for  three  St.  Louis  newspapers  from 
April  16  to  May  13  totals  1,378,780 
lines,  comparing  with  1,559,765  lines 
for  April  17  to  May  14  of  last  year,  a 
loss  for  this  year  of  13  per  cent.  The 
advertising  carried  by  the  department 
stores  for  this  year  for  the  period 
stated  amounted  to  646,291  lines,  com¬ 
paring  with  643,058  for  last  year.  Auto¬ 
motive  display  for  the  same  period  this 
year  totalled  138,422  lines,  in  compari¬ 
son  with  125,042  for  last  year. 

The  department  store  gain  was  52 
percent  and  automotive  10.7  percent. 

Retail  trade  has  improved  in  past  two 
weeks.  There  are  more  buyers  than 
shoppers  in  stores.  Even  on  rainy  days 
department  stores  are  well  crowded. 
Retailers  and  advertising  managers 
look  for  steady  business  and  some  in¬ 
creases. 


Kansas  City  Retail  Linage 

Holds  Near  Easter  Levels 

(By  telegraph  to  Editok  &  Puilishu) 

Kansas  City,  Mo.,  May  17— Retoil 
advertising  in  the  Kansas  City  Star  in 
the  first  two  weeks  of  May  virtually 
^uaM  that  for  the  two  weeks  preced¬ 
ing  Easter.  This  in  itself  is  regarded 
as  a  favorable  indication,  as  it  never 
has  occurred  before.  At  the  same  time, 
the  Star  reports,  there  was  an  increase 
in  the  total  number  of  accounts,  which, 
while  they  did  not  add  greatly  to  the 
volume  of  advertising,  indicated  that  a 
number  of  businesses  are  “getting  back 
in.”  Th»e  is  a  general  feeling  that 
business  is  on  the  upgrade. 

Large  sales  advertisements  by  the 
Jones  Store  Company  and  Emery,  Bird, 
Thayer,  department  stores,  brought  a 
satisfactory  response  from  the  buying 
public.  Herbert  M.  Woolf,  retail  mer¬ 
chant  with  stores  throughout  the 
southwest,  says  the  downward  trend 
has  stopped  and  that  merchants  now 
are  in  the  mood  to  commit  themselves 
to  greater  buying,  although  cautiously. 


Retail  Business  Decidedly 

Better  In  San  Francisco 

(By  telegraph  to  Editoe  &  Publisher) 

San  Francisco,  May  16^San  Fran¬ 
cisco’s  retail  business  is  decidedly  better 
and  this  condition  is  reflected  in  retail 
advertising  linage,  a  survey  reveals. 
(/uBlity  merchandise  is  now  selling  with 
a  profit  to  the  merchant  where  a  year 
ago  much  of  the  selling  was  at  a  loss. 

Recent  successful  mechandising  events 
have  made  merchants  optimistic  for  the 
future.  Fine  responses  to  selling  cam¬ 
paigns  have  encouraged  the  planning  of 
further  sales  with  confidence  that  quotas 
desired  will  be  attained.  For  the  first 
time  in  many  months  the  total  retail 
advertising  carried  by  the  four  San 
Francisco  newspapers — the  Call-Bulletin, 
Chronicle,  Examiner  and  News — is  hold¬ 
ing  at  the  level  of  the  corresponding 
period  of  the  preceding  year. 

The  City  of  Paris  department  store 
has  been  able  to  advance  last  year’s 
figures  on  sales  and  this  year  is  selling 
quality  merchandise  at  a  profit  where 
last  year  much  of  the  selling  was  under 
cost.  In  a  two  weeks’  anniversary  sale 
the  quota  was  bettered,  except  on  two 
rainy  days,  with  prices  reasonable  but 
nothing  being  given  away  to  lure 
crowds,  R.  M.  Wright,  advertising  man¬ 
ager,  advised,  expressing  himself  as  very 
confident  for  the  future. 

A  furniture  sale  conducted  by  the 
Emporium  exceeded  expectations  in  a 
period  usually  dead  for  this  type  of 
merchandise.  The  Emporium  views  the 
outlook  as  favorable  and  is  planning 
further  merchandising  events. 

Weinstein’s  department  store  planned 
a  month’s  campaign  to  dispose  of  furni¬ 
ture  stock  from  an  inconveniently  located 
warehouse.  The  furniture  was  moved 
in  cash  purchases  in  a  week’s  time,  T.  J. 
Walker,  advertising  manager,  reported. 
Active  buying,  less  price  shopping  and 
all  other  indicators  point  to  continued 
improvement.  Walker  said.  Encour^- 
jng  buying  based  on  newspaper  advertis¬ 
ing  has  created  expectations  of  exceeding 
last  year’s  record  in  a  June  campaign. 

Sole  reliance  on  newspapers  as  an 
advertising  medium  is  credited  by  the 
Hotel  Sir  Francis  Drake  with  resulting 
in  a  room  occupancy  increase  of  two  per 
cent,  over  a  similar  period  of  the  pre¬ 
ceding  year  for  the  five  months  ending 
Feb.  28. 


Dollar  Day  Caps  Gain 

In  Oakland  Retail  Sales 

(By  telegraph  to  Editor  &  Publisher) 

Oakland,  Cal.,  May  17 — Oakland’s 
dollar  day  sales  today  exceeded  those 
of  last  year’s  buying  event,  a  survey 
of  stores  using  newspaper  advertising 
showed.  Capwell,  Sullivan  &  Furth, 
using  a  color  section  in  addition  to  ex¬ 
tensive  black  and  white  copy,  was 
among  those  reporting  a  bigger  Dollar 
Day  than  in  1932. 

Retail  advertising  linage  has  showed 
improvement,  the  Post-Enquirer  and 
the  Tribune  reported.  Both  papers  en¬ 
joyed  heavy  linage  for  Dollar  Day  to 
cap  what  the  Tribune  described  as  a 
considerable  increase  during  the  last 
six  weeks.  Success  of  the  Dollar  Day 
gives  hope  for  greater  improvement. 


H.  D.  OLIPHANT  RESIGNS 

Harold  D.  Oliphant,  editor  of  the 
Portland  (Me.)  Evening  Neu’s,  has 
resigned.  Formerly  headmaster  of  the 
Portland  Country  Day  School.  Mr. 
Oliphant  joined  the  newspaper  as  as¬ 
sistant  editor  in  November.  1929.  He 
has  been  editor  since  last  January. 

WASHINGTON  POST  CUTS 

The  Washington  (D.  C.)  Post,  which 
recently  announced  reductions  in  local 
advertising  rates,  has  adopted  a  40  per 
cent  cut  in  national  rates,  effective  May 
15.  The  new  rate  is  a  flat  one — 15  cents 
a  line,  daily  and  Sunday. 


E.  KATZ  AGENCY  APPOINTED 

'The  Anderson  (S.  C.)  Independent- 
Tribune  &  Mail  has  reduced  its  national 
advertising  rate  from  7  cents  a  line  to 
6  cents.  It  is  now  represented  nationally 
by  the  E.  Katz  Special  Advertising 
Agency,  New  York. 


The  Indianapolis  News  was 
FIRST*  among  all  six-day 
evening  newspapers  in  the 
I  United  States  in  Automotive 

advertising  linage  for  the  first 
three  months  of  1933. 

' 

For  the  year  1932,  The 
Indianapolis  News  had  ad¬ 
vanced  to  second*  place  in 
Automotive  advertising 
among  all  six-day  evening 
papers,  from  sixth  place  in 
I  1931. 

I  *  Authority,  Media  Records. 

I 

( 

Sales  Management’s  Survey 
of  Spending  Power  ranks 
Indianapolis  as  8th  in  Pas¬ 
senger  Car  Registrations  per 
100  People,  for  the  year  1932. 

It’s  perfectly  obvious  .  .  .  The 
Indianapolis  Radius  is  a  com¬ 
pact,  cohesive,  stable  market 
that  can  be  sold  economically 
and  profitably  by  The  Indian¬ 
apolis  News  .  .  .  ALONE. 

THE 

INDIANAPOLIS  NEWS 

SELLS  THE  INDIANAPOLIS  RADIUS 

NEW  YORK  CHICAGO) 

DAN  A.  CARROLL]  J.  E.  LUTZ 

110  E.  42nd  ST.  180  N.  MICH.  AVE. 
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On  the  Mechanical  Side 

NEW  CUT-OUT  METHOD 
SPEEDS  MAKE-OVER 

Baltimore  Sun  Saws  Streamer  Line 

And  Space  For  Bulletin  From 
Plate  And  Makes  New 
Matrix — Time  Saved 

(Special  to  Editor  &  Publisher) 

Baltimore,  May  15 — A  device  to  get 
big  news  on  the  front  page  when 
seconds,  not  minutes,  are  _  important, 
has  been  adopted  by  the  Baltimore  Eve¬ 
ning  Sun 

It  is  designed  primarily  for  quick 
work  when  a  front  page  story  of  suf¬ 
ficient  importance  to  require  a  change 
in  the  eight-column  stream  line  breaks 
between  editions  when  the  first  page 
form  has  been  torn  up  and  that  for  the 
next  edition  is  not  ready  to  go  in  a 
hurry. 

When  the  first  page  has  been  closed 
and  the  matrix  made  the  matrix  is  sent 
on  to  the  stereotyping  room  as  usual 
and  the  whole  of  the  regular,  routine 
process  of  making  the  plate  for  the 
press  is  followed. 

But  on  every  edition,  before  the  form 
is  sent  to  the  make-up  men  for  rear¬ 
rangement  of  type  for  the  next  edition, 
a  fiat  cast  of  the  whole  page  is  made. 
This  is  laid  aside  to  await  an  emergency. 
The  composing  room  is  ready  for  any¬ 
thing  that  may  develop. 

Then  the  front  page  story  comes  into 
the  office. 

The  streamer  line  is  sawed  out  of  the 
cast  and  enough  space  down  one  column 
is  sawed  out  to  make  room  for  the 
story. 

Type  for  the  new  line  and  the  new 
story  are  set  into  the  space  thus  made 
in  the  cast.  A  new  matrix  of  this  cast 
is  made  and  rushed  to  the  stereotyping 
room  for  the  making  of  a  new  plate. 
Papers  may  be  put  on  the  street  many 
minutes  earlier  than  would  be  possible 
with  the  first  page  form  torn  up  and  in 
process  of  revision. 

A  composing  room  force  of  two  or 
three  men  may  be  assigned  to  the  make¬ 
over  with  the  cast  and  the  regular  force 
m^  go  on  with  other  work  undisturbed. 

The  paper  made  from  this  cast  has 
the  appearance  of  being  a  regular  edi¬ 
tion. 

NEW  INTERTYPE  SPACEBAND 

A  new  spaceband  for  line  compo-sing 
machines  has  been  announced  bv  the 
Intertype  Corporation,  with  a  suDstan- 
tially  thicker  wedge  than  is  commonly 
used.  The  purpose  is  the  reduction  of 
hand  spacing,  particularly  in  newspaper 
composition.  In  an  average  line  of  news 
composition  containing  five  spacebands, 
the  extra  thickness  of  the  new  Inter¬ 
type  wedge  amounts  to  points,  which 
provides  extra  space  between  the  words, 
if  needed,  equivalent  roughly  to  thin- 
spacing  by  hand. 

NEW  UNO-SAW  INTRODUCED  . 

The  improved  Mohr  Lino-Saw,  model 
D,"  manufactured  by  the  Mohr  Lino- 
Saw  Company,  Chicago,  is  being  mar¬ 
keted  by  the  Mergenthaler  Linotype 
Company,  New  York.  The  lino-saw 
is  an  automatic  slug  saw  attached  to  and 
operating  as  a  unit  of  the  typecasting 
machine.  It  is  run  by  a  separate  motor 
connected  with  the  typecasting  machine 
mechanism  and  starts  and  stops  with 
the  machine.  It  automatically  saws 
slugs  to  points  and  picas  required  as 
ejected. 

ENGRAVING  FEAT 

A  noteworthy  achievement  of  the  en¬ 
graving  department  of  the  Memphis 
Commercial  Appeal  was  recently  re¬ 
corded  when  the  department  turn^  out 
310  column  inches  of  cuts — 620  square 
inches — in  five  hours.  Lou  Hess,  fore¬ 
man,  and  Ed.  Henning  did  the  work. 


MANAGING  EDITOR  RESIGNS 

Charles  A.  Hayden,  for  many  years 
managing  editor  of  the  Calgary  Herald, 
has  resigned. 


PROMOTING  “COLOR  FLASH” 

AdTertiting  Feature  of  Product  Being 
Emphasized  by  Manufacturers 

{Special  to  Editor  &  Publisher) 
Chicago,  May  8. — Development  of 
the  Color  Flash  Unit  by  H.  Robert 
Slater  Company,  Chicago  manufac¬ 
turers  of  pressroom  equipment,  for  use 
in  printing  color  streaks,  figures  or 
words  along  the  margin  or  vertically  on 
the  newspaper  page,  has  made  possible 
a  new  form  of  color  advertising. 

Heretofore  the  Color  Flash  Unit  has 
been  largely  used  only  for  the  purpose 
of  denoting  various  editions  of  the 
paper.  The  application  to  newspaper 
color  advertising  is  now  being  empha¬ 


sized  by  its  manufacturers.  The  atten¬ 
tion  value  of  this  type  of  color  adver¬ 
tising  combined  with  black  and  white 
creates  added  interest  to  the  copy  ap¬ 
peal,  it  is  said.  It  is  pointed  out  that 
additional  space  on  the  page  is  made 
available  to  the  advertiser  by  using  the 
margins  without  increasing  the  size  or 
amount  of  paper  used. 

The  unit  is  a  simple  auxiliary  device 
that  can  be  attached  to  any  type  of  ro¬ 
tary  press.  It  runs  with  the  press  witfi- 
out  extra  service  and  prints  from  a 
rubber  belt  which  is  inserted  into  the 
printing  wheel.  One  unit  is  us^  for 
one  or  two  streaks  of  the  same  color  or 
row  of  figures.  If  two  rows,  each  in  a 


different  color,  are  desired,  then  two 
units  are  used.  If,  for  instance,  two 
rows,  each  in  a  different  color,  are 
wanted  on  both  the  left  and  right  hand 
margins,  then  four  units  are  required. 

The  investment  for  a  Color  Flash 
Unit  approximates  the  cost  of  one  full 
page  black  and  white  advertisement. 

Sales  office  of  the  Slater  Company 
for  the  unit  are  located  at  160  North 
La  Salle  Street,  Chicago.  Units  have 
already  been  installed  by  the  following 
newspapers  in  United  States  and  Can¬ 
ada:  Peoria  (Ill.)  Journal-Transcript, 
St.  Louis  Star  and  Times,  Utica  (N.  Y.) 
Observer-Dispatch  and  Toronto  Eve¬ 
ning  Telegraph. 


Newspaper  * 

PUBLISHERS/ 

Here’s  an  Opportunity  * 

Yes,  it’s  a  DOUBLE  Opportunity! — it  offers  an  exclusive  SERVICE  to  your  readers 
and  a  PROFIT  to  your  papers — and  the  service  is  in  connection  with  the  event  of 
the  CENTURY — the  internationally  advertised  CENTURY  OF  PR(^RESS  Expo¬ 
sition  at  CHICACjO — ^Through  our  plan  you  can  offer  your  thousands  of  readers  who 
are  going  to  this  WORLD’S  FAIR  a  special,  necessary  Convenience,  Comfort  and 
Protection  that  will  make  them  your  readers  and  friends  for  life — and  you’ll  PROFIT 
W  the  tremendous  PUBLICITY  of  the  WORLD’S  FAIR— all  WITHOUT  COST 
TO  YOU! 


Travel  and  Transport 
Building 


World’s  Pair 
A  Century  of  Progress 
Exposition 
Chicago 


Consider  This 

MILLIONS  will  attend  the  WORLD’S 
FAIR  at  Chicago — thousands  of  EX¬ 
TRA  AUTOS  there  every  day!  And 
yet  you  can  guarantee  YOUR  READ¬ 
ERS  who  drive  there,  convenient, 
unlimited,  protected  PARKING  at 
nominal  cost,  PLUS  a  saving  on  hotel 
rates — ^with  a  PROFIT  to  your  paper 
— through  the  plan  offered  here  by  the 
WORLD’S  FAIR  PARKING  SYS¬ 
TEM,  Inc.  It  will  pay  you  to  investi¬ 
gate  now. 


Here  are  a  few  of  the  many  cities  in  which  pro¬ 
gressive  publishers  are  already  profiting  by  offer¬ 
ing  their  readers  the  WORLD’S  FAIR  service 
suggested  here: 

Btoomingtom,  Illiuois  Waterloo,  Iowa 

Rock/ora,  Illinois  Keohmk,  Iowa 

Alton,  lllinoit  Fort  Madison,  Iowa 


Bloomington,  Illinois  Waterloo,  Iowa 

Rock/ora,  Illinois  Keokmk,  Iowa 

Alton,  lllinoit  Fort  Madison,  Iowa 

Jackson,  Michigan  Bsirlington,  Iowa 

Ypsilanti,  Michigan  Mansfield,  Ohio 

Vincennes,  Indiatta  Sandushy,  Ohio 

Excelsior  Springs,  Missouri  Lorain,  Ohio 
Mobile,  Alahama  Jamestosan,  S,  Y, 

SEND  THIS  COUPON 
Get  the  PROFITABLE  details  of  our  plan  at 
once — without  any  obligation. 


WORLD’S  FAIR  PARKING  SYSTEM,  Inc.: 

35  East  Wacker  Drive,  Chicago,  III. 

Gentlemen;  Please  forward  details  of  your  plan  to  provide 
a  WORLD’S  FAIR  Service  to  our  readers,  at  a  PROFIT 
to  our  paper. 

(Newspaper) 

By . 

City . 
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INLAND  PUBUSHERS  HEAR 
ENCOURAaNG  REPORTS 


(Continued  from  page  7) 


mented  as  follows  upon  the  postal  bill 
now  before  Congress: 

“The  bill  virtially  clothes  the  Presi¬ 
dent  with  blanket  power  to  rewrite 
postal  rates  in  event  the  surveys,  which 
are  authorized  in  the  bill,  warrant 
changes  in  the  rate  situation.  Investi¬ 
gations  show  that  further  increase  on 
second-class  mail  will  eventually  drive 
publishers  from  the  postal  service.  The 
increases  under  the  Revenue  Act  of 
1932  made  adjustment  upward  in  post¬ 
age  rates  which  increased  the  mail  dis¬ 
tribution  cost  for  publications  an  aver¬ 
age  of  25  per  cent  on  reading  and  ad¬ 
vertising  portions  combined.  The  top 
rates  on  advertising  portions  were  in¬ 
creased  approximately  46  per  cent.  It 
is  obvious  that  any  proclamation  of  the 
President  having  to  do  with  advancing 
the  postal  rates  on  newspapers  and  peri¬ 
odicals  would  impose  an  additional  cost 
which  could  not  be  borne  at  a  time 
when  advertising  is  at  low  ebb.” 

Fred  Schilplin,  St.  Cloud  (Minn.) 
Times-Joumal,  supplemented  the  postal 
committee’s  report  with  comment  upon 
free-in-county  mail  deliveries,  stating 
that  “newspapers  are  in  a  poor  posi¬ 
tion  to  ask  for  reduced  rates  when  they 
are  subjects  of  charity  to  the  postal 
department.”  He  suggested,  however, 
that  a  committee  should  be  ap^inted 
to  work  with  the  postal  authorities  to¬ 
ward  eliminating  government  printing 
of  envelopes.  Presidmt  Butler  was  of 
the  opinion  that  until  “extensive  air 
mail  subsidies”  are  eliminated,  news¬ 
papers  should  not  make  any  move  to 
give  up  their  free  in-county  mailing 
privileges. 

The  Audit  Bureau  of  Circulations 
committee  report,  submitted  by  A.  L: 
Miller,  Battle  Creek  (Mich.)  Enquirer- 
Netvs,  reviewed  the  recent  activities  of 
the  A.B.C.  and  pointed  out  that  most 
of  the  critical  discussion  of  costs  of  ser¬ 
vice  levied  upon  publishers  and  other 
matters  relating  to  publisher  and  ad¬ 
vertiser  go  back  to  the  impression  that 
“publisher  and  advertiser  have  been  in 
a  competitive  rather  than  cooperative 
relation  in  the  A.B.C.”  In  this  con¬ 
nection  he  commented  upon  suggestions 
which  have  been  made  recently  that 
publishers  could  save  money  and  obtain 
a  larger  measure  of  control  over  their 
affairs  if  they  set  up  their  own  agency 
to  measure  circulation.  “This  prob¬ 
ably  is  true,”  stated  Mr.  Miller,  “but  it 
also  is  true  that  the  reliability  of  a 
measurement  depends  to  a  large  extent 
for  its  ready  acceptance  upon  the  estab¬ 
lished  impartiality  of  the  sources 
through  which  the  measurement  came.” 

Hoyt  F.  Boylan,  Richmond  (Ind.)  Pal¬ 
ladium-Item,  reported  on  advertising 
promotion  work.  He  told  of  the 
monthly  linage  reports  prepared  by  his 
committee.  At  the  suggestion  of  Verne 
E.  Joy,  Centralia  (Ill.)  Sentinel,  first 
vice-president,  Mr.  Boylan’s  commit¬ 
tee  was  authorized  to  proceed  in  com¬ 
piling  an  advertising  sales  manual  for 
menAers  to  purchase. 

Mr.  Schilplin  reported  for  the  radio 
committee  in  the  absence  of  E.  H.  Har¬ 
ris,  Richmond  Palladium-Item.  He  ex¬ 
plained  that  the  radio  situation  has  not 
changed  since  Mr.  Harris’  report  at  the 
A.N.P.A.,  convention.  He  also  re¬ 
viewed  the  recent  action  of  the  Associ¬ 
ated  Press  refusing  to  give  news  to 
- • - 
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radio  and  limiting  member  papers’  news 
broadcasts  to  30-word  bulletins  on  each 
story,  excepting  ^rts. 

H.  W.  Blakeslee,  western  manager  of 
the  A.N.P.A.  Bureau  of  Advertising, 
gave  a  brief  report  on  the  course  of 
broadcast  advertising  from  1928  to 
1933  as  contained  in  the  .\.N.P.A.  biil- 
letin,  “On  the  Air  and  Off.”  Mr. 
Blakeslee  commented  upon  the  increas¬ 
ing  rate  of  “mortality”  among  advertis¬ 
ers  using  radio.  To  an  extent  greater 
than  with  any  other  medium,  advertis¬ 
ers  have  gone  off  radio  after  one  or 
two  or  three  years’  trial,  while  gen¬ 
erally  continuing  to  use  other  forms  of 
advertising,  he  said.  There  were  12.8 
per  cent  fewer  broadcast  advertisers  on 
the  air  in  1932  than  in  1931,  according 
to  the  A.N.PA.  survey,  yet  between 
the  same  years  the  number  of  national 
newspaper  advertisers  declined  only  1.1 
per  cent.  The  report  stated  in  part: 

“Considering  then,  just  the  102  adver¬ 
tisers  who  us^  both  radio  and  newspa¬ 
pers  in  1928,  it  is  found  that  exactly  50 
dropped  broadcast  as  compared  with  the 
four  who  left  newspapers.  It  is  inter¬ 
esting  to  note,  too,  that  of  the  144  radio 
advertisers  in  1928,  only  two  got  as  far 
as  1932  without  using  newspaper  adver¬ 
tising  as  well  throughout  this  period.” 

“The  Typography  of  the  Modern 
Newspaper  Built  for  Both  Beauty  and 
Economy”  was  discussed  by  Gilbert  P. 
Farrar,  typographic  counsellor  of  In¬ 
tertype  Corporation,  New  York.  Mr. 
Farrar  sketched  the  trend  among  manu¬ 
facturers  to  redesign  their  products’ 
packages.  He  suggested  that  newspa¬ 
pers  do  likewise,  declaring  that  a  news¬ 
paper  is  a  pacl^ge  in  itself.  He  pre¬ 
dicted  that  the  standard-size  newspa¬ 
per  of  the  future  will  have  four  columns 
of  type  instead  of  eight,  and  each  col¬ 
umn  will  be  four  inches  wide  instead  of 
two  inches.  The  type  used  for  the 
news  will  be  11  or  12  point  with  two  or 
three  points  between  the  lines,  he  said. 

“I  am  sure  that  the  first  newspaper  in 
any  of  the  large  cities  that  goes  to  four 
columns  of  four  inches  each  to  a  page 
will  create  such  a  stir  that  when  the  re¬ 
sults  are  counted  they  will  see  their 
paper  going  ahead  with  leaps  and 
bounds  as  to  circulation,”  he  said. 

Declaring  that  the  newspaper  today 
is  more  solidly  entrenched  than  ever, 
Charles  C.  Younggreen,  vice-president 
of  Reincke-Ellis- Younggreen  &  Finn, 
Chicago  agency,  told  Inl^d  membo's  at 
their  Tuesday  luncheon  that  the  news- 
I)aper  is  the  “backbone”  of  advertisin'? 
media  with  all  others  in  the  “back- 
grotmd”  class. 

Mr.  Younggreen  declared  that  people 
have  been  through  an  “economic  cruci¬ 
fixion.”  Practically  everyone  has  “worn 
the  cross  of  destruction  and  the  crown 
of  financial  worry,”  he  said.  “What  we 
need  now,  and  it  looks  as  though  we 
are  in  it,  is  the  Easter  Sunday  of  busi¬ 
ness,  the  resurrection  of  ideals  for  the 
future.” 

The  speaker  asserted  that  the  oppor¬ 
tunity  of  the  newspaper  to  create  new 
advertising,  local  and  national,  was 
never  better. 


Cline  -  Westinghouse 
Double  Motor-Drive 
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Chicato:  Ill  West  Washinctan 
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Saa  Francieeo;  Firat  National 
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Tuesday  afternoon  was  devoted  to  the 
executive  roundtable  discussion  of  vari¬ 
ous  publishing  problems  confronting  In¬ 
landers.  Lee  P.  Loomis,  Mason  City 
(la.)  Globe-Gazette,  presided  at  this 
session. 


AGENCY  MEN  HEAR  RATE  1 
JUSTinCATION 
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“as  advertising  men  we  may  look  to  the 
future  with  hope. 

“As  general  prices  rise  the  advantages 
the  private  brand  producer  enjoyed  in 
the  past  will  to  some  extent  disappear. 
We  may  see  less  emphasis  on  private 
brands  and  more  emphasis  on  advertised 
brands,  particularly  those  carrying  a 
margin.” 

Beside  placing  Mr.  D’Arcy  in  the 
association’s  highest  elective  position, 
the  convention  re-elected  Arthur  H. 
Kudner,  of  Erwin,  Wasey  &  Co.,  New 
York,  as  vice-president,  and  E.  DeWitt 
Hill,  of  McCann-Erickson,  Inc.,  New 
V’ork,  as  treasurer. 

Allen  L.  Billingsley,  president  of 
Fuller  &  Smith  &  Ross,  Inc.,  Cleveland, 
was  elected  secretary  to  succeed  G. 
Lynn  Sumner,  president  of  G.  Lynn 
Sumner  Company,  New  York. 

Mr.  Ewald  and  Mr.  Summer,  retiring 
officers,  were  elected  members  of  the 
board  for  regular  three-year  terms,  as 
was  Henry  Eckhardt,  of  Kenyon  & 
Eckhardt,  Inc.,  New  York. 

Guy  C.  Smith,  of  Brooke,  Smith  & 
French,  Inc.,  Detroit,  was  elected  to  a 
one-year  term  on  the  board,  filling  the 
vacancy  caused  by  the  elevation  of  Mr. 
D’Arcy. 

Members  of  the  board  representing 
the  five  councils  of  the  association  were 
announced  as  follows:  New  York 
Council,  Winthrop  Hoyt,  of  Charles  W. 
Hoyt  Company,  Inc.,  New  York;  New 
England  Council,  George  R.  Dunham 
(re-elected)  of  the  Greenleaf  Company, 
Boston ;  Philadelphia  Council,  Wilbur 
Van  Sant,  of  Van  Sant,  Dugdale  &  Co., 
Baltimore;  Western  Council,  Merle 
Sidener,  of  Sidener,  Van  Riper,  and 
Keeling,  Inc.,  Indianapolis ;  Southern 
Council,  J.  M.  Dawson,  of  Tracy- 
Locke-Dawson,  Inc.,  Dallas,  Tex. 

John  Benson,  president,  and  Frederic 
R.  Gamble,  executive  secretary,  of  the 
association,  continue  in  their  respective 
offices. 


EXPERIENCE 

lUDGMENT  by  men 
occupyins  key  posi¬ 
tions  in  publishing  is 
increasingly  necessary. 

When  you  need  a  per¬ 
son  of  proved  ability, 
write  or  wire  your 
specifications  to — 

Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 


No  Charge  to  Employers 


WILL  VISIT  RUSSIA 

Richard  Watts,  motion  picture  critic. 
New  York  Herald  Tribune,  left  at  mid¬ 
night  May  13  aboard  the  Europa  for 
Russia.  He  will  fly  from  Berlin  to  Mos¬ 
cow  and  then  travel  by  train  through 
Georgia  and  south  Russia  to  the  Cau¬ 
casus  Mountains  region.  He  will  then 
cross  the  Black  Sea  eastward  by  steamer 
and  return  to  Moscow. 

aBBONS  FAIR  BROADCASTER 

Floyd  Gibbons  arrived  in  Chicago 
this  week  to  become  a  World’s  Fair 
radio  reporter,  beginning  May  21.  Un¬ 
der  the  sponsorship  of  the  Palmer 
House,  Mr.  Gibbons  will  broadcast 
news  of  A  Century  of  Progress 
three  times  a  week  on  a  nationwide 
NBC  hookup.  The  broadcast  will  con¬ 
tinue  for  13  weeks. 

DAILY  APPOINTS  “SPECIAL” 

The  Sheboygan  (Wis.)  Daily  Press 
has  announced  the  appointment  of 
Small,  Spencer,  Brewer,  Inc.,  Chicago, 
as  its  national  advertising  representa¬ 
tive,  effective  June  1. 


UNITED  PRESS 


news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


FOREMOST  IN  NEW  YORK 
Established  1905 

HOTALINC'c 

New  YORK  N.V'^ 

Dealers  and  Distributers 

OUT-OF-TOWN 
BACK  NUMBER 
AND  FOREIGN 
NEWSPAPERS 

STOCK  ROOM  AND  OFFICE 

TIMES  BUILDING 

TIMES  SQUARE 
Telephone:  BRyant  6-0344 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address :  Clarence  E.  Eyster , 
Secretary  -  Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


WHEN  “BOSS”  LORD  RULED 
THE  NEW  YORK  SUN 

{Continued  from  page  12) 


ELECTRIC  HEAT 


does  for  THE  DETROIT  NEWS 


Cuts  maintenance,  improves 
working  conditions,  lowers 
room  temperatures. 


Speeds  casting.  Reduces  metal 
under  heat  by  one-third. 
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X/^OU,  too,  can  enjoy  all  these  advantages 
of  G-E  electric  heat  by  electrifying  your 
present  pots.  It's  a  simple  change-over  — 
just  install  some  G-E  Calrod  heating  units, 
connect  them  to  a  G-E  automatic  temperature 
control,  and  insulate  your  pot  for  electric 
heat.  That's  all! 


The<hange-over  can  be  made  in  a  very  short 
time.  Pots  as  large  as  the  one  shown  at  the 
left  have  been  electrified  over  a  single 
week-end. 


Ask  a  heating  specialist  in  the  nearest  G-E 
office  for  an  estimate  on  converting  your  pots. 
You'll  find  the  cost  surprisingly  low.  Gen¬ 
eral  Electric,  Schenectady,  New  York. 


ELECTRIC 


GENERAL 
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CLINTON  W.  GILBERT 
DIES  IN  WASHINGTON 


Famou*  Correcpondent,  61,  Wm  an 
OuUtanding  Political  Analyst — 
Scored  Notable  BeaU  at 
Paris  Peace  Conference 


(Special  to  Editok  &  Publishes) 

Washington,  D.  C,  May  17 — Clin¬ 
ton  W.  Gilbert,  chief  of  the  Washing¬ 
ton  bureau  of  the  Philadelphia  Public 
Ledger  and  the 
New  York  Even¬ 
ing  Post,  died 
here  this  after¬ 
noon  of  pneu¬ 
monia. 

Mr.  Gilbert, 
who  was  61,  was 
known  as  one  of 
the  outstanding 
political  analysts 
among  Washing¬ 
ton  newspaper¬ 
men.  He  became 
ill  Monday,  was 
taken  to  Emer- 
CUHTOH  W.  Gilsebt  gcHCy  Hospital 
Tuesday,  and  died  within  24  hours  after 
being  admitted. 

Mr.  Gilbert  was  bom  in  Holtsville, 
Y.,  July  25,  1871,  the  son  of  Edgar 
and  Susan  McCalvey  Gilbert. 

His  father  was  a  farmer.  He  was 
educated  at  the  University  of  Rochester, 
receiving  his  bachelor  of  arts  degree 
there  in  1891.  He  was  married  twice, 
to  Adelia  Brainard  in  1899  and  to  Paul¬ 
ine  Clarke  in  1924.  He  had  four  sons 
and  three  daughters. 

Mr.  Gilbert  began  his  newspaper 
career  as  a  reporter  on  the  New  York 
Press,  going  from  there  to  the  New 
York  Tribune.  He  became  chief  edi¬ 
torial  writer  of  the  Tribune  in  1906, 
and  managing  editor  m  1913.  During 
his  service  with  the  Tribune  he  also 
occupied  the  post  of  exchange  editor. 

He  went  to  Washington  as  corre¬ 
spondent  of  the  Philadelphia  Evening 
Ledger  in  1917,  doing  notable  work 
during  the  years  of  the  war  and  the 
post-war  readjustment. 

His  reflections  upon  the  Washington 
seme  were  embodied  in  his  books,  “The 
Mirrors  of  Washington,”  which  caus^ 
a  sensation  when  it  was  published 
anonymously  in  1922;  “Behind  the  Mir¬ 
ror,”  “You  Takes  Your  Choice,”  and  in 
various  magazine  articles. 

Twenty-four  hours  before  any  one 
else,  Mr.  Gilbert  is  credited  with  the 
biggest  scoop  of  America’s  participation 
in  the  World  War.  While  the  Ger¬ 
mans  were  breaking  the  Allied  lines  he 
told  how  England  had  offered  ships  to 
transport  America’s  troops  to  France 
in  a  hurry,  and  how  they  were  to  be 
brigad^  with  the  English  and  French, 
an  action  that  turned  the  war  current. 

At  the  Pans  Peace  Conference  he 
felt  that  President  Wilson  was  making 
a  peace  that  would  disillusion  his  coun¬ 
try  about  the  League  of  Nations,  and 
said  so.  He  sent  exclusive  news  of  the 
plan  to  sink  the  German  warships  sur¬ 
rendered  to  the  Allies.  He  told  first 
of  the  break  between  Colonel  House 
and  President  Wilson,  and  the  reasons 
for  it.  He  predicted  the  nomination  of 
Harding  24  hours  before  it  was  decided 
upon  in  conference,  and  had  the  first 
news  of  Harding’s  decision  to  make 
Hughes  Secretary  of  State  and  Colonel 
Harvey  Ambassador  to  Great  Britain. 


TO  CENSOR  PUBLICATIONS 

Following  an  ordinance  passed  re¬ 
cently  by  the  Lima,  O.,  city  commis¬ 
sion,  all  newspapers,  magazines  ana 
other  publications  sold  in  Lima  will  ^ 
censored.  The  ordinance  authorized 
City  Manager  Fred  C.  Becker  to  act 
as  censor  and  gave  him  power  to  pro¬ 
hibit  the  sale  of  any  “objectionable” 
publication. 


SWAN  J.  TURNBLAD 

Swan  J.  Turnblad,  72,  publisher  of 
the  Svenska  Amerikanska  Posten,  Swe¬ 
dish  weekly  of  Minneapolis,  who  had 
been  honored  by  the  King  of  Sweden 
for  his  work  in  the  preservation  of  Old 
World  culture  in  America,  died  May  17. 


WHEN  “BOSS”  LORD  RULED 
THE  NEW  YORK  SUN 


(Continued  from  page  37) 


side.  Boss  Lord  ordered  his  men  to  con¬ 
tinue  their  tabulations — it  was  approach¬ 
ing  e^tion  time. 

Suddenly  a  hysterical  man  appeared  at 
the  head  of  the  procession,  shouting: 
“Let’s  go  down  and  burn  the  Western 
Union  office!”  Besides  belonging  to 
Jay  Gould,  it  acted  as  headquarters  for 
the  Associated  Press. 

Down  the  street  they  surged,  their 
newly  found  hero  at  the  head.  ^With 
cries  of  “Bum  the  Western  Union! 
Hang  Jay  Gould!”  they  plung^  in  dis¬ 
order  towards  the  Western  Union  of¬ 
fices,  four  blocks  away.  Just  as  they 
swooped  past  Broadway  at  Ann  street, 
a  whistle  sounded.  Without  warning, 
400  policemen,  concealed  in  doorways 
and  side  streets,  dashed  into  the  crowd. 
Swinging  clubs  and  cursing  volumi¬ 
nously,  they  gave  its  members  a  severe 
clubbing.  The  spirit  soon  left  the  riot¬ 
ers,  and  they  fled.  The  hysterical  leader, 
calm  by  this  time,  walked  of  his  own 
volition  to  the  police  station,  where  he 
received  the  hearty  commendations  of 
the  officers  in  charge.  The  “leader” 
was  a  police  detective,  and  he  had  used 
this  plan  in  order  to  get  tne  rioters 
away  from  the  Sun  office. 

“And  that  is  the  way  the  Sun  was 
burned,”  Mr.  Lord  observes,  grinning 
broadly.  “I  always  thought  that  was  a 
pretty  smart  trick  of  the  detective.  There 
was  more  excitement  that  night  than 
I  have  ever  seen  before  or  since.” 

Shortly  after  Cleveland  was  inaugu¬ 
rated,  Mr.  Lord  received  a  telephone 
message  from  the  White  House,  saying 
that  the  President  would  like  to  see 
him.  In  addition  to  that,  he  also  re¬ 
ceived  a  telegram  from  his  Washington 
correspondent,  Ambrose  W.  Lyman, 
which  read:  “The  President  wants  to 
see  you  and  me  Thursday  afternoon  at 
five  o’clock.  As  this  is  a  command 
from  the  President  you  will  come,  of 
course.” 

The  managing  editor  mused  over  these 
two  messages.  Why  were  they  sent  to 
his  Brooklyn  home  instead  of  to  the 
Sun  office?  The  Sun  at  that  time  was 
attacking  President  Cleveland  and  his 
policies.  Only  once  had  Mr.  Lord  met 
Qeveland. 

Without  informing  any  one  of  his  in¬ 
tentions,  Mr.  Lord  took  a  train  for 
Washington.  There  he  went  to  his 
correspondent,  Lyman,  and  asked  for 
enlightenment. 

“I  don’t  know  what  is  up,”  Mr.  Ly¬ 
man  replied.  “The  President’s  private 
secretary,  Daniel  Lamont,  told  me  to 
wire  you  at  your  home,  and  said  Cleve¬ 
land  wanted  me  to  come  with  you.” 

At  the  appointed  hour  the  two  news¬ 
papermen  headed  for  the  White  House. 
Without  a  moment’s  waiting.  Lord  and 
Lyman  were  shown  into  the  President’s 
private  office.  Lamont  greeted  his  vis¬ 
itors  heartily.  After  a  few  minutes. 
President  Cleveland  and  William  C. 
Whitney,  Secretary  of  the  Navy,  walked 
in.  The  greetings  over,  the  President 
sat  down  in  his  revolving  chair,  and 
rang  for  a  boy. 

“Bring  us  some  whiskies,”  he  said. 
“Some  sandwiches  also.  I  haven’t  had 
anything  to  eat  today.” 

Drinks  were  passed  around,  and  Pres¬ 
ident  Qeveland  asked: 

“Do  you  boys  want  something  to 
eat  ?” 

None  of  the  group  felt  hungry. 

.After  remarking  that  “it  was  good  to 
relax,”  the  President  leaned  back  in 
his  chair  and  placed  his  feet  on  the 
Executive  desk.  Lamont  followed  suit, 
and  so  did  Secretary  Whitney,  but  Mr. 
Lord  kept  his  feet  on  the  floor.  Several 
remarks  concerning  the  weather  were  in 
order.  Then  Mr.  Cleveland  began,  look¬ 
ing  at  Dan  Lamont: 

“Tell  Chester  what  we  have  him  here 
for;  tell  him  what  we  want.” 

“You  tell  him,”  Lamont  answered. 

The  two  men  exchanged  glances,  and 
Cleveland  started  talking: 

“We  want  to  stop  Dana’s  pitching 
into  us  all  the  time.  We  want  to  buy 
the  Sun  and  stop  it  that  way.  We  have 


sent  for  you  to  find  out  whether,  in  your 
opinion,  there  is  any  possibility  of  our 
doing  so.”  The  President  went  on  to 
say  that  Daniel  Manning,  Secretary  of 
the  Treasury,  and  William  C.  Whitney, 
Secretary  of  the  Navy,  were  the  backers 
ot  this  plan,  and  that  they  were  willing 
to  pay  almost  any  sum  for  the  paper. 
Secretary  Whitney  added  a  few  remarks 
to  the  President’s,  intimating  that  it 
would  be  a  good  thing  for  all  concerned 
if  the  sale  could  be  arranged. 

This  request  completely  unnerved  Mr. 
Lord.  Knowing  that  Dana  valued  the 
Sun  more  than  all  the  gold  in  the  world, 
he  did  not  know  what  to  say  to  the 
President.  The  proposition  was  thrashed 
out,  and  finally  Mr.  Lord  said: 

“Gentlemen,  I  can’t  answer  your  ques¬ 
tions.  Let  me  go  home  and  I’ll  make 
inquiries.” 

Noticing  the  unenthusiastic  response, 
Cleveland  asked: 

“Well,  what  can  we  do  about  it !” 

“All  I  can  do,”  Mr.  Lord  replied,  “is 
make  inquiries.  I’ll  let  Lyman  know 
the  result.” 

A  very  scared  managing  editor  de¬ 
parted  from  Washington.  He  returned 
to  New  York,  and  two  days  later,  with¬ 
out  consulting  Mr.  Dana,  sent  this  wire 
to  Lyman : 

“The  Sun  is  not  for  sale  to  anybody 
at  any  price.” 

Although  Mr.  Lord  saw  Cleveland 
several  times  after  that,  the  Sun  was 
never  mentioned  again.  Evidently  the 
President  accepted  his  disappointment 
philosophically. 


As  for  Mr.  Lord:  “I  was  scared  to 
death,”  he  confesses.  “If  Dana  had 
heard  that  I  was  talking  to  President 
Cleveland  about  the  sale  of  the  f^per. 
he  would  have  fired  me  in  a  minute 
I  would  have  been  disgraced.  He 
wouldn’t  have  understood  the  circum¬ 
stances  of  my  being  in  Washington,  and 
would  have  considered  me  disloyal. 
What  a  narrow  escape  that  was !  ’ 


142,000  ATTEND  EXPOSITION 

The  Progress  Exposition,  sponsored 
by  the  Rochester  (N.  Y.)  Times-UrUon 
and  Democrat  and  Chronicle,  closed 
Saturday,  April  29,  with  an  attendance 
for  seven  days  totaling  more  than 
142,000.  The  biggest  day  was  Thurs¬ 
day,  April  22,  with  an  attendance  of 
more  than  29,W0.  The  Exposition  oc¬ 
cupied  three  exhibition  halls  at  Edger- 
ton  Park.  More  than  150  exhibitors 
displayed  merchandise  in  six  distinct 
shows :  Home  Building  and  Equipment 
Show,  Home  Furnishing  Show,  Heat¬ 
ing  Show,  Gas  and  Electric  Appliance 
Show,  Food  Show  and  Industrial  Show. 
The  Exposition  was  under  the  manage¬ 
ment  of  John  J.  Silverman,  director  of 
expositions  for  the  Gannett  Newspapers. 


ADVERTISING  BILL  PASSED 

The  Michigan  state  senate  has  ap- 
proved  the  Cutler  bill  limiting  the  ad- 
veitisement  of  conservation  land  sale.s 
to  one  insertion  in  newspapers.  The 
law  now  requires  four  insertions. 
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New  Hoe  Color  Mat 

Registering  Rack 

■ 


WITH  this  novel  device,  color  mats  are  quickly 
and  positively  set  to  design,  for  close  renter. 

Guess  work  is  eliminated.  It  will  pay  for  itself  many 
times  over  in  reducing  costly  registering  time. 

SEND  FOR  DETAILS 

IBVING  TBUST  COlfPANT,  BECEIVEK  DI  EQUITY  FOB 

R.  HOE  &  CO.,  INC. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


Stereotype  Room 
Elfficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Packmg  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


Rebuilt  Presses 

SCOTT  24  and  32-page  Presses,  also 
Modern  Unit  Type  Multi-Unit  Presses, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color  ^ 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-page  Simplex,  and  2  48-page 
Hoe  Sextuples,  1  Z-type  Unit  Super¬ 
speed  Octuple  with  Kohler  Reels,  2 
Lightning  Decked  Octuples. 

DUPLEX-1  Duplex  16-page  Tubular 
with  stereotype  equipment. 

Available  for  early  delivery. 

WALTER  SCOTT  &  COMPANY 

Mud  OBcb  k  faUmj . PlunfiaU.  N.  J. 

Nbw  T«rk  OBe* . 23S  Wait  41ii  StrMt 

ChicBf*  OBc* .  ...MuM^Mck  Black 


READ 

Editor  dC  Publisher 

$4.00  A  YEAR  DOMESTIC 
$4.50  A  YEAR  CANADA 
$5.00  A  YEAR  FOREIGN 
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NEW  VANCOUVER  DAILY 

Moroing  New»-Herald  Start*  Publica¬ 
tion — Gu*  SiTortx  1*  Publisher 

(Special  to  Editor  &  Publisher) 

Vancouver.  B.  C.,  May  15. — Van¬ 
couver  News-Herald  is  the  name  of  this 
city’s  latest  entry  into  the  morning 
newspaper  field.  Publication  started 
after  its  predecessor,  Vancouver  News, 
suspended  publication,  but  the  editorial 
and  business  staffs  of  the  News-Herald 
are  almost  identical  to  that  of  the  News. 
Gus  Sivertz,  formerly  with  the  Nei^fc 
is  publisher  of  the  News-Herald. 

The  unusual  situation  of  a  newspaper 
being  published  in  the  plant  of  a  rival 
publication  ended  with  the  demise  ol 
the  Morning  News,  which  had  been 
printed  on  the  presses  of  Vancouver 
Province,  although  the  type  was  set  by 
an  independent  job  printing  office.  The 
News-Herald  is  not  continuing  the  ar¬ 
rangement  with  the  Province.  It  is  be¬ 
ing  printed  in  a  job  plant. 

NEW  POST  FOR  SEYMOUR 

Richard  M.  Seymour  was  recently 
named  foreman  of  the  Rochester 
(N.  Y.)  Democrat  &  Chronicle  com¬ 
posing  room.  Prior  to  his  appointment 
he  was  with  Rochester  Times-Union. 

EDITOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (Cub  with  Oni«) 

1  Tima  —  .$•  per  Una 

3  Time*  —  .4*  per  line 
AIX  OTHER  CLASSIFICATIONS 

(Ca*h  with  Order) 

1  Time  —  .7S  per  line 

4  Time*  —  .M  per  line 
Count  eis  word*  to  the  line 

White  apace  ebarfed  at  eama  rata  par  line 
par  inau-tion  a*  earned  by  frequency  of 
inaertion.  Minimum  apace,  three  line*. 
The  Editor  A  Publiaber  reaarve*  the  right  to 
claaaify,  edit  or  reject  any  copy. _ 

_ Accounting  Service _ 

Publiaber* — 

Ha*  the  depression  taught  you  the  vital 
necessity  of  complete  accounting  records, 
particularly  departmental  and  cost? 

Have  your  system  revised  to  accurately  yet 
simply  reflect  these,  by  an  accountant 
with  an  exceptionally  thorough  training 
in  the  publishing  business. 

Advice  by  mail  as  to  particular  problems. 
Hagaxlne*.  Weeklies,  or  Dailies.  Large  or 
small. 

References  from  outstanding  publishing 
executive*.  D-910.  Editor  &  Publisher. 


Newspaper*  —  dallies,  weeklies  —  sales, 
mergers.  All  section*.  Highest  reference*. 
Len  W.  Felghner,  Newspaper  Broker, 
Pythian  Building,  Nashville,  Michigan. 
Eastern  offlee,  Murphy's  Hotel,  Richmond, 

Va.  J.  W.  Mapoles,  representative. _ 

Opportunities — Evening  papers,  California, 
Illinois,  Maryland,  Michigan,  North  Caro¬ 
lina  and  Pennsylvania.  All  exclusive  flelds, 
well  established,  earning  dividends,  not 
over  priced,  reasonable  terms.  J.  B. 

Shale,  Times  Building,  New  York. _ 

Omar  D.  Gray,  Newspaper  Broker,  Stur¬ 
geon,  Mo.,  writes:  “I  have  a  client  with 
$25,000  cash  who  want*  to  buy  a  dally 
newspaper;  describe  fully  when  you  answer 

thl*  ad." _ 

Pacific  Coast  dally  newspaper  is  offered. 
$60,000  cash  required.  Balance  satisfac¬ 
tory  terms.  Now  1*  the  time  to  buy.  M. 
C.  Moore,  Newspaper  Broker,  Beverly  Hills, 
Calif. _ 

. _ Editorial  Feature _ 

Pap  Yonr  Food  Section' 

With  a  news  feature  bringing  reader  let¬ 
ters  so  you  can  prove  reader  Interest. 
Beat  papers  using.  D-tOl,  Editor  &  Pub¬ 
lisher^ _ 

_ Special  Opportunities _ 

Real  opportunity  for  newspaper  and  print¬ 
ing  salesman  who  can  Invest  in  daily 
newspaper  and  printing  plant  having  ex¬ 
cellent  prospects.  State  amount  willing  to 
invest  and  salary  expected.  D-917,  Editor 

and  Publisher. _ 

Wanted — Group  of  men  to  flnance  a  new 
weekly  authentic  magazine  devoted  to 
plana  to  stop  the  depression  and  restore 
business  to  normal  by  creating  volume  con¬ 
sumer  buying  power.  "Plana"  will  cover 
s  wide  circulation  fleld  in  all  classes  on 
s  non-proflt  basis  If  desired.  'Will  also 
be  used  to  continue  educating  the  mem¬ 
bers  of  the  American  Bankers  Association 
and  others  up  to  the  nationwide  adoption 
of  high  velocity  self  liquidating  dated 
stamped  scrip  for  quick  release  into  vol¬ 
ume  circulation  by  the  worthy  qualified 
unemployed  for  services  renderd  to  "A. 
B.  A."  Proof  of  value  on  request.  Have 
also  right  to  publish  In  a  low  priced  edi¬ 
tion  "The  Natural  Economic  Order"  by 
Oesell,  the  orginator  of  stamp  scrip  In 
1890.  See  "Money  In  Motion"  In  June 
Issue  "New  Outlook"  for  latest  details. 
J.  B.  N.  Cardoza,  care  MaJ.  Chu.  Newton 
Oreen.  Cornell  University  Club,  New  York. 


PROPAGANDA  PLANS  DENIED 

French  Foreign  Office  Says  Reports 
Were  Unauthorixed 

A  statement  by  the  French  foreign 
office  to  the  press,  denying  reports  of 
widespread  propaganda  efforts  in  this 
country,  was  given  Editor  &  Publisher 
by  Agence  Havas  this  week.  Regarding 
dispatches  in  American  newspapers  that 
propaganda  efforts  in  this  country  will 
involve  expenditures  of  more  than  a 
million  dollars,  the  statement  says: 

“No  such  project  has  ever  been  en¬ 
visaged  by  the  government  or  has  ever 
been  submitted  to  the  French  parlia¬ 
ment.’’ 

The  report  of  the  Committee  of  Fi¬ 
nance  in  reference  to  a  proposed  budget 
for  the  foreign  office,  which  was  quoted 
by  American  newspapers  in  telling  qf 
the  propaganda  plans,  “does  not,’’  the 
statement  says,  “emanate  from  the  gov¬ 
ernment  and  has  no  governmental 
authority.” 

It  was  pointed  out  that  funds  for 
foreign  information  had  been  decreased 
from  34,000,000  to  33,000,000  francs  by 
the  Chamber  of  Deputies.  This  fund, 
it  was  pointed  out,  will  have  world-wide 
use  and  is  applicable  to  French  scholar¬ 
ships  and  to  providing  "documentary 
material  to  such  journals  and  organiza- 


Bulld  Circulation  that  sticks  with  news¬ 
paper  accident  policies.  Write  Jim  O. 
Ferguson,  'Vice-Prea,  Continental  Life  Ina 
Co.,  8t.  Loula  Mo. _ 

CirculntioB  Promotion 

Promotion  now,  to  bring  "better  times.” 
Hudson  De  Priest  &  Associates,  world's 
record  circulation  builders,  246  6th  Ave., 
N.  T.  C. 

Ask  for  affidavits  of  results  (both  in  cash 
business  and  new  added  subscribers)  of 
PARTLOWB  PLAN  circulation-building 
campaigns  conducted,  and  being  conducted, 
during  the  peak  of  this  depression  period. 
THE  CHARLES  PARTLOWE  COMPANY, 
OCCIDENTAL  BUILDING.  INDIANAPO- 
— ^===^^== 
Circnlntion  Service 

(What  Seems  to  Be  the  Trouble?) 

Are  you  in  doubt,  whether  it  Is  your  Cir¬ 
culation  Department,  or  the  make-up  of 
your  paper?  Why  not  check  it  up?  It 
certainly  is  worth  while  to  know.  Get  the 
views  of  some  one  outside  of  your  own 
organization,  who  will  see  things  with  a 
dllferent  eye.  The  cost  is  small  compared 
with  the  satisfaction  of  knowing.  Fifteen 
years  in  charge  of  Circulation  of  Morn¬ 
ing,  Sunday  and  Evening  Editions.  Six 
years  Manager  of  wholesale  News  Com¬ 
pany,  handling  over  twenty  publications, 
give  me  an  experience  that  ought  to  en¬ 
able  me  to  help  you  in  your  difficulties. 
(All  negotiations  strictly  confldentlal.) 
James  McKernan,  224  Fourth  Ave.,  Brook¬ 
lyn. 

Newspaper*  For  Sale 

For  Sale — Small  town  weekly  In  beautiful 
town  near  Los  Angeles.  $6,000  down  pay¬ 
ment  necessary.  Write,  D-926,  Editor  & 
Publisher. 

Newspaper*  Wanted 

One  third  cash  available  for  immediate 
purchase  attractive  Southern  dally  worth 
a  million  In  growing  city  above  hundred 
thousand  population.  D-933,  Editor  & 
Publisher. 

Will  buy  Wisconsin  Dally  Paper.  Write 
D-919.  Editor  &  Publisher. 

Wanted  to  Buy  daily  In  town  from  ten  to 
twenty  thousand.  Substantial  cash  pay¬ 
ment.  Please  write  or  wire  J.  H.  S.,  care 

Edltor&Publlshor^^^^^^^^^^^^^^^^^ 

Situations  Wanted 

Accountant  —  Business  Manager  —  Experi¬ 
enced  in  all  departments.  Business  man¬ 
ager  of  dally  for  several  years.  Auditing, 
systematizing,  income  tax,  and  consolida¬ 
tions  for  6  years.  Well  equipped  with 
ability  and  experience  for  promotional  re¬ 
search  and  merchandising  surveys.  Re¬ 
sourceful  and  enterprising,  make  friends 
easily.  Age  36,  married.  References  fur¬ 
nished  from  advertisers  and  clients.  D-923. 

Editor  &  Publisher. _ 

Advertising  Manager — Solicitor,  12  years' 
successful  linage  builder,  under  40,  Inter¬ 
ested  where  real  opportunity  exists.  Also 
successful  sport  writer  of  known  ability. 
A-1  References.  D-927.  Editor  &  Publisher. 
Advertising  Salesman,  13  years  ex¬ 
perience,  36  years  of  age,  American,  gen¬ 
tile,  married,  ambitloua  good  habits,  de¬ 
pendable,  good  health,  desires  position 
with  newspaper  where  ability  and  hard 
work  win  be  recognized.  D-921,  Editor  St 

Publisher. _ 

Advertising  Man — With  editorial  and  gen¬ 
eral  newspaper  experience.  Including  Job 
printing,  wants  executive  Job  on  small 
dally.  Near  Chicago — go  anywhere.  D-932, 
Editor  A  Publisher. 


lions  as  may  be  interested.”  This  latter 
material,  the  statement  said,  “will  be 
strictly  factual  and  informative.” 

It  was  also  said  that  the  French  gov¬ 
ernment  hopes  to  gather  more  complete 
information  about  America. 

“The  erroneous  reports  of  aggressive 
and  extravagant  propaganda  are  harm¬ 
ful  and  absurd.”  the  statement  ended. 

THOMAS  M.  HARVEY 

Thomas  M.  Harvey,  63,  for  40  years 
court  reporter  for  the  IVashington  Star, 
died  in  Washington  May  16.  The  Real 
Estate  atui  Court  Record  gave  Mr. 
Harvey  his  start  in  newspaper  work  in 
July,  1891.  He  became  editor  of  the 
legal  paper,  but  in  January,  1894,  joined 
the  Star  staff  for  which  he  covered  the 
court  house  continuously. 

ALABAMA  MEETING  JULY  20 

Annual  convention  of  the  Alabama 
Press  Association  in  Tuscaloosa,  origi¬ 
nally  scheduled  for  July  13-14,  has  been 
postponed  to  July 

M.  C.  MOORE  RETURNS 

M.  C.  Moore,  newspaper  broker,  of 
Beverly  Hills,  Cal.,  accompanied  by 
Mrs.  Moore,  returned  to  his  office 
May  IS  from  a  cruise  to  Honolulu. 

Situation*  Wanted 

Assistant,  Clerk,  In  advertising  depart¬ 
ment.  Department  store,  or  other  store 
advertising.  Over  six  years  experience 
in  newspaper  advertising  offlee;  knowl¬ 
edge  of  copy,  linage,  etc.  Stenography. 
Moderate  salary.  Blanche  E.  Jones,  Box 
168,  Fan  wood.  New  Jersey. 

Business  Manager — Knows  newspaper  ac¬ 
counting,  auditing,  coats,  credits,  buying 
and  corporation  income  tax  procedure. 
Served  in  all  departments.  Trained  for  re¬ 
sponsibilities  by  one  of  New  England's 
most  successful  publishers.  Age  30;  Col¬ 
lege  graduate;  health  excellent;  married; 
best  references.  H.  M.  Peterson,  D-931, 
Editor  A  Publisher. 

Business  Manager,  Assistant  to  the  Pub¬ 
lisher,  or  Combination  Advertising  Direc¬ 
tor-Business  Manager— Twenty-flve  years 
practical  dally  newspaper  experience  in 
about  every  department.  Past  ten  years 
advertising  director  and  business  manager. 
Scripps  training.  Expert  In  production  and 
efficiency  engineering.  Substantially  lower 
coats  guaranteed.  Advanced  ideas  on  cir¬ 
culation  and  advertising  promotion.  Rapid 
circulation  Increase  assured  by  special 
carrier  boy  promotion  system  at  extremely 
low  cost.  Resourceful  and  enterprising; 
make  friends  easily.  Will  convert  losses 
Into  profits  within  thirty  days.  Will  ac¬ 
cept  position  any  place  in  U.  S.  or  foreign 
country.  Married;  Protestant;  age  40. 
Experienced  large  and  small  dallies.  Ad¬ 
dress  X.  Y.  Z.,  1527  Washington,  Wilmette, 
HI. 

Cartoonist,  editorial,  experienced.  Political 
science  major,  university  degree,  age  28. 
Desire  position,  newspaper  staff.  D-899, 
Editor  A  Publisher. 

Circulation — Age  27,  clean  carrier  promo¬ 
tion,  effective  supervision,  revenue,  circula¬ 
tion  accountant.  Desires  change  in  near 
■>  future.  Prefer  chain.  D-930,  Editor  A 
■  Publisher. 

Circulation — 

Well-known,  well  trained,  honest,  circula¬ 
tion  manager  seeks  connection  with  news¬ 
paper  in  New  York  City  or  within  50  miles 
of  city.  No  experiment.  D-928,  Editor  A 
Publisher, 

Circulation  and  Advertising  man,  now  em¬ 
ployed,  6  yrs.  present  position  as  Circula¬ 
tion  Mgr.  and  assistant  in  advertising  de¬ 
partment,  several  times  Ailing  advertising 
Mgr's.  position  with  excellent  record,  seeks 
larger  fleld  where  ability  Is  needed.  Age 
33,  married,  good  health.  Go  anywhere 
and  will  appreciate  Interview.  Highest 
references.  D-934,  Editor  A  Publisher. 

Composing  Room  Executive,  newspaper, 
married,  wishes  situation.  Real  economy 
record.  Won  many  State  contests  for 
make-up  (first  page  twice).  Inland  Printer 
commended  work.  Excellent  references. 
D-926,  Editor  A  Publisher. 

Copy  desk,  rewrite,  or  street  Job  wanted 
by  University  graduate,  27.  Seven  years’ 
experience.  Married.  Now  employed.  Go 
anywhere.  Available  after  June  12.  D-918, 
Editor  A  Publisher. 

Editorial— Woman,  experienced  on  semi- 
weekly  In  social  editing.  Interviews,  shop¬ 
ping  column;  on  newspaper  syndicates  In 
fiction,  feature-writing,  promotion,  wants 
position.  D-908,  Editor  A  Publisher. 


Situations  Wanted 

Editorial — 34.  married.  3  university  de¬ 
grees.  12  years'  experience  in  newspaper, 
press  association,  magazine,  and  publicity 
work.  Including  reporting,  editing,  foreign 
correspondence,  and  editorial  writing.  Con¬ 
tributor  to  leading  magazines.  Best  refer¬ 
ences.  Earned  more  than  $4,000  yearly  in 
1931  and  1932,  but  will  work  for  low  pay 
and  will  go  anywhere.  Employed  now,  but 
available  immediately.  Will  Invest  $2^006 
In  newspaper.  D-870,  Editor  A  Publisher. 

Four  College  Hustlers 
Four  young,  able-bodied,  partly  educated 
college  boys  want  a  taste  of  good  hard 
work  during  the  Summer  vacation,  start¬ 
ing  June  10  and  ending  September  1 — at 
anything  useful  In  the  newspaper  publish¬ 
ing  business.  Money  no  obJecL  'We  are 
fed  up  on  theory,  for  the  nonce,  and  want 
to  take  a  crack  at  the  practical.  Our 
homes  near  New  York.  If  any  publisher, 
advertising  agent,  or  circulation  manager, 
wants  a  Job  done,  say  at  research,  selling 
or  similar  temporary  endeavor  within  our 
modest  range  of  capability,  we  are  hi# 
cbeckera  Ford  car  available.  me^ 

business.  Please  address  Box  D-909.  Edi¬ 
tor  A  Publisher.  _ 

Journalism  Student — Typist,  prollflc,  will¬ 
ing.  Cub  reporter.  Permanent.  Break  me 
in  your  way.  Salary  secondary-  D-9Z4, 
Editor  A  Publisher. _ _ 

Machinist-Operator — E  Xpert;  Intertyp^ 
Linotype.  Twenty  years  maintenance  and 
operation  highest  grade  N,  Y.  City  Plants. 
Exceptional  machinist  and  producer ;  exec¬ 
utive.  Unlimited  experience.  Union.  West¬ 
brook.  162  Shaler  Ave.,  Falrvlew,  N.  J. 

Name  Specialist:  who  does  a  local- nam^ 
human-interest  column  that  is  said  to  be 
unique,  and  supposed  to  bo  a  howling  suc¬ 
cess,  desires  change  because  of  numerous 
cuts.  Present  paper  has  gained  circulation 
since  January.  Go  anywhere.  Ago  32. 
Plenty  reference.  Let  me  send  you  proofs. 
D-922,  Editor  A  Publisher. 

News  Cameraman,  now  employed,  wants  to 
change.  Experienced,  cover  any  align¬ 
ment.  Ask  for  samples.  D-929,  Editor  & 
Publisher. _ _ 

Stenographer-Secretary  —  Efficient,  rapid 
shorthand  writer.  Also  bookkeeping  ex¬ 
perience.  Six  years  in  advertising  de¬ 
partment  of  largo  metropolitan  newspa¬ 
per.  Familiar  with  all  advertising  detail 
and  routine.  Moderate  salary.  Blanche 
E.  Jones,  Box  168,  Fanwood,  Now  Jersey. 
Tel.  Fanwood  7662-M. _ 

To  Newspaper  Owner* 

Somewhere  in  the  East  Is  a  newspaper 
owner  who  needs  an  unusual  man,  as  pub¬ 
lisher  or  general  manager.  The  town  may 
be  large  or  small.  The  paper  may  be 
making  money  or  losing  It.  Whatever  the 
situation,  the  man  who  can  master  the 
problem  and  make  substantial  profits  for 
the  owner  is  available,  and  eager  for  the 
opportunity.  As  an  editor  this  man  has 
had  a  brilliant  career.  As  a  business  man 
he  has  been  vice-president  of  a  nationally  ♦ 
known  concern  with  a  volume  of  $6,000,000. 
He  is  40  years  old,  married,  well  edu¬ 
cated.  with  a  genius  for  getting  results. 
His  reasons  for  making  a  change  are  ex¬ 
cellent.  Although  past  earnings  have  been 
large,  he  la  seeking  an  opportunity  to  pro¬ 
duce  resulta  rather  than  initial  Income. 
May  we  submit  further  details?  Howard 
W.  Tindall,  17  John  St.,  New  York  City. 

Mechanical  Equipment  For  Side 

SH  Ton  Stereotype  metal  pot.  North  Shore 
Dally  Journal,  Flushing,  New  York. 

Photoengraving  equipment  for  sale.  Com¬ 
plete  plant  or  any  part.  Miles  Machinery 
Co.,  480  West  Broadway,  N.  Y. _ 

Equipment  Wanted 

Electric  Elrod  Model  E  with  pressure 
oiler,  in  good  condition.  Write  full  par¬ 
ticulars  to  H.  D.  LaCosta,  46  West  34th 
St.,  New  York  City. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Business  Establlshod  In  1899 

350  Madison  Ave.  New  York 


One  Classified  Advertiser 

Received  ten  replies.  He  advertised  for  a 
job  and  his  ad  ran  four  weeks.  He  had 
ability  to  sell  and  he  cried  his  wares  in  the 
right  market-place. 
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By  MARLEN  PEW 


Eleven  weeks  of  the  “new  de^l” 
and  1  ask  you  if  any  President  has 
ever  supplied  so  many  headlines  in  a 
comparable  space  of  time?  .  .  .  The 
uncoded  disarmament  message  sent  to 
the  powers  of  the  universe  this  week 
struck  a  new  high  note  in  direct  lan¬ 
guage  in  diplomatic  relations.  Sim¬ 
plicity  seems  to  be  a  Roosevelt 
characteristic.  What  he  told  the  rulers 
of  54  nations — complete  elimination  of 
offensive  weapons,  because  they  are 
vastly  stronger  than  defense  weapons, 
creating  justifiable  fears  among  peoples 
— he  had  previously  explained  in  almost 
the  same  language  to  newspapermen 
visiting  him  at  the  White  House. . , . 
The  President’s  message  turned  the 
trend  of  thought  from  the  portents  of  war 
to  prospects  of  peace.  In  the  past  month 
the  old  hostility  medicine  has  b^  making 
rapidly.  Targets  were  being  set.  Slimy 
war  propaganda,  disguised  as  news,  was 

^ginning  to  appear - Silas  Bent  has 

just  written  a  pamfdilet,  “Let  Us  Have 
\N’ar’’.  It  is  a  great  little  fake.  The 
author,  a  pacifist  of  course,  wrote  as  if 
committed  body  and  soul  to  chauvinism. 
He  might  have  been  a  publicity  shark 
for  some  munitions  magnate.  Thus  he 
argued  the  case:  A  good  war  woi^d 
bring  us  quickly  out  of  financial  chaos. 
It  would  yield  happiness  and  prosperity 
to  millions.  Money  would  flow  like 
water.  Japan  is  a  natural  target  and 
the  author  indicated  how  we  might  gen¬ 
erate  acid  hatred  for  our  almond-eyed 
brothers  and  lick  the  tar  out  of  them  on 
land  and  sea.  Nothing  sappy  in  the 
argument — no  sentimental  mention  of 
gold-star  mothers  or  war's  sorry  after- 
math....  The  rise  of  Hitlerism  was  on 
a  wave  of  propaganda,  dished  out  by  the 
most  brazen  crew  of  press  agents  on 
record.  It  was  a  triumph  for  what  we 
have  latterly  come  to  know  as  “public 
relations  counselling,’’  publicity  twin  of 
“high-power  selling.”  The  Kg  idea  of 
the  public  relations  counsel  is  to  claim 
all,  a^it  nothing  and  arrive,  devil  take 
the  hindmost.  The  stuff  seems  to  have 
succeeded  within  Germany,  but  some¬ 
how  world  public  opinion  remains  stub¬ 
born.  Certainly,  the  American  people 
have  not  swallowed  Hitler  propaganda. 
His  cable  censor’s  blue  pencil  has  fooled 
no  one  so  much  as  himself.  England  is 
similarly  skeptical.  Even  Brother 
Mussolini  is  turning  his  back,  striking 
a  humorous  note  in  international  affairs. 
It  is  important  that  Hitlerism  should  &il, 
if  for  no  better  reason  than  to  demon¬ 
strate  the  ultimate  futility  of  a  misuse 
of  publicity,  slickers  preying  upon  the 
public  mind  with  instruments  the  people 
liave  learned  to  trust. ...  Certain  Italian 
newspapers  are  gleefully  telling  their 
ham-strung  readers  that  America  is 
rapidly  going  Fascist.  For  instance, 
Giornale  d’  Italia  declares  our  three 
billion  dollar  public  works  bill  is  as  an 
adaptation  of  Mussolini’s  policy.  The 
difference,  as  a  New  York  Times  writer 
points  out,  is  that  Italy’s  policy  is  per¬ 
manent,  whereas,  from  President  Roose¬ 
velt  down,  we  have  claimed  nothing  for 
our  policy  except  that  it  is  designed  to 
coyer  m  emergency,  enabling  legislation 
being  limited  as  to  time.. . . Wcmder  how 
many  of  those  33,000,000  francs  the 
French  Foreign  Office  budgeted  for 
French  ballyhoo  in  the  United  States 
have  been  spent,  and  how.  The  net  re¬ 
sult  of  the  enterprise,  now  fully  ex¬ 
posed,  is  the  creation  of  more  ill-will 
among  newspapermen  in  this  country 
than  France  could  correct  with  gold 

stacked  high  as  Eiffel  Tower _ New 

York  newspapers  have  earnestly  dis¬ 
cussed  the  action  of  John  D.  Rockefeller. 
Jr.,  in  firing  Di^o  Rivera,  famous  mural 
artist,  for  painting  a  portrait  of  Lenin 
in  the  decorations  of  the  new  Rockefeller 
Center.  New  York  Sun  aptly  remarks 


that  everyone  recognizes  Rivera’s  artistic 
ability,  but  the  picture  of  Lenin  no  more 
belongs  in  a  public  building  in  this  city 
than  a  panel  with  Mark  Hanna  benevo¬ 
lently  joining  hands  with  Capital  would 
befit  the  walls  of  the  Kremlin.” 

*  «  * 

At  the  recent  meeting  of  the  Ameri- 
.  can  Society  of  Newspaper  Editors 
Paul  Bellamy,  ^itor  of  Cleveland  Plain 
Dealer  and  president  of  the  Society, 
told  this  one:  “I  met  one  of  our  cir¬ 
culation  men  on  the  street  the  other  day 
and  he  complained,  ‘There’s  too  much 
heavy  stuff  on  page  one,  Mr.  Bellamy. 
The  people  don’t  want  so  much  about 
Washington  and  Europe.’  Whereupon 
1  asked:  ‘Joe,  just  what  is  your  idea 
of  a  good  story?’  He_ answered,  ‘Why, 
1  think  this  would  be  a  good  story — 
Racketeers  break  into  the  White  House 
and  kidnap  the  President  and  his  wife 
from  their  beds.’  I  could  only  say,  ‘Joe, 
you  win.’  ” 

*  «  * 

Grove  PATTERSON,  editor  of 
Toledo  Blade  also  confessed:  “I 
was  approached  on  the  street  by  a  pan¬ 
handler  who  asked  for  a  dime.  I 
asked  ‘What  for?’  He  replied,  ‘To  buy 
a  drink’  That  was  a  good,  honest  an¬ 
swer  and  I  gave  him  the  dime.  Next 
day  I  recounted  the  little  experience  in 
my  column,  commenting  that  honesty 
always  wins.  The  next  day  I  met  an¬ 
other  panhandler  on  the  street  who  said : 
‘Grove,  tomorrow  is  Easter  and  we 
haven’t  an  egg  in  the  house.’  Well, 
what  could  I  do?” 

*  *  * 

E  are  all  for  the  publication  of 
news — real  news — about  price  in¬ 
creases  and  wage  advancements.  This 
stuff  is  calculated  to  pace  recovery  of 
national  confidence.  But  editors  need 
to  be  alert  to  spike  publicity  fakes  in 
this  connection.  For  instance,  last  week 
the  press  of  the  whole  country  fell  for 
a  story  about  a  10  per  cent  increase  in 
the  wages  of  a  Wall  Street  brokerage 
concern,  with  offices  scattered  over  the 
country.  It  sounded  good,  but  the  fact 
was  that  a  10  per  cent  increase  did  not 
mean  wage  recovery  to  the  several  hun¬ 
dred  employes  whose  pay  had  been  cut, 
since  1930,  just  75  per  cent.  In  Jan¬ 
uary,  last,  the  employes  of  the  concern 
were  put  on  a  three-week  working 
month.  After  the  bank  moratorium  in 
March  they  were  restored  to  full  time, 
but  an  additional  10  per  cent  was  taken 
from  their  pay.  What  hai^ened  last 
week,  to  give  a  semblance  of  truth  to 
the  laudatory  story  that  the  brokers 
were  doing  their  patriotic  duty,  was 
that  the  10  per  cent  taken  from  them 
in  March  was  restored. 

When  the  press  associations  started 
this  week  to  ask  press  agents,  flooding 
their  offices  with  reports  of  wage  in¬ 
creases,  to  tell  how  much  employes  had 
been  cut,  they  were  not  half  so  enthu¬ 
siastic  about  getting  the  pleasant  little 
items  onto  first  pages.  It  is  recognized, 
naturally,  that  wage  increases  have  to 
start  from  some  point  and  no  matter 
how  low  the  scratch-line  may  be  the 
news  is  helpful.  But  reports  of  10 
per  cent  wage  increases  should  not 
infer  that  the  wage  level  has  been  re¬ 
stored,  as  happened  in  the  case  of  the 
Wall  Street  house. 

*  *  V 

T’S  the  little  disappointments  that 
create  the  tragedy  of  life.  I  have 
been  smacking  my  lips  for  weeks  over 
a  story  from  long  Beach,  Cal.,  pub¬ 
lished  at  the  time  of  the  earthquake, 
about  the  barber  whb  stopped  shaving 
his  customer  as  the  first  temblor  shook 
the  earth  and  took  the  first  train  to 
Nashville,  Tenn.,  arriving  just  in  time 
for  the  tornado,  which  disaster  caused 


him  to  wire  to  his  old  boss:  “Cali¬ 
fornia’s  safer  than  this  and  I’ll  be  back 
on  first  train.”  That  story  must  have 
made  millions  laugh  at  fate.  My  well- 
developed  sense  of  appreciation  of  news¬ 
paper  talent  caused  me  to  ring  up  a 
good  score  for  the  alert  reporter  who 
picked  that  jewel  out  of  the  wreck  and 
ruin.  But,  alack  and  alas !  I  hear  that 
the  story  was  faked  by  a  Long  Beach 
reporter  who,  in  writing  a  second-day 
story,  labored  under  the  righteous  con¬ 
ceit  that  it  was  up  to  him  to  throw  a 
little  humor  into  an  otherwise  desolate 
situation.  The  same  journalistic  mis¬ 
sionary  coined  the  nature  fakes  about 
the  hen  that  was  so  scared  by  the  re¬ 
current  temblors  that  she  laid  seven 
eggs  running,  and  the  King  snake  in 
the  Zoo  that  vomited  up  a  live  mouse. 
I  suppose  this  was  good  comedy  relief. 
But  I  wanted  that  barber  story  to  be 
true.  Sort  of  hurts  my  feelings  that 
it  was  only  imaginative. 

*  *  « 

A  NEWSPAPER  friend  from  the 
West  recently  told  me  about  the 
remarkable  adventures  of  Harold  Kings¬ 
ley,  managing  editor  of  the  Long  Beach 
Press-Telegram,  on  the  quake  story. 
The  newspaper  office,  as  you  will  re¬ 
call,  collapsed  over  the  heads  of  the 
working  staff.  Mr.  Kingsley  fell  under 
the  city  desk.  On  the  floor  above  him 
32  linotypes  rattled  and  shook,  but  the 
flooring  held.  A  sudden  quake  shook 
the  M.  E.  into  the  middle  of  the  city- 
room,  but  he  crawled  back  under  the 
desk.  When  the  heaving  earth  subsided 
Mr.  Kingsley  turned  off  the  switch  light 
and  ran  to  the  street.  There  he  met 
R.  L.  Dunfee,  city  editor,  who!  was 
clutching  the  payroll.  Kingsley  swears 
now  that  Dunfee’s  first  remark  was: 
“Wow,  do  we  get  the  breaks  on  the 
night  side  of  this  combination  rag — 
Yeah,  we  do,  boy  I”  Dunfee  says  that 
Kingsley  was  clutching  in  his  hand  an 
envelope  on  which  he  has  scribbled, 
while  lying  under  the  desk,  the  figures 
“5:55”.  That  was  the  time  the  first 
temblor  hit.  Kingsley  doesn’t  remem¬ 
ber  writing  the  munbers.  No  telephones, 
no'  wires.  Only  one  second-rate  radio 
station.  Kingsley  rushed  to  the  broad¬ 
casting  station,  thinking  he  wanted  to 
inform  his  wife  he  was  safe.  He 
broadcast  500  words,  putting  the  dead  at 
50.  The  final  casualty  list  totaled  53. 
W.  M.  Prisk,  publisher  of  the  Press- 
Telegram,  told  Mr.  Kingsley  he  must 
get  the  news  to  the  outside  world.  At 
Wilmington,  7  miles  away,  he  found  a 
telephone  and  got  through  to  United 
Press,  dictating  for  a  half  hour.  Then 
he  located  his  wife  and  children  and 
came  back  to  the  office  to  work  three 
days  and  three  nights  without  sleep. 

*  *  * 

But  if  the  clever  little  piece  about 
the  barber  was  imaginary  there  was 
plenty  of  authentic  h.  i.  in  the  Long 
Beach  quake  story.  I  think  I  violate 
no  confidence  in  picking  up  a  few  in¬ 
cidents  from  a  letter  Mr.  Kingsley 
wrote  to  our  mutual  friend  following 
the  disaster,  recounting  some  of  the 
incidents :  “There  were  plenty  of 
kindly  disposed  folks  around  who  would 
offer  you  a  drink,  but  the  story  was 
all  the  stimulant  I  needed.  I  will  not 
bore  you  with  all  of  it,  but  some  things 
happened  which  will  be  unforgettable: 
Doctors  operating  in  a  collapsed  hos¬ 
pital  where  every  recurrent  quake  for 
a  week  shook  down  more  bricks;  the 
husband  who  went  mad  when  he  saw 
the  maimed  body  of  his  wife  and  tried 
to  piece  her  head  together  with  his 
hands  and  the  sailor  who  clipped  the 
poor  fellow  under  the  chin  and  then 
carried  him  off  to  bed  and  peace  through 
morphine;  the  seven  men  who  reached 
seven  gas  main  valves  in  different  parts 
of  the  city  four  minutes  after  the  quake 
smote  us  and  turned  off  all  the  gas; 
the  Marine  ordered  to  shoot  looters  and 
who,  finding  two  of  them,  said  they 
were  only  ‘poor  rats’  and  instead 
knocked  hell  out  of  them;  the  old  man 
who  went  back  into  the  flat  to  get  a 
wrap  for  a  nursing  mother  and  was 
kilM  under  a  collapsing  wall;  the  old 
lady  who  went  in  to  get  her  crippled 
husband — ^both  over  75-— and  as  she  was 


wheeling  him  out  a  cornice  fell,  killing 
both ;  a  radio  announcer  that  night 
predicted  a  violent  quake  to  be  followed 
by  a  tidal  wave,  thus  adding  unneces¬ 
sary  panic;  how  the  city  came  suddenly 
to  order  when  5,000  sailors  and  marines, 
sent  from  the  fleet,  marched  with  fixed 
bayonets  under  a  garish  moon  and 
through  foggy  streets  to  the  City 
Hall,  taking  up  positions  at  every 
street  corner;  a  $10-a-week  cub  was 
assigned  to  the  morgue  to  make  a 
count  of  the  dead,  instructed  to 
count  corpses  himself  and  take  nobody’s 
word  for  it,  and  came  back  with  a 
count  of  53,  which  etnod  through  the 
final  check,  the  youngster  emerging 
from  those  swift-flying  hours  of  deep 
civic  tragedy  to  a  good  position  on  the 
staff,  and  with  the  publisher’s  bonus 
check  for  in  his  nocket;  Riordan. 
seasoned  police  reporter,  showed  up  at 
the  office  less  than  a  half  hour  after 
the  quake  struck  with  the  names  of  20 
known  dead;  an  unemployed  newspaner- 
man  from  Denver  blew  into  the  office 
from  sheer  instinct  20  minutes  after 
the  quake  struck  and  worked  for  three 
days  and  nights  without  thought  of  pay, 
to  be  finally  rewarded  by  the  publisher 
with  more  money  than  he  had  seen  in 
two  years.  I’ve  trained  20  years  for 
that  one  night — and  life  now  seems  com¬ 
plete.”  Just  one  regret — I  couldn’t 
write  the  main  story — not  and  handle  • 
copy  and  direct  the  staff  too — but  1 
did  write  the  lead  all  and  made  it  an 
honest,  straight  piece  of  news  copy. 
With  our  office  wrecked,  we  published 
in  Pasadena,  35  miles  away,  an  8-page 
paper,  pack^  tight  with  news  and  no 
advertisements.  Organized  our  staff  ’ 
in  a  building  three  blocks  from  our 
office,  without  telephones,  typewriters 
and  only  a  counter  to  pencil  copy  on. 

A  major  earthquake  is  hangup  news¬ 
paper  experience.” 

*  *  * 

HE  circulation  wars  that  often 
rage  in  London  dim  anything  of  the 
sort  this  generation .  has  seen  in  this 
country.  "The  English  publisher  sees 
no  fault  in  solicitation  of  mass  circu¬ 
lation  by  means  of  premiums,  and 
newspaper  insurance  has  become  a 
standard  feature  of  London  newspaper 
practice.  Just  at  present,  I  learn  from 
correspondence  to  New  York  Times,  a 
terrific  battle  is  raging  over  book  pre¬ 
miums,  and  it  is  a  shame  that  Charles 
Dickens  is  not  on  earth  to  witness  the 
scramble  over  his  works,  many  of  them 
written  originally  for  newspaper  seri¬ 
alization. 

Says  the  Times:  “Recently  the  1^- 
borite  Daily  Herald  had  the  inspiration 
to  improve  its  sales  by  ‘giving  away’ 
4-guinea  sets  of  Dickens  for  11  shil¬ 
lings  plus  coupons.  The  response  was 
enormous.  Almost  immediately  three 
other  papers — The  Daily  Mail,  The 
Daily  Express  and  The  News  Chron¬ 
icle — announced  simultaneously  similar 
offers  for  10  shillings  and  coupons. 

“The  printing  presses  are  working 
night  and  day  to  cope  with  the  demand 
for  the  works  of  Dickens.  It  is  im¬ 
possible  to  estimate  accurately  the  num¬ 
ber  of  copies  sold,  but  it  is  believed  it 
must  run  well  into  the  millions. 

“The  offers  of  these  last  three  are 
identical,  the  Dickens  library  being 
divided  into  four  groups  of  four  vol¬ 
umes  each.  Each  group  is  obtainable 
by  twenty-four  coupons  from  consecu¬ 
tive  issues,  together  with  2  shillings  6 
pence. 

“Apparently  the  volumes  are  of  the 
same  standard  ■  format  and  binding,  al¬ 
though  The  Express  boasts  that  its  set 
‘excels  in  size,  appearance  and  mate¬ 
rials  a  set  currently  offered  by  another 
newspaper  at  11  shillings.’  The  Mail 
describes  its  offer  as  ‘unrivaled,’  The 
News  Chronicle  proclaims  its  set  to  be 
‘bigger,  better  and  cheaper,’  while  The 
Herald  announced  its  Dickens  is  ‘ex¬ 
clusive  and  supreme.’ 

“The  rest  of  Fleet  Street  has  turned 
war  correspondent  and  regards  with 
something  of  disgust  this  ‘circulation 
holiday.’  The  Weekly  Spectator  re¬ 
marks  :  ‘The  “trculation  war  between 
what  usually  are  known  as  the  four 
popular  daily  pa^rs  is  entertaining  if 
not  edifying.  When  will  these  papers  | 
agree  to  stand  or  fall  on  merit?”  I 
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